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Record Shortage in 
U.K.; Imports Surge 



B> ROB PARTRIDGE 

Staff Member. Music Week 



LONDON — The British music 
industry is facing :t severe shortage 
of records because of an unprece- 
dented consumer demand. The 
shortage of capacity in many fac- 
tories has resulted in certain com- 
panies importing large supplies of 
records from the United States and 

Europe. 

RCA, for instance, is importing 
200.UO0 albums to ensure adequate 
stocks during the last quarter of 
the year. The albums include 



"Sound of Music' 
son Schmilsson." 
"Fcliciano," "A 



Oliver," "Nils 
Jose Feliciano's 
Memorial" by 



Dismiss Distr. 
'Piracy' Suit 

By JOHN SIPPEL 

ATLANTA — Federal District 
Judge Richard C. Freeman has dis- 
missed the class action suit of four 
record distributing entities here who 
filed suit against two alleged Car- 
olina unlicensed duplicators (Bill- 
board. May 6). The complaint 
sought an injunction charging that 
Custom Recording Co., a South 
Carolina firm, and Fastern Tape 
Corp. of North Carolina were un- 
fairly competing and causing ir- 
reparable damage and injury to 
the local distributors. Goodwin 
Dist., Gale City Record Service. 
Southland Dist. and the Warner- 
Flektra-Atlantic branch. Judge 
Freeman also awarded defendants 
the cost of the action. 

In his three-page memo ruling. 
Freeman stated: "Defendants have 
filed their motion to dismiss plain- 
tiffs' complaint in accordance with 
Rule 12. federal rules of proced- 
ure, on the grounds that the com- 
plaint fails to state a claim upon 
which relief can be granted ami 
because indispensable parties have 
(Continued <<n page 10) 



Vandals Hit 
Rock Concerts 

By JIM MELANSON 

NEW YORK— The cost of re- 
pairs for vandalism and accidental 
damages at rock concerts, as well 
as the cost of additional preventive 
security, is a growing problem for 
rock promoters, according to 
Howard Stein of Stein Associates. 

Stein, promoting concerts in 
Chicago. New York. Miami and 
Minneapolis, said that the problem, 
while escalating throughout the 
market, has been most acute for 
his productions at McCormick 
Place in Chicago. Following 
Humble Pie's two-performance 
sell-out at the theater Sept. 12. 
Stein was faced with S 1 ,500 in 
damages, resulting from broken 
chairs, cigarette burns, stains and 
outright vandalism. "The result." 
he continued, "was that we had to 
take air spots on local radio sta- 
tions to plead for sanity and re- 
sponsibility from our audiences at 
future productions. We also had to 
hire additional security forces, 
which included the posting of off 
(Continued on page 18) 

Wider Cartrivision Buyer 
Appeal Boosts Enthusiasm 

By BOB KIRSCI! 

LOS ANGELES — The demographic information now filtering 
back to Cartrivision has been "surprisingly different than our initial 
surveys indicated." according to Don Johnston, vice president of 
the firm. 

Johnston also said that Cartrivision is behind the 
practice of merchandising hardware in the TV de- 
partment and software in the record and tape depart- 
ment, and will help dealers with this type of program. 

Johnston also aired opinions on how to display 
Cartrivision. where the mass market lies and how 
soon the units will become mass items, the future of 
blank and prerecorded tapes as he sees them and the 
means of distribution for video hardware and soft- 
ware- 
Concerning demographics. Johnston said. "We 
conducted two surveys, one in 1 969 and one 
in late 1970 involving a national retail chain. 
Both surveys said the same thing — the Car- 
trivision buyer would be young, formally edu- 
(Conii/iued i>n page 47. ist page of Tape MCtlon) 



Glenn Miller, and four Elvis Pres- 
ley and three Jim Reeves albums. 

"The problem is shortage of 
capacity at our factory in Wash- 
ington. Nobody expected such a 
demand and we're having to im- 
port from the United States." com- 
mented Geoff Hannington. the 
company's marketing manager. 

"We have previously imported 
albums from America for one of 
two reasons — cither to heat the 
unofficial importers or because of 
complex sleeve designs which 
would have been difficult to manu- 
facture in Britain. This time how- 
ever, we're importing best-selling 
product to make sure we have 
sufficient stocks until Christmas." 

The RCA product will be pack- 
aged in British sleeves with local 
catalog numbers although the 
disks, manufactured under the 
American dynaflex system, will 
have U.S. numbers. 

Polydor too. has had problems 
(Continued on page 6 l h 



Uttal Seeks Disk 
List Price Hike 

By CLAUDE HALL 

LOS ANGELES — Larry Uttal, president of Bell Records, called 
on the record industry to pass along rising creative costs to the con- 
sumer. Spiraling costs of arranging, conducting, producing must be 
passed on to the consumer if the record industry is to maintain "cre- 
ative integrity and quality," Uttal said last week. "Not the list price, 
but the actual price. The price of a record is too damned cheap." 

There's a desperate need in the 

industry to "educate the consumer" 
to higher prices, Uttal said. "Why 
should the record be a loss-leader 
in department stores and discount 
houses where, often, nothing else 
is discounted?" 

He said he felt that the record 
business, with all of its talent, ex- 
pertise, and promotional force, was 
"the most creative force in enter- 
tainment today. We've certainly 
matched the movies for creativity 
and impact." 

Figures from the Recording In- 
dustry Association of America re- 
veal that record sales, in total, 
have gone up 5.8 percent in the 
past year, totaling $1,251,000,000 
in 1971. In 1961, sales totalled 
$640,000,000. 

"But this increase in sales vol- 
ume has been offset by increases 
in costs." Uttal said. "We've used 
the advent of stereo to equalize 
price somewhat but I don't think 
the price of an album to the whole- 
saler has gone up especially in the 
past 10 years." 

He pointed out that the record 
industry has no profit margin set 
aside, as many other industries do. 

(Continued on page 80) 



Backup Forces EMI Delay 



By NIGEL 

Start Member. 

LONDON— EMI is canceling its No- 
vember and December LP release supple- 
ments, a total of 80 records, in a deter- 
mined bid to make good the heavy backlog 
of existing orders and rectify the crisis 
which has prevailed since the FMI distri- 
bution center moved its Hayes location in 
the summer. The cancellation is an admis- 



HUNTER 

Music Week 

sion of serious difficulties unprecedented 
since the initial Phonodisc breakdowns and 
disasters virtually paralyzed the Philips and 
Polydor operations three years ago. 

The mounting backlog has adversely 
affected labels distributed here by EMI, and 
pressing facilities outside the U.K. have 
(Continued on page 63) 




The single "POPCORN" by the Hot Butter Group on Musicor, 
has melted the hearts of record buyers all over the world 
An international hit Now comes the album with more Hot 
Butter Hits headed right up the charts! < Advertisement i 



Pre-18 Band 
Interest Up 

By ELIOT TIEGEL 

LOS ANGELES— There is an 
"under underground" of young 
musicians and listeners representing 
a new market for rhythmic, non- 
rock adventurous music. 

This population involves around 
20.000 high school jazz bands (re- 
ferred to by educators as stage 
bands) encompassing between 80,- 
000 to 100,000 players, claims Don 
Ellis. 

"These bands are playing very 
modern music and when they put 
on a concert, they draw their en- 
tire student body," Ellis claims. 
"These are young people who are 
.m under underground movement 
and none of the major record com- 
panies have a true picture of its 
potential." 

Columbia, with whom Ellis has 
re-signed, is about to put its mar- 
keting muscle behind Ellis. Teo 
Macero is Ellis' executive producer. 

Macero. who records Miles 
Davis, echoes Ellis' comments 
about the untapped market. "These 
young people represent a market." 
Macero says, "that will snowball 
in the next two years. You stand 
(Continued on page 10) 

D.J. Indicted 
For Disk Airing 

By MILDRED HALL 

WASHINGTON— Air personal- 
is John Frank Nesci of progres- 
sive rock station WOWI-FM, 
Norfolk. Va., has been indicted in 
U.S. District Court for the eastern 
district of Virginia in what may 
be the first federal obscenity 
charge based on broadcast of a 
recording, rather than on spoken 
words over (he air. 

The indictment is not precise as 
to exactly what lyrics brought the 
(Continued on page 80) 
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A great new album 
from a great new Streisand . 

Coming soon. 
Streisand- 1 A ve. 
On Columbia Records ■ and Tapes 
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Megan McDonough has sung her "Lady in Love" cross-country, from 
dark little coffeehouses all the way up'to Carnegie Hall, and everybody who 
heard it-and her-flipped. 

Now it's a single. "Lady in Love!' From Megan McDonough's 
new album "Megan Music . WNS 1007 

"LADY IN LOVE , 73-0109 
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Genord News 



Cartrivision Names 
ABC for Natl. Distr. 



NMPA Meeting Spots Cable TV 
Satellites and Video Cassettes 



SEATTLE — ABC Record & 
Tape's 1 1 branches cross-country 
will be the only national distribu- 
tion for Cartrivision software, both 
prerecorded and blank, with sup- 
plemental local and regional dis- 
tribution in some areas. In a 
negotiation between Lou Lavinlhal. 

U.S. Tune Wins 
Rio Festival 

By HENRY JOHNSTON 

RIO DE JANEIRO — David 
Clayton-Thomas — representing the 
U.S. — won Rio de Janeiro's seventh 
popular song festival with his hard 
rock song "Nobody Calls Me 
Prophet." He appeared with his 
new group, the Sanctuary Band. 
The international jury of 15 world 
music figures made the choice after 
chairman Lee Zhito, Billboard 
editor-in-chief, cast deciding vote 
to break a tie. Three judges fa- 
vored Thomas, three voted for 
Spain's entry "Mi Tierra." com- 
posed by Au gusto Alguero and 
sung by Nino Bravo. 

A "popular jury'* of 12 Bra- 
zilian disk jockeys, composers and 
artists chose Italy's experimental 
entry "Aeternum," composed and 
interpreted by Formula Tre Trio 
of Milan, as winner. Their music 
featured an organ with percussion 
and guitar. 

Both Thomas and Formula Tre 
(Continued on page 64) 

Vanguard in 
Country Buy 

NASHVILLE — Vanguard Rec- 
ords, rumored going into country 
music recently, signed three Nash- 
ville-based artists and concluded a 
production deal with Glaser Pro- 
ductions. 

Under the agreement, the Glaser 
Brothers will produce Jimmy 
Payne, Bill Carlisle and the Car- 
lislcs, and Kinky Friedman and 
the Texas Jewboys. 

The deal was concluded between 
the three Glaser Brothers and Van- 
guard's Seymour and Maynard 
Solomon and Dave Wilkes. All 
will record in Nashville. Their 
product geared almost exclusively 
for the country market. 

Payne is an established writer- 
artist, best-known for his "Wom- 
an, Woman." His first rush release 
single will be "Western Union 
Wire," written by Friedman. 

Carlisle was already recording 
30 years ago with his brother, later 
becoming a single act. 

Col Closes 
LA. Studios 

LOS ANGELES— CBS closed its 
local recording studio complex 
Saturday (7) following last effort 
discussions with Local 45 of the 
International Brotherhood of Elec- 
trical Workers. Columbia Records 
officials had met last week with 
1BEW executives to seek a happy 
ground which would have allowed 
the company to keep its four 
studios open (Billboard, Oct. 7). 

The closing is based on Colum- 
bia artists recording outside the 
CBS facilities and the binder in 
the union contract requiring a CBS 
engineer to work on any session 
involving a Columbia artist. 

Columbia did not use its large 
facilities as a custom facility. 
Twenty-eight IBEW members have 
been terminated. 



president of ABC distribution, and 
Don Johnston, vice president of 
Cartrivision, ABC began repre- 
senting the 200-title Cartrivision 
library as of Monday (2). 

Lavinthal has transferred Roger 
Trimble, who had been chief of 
electronic data processing nation- 
ally, to head up the new software 
distribution. Trimble, in turn has 
selected an ABC branch employe 
to supervise the software in each 
branch. That individual will co- 
host a branch sales meeting with- 
in the next two weeks between 
ABC personnel and Cartrivision. 

Lavinthal said Cartrivision will 
offer another 100 titles by the end 
of the year. All prerecorded soft- 
ware is packaged in four-color, 
self-merchandising packages about 
10-inches square by one-inch deep. 

CBS, BMI in 
Interim Accord 

NEW YORK — CBS and BMI 
have agreed on an interim license 
deal, whereby CBS will pay BMI 
$1,700,000 per year from Sept. 1. 
1972. until the final settlement of 
the CBS/BMI rate case, now pend- 
ing in Federal court. 

CBS also agreed to pay BMI 
an additional interim fee of 
$248,000 for the period from 
Jan. I, 1972 through Aug. 
31. 1972. 

AH. Nashville 
Office Opened 

NEW YORK— The opening of 
a Nashville based office has sig- 
naled Atlantic Records' increasing 
emergence into the country music 
field. Rick Sanjek has been named 
to head the office as director of 
country a&r and general manager 
by Atlantic executive vice president 
Jerry Wexler. 

Sanjek, formerly co-director of 
writer administration in BMI's 
Nashville office, has been involved 
with country music and country 
songwriters for the past two years. 

NARM Talks 
Mktg. Aches 

PHILADELPHIA — The board 
of directors of the National Asso- 
ciation of Recording Merchandis- 
ers Inc. (NARM) will meet Tues- 
day through Thursday (10-12) at 
New Orleans' Marriot Hotel. 

Activities during the three days 
will include a meeting of manufac- 
turer advisory committee, discus- 
sion of the annual NARM awards, 
review of the piracy situation and 
a review of "marketing problems" 
including returns, packaging, cata- 
log exposure and inventory con- 
trol. 

Members of the manufacturers" 
advisory committee attending are: 
Bruce Lundyall. Columbia: Brown 
Meggs, Capitol; Joel Friedman, 
WEA Distributing Corp.; Rick 
Frio, MCA; Herb Goldfarb, Lon- 
don; Phillip Jones, Motown; Lou 
Simon, Mercury; lrv Beige), Bell; 
and Joe Fields, Buddah. 

Attending from the board will 
be: David Press, D & H Dist., 
Harrisburg, Pa.; Peter Stocke, 
Taylor Electric. Milwaukee: David 
l ieberman, Licbcrman Fnterprises. 
Minneapolis; Harry Apostoleris, 
Alpha Dist.. New York; Jack 
Grossman, Jack Grossman Enter- 
prises, Woodbury, N.Y.; Jay Ja- 
cobs, Knox Record Rack, Knox- 
ville; James Schwartz, Schwartz 
Bros.. Washington; George Sou- 
vall, Alta Distributing Co., Phoe- 
nix; and Jack Silverman. ABC 
Record & Tape. Des Moines. 



NEW YORK — The National 
Music Publishers' Association's 
symposium. New Media and Music 
Publishing, was held at the Plaza 
Hotel in New York Sept. 25. 

Concerning itself with the future 
impact of cable television, satellites 
and video cassettes in their rela- 
tionship with music publishing, the 
symposium included David H. 
Foster, discussed the projected 
growth of advertising revenue for 
CATV systems; Asher R. Ends, 
deputy chief of the common carrier 
bureau of the FCC, on the poten- 
tial of satellites for communication 



and the use of satellites on the 
head-end of CATV systems; John 
P. Thompson, senior research 
associate at Arthur D. Little, Inc., 
on the present distribution of car- 
trivision and the growth pattern 
and program consumption of future 
systems and a luncheon address by 
Dr. Peter C. Goldmark, president 
of Goldmark Communications, 
Inc., on the urban crisis. 

Chaired by Salvatore T. Chi- 
antia, president of NMPA, the 
afternoon panel included Albert 
Berman, managing director of the 
Harry Fox Agency, Arnold Broido, 



WB Intensifying LP 
Pre-Release Plans 



By NAT FREEDLAND 



LOS ANGELES— With the in- 
creasing product output of Warner 
Bros. Records, including releases 
from active custom labels such as 
Chrysalis and Capricorn, merchan- 
dising director Hal Halversladl has 
risen to the challenge by increas- 
ing both the staff of his depart- 
ment and the sophistication of Us 
methods. 

WB issues its releases at six- 
week intervals. This autumn, two 
weeks prior to each release, Hal- 
verstadt began issuing each WF.A 
Distributing salesman a "9x9" folio 
of information notes on the rec- 
ords PLUS a cassette with excerpts 
of each record in the release. The 
company has provided auto tape 
players for every salesman. 

"We feel it's vitally important 
for WEA sales to know what's in 
the release as early as possible," 
said Halverstadt. 

Another new WB merchandis- 
ing technique is a two-record 
sampler album supplied gratis to 
any retailer on request. "The sam- 
pler is for in-store play, with songs 
programmed from every album on 
the current release. "An unobtru- 
sive FM announcer voice gives the 



title of each selection," Halverstadt 

said. 

As a one-shot promotion, Hal- 
verstadt had a million schoolbook 
covers with the WB November re- 
lease titles printed for free distribu- 
tion by retailers. "Cost-per-unit is 
practically nothing when you're 
printing such a large run," Hal- 
verstadt explained. 

In addition, WB has been sup- 
plying 30-second TV spots with 
voice-over narration and still- 
photos of current product to major 
regional sales outlets. 

Traveling Slides 

For over a year, Warner has 
been preparing eleborate color 
slide presentations for each new re- 
lease. After an early period of in- 
house design of these shows, Hal- 
verstadt has now farmed out the 
increasingly complex task to the 
firm of Magnusson and Donald. 
However, the WB merchandising 
dept. now includes a full-time pho- 
tographer, Ginny Winn, whose task 
is to take the photos required for 
each presentation. She also oper- 
ates the audio-visual equipment for 
all the road shows. 



Howard Tests Budget 
Soul Store Franchise 



HOUSTON— A second separate 
retail entity, devoted to franchising 
soul record retail shops, has been 
opened here by Cleve Howard, 
president of Budget Tape & Rec- 
ords, the two-year-old franchisor 
which now numbers over 65 stores 
nationally. 

The new division, which will be 
helmed by Virgil Rivers, director 
of marketing, and Richie Arza, 
central buyer and director of spe- 
cial projects, will be called Budget 
Soul, according to Howard. Four 
retail stores have already been 
opened here by the franchisor as 
pilot outlets. Howard does not an- 
ticipate accepting any franchises 
until late in the year with first fran- 
chised soul stores, openings set for 
early 1973. 

Dreyer, Lawyer, 
Dies at Age 57 

NEWYORK — Lew Dreyer, 
well-known attorney in the music 
business, died Sept. 26, in Hunt- 
ington, L.I., after a long illness. 
He was 57. 

Dreyer, the son of the late com- 
poser and publisher Dave Dreyer, 
and of Mrs. Anna Dreyer, had 
been vice-president and general 
manager of Hill & Range prior to 
his illness. 

Dreyer is survived by his sons, 
Steven and Dean, and his sister, 
Marie Rothblum. 



Howard emphasized that the soul 
division will be "all black, with 
stores in black neighborhoods, signs 
painted by black painters; carpen- 
try by black workmen, etc." The 
(Continued on page 80) 

Brunswick vs. 
Yo Ho Pub Co. 

NEW YORK— The Yo Ho Pub- 
lishing company has filed a com- 
plaint against MCA Records and 
the Brunswick Record Corp., as 
a subsidiary of MCA. seeking an 
accounting of all product sold 
under licensing agreements entered 
into by Yo Ho and Brunswick and 
$32,550 in royalties. The complaint 
was filed in the District Court of 
the United States, Southern Dis- 
trict of New York. 

The licensing agreements, ac- 
cording to Yo Ho, were entered 
into with Brunswick during the 
period of November 1966 through 
May 1969 and deal with the ma- 
terial of Eldee Young and Isaac 
(Red) Holt. Compositions under 
the agreements included: "You 
Know That I Love You,** "Dig 
Her Walk," "EI Toro Rojo." "The 
Funky Duck," "Country Joe Slick- 
er," "Orient," "Ain't There Some- 
thing That Money Can't Buy," 
"Young and Holtful." "Funky As 
Funky Does," "You Gimme 
Thum" and "Baby Your Light Is 
Out." 



president, MPA, Edward M. 
Cramer, president, BMI, Herman 
Finkelstein, general counsel, 
ASCAP, Leonard Beist, executive 
vice president, NMPA. and John 
C. Taylor 111, general counsel, 
NMPA. Among the broad range 
of topics covered by the panel 
were: the performance rights in- 
come from media, in its possible 
changing relative importance; the 
general pattern along which li- 
censee for video cassettes would 
develop; pay movies in hotel and 
motel rooms; and the implications 
of international programs by satel- 
lite. 

Dr. Peter C. Goldmark, presi- 
dent of Goldmark Communica- 
tions, Inc.. delivered the keynote 
address and warned about what 
he considered to be the pending 
urban crisis and what those in- 
volved in the communication fields 
can do. 

Talking on the high density of 
population in relatively small areas 
of land within the U.S., Goldmark 
stated, radical changes of direction, 
in terms of health, education, re- 
source control and availability of 
entertainment for the masses, will 
be necessary in order to meet the 
problems of "our technologically 
expanding civilization.** 

Linking the factor of the small 
migration percentage of people 
from urban to rural areas, he said 
that it would be necessary to join 
existing cable networks with satel- 
lite systems to enrich the cultural 
and entertainment markets in the 
rural areas and to provide a 
broader choice of personal free- 
dome for those choosing to live 
outside of the major population 
areas. He stated that, in the near 
future, it would be necessary to be 
able to transmit "live" entertain- 
ment productions from the "larg* 
city" to rural America at a nomi- 
nal cost and with quality presen- 
tation. 

Goldmark, retiring from the CBS 
laboratory recently, has started his 
own firm to research the problems 
of urban communication and its 
possible solutions. 

Presley Hit Is 
Out on Camden 

NEW YORK — Elvis Presley's 
national top 1 0 single, "Burning 
Love," will be released this week 
as the title song of a new RCA 
Camden album. This will mark 
the first time a current hit single 
has been included in an album on 
a budget label by the original art- 
ist at RCA. The recording is being 
issued simultaneously as an album, 
cartridge and cassette. 

Presley begins an extensive tour 
of the western states and Hawaii 
on Nov. 8 with an engagement in 
Lubbock, Tex. Other tour dates 
include: Tucson, Ariz. (9), El Paso, 
Tex. (10). Oakland. Calif. (11), 
San Bernardino, Calif. (12-1 3), 
Long Beach, Calif. (14-15) and 
Honolulu. Hawaii (17-18). 

The title of Presley's next MGM 
film has been changed from 
"Standing Room Only" to "Elvis 
on Tour." It will feature the artist 
in concert during his eastern tour 
of last spring. 

Immediately after the current 
tour, Presley begins preparations 
for his worldwide satellite TV 
show to be presented Jan. 14 from 
Honolulu. His latest RCA album, 
"Elvis as Recorded at Madison 
Square Garden" has recently been 
certified gold. 



For More Late News 
See Page 80 
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Generd News 



Nashville Pluses Col Launches 
Extolled by Venet 



LOS ANGELES — The next 
world music center for contempo- 
rary progressive rock will be the 
traditional country music capitol 
of Nashville, forecasts Nick Venet, 
the a&r director of UA Records. 

"It's San Francisco without the 
self-consciousness," said Venet. 
"More and more, good long-haired 
rock groups from many other 
parts of the U.S. are moving to 
the countryside outside Nashville. 
Rents and expenses are low, a 
group can lease a farm cheaply 
and have plenty of space to live 
and rehearse without bothering 
neighbors." 

Another key factor, Venet feels, 
is the city's border location between 
South and Midwest. "This entire 
region has more small clubs where 
a competent, little-known act can 
still work." 

In addition, Venet believes that 
access to all parts of die music 
business is easiest for newcomers 
in Nashville. "It's easier to break 
into studio work in Nashville for 
young musicians," he said, "or at 
least they can make contact with 
the established session pros and 
learn by jamming with them. There 
are less distractions away from the 
music in Nashville and because 
music is Nashville's only major 
entertainment industry, the entire 
community is very cordial." 

Venet insists he has had trouble 
checking long-haired musicians into 
Nashville hotels. He visits the city 
monthly and cuts nearly all his 
own UA production sessions there, 
soon to be released. 

"Nashville studios have a num- 
ber of unusual professional quali- 
ties I enjoy," said Venet. "The 
main reason I try to produce my 
own UA sessions there is that it 
gets me away from the distractions 
of my administrative responsibili- 
ties at the home office and I fin- 
ish an album faster. 

"Nashville session men are such 
good musicians you can usually 
get the song done in two or three 
takes," said Venet. "This is the 
way I prefer to record. I believe 
it creates a more natural sound 
than cutting all the instrumental 
parts separately." 

Superstar Tom T. 

Venet touts Mercury's Tom T. 
Hall as the next progressive coun- 
try artist due to make super star- 
dom. 'That whole Kris Kristof- 
ferson generation of newer musi- 
cians has established their own 
circle in Nashville," he said. "It's 
no longer necessary for an artist 
there to seek work only through 
more traditional country music." 

He also feels that Nashville en- 
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gineers as a group are particularly 
outstanding. "They're deeply in- 
volved in both music and tech- 
nology. They function like asso- 
ciate producers. Their efficiency 
saves me a lot of money." 

Venet points out that Capitol, 
Columbia, Elektra, Atlantic and 
other top labels are greatly ex- 
panding their Nashville activities. 

He feels that other important 
Southern regional recording cen- 
ters have probably peaked. "I 
know of rising studio musicians 
who have left Muscle Shoals, 
Macon or Memphis to resettle in 
Nashville simply because of the 
wider opportunities for work and 
recreation." 

Brown Bag Prod. 
Sells 2 Masters 

LOS ANGELES — Brown Bag 
Productions, a local independent 
record production and management 
firm, has made master sales to 
Capitol Records and the new 20th 
Century Record label. Art Bram- 
bila, head of Brown Bag Produc- 
tions and its music publishing wing. 
Brown Bag Music, will finish an 
album by Mark Gurrero for Feb- 
ruary release by Capitol and an 
album for 20th by a group named 
Tierra, which will also be released 
in February. 

Brambila has also been quite ac- 
tive in producing local rock con- 
certs emphasizing Chicano-rock 
music. His next event will be an 
all-day rock fest Nov. 26 at East 
Los Angeles College here. Al- 
though Brambila intends to focus 
mostly on tapping the wealth of 
Chicano talent in Los Angeles, 
he pointed out that his product is 
aimed at the mass market. 

$1.99 Leader 
Helps 5-Store 

LOS ANGELES — Two-color 
four-page inserts in college dailies 
and a concentrated spot campaign 
on a local FM progressive rock 
station have aided volume greatly 
at the five Music Odyssey retail 
outlets operated by Steve Gabor. 
Three stores are located here, with 
n single store in Santa Barbara and 
San Francisco. 

Gabor first went on KMET-FM 
here two years ago, finally signing 
a contract which has now grown 
to a 30- to 60-second spot weekly 
campaign. Gabor's wife, Gayle, 
docs the spot, which is written in- 

house. Experimentation has found 
that the spots are best concentrated 
in A and AA time on Thursday, 
Friday and Saturday. Best pull has 

Music Sales, 
Pointer Pact 

NEW YORK — Hal Leonard, 
Pointer Publications has signed a 
longterm, exclusive distribution 
agreement with Music Sales, Ltd. 
of London for the distribution of 
the Leonard/ Pointer catalogs in 
Europe and U.K. 

The agreement calls for Music 
Sales to create a new division, ex- 
pressly for the promotion, sale and 
reprinting of the catalog material, 
and the future expansion of the 
firm in the use of Leonard/ Pointer 
educational materials. Special au- 
dio-visual music products, designed 
for the European market, will be 
developed for the new division by 
Learning Unlimited, a division of 
the U.S. firm. 

Negotiations for the agreement 
were handled by Neil R. Baudhuin, 
manager of new products and mar- 
keting for Leonard/Pointer, and 
Robert Wise, managing director of 
Music Sales. 



Drive fo Back 
Country LP's 

NEW YORK— Columbia Rec- 
ords has launched a major mer- 
chandising campaign to back the 
label's entire country music roster, 
"The World of Country Music 
People." 

The Columbia/ Epic country cat- 
alog, featuring such artists as 
Johnny Cash, Lynn Anderson, 
Tammy Wynette, George Jones, 
Sonny James and Kris Krtstoffer- 
son. will be subject of 60-second, 
multi-product, local television and 
radio spots, country sales stream- 
ers and modular display units. A 
30-minute television show, to be 
used for local placement, has also 
been produced, according to Jack 
Craigo, Columbia's vice president 
of sales and distribution. 

Craigo stated that the Fairchild 
cassette unit, the label's innovation 
for sales promotion, will be uti- 
lized, enabling merchandisers to 
give a campaign presentation on 
tape to local retailers (Billboard, 
Oct. 7). He added that the unit 
will also be used at rackjobber lo- 
cations, enabling backroom em- 
ployes to view the artists with 
whom they will be dealing. 

In conjunction with the cam- 
paign, the Columbia/Epic/Monu- 
ment labels have released new 
product by David Huston, Charley 
McCoy, Bob Luman, Johnny Pay- 
check, George Jones, Tammy 
Wynette, Johnny Cash, Tanya 
Tucker, Charley Rich, Tommy 
Cash and Roy Orbison. 

Publisher Suit 

LOS ANGELES— Equinox Mu- 
sic, a division of the Attarack- 
Heller Corp., has filed suit against 
writer-singer Dewey Linden 
"Spooner" Oldham, seeking its 
share of $1,588 in royalties al- 
legedly owed after Oldham 
changed publishers. 

LP Radio Spot 
Chain Volume 

come from a spot, recently inaugu- 
rated, wherein a hot LP is offered 
for $1.99 with the purchase of any 
other LP at $3.99, which is the 
stores' regular pricing for $5.98 
product. Gabor notes that the price 
promotion has upped his business 
weekends 20 percent. 

College Dailies 
Gabor has tried college dailies 
for several years, finding that a 
special four-page insert, printed in 
one color other than the regular 
blank print on a colored stock, of- 
fers the best draw. He hits manu- 
facturers for full-page insertions 
and has found most of them will- 
ing. They run multiple-LP ads on 
the single page. He points out that 
a single page in the Los Angeles 
Times in black and white runs 
$2,100, while he figures his local 
rate in such college dailies as those 
at the University of Calif, at Santa 
Barbara, the University of Cali- 
fornia at Los Angeles, San Fran- 
cico State, which he has used, aver- 
age about $180 per page. He has 
found the record buyer readership 
per thousand much higher, he said. 

Collection Firm 
Duns 'Pirates' 

NASHVILLE — A "collection" 
company has been formed here 
for the sole purpose of securing 
money for artists and writers from 
unlicensed record and tape makers. 
The firm, known as First Thurs- 
day, was formed by attorney Larry 
Cole, and Eddie Cummings. 

The company would represent 
an artist or writer who signed an 
agreement with the firm. "We have 
researched the market carefully, 
and we are pretty well aware of 
their operations." Cummings said. 

Cole, a former state representa- 
tive, would handle all legal in- 
volvements. 
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Gregg Geller has been appointed manager, a&r coordination, 
fror Epic Records, while Spencer D. Proffer has been appointed 
associate director of business affairs and George Eichen has been 
named staff assistant, pop a&r, for Columbia Records. ... At 
Buddah Records, Larry Harris has been named director of LP 
promotion for the East. He will be working with Mike Herns, 
his counterpart for the West. Harris was previously in charge of 
New York promotion for the label. Also at Buddah, Sandy 
Snyder has been appointed to head college promotion. She will 
handle all communications between the label and college press 
and broadcasting outlets. . . . Tony Byrne has been named to 
the professional department of Warner Bros. Music Publishing. 
He will headquarter in New York and will concern himself with 
the fields of pop and rock. 



SI 

MUNAO 




CHORAN 



Mel Posner has been named executive vice president and 
general manager at Elektra Records. He will remain head- 
quartered in New York. . . . Fred Munao has been appointed 
general manager of the Larry Page Group of companies in the 
U.S. Based in New York, Munao will act as liaison for Page 
artists with Mercury Records, as well as working with Bell Rec- 
ords and Capitol of Canada. All activities of the publishing firm, 
Page Full of Hits, will be controlled by Munao. . . . Jack Finck 
has joined Queen Booking Corp. as head of nationwide television. 
As exclusive buyer for "Soul Train," he was the first to present 
r&b on television. Prior to joining QBC, Finck was with As- 
sociated Booking Corp. He will headquarter in Los Angeles. . . . 
Fred Skidmore has transferred to the Los Angeles offices of 
Solters/Sabinson/Roakin, Inc. He will supervise the agency ex- 
panding music department. . . . Linda Rice has been named 
coordinator of promotion for Metromedia Records. She will re- 
port to Moil Weiner, national director of marketing and mer- 
chandising. . . . Jack Keller has been named general manager 
of April/Blackwood, the music publishing wing of CBS Rec- 
ords. Keller was formerly with Screen Gems-Columbia Music. 
He replaces Eric Sober. . . . David Friedman has been named 
director, banking and insurance for Capitol Records. He replaces 
Ron Emerick, who has left the company. Friedman joined the 
company in 1963 and was most recently manager, royalty and 
license. . . . John Spellman has joined Ampex Stereo Tapes, 
Elk Grove, III., as special markets manager. He will be responsi- 
ble for development of premium, O.E.M., special product, direct 
mail and dealer programs. He replaces Shad Helmstetter, who 
was transferred to the Ampex Magnetic Tape Div. in Redwood 
City, Calif. Also at Ampex Stereo Tapes, Richard Kuhlman 
has been named advertising manager. He will be responsible 
for production and coordination of all AST advertising programs. 
* * * 

Eddie Choran has been named director of Rik Gunnel] Man- 
agement, a Los Angeles subsidiary of the Robert Stigwood 
Association. Choran was Gunncll's assistant for the past three 
years. . . . Michael P. Wein has been appointed controller for 
Cartridge Rental Network. Most recently he was assistant con- 
troller for Alexander's. Inc. department store chain. . . . William 
M. Kirsch has been appointed national sales manager of television 
and radios for Sanyo Electric, Inc. Prior to joining Sanyo, Kirsch 
was sales manager of branch distributors for Motorola, Inc. . . . 
William DeMucci has been appointed vice president, manufac- 
turing, for Audio Magnetics Corp. He was formerly vice presi- 
dent, general manager with Plastic Ware, Inc., a division of 
North American Philips Corp. . . . Don Gant has been named 
assistant to president Wesley Rose at Acuff-Rose Publications. 
. . . Del Bryant, son of songwriters Felice and Boudleaux Bryant, 
has joined the writer administration staff of BMI, Nashville. . . . 
Candv Cabe has been named director of artist relations for Brown 
Bag Records. She will headquarter at the label's Hollywood 
offices. ... Gil Bateman has been appointed vice president and 
general manager of Tumblcweed Records. He will be responsible 
for sales, promotion and marketing and will organize all of the 
label's merchandising activities on a national level. Batcman's 
past experience includes three years with Elektra Records, as 
national promotion director. . . . Lawrence A. Murray has joined 
Modern Talking Picture Service, Inc., as sales promotion co- 
ordinator. He will headquarter in the company's New Hyde Park, 
N.Y., national service center. 
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Blood, Sweat & Tears is back. 
With the most powerful B,S&T 
band ever.Over a year of hard 
work went into their great newy 
album,"New Blood." There 



exceptional music. 

And Mikejahn has 
already said:"The material is 
solid and exciting; overall Blood, 
Sweat Tears seems younger,(and) 



are bluesy, new tunes like"So Long ments as in Dylan s "Down in more enthusiastic than it has in years 
Dixie,"crashing hot horn arrange- the Flood," and cut after cut of in their harder'than-ever rock." 



So, as you can see, it's started. Again.On Columbia Records** andTapes 
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General News 



Merc Discounts 
Oldie LP Plan 

CHICAGO— Mercury Records 
has released the first seven LP and 
tape packages in a "Solid Gold 
Rock V Roll" promotion. All ex- 
cept a 4 Seasons "Edizione D'Ore" 
(at $9.96 list) carry a $4.98 retail 
price, but all seven LP's will be 
offered at a 10 percent discount; 
tapes will be discounted 5 percent. 
Three 4 Seasons and packages by 
the Platters, Chuck Berry and Jerry 
Lee Lewis make up the initial 
release. 

Subsequent packages will be 
made up from a list of 100 Celeb- 
rity Series, Double Hits and Smash 
All Time Hits singles in Mercury's 
catalogue. 



Farrell & Damont Enter 
An Expansion Agreement 



NEW YORK— The Wes Farrell 
Organization has entered into an 
expansion venture with David 
Mook's Damont Corp. The new ar- 
rangement places full responsibility 
for the West Coast merchandising 
and administration of the Wes 
Farrell Organization's diversified 
projects under Mook's operation. 

David Mook will be responsible 
for West Coast development, ex- 
ploitation and administration of 
properties and projects encompas- 
sing music publishing, independent 
record production, radio and tele- 
vision commercials, specialty mu- 
sic merchandising campaigns and 
artist representation. 



Letters To The Editor 



Koesler Probe 

Dear Sir: 

I noted and read with interest 
your article on the impact of im- 
ports on the U.S. record market. 
High production costs here have 
combined with lowering standards 
of quality control in many Ameri- 
can pressing plants to place domes- 
tic product in an unfavorable image 
compared with the European prod- 
uct, though U S. -type cardboard 
sleeves do a better job of protect- 
ing pressings from warping (unless 
shrinkwrapping is done badly). Eu- 
ropean labels have generally done 
a better job of maintaining and re- 
issuing catalog items in the jazz 
and blues field and this has had 
great effect on the buying habits 
of the American jazz/blues collec- 
tor. Too bad so many American 
labels are missing the boat in 
the reissue field by mispackaging 
and shortsighted conception of 
what little has been done to keep 
classic jazz performances in print 
where, by maintaining availability, 
such classics as "No Count Sarah," 
the Clifford Brown EmArcy sides, 
"Chocolate Sundae" and *The 
Chase," and many others can be 
reintroduced to each new genera- 
tion of jazz fans. 

The young people now coming 
into the jazz audience are the most 
broad-minded I have ever known 
— they listen to jazz of every style 
from George Lewis and Jelly Roll 
Morton through Coleman Hawkins 
and Prez to Bird and Diz all the 
way to the new music of Pharoah 
Saunders, Anthony Braxton, and 
Maurice Mclntyre (Kalaparusha). 
The cultural of these older classic 
performances needn't and perhaps 
shouldn't be discussed in the pages 
of a trade pub such as Bill- 
board but the potential profits 
to be found by incorporating in- 
expensive reissue sets into con- 
temporary jazz projects has been 
demonstrated by the imaginative 
approach of Prestige and Colum- 
bia. Why not Verve? Why not 
Mercury? Perhaps every reissue 
will not have the mass potential of 
the Bessie Smith and Robert John- 
son and Eric Dolphy sets but 
costs are so much less on reissues 
that they really don't have to, do 
they? 

Finally, a word about the BYG/ 
Goody product by Magic Sam, al- 
luded to in your article. I am as- 
suming that your article refers to 
albums issued on these two labels 
from Del mark masters. We made 
the mistake of leasing our catalog 
to BYG some years ago. a lease 
lhat has expired nearly a year ago, 
covering production and sale in 
France and possessions only.' Sale 
of product in the USA and else- 
where has come to our attention and 
the importing parties have been 
alerted formally to cease and de- 
cist or face legal action. I am ad- 
vised that I have right of confisca- 
tion of such product and we are 
investigating this possibility, though 
it seems that it will not be neces- 
sary. It is usually only necessary 
to point out that with one excep- 
tion. BYG did not bother to order 
duplicate tapes for their source 
material and that they apparently 
dubbed their tapes from Delmark 
pressings, which means that their 



finished product is 10 or 12 gen- 
erations away from the original 
tape! It's a rare case of domestic 
product being superior. We press 
at Wakefield and that helps a lot. 

We American manufacturers can 
fight the competition of foreign 
product best by better quality 
control. 

Bob Koester, Pres. 
Delmark Records, Chicago 



Also planned is the acquisition 
of major music publishing cata- 
logs and properties, which will be 
announced shortly. The agreement 
will also be followed by the estab- 
lishment of a new division to 
scout, sign and develop both new 
and established talent throughout 
the Western U.S. and Canada. 

Mook will be managing director 
of the new Farrell-Mook operation 
in the wesi. Steve Bedell, executive 
vice president of the Wes Farrell 
Organization, has been organizing 
and planning the Farrell-Mook as- 
sociation from the West Coast. 

Collegians 
Start Label 

NEW YORK— F.F.O. Records 
has been launched here by David- 
Bruce Hest. head of F.F.O. Pro- 
ductions. First release is "Sunsets 
Are Calling" b/w "Hear My 
Song." 

Hest wrote, arranged, and pro- 
duced the record and is the fea- 
tured artist. Barry Goodman 
heads up distribution. The label is 
owned by college students and 
will concentrate on the college 
market. Steve LePow is product 
coordinator, Mike Marx sales man- 
ager. 




ZELMA REDDING, widow of the late Otis Redding, and Phil Wafden, 
left, are presented with BMI certificates for "Sittin" on the Dock of 
the Bay" celebrating the one millionth radio broadcast of the compo- 
sition. It is the first southern r&b composition to achieve this distinc- 
tion. Walden is head of Redwal Music. The presentation was made in 
Walden's Macon, Ga., office by Rick Sanjek, co-director of write admin- 
istration, southeastern BMI office. 
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to Filing Date 


A. Total No. Copies Printed (Net press Run) 
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"'Like A Seed' 
is the finest, 

most beautiful 
album 
I have heard 
this year" 

John L. Wasserman 
San Francisco Chronicle 




And people all over the country couldn't agree more. 



Kenny's album has gotten immediate mass 
airplay from coast to coast and the sales are following with 
the same speed. 

It's an exquisite album of eleven original songs 
— six by Kenny, five by Kenny and his wife Yvonne — 
which make you concretely understand abstract terms like 
gentleness, peace and restfulness. 

Kenny Rankin. His new album, "Like a Seed" 
is growing stronger every day on Little David Records 
and Tapes. 




LD 1003 



This One 



PSBQ-NW9-13XG 



See and hear Kenny Rankin sing "Coming Down" and "Peaceful" on the 
Flip Wilson Show, Thursday, Oct. 12th on NBC-TV. 
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moving ? 

Please let us know 
5 weeks in advance before 
changing your address. 

To expedite service, 
place 'magazine address 

label here and print 
your new address below. 




Hail to: Billboard. Subscriber 
Service, 2160 Patterson Street, 
Cincinnati. Ohio 45214 



Off the Ticker 



Warner Communications Inc. 

will redeem its $3.3 million out- 
standing 5 percent convertible sub- 
ordinated debentures on Nov. 1 at 
a price of about $1,060 for each 
$1,000 face amount if not con- 
verted to preferred shares on or 
before Oct. 25. . . . Motorola Inc. 
declared extra dividend of 2.4 
cents a share in addition to regular 
quarterly dividend of 15 cents a 
share, both payable Oct. 13, record 
Oct. 2. . . . Eastern Air Devices 
Inc., Great Neck, N.Y., has ac- 
quired KLH Research & Develop- 
ment Corp., a division of Singer 
Co„ for more than $6 million in 
cash. KLH had 1971 pretax earn- 
ings of $1.5 million on sales of 
$13.4 million. Eastern, which 
makes electronic home entertain- 
ment equipment, reported net for 
fiscal 1972, ended July 29, of $1.4 
million, or 65 cents a share, on 
sales of $27.9 million. Siegfried 
Susskind, president of Eastern, 
said the acquisition of KLH, 
manufacturer of high fidelity sys- 
tems and loudspeakers, "will fur- 
ther strengthen its (Eastern's) po- 
sition in the consumer electronics 
field." . . . Sam Goody Inc., New 
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York, is opening a new store in the 
Sperry Rand Building in New 
York City (adjacent to the Radio 
City Music Hall) about Novem- 
ber 1. According to the company, 
the new 13,000 square foot store 
is expected to add between $3 
and $4 million in revenues to the 
chain. . . . Shoreco International 
Inc., Farmingdale, N.Y., (nee 
Shorewood Packaging Corp. and 
Shorewood Litho Inc.) has filed 
with the Securities and Exchange 
Commission a public offering of 
245,000 shares of which 175,000 
will be sold by the company. . . . 
Faraday Inc., Tecumseh, Mich., 
plans to move its Audio Products 
Group to Ann Arbor, Mich, and 
concentrate on the development of 
the cartrette tape system. The 
company said it is making arrange- 
ments wtih several Japanese manu- 
facturers to affect royalty pay- 
ments based on a lubricated tape 
patent. . . . New music companies 
incorporated in California include 
the following: Miller Music Corp. 
(MGM); Leo Feb* Inc. (MGM); 
Robbins Music Corp. (MGM); 
Silvery Moon Studio Inc., Holly- 
wood Jet Set Inc.; Darisa Produc- 
tions; and Grapvine Music, all 
in Los Angeles; and Homemade 
Jam Inc. and Amusex Corp., both 
in San Francisco. . . . Trans- 
amertca said 1972 per share earn- 
ings should be "at least 40 per- 
cent above the 1971 figure" and 
that 1973 earnings should show a 
good increase from 1972. . . . 
North American Philips predicts 
earnings from operations will in- 
crease to $2 a share in the first 
nine months and to more than 
$2.75 a share for all 1972. The 
forecasts, made by Pieter C. Vink, 
president, exclude extraordinary 
losses of 16 cents a share previ- 
ously charged against the second 
quarter. The company reported 
for the first half that net income 
rose to $10.8 million, or $1.22 
a share, after special losses of $1.4 
million, or 16 cents a share, from 
the 1971 period's $2.5 million, or 
28 cents a share, after special 
losses of $4.9 million, or 55 cents 
a share. . . . Instrument Systems 
Corp., Jericho, N.Y., has agreed 
to sell White Electronic Develop- 
ment Corp., Toronto, a subsidiary 
which imports and distributes hi-fi 
stereo equipment in Canada, to 
the Angot Group Ltd., Toronto, 
which manufactures and distrib- 
utes office equipment. Instrument 
Systems also owns Benjamin Elec- 
tronics. Under the purchasing 
agreement. Instrument Systems 
will receive 1,123,550 common 
shares of Angot, representing 48 
percent of the outstanding shares, 
a 7 percent five-year convertible 
debenture for $361,000 and war- 
rants to purchase 175,000 Angot 
common shares at $1.50 up to 
Dec. 31, 1982. The debenture is 
convertible at the rate of one com- 
mon share for each $1 of deben- 
ture. Combined sales after the 
acquisition will be about $4.6 mil- 
lion. Part of the agreement pro- 
vides that Instrument Systems will 
transfer to Angot Group a note 
payable by White Electronics to 
Instrument Systems for $825,949. 
Both companies also have entered 
a five-year pooling agreement 
under which each party will de- 
posit 80 percent of their respective 
shareholdings with a trustee, re- 
stricting their sale and transfer. 

• • Higher sales and profits in 
the third quarter are attributable 
to increasing demand for hi-fi 
components, video tape recorders 
and television sets, according to 
Sony Corp. Sales of tape re- 
corders increased 5 percent, video 
tape recorders and hi-fi sales 
jumped 31 percent, and television 
sets sales increased 11 percent in 
the third quarter. . . . Lloyd's 
Electronics Inc. should net $1.60 
to $1.70 in the year ending March 
31, says Bateman Eichler, while 
$1.65 for fiscal 1973 vs. $1.36 
netted this year is the estimate of 
Howard, Weil, Labouisse. Fried- 
richs. 
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Analysts Favor GRT's Course 



SAN FRANCISCO — GRT 
Corp., according to many on Wall 
Street, is doing a lot of things 
right, both in financial circles and 
in competitive tussling in its in- 
dustry. 

For example, the firm recently 
bolstered its image by signing Dot/ 
Paramount and Fantasy Records 
to exclusive tape duplicating/mar- 
keting contracts and re-signed 
ABC/Dunhill Records to an ex- 
clusive tape contract. 

(ABC/Dunhill had previously a 
non-exclusive tape contract with 
both GRT and Ampex Corp., while 
Fantasy had an exclusive pact with 
Ampex.) 

Then, a group of Western fi- 
nancial analysts named the com- 



pany in a poll of baby Blue Chips 
for California Business, a financial 
journal. Analysts were asked to 
pick the Western-based companies 
they felt stood the best chance of 
becoming Blue Chips in the future. 

Finally, GRT completed negotia- 
tions on changes in its loan agree- 
ment with one of its major credi- 
tors, SMC Investment Corp. 

GRT received from SMC waiv- 
ers covering certain provisions of 
the loan agreement that badn*t 
been met to date. These provisions 
principally concern maintenance 
of required working capital, the 
company stated. 

A similar waiver from its other 
major creditor. Bank of America, 
was received earlier. 



VCA Offers 250,000 Shares 



WESTPORT, Conn — The Vid- 
eorccord Corp. of America is offer- 
ing 250,000 shares of its common 
stock to the public in an effort 
to raise $1.7 million. 

According to the company's 
prospectus, the stocks which rep- 
resent an estimated 14 percent of 
the firm's outstanding common 
stock, will be sold at $8 a share. 

VRC expects that the stock will 
net the company $6.96 a share 
after total compensation to the 
underwriters when sold. 

Money raised from the offering 
will be used to pay off outstand- 
ing debts, including a $500,000 
bank loan; and to finance a num- 
ber of promotional projects, 
among which is a drive to attract 
and hold more dealers. 

Videorecord Corp. of America, 



formed three years ago, is headed 
by Dr. Stafford Hopwood, and a 
Board of Directors which includes 
Yale law professor Dr. Eugene 
Rostow; William Bernbach of 
Doyle, Dane, Bernbach; conductor 
William S c h u m a n ; and Hugh 
Downs, former NBC announcer. 

The company was structured to 
sell a wide variety of prerecorded 
programs through a network of 
franchised dealers. To date the 
firm has acquired rights to more 
than 3,500 programs spanning 
such subjects as management edu- 
cation, industrial training, health 
and education. 

Early shareholders of VRC paid 
an average of $2.18 a share for 
their stock, although it is reported 
that some bought theirs at 1.3 
cents a share. Underwriters for the 
offering is M.R. Safir & Co. 
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Martin Mull 
made his new album 
in six days... 




...and on the seventh 
he rested. 



Capricorn Records 

Manufactured by Warner Bros. Records Inc. 
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General News 



Credit Hangups Spur Suits 

By NAT FREF.DI.AND 



WB's Ombudsman Regehr 

He Handles a Lot of Chores for Acts 



LOS ANGF.LF.S — Columbia 
Records is suing Vogue Books and 
Records for $83,676 in Superior 
Court here. Columbia claims that 
the now-bankrupt retail chain en- 
tered an oral agreement putting up 
store inventory as collateral against 
an increased credit line. 

In other new non-payment suits 
filed at local Superior Court: 
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The bankruptcy trustee for 
Raven Electronics. Irving Bass, is 
suing Tcledyne Inc.. for $76,735 
allegedly owed the parts supplier. 

The Chicago Musical Instrument 
Co. is suing Record Merchandis- 
ing for an allegedly owed $14,292. 

A collection agency for Gold 
Star Recording Studio. Capitol 
Credit Corp.. has filed suit against 
Happy Tiger Records for $8,751 
allegedly unpaid for sessions in 
March. 

Certron is being sued for $6,384 
by Commercial Discount, repre- 
senting the Packaging People. 

Music Maximus, 
Will-Doma Pact 

NEW YORK — Jay Morgenstem. 
Frank Military and Nan Pearlman 
of Music Maximus. Ltd. have 
signed a co-publishing agreement 
with John Adamo and David 
Chimay of Will-Doma Music 
Corp. Music Maximus, through 
their BMI affiliate, Dramatis Music 
Corp., will administrate throughout 
the world. In addition to Adamo 
and Chimay, lyricist Genevieve 
and Armon St. George, a mother 
and son lyric team, have been 
signed exclusively. 



LOS ANGELES — Bob Regehr. 
director of Warner Bros. Records 
artist relations department, thinks 
of himself as the performers' om- 
budsman to the rest of the com- 
pany. 

"My main responsibility is to 
support Warner Bros, acts on the 
road with whatever is necessary," 
he said, "from getting the limo 
out to the airport, to setting up 
radio interviews." 

With new artists, the needs can 
get very basic. "Some new acts are 
signed without an agent or a man- 
ager, so you have to help them 
find the gigs to support themselves, 
you might also have to explain to 
them for the first time how dif- 
ferent lighting cues can make their 
set go over better." 

Regehr is a very tall, affable ex- 
independent puhlicist who special- 
ized in campaigns for films like 
"Easy Rider'* and "Five Easy 
Pieces" before joining WB 1 8 
months ago. 

Probably the single item he is 
most widely associated with since 
coming to Warner was the organi- 
zation of the huge Alice Cooper 
ballroom party here. The party 
flew in San Francisco's colorful 
transvestite troupe, the Cockettes, 
to add more atmosphere, and was 
widely hailed in the press as the 
event which proved once and for 
all that the record industry had 
taken over movie stars' role in 
hosting gala bashes. 

"I believe that most of the little 
buffet receptions companies keep 

Dismiss Disfr. 
'Piracy Suit 

• Continued from page 1 

not been joined. "Plaintiffs' brief in 
opposition to defendants' motion to 
dismiss relies entirely upon a num- 
ber of decisions which involve in- 
stances wherein plaintiffs had some 
interest by way of copyright or ex- 
clusive contractual arrangement in 
the performances comprising the 
commodity alleged to have been 
copied by the parties charged. In 
the instant case, plaintiffs have al- 
leged no such interest whatsoever 
in and to the performances com- 
prising the tape recordings manu- 
factured by others and subse- 
quently distributed by them and 
have not contended that they have 
any such interest in the same. 
Plaintiffs do not allege that even 
the unnamed manufacturers who 
manufactured the tapes, distributed 
by the plaintiffs nave exclusive 
right, such as by copyright, to 
manufacture and sell recorded per- 
formances by the artists. But, if 
there is any right to be protected, 
such would lie with the manufac- 
turers and not with the distributor. 
Accordingly, the complaint is 
hereby ordered dismissed since 
plaintiffs totally lack standing to 
prosecute the action." 

Jack J. Geldbart. a former ex- 
ecutive with ABC Record & Tape, 
a branch rack jobber here, now 
with Levine, D'Alessio & Cohn of 
Atlanta, represented the plaintiffs, 
while Al Murchison and Francis 
Pinckney of Charlotte represented 
the defendants. 

La Mancho' Nov. 1 

LOS ANGELES — United Artists 
Records is shipping the soundtrack 
album of "Man of La Mancha" 
Nov. 1. The film, starring Peter 
OToole and Sophia Loren. based 
on the famed Broadway hit be- 
gins major engagements in mid- 
December. 

J-M-l Releases 

NEW YORK— J-M I Records is 
releasing its first two country rec- 
ords overseas. Don Williams' 
"Don't You Believe" and Jackie 
Burns' "If Lovin' You Is Wrong" 
arc both being released in Canada, 
through Quality Records. 



throwing for their artists are a 
waste of money," says Regehr. 
"I'd much rather spend my budget 
on one or two big parties a year, 
and make them events which are 
really memorable. I figure, if it's 
not a party I'd look forward to 
going to myself, then it's just one 
of 20 things that week that the 
media has to force themselves to 
attend because it's part of their 
job." 

Regehr feels that most major 
record companies have realized it's 
good business to set up a strong 
artist relations department in the 
past five or six years. 



• Continued from page I 

in front of kids and they give Miles 
a standing ovation. They're tired of 
four-piece rock bands. They want 
to hear some real contemporary 
music." 

Although Ellis has been playing 
concerts for young people during 
the past year, his manager, Meade 
Brown, acknowledges rough going 
because of the lack of any new 
recorded product. 

Ellis' new LP, "Connection," 
which is being immediately re- 
leased, was produced by Macero. 
It features the 22-member band 
playing contemporary tunes, fa- 
miliar melodies and some originals 
but in the Ellis odd-meter format. 
The majority of the tunes are 
in 7/4. 

"There are songs to which you 
can snap your fingers and swing 
with it," Macero said. "That's 
what music's all about." Included is 
the theme from the "French Con- 
nection," the first major film scor- 
ing assignment done by Ellis. 

Ellis' odd rhythm signatures ap- 
peal to young people, Macero 
points out. They provide a fresh 
impact for young ears. The band's 
electronic sounds also represent a 
link with youth. (Ellis, incidentally, 
was the first major jazz band to 
use electric piano, electric bass, 
echo delays, ring modulators, and 
amplification on saxes.) 

Columbia will provide four large 
speakers for concerts so the music 
can be presented quadrasonically, 
and is having leaflets printed which 
promote the new LP and Ellis' 
five other Columbia LP's, promot- 
ing Ellis to college radio stations 
and bookstores. 

Ellis' presentation involves the 
brass band plus a string quartet, a 
brass quintet and a woodwind quar- 
within the big band one and one- 
half years ago. 

WB Cast on 
'Electric Co/ 

NEW YORK — Warner Bros. 
Records will release the original 
cast album of the Children's Tele- 
vision Workshop series, "The Elec- 
tric Company," this month. The 
album is the first non-broadcast 
product to emerge from the daily 
half-hour television series. Pro- 
duced by Joe Raposo, previously 
responsible for the Sesame Street 
albums, the "Electric Company" 
album will include a specially de- 
signed package including an illus- 
trated book of lyrics and a "word 
wheel" as educational aids. 

The album features the stars of 
the television scries, including Bill 
Cosby, Rita Moreno, Lee Cham- 
bcrlin, Morgan Freeman, Jim 
Boyd, Judy Graubart and Skip 
Hinant. 

Warner Bros. Records will back 
the album with an extensive mer- 
chandising, advertising and pub- 
licity campaign which is being co- 
ordinated with CTW's Non-Broad- 
cast materials division. The Chil- 
dren's Television Workshop is a 
non-profit organization. Album 
royalties will be used to underwrite 

production costs of future CTW 

television programs. 

let. He formed these smaller bands 



"I have to remember I'm work- 
ing for the company by working 
for the acts," he says. "My great- 
est satisfaction is seeing an act 
break after we plugged along be- 
hind it for years, such as Alice 
Cooper or Randy Newman. In a 
way that's even more of a thrill 
than when an artist is fortunate 
emragh to hit it right the first 
time and take off immediately, as 
America did." 

At the moment, Regehr's top 
priority is to see that the current 
T-Rex tour makes Marc Bo lan as 
big in America as he has been in 
England for the past two years. 



Ellis is one of a small number 
of jazz musicians, including Stan 
Kenton and Cannonball Adderlcy. 
performing clinics for high school 
and college students. In his opinion, 
the hot pockets of interest for ad- 
venturous music are in the sub- 
urban areas, especially the Mid- 
west. The urban cities like New 
York and Los Angeles, are still 
interested in rock. But in college 
towns, there is this untapped mar- 
ket. 

One indication Ellis is heading 
on the right path, according to 
manager Brown, is that in the 
economically depressed Pacific 
Northwest, schools have enthusi- 
astically bought the Ellis band 
while turning down rock shows. 

Big band interest has grown 100 
percent this year, Ellis contends. 
"There is a tremendous market 
not being satisfied." 



Program Directors, 
Music Librarians and DJs 

FIND s "Recordings in Release" 
is now available to you! 




Now. another fine programming aid for your library. FIND's 
"Recordings in Release" is perhaps the most extensive 
listing of active LPs. cassettes, 8-tracks and reel-to-reel 
recordings (including all available quadrasonic product) 
currently available. That's more than 55.000 items, fully 
classified by type of product including jazz, classical, 
spoken word, humor, international, children, etc. "Record- 
ings in Release" also contains special updated listings of 
current best-selling LPs and tapes. 

FIND'S "Recordings in Release" will be sent to all radio 
programmers who fill out the coupon below and enclose a 
check or money order (see appropriate box) payable to 
FIND Service International. 



Send to: 

FIND Service International 

P.O. Box 775, Terre Haute, Indiana 47808 
Attn: Dean White 

□ Enclosed is a check for $5 00 
Please send me FINO's "Re. 
cordings in Release" by regular 
mail 



□ Enclosed is a check (or $7.00 
Please rush me FIND S "Record- 
ings in Release" by air mall 



Name 



Stalion 



Cily 



•Publishing date November 6, 1972 



******** * * * * * 

LITTLE ELMO 
IS HERE! 




We, the Infinite Messengers of 
Mercy and Truth, have but 
one duty and that is to imple- 
ment those means necessary to 
relocate planets in distress. 

As it is with planet earth, 
we have been called for the 
supreme purpose of total re- 
conciliation of those energies 
now in a reverse operational 
pattern producing a sate of 
nonfunction. 

The mission is without 
futility, We arc here in full 
force. Our physical counter- 
parts indicate absolution of 
the means of which we speak 
and now it is to the ascending 
mortals of time and space that 
we devote our energizing 
influence. 

Peace. Honor. Love. The 
hour of creation abides. The 
light is upon you. 

The Angels Of Mercy Si 
Troth 



■IUMBmNMb. 
************* 



Ellis and Macero Plumb 
School Band Audience Mart 
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Radio -TV programming 



INTERVIEW: 



Imus vs. Morgan, Round 1: a Draw 



ED/TOR'S NOTE: This is the 
second installment of an interview 
of sorts between Don Imus, morn- 
ing personality at WNBC, New 
York; Robert W. Morgan, morning 
personality at KHJ, Los Angeles; 
and Claude Hall, radio-TV editor 
of the Billboard. Some of it is 
serious, but mostly the conversa- 
tion was just a bunch of nonsense. 
Morgan has promised to rectify 
this with a serious interview some- 
time in the future; Imus has prom- 
ised to rectify nothing, Don 
Graham, Chess Records, appears 
briefly. 

IMUS: I'm the greatest in the 
world except Morgan and Steele 
and I'm not even sure about Steele. 

HALL: Do you work out your 
show in advance, or do you wing 
it? 

MORGAN: No, I don't work it 
out in advance. 

HALL: The records are all 
pulled for you, right? 

MORGAN: I select them as I 
go. 

HALL: From a list? 

MORGAN : This little guy 
comes down from Wallich*s Music 
City and I'm not even sure about 
Steele. 

HALL: Do you work out your 
show in advance, or do you wing it 
all? 

MORGAN : No, I don't work it 
out in advance. 

HALL: The records are all 
pulled for you, right? 

MORGAN: I select them as I 
80. 

HALL; From a list? 

MORGAN : This litUe guy 
comes down from Wallich's Music 
City every morning with a bag. 
Do you know what I want for 
lunch? Tuna salad. On whole wheat 
toast. Burnt. 

IMUS: You're going heavy on 
that beer, Hall. 

HALL: Well, I had to wait so 
damned long for you guys to show 
up this morning that I got thirsty. 

IMUS: I owe you one. 

HALL: I forgot to mention that. 

IMUS: But when's the last time 
you got a chance to talk to some- 
body like Robert W. Morgan or 
me? Well, it's easy to talk to me. 

MORGAN: Yeah. Just answer 
the phone. 

IMUS: Does he talk to you 
often? 

MORGAN: Yeah. As long as 
he can't pick up KHJ on the radio, 
he has to get his material some 

way. 

IMUS: Now why do you lie like 
that, huh? I've been straight with 
you. Have you ever called me and 
asked me for a line about some- 
thing? 

MORGAN: Never. 

IMUS: You're a liar . . . you 
know that? 

MORGAN: Why Would I call 
you for a line? 

IMUS: Because I'm so talented, 
that's why. 

IMUS: You can't sit down, Don. 

MORGAN: We'd just try to 
heal you. 

IMUS: I'm doing an interview. 

GRAHAM: You want me to go 
downstairs and give your secretary 
a bio for the Radio Programming 
Forum? I haven't done anything, 
man. 

HALL: Do the same as Imus — 
lie. Lie about having worked on 
the railroad, about working in a 
uranium mine . . . that sort of 
colorful. 

IMUS: Talk about when you 
used to push those Mexican rec- 
ords. 

HALL: Where were we in this 
interview? You said something 
earlier about the records played on 
KHJ were brought in by a little 
guy from Wallich's Music City? 

MORGAN: Of course, there's 
a list of records we play from. 

HALL: Did you know all of the 
other air personalities on KHJ 
when the format was first 
launched? 

12 



MORGAN: I just knew Don 
Steele, as I recall. Because we were 
working together in San Francisco. 

IMUS: He met Roger Christian 
in a rest room at the YMCA. 
Thought he was the attendant. He 
handed him a towel. 

HALL: Roger's now working 
with Russ Barnett in a new radio 
consulting firm here in Los An- 
geles. 

MORGAN: Have they got any 
stations yet? 

HALL: Already have one in 
South America. 

MORGAN (singing): Puerto 
Rican Solid Gold! And, from 65. 
this revolution. 

HALL: That might be a good 
format. I came up with a new 
format the other day: A station 
that would play only new records. 

IMUS: I think my idea for a 
Drake-Chenault Gay Rock format, 
the one I mentioned in the Vox 
Jox (hat I wrote, would be a 
good format for San Francisco. 

HALL: Did I scratch that out, 
or did it go in? 

IMUS: I don't know. You know, 
I ducked Bob Hamilton's Report 
because he censored me. 

HALL: He did? 

IMUS: I said: "NBC doesn't 
censor me." 

MORGAN: Do you know who 
Buzz Bennett really is, I mean, 
you've never seen Bennett and 
Hamilton together, have you? 

HALL: No, come to think of it, 
I haven't. 

MORGAN: Buzz Bennett is Bob 
Hamilton in (CENSORED). 

HALL: Do you get many phone 
calls on your show? I heard you 
announce a telephone number for 
listeners to call this morning. I 
started to phone you myself. 

MORGAN: I have a girl at the 
station who answers the phones 
for me and we blow the switch- 
board out about two or three times 
a week. 

HALL: Do any of those calls 
actually get through to you, or 
does she intercept them all? 

MORGAN: No, she puts some 
through to me. 

IMUS: (who'd been on the air 
for an hour with Morgan that 
morning on KHJ): I talked to 
somebody this morning who really 
wanted to know if he could order 
that holy land record we were 
doing a bit on. 

HALL: Did you actually get 
any calls on that? 



IMUS: Why don't you ask some- 
thing dumb, Hall? 

HALL: I haven't any idea how 
many calls they get during a day 
at KHJ. 

IMUS: Let me see that "bible." 
(THIS WAS THE BIBLE WITH 
BLANK PAGES GIVEN TO 
EVERYONE ATTENDING THE 
BILLBOARD RADIO PRO- 
GRAMMING FORUM.) I haven't 
seen that yet. 

MORGAN: Who paid for it? 

IMUS: RCA Records. They 
really did a good job on this pro- 
motion. A thousand at four bucks 
apiece. 

HALL: Probably wiped out all 
of his royalties on his "12,000 
Hamburgers to Go" album. 

MORGAN: I've got news for 
you. His royalties on that album 
were wiped out with a cheese 
sandwich to go. 

HALL: Supposed to be the only 
(Continued on page 14) 



^^T0 HAVE YOU 




MIKE SUTTLE, national promo- 
tion director for Mega Records, 
bought a theater marquee across 
the street from the radio station 
of WQAM to promote "I've Got 
to Have You" by Sammi Smith. 
Suttle said: "Jim Dunlap, pro- 
gram director of the radio sta- 
tion, knew absolutely nothing 
about this until he walked out 
the door and read the marquee." 
From left: Tom West of WQAM, 
Skip Schrieber of Campus Rec- 
ords, local distributor: Dunlap: 
Suttle, and the theater manager. 



D.J. Years Bolster 
Promo/Program Chief 



LOS ANGELES— Tom Brene- 
man, who specializes in everything 
from record service to program- 
ming and promotional ideas via his 
Breneman Radio Service, also can 
supply just about any hit oldies 
that a station may desire. In his 
days as an air personality, he 
saved every record that he played 
on the air. 

Breneman, who started BRS in 
1967 as a sort of a moonlighting 
business while working in sales at 
a Los Angeles television station, 
began his career at KNEZ, Lom- 
poc, Calif., and recalls helping 
wheel in the transmitter to put 
the station on the air. He also 
later worked as an air personality 
at KBLU. Yuma, Ariz. At KBLU, 
like KNEZ, Breneman did an air 
show about six hours long and 
then went out on the street to 
make sales calls. 

But all of this was "good ex- 
perience." Actually, his first radio 
experience was at KBLA (now 
KROQ) in the suburb of Burbank. 
Sonny Bono, then a record promo- 
tion man, sponsored a radio show 
on the station hosted by Breneman 



Marines Use Oldies 
In Radio Recruiting 



WASHINGTON — The U.S. 
Marine Corps recruiting program, 
which successfully experimented 
with a pop oldies-but- goodies public 
service radio service, is now bow- 
ing its first r&b record series and 




RECEIVING A VISIT from Poco's 
Richie Furay, an Epic Records 
group, is Carolyn Machado. mu- 
sic director of KRLA, Los Angeles. 



will soon package its first country 
disk series. 

Capt. Rec Carey explained that 
the first 1 V program packages, each 
of which contains seven 12-inch 
LP's, went out recently to over 
6,800 different U.S. AM and FM 
stations. Five-hundred and thirty- 
two stations responded that they 
would use the series. Artists fea- 
tured on the first programs, each 
of which lasts 14.5 minutes, in- 
cluded James Brown, Stevie Won- 
der, Otis Redding, Aretha Frank- 
lin, the Supremes, Jackie Wilson 
and the Watts 103rd St. Band. 
One artists is featured on each 
show. Bill Raywood, WOL jockey, 
emcees each show program. The 
marine corps hopes to have live 
talk from participating artists on 
fortcoming series. Carey can be 
reached at (202) 694-1786. 
Country Cooperation 

A total of 1,250 stations have 
carried the pop series, with a 
fourth being planned. Four differ- 
ent soul shows, which are called 
"Sounds of Solid Soul," are 
planned. Carey intends to work 
with the Country Music Associa- 
tion in setting up the 52 country- 
oriented oldies shows. 



which was broadcast live from 
various colleges around the city. 

His experience also includes 
KTKT, Tucson, and doing the all- 
night show on KTRN. Denver, 
where his wife pitched in and 
handled phone requests all night 
for him. In his consulting viewpoint 
now, Breneman feels that there was 
a great deal more esprit de corps 
among air personalities in the old 
days. "It's still just as difficult to 
make it big in radio as it was 
then, but then guys were more 
eager to build themselves. There 
wasn't that much money for being 
an air personality in the smaller 
markets and maybe there still isn't 
But in order to make it and become 
known, you had to really work on 
your shows then." 

McLendon Rules 

He recalled working "by the 
McLendon rules . . . preparing the 
music for your show . . . and it 
was fun. And when we used to 
take requests at night in Denver on 
KTRN, we'd jam up the phone 
lines and, through some freak way. 
the kids could talk to each other. 
That's why we called the radio 
show the den line.* After KTRN, 
Breneman went to school to get 
his first ticket license and later 
into television in Los Angeles. At 
this point, he started his program 
service and. today, his activities 
include even lining up tickets to 
the Rose Bowl for a radio station 
(Continued on page 14) 



New r Beer City 
Country Outlet 

MILWAUKEE — WFWO-FM 
changed format to country music 
Sunday (1). New call letters of the 
operation are WBCS-FM for "Big 
Country Sound." Bernie Strachota. 
president of WRIT, local Top 40 
station, and WBCS-FM said that 
the new station is intended to fill 
a void in the market caused when 
WMIL, local country' station, 
switched to a Top 40 format re- 
cently. 

The programming of WBCS-FM 
is being provided around [he clock 
by Programming db. Los Angeles, 
and Programming db president 
Ken Draper said that four air per- 
sonalities will be used in the syn- 
dicated service. Three of the per- 
sonalities are Chris Lane, Mac 
Curtis, and Joe Ferguson. This 
marks the key entry of the firm 
into syndication of country, since 
Milwaukee is a major market and 
WBCS-FM will be the only coun- 
try station there. 

Screen Gems 
Ships LPromo 

LOS ANGELES— Screen Gems- 
Columbia Music has just shipped 
1,200 copies of its latest promo- 
tional package for radio airplay, 
according to Danny Davis, vice 
president of promotion. The LP, 
titled Solid Gold Hits Instrumen- 
tally," is also available to any radio 
station that requests it. It is in- 
tended exclusively for broadcast- 
ing. Other albums in the series, 
all of which feature copyrights by 
Screen Gems-Columbia, have in- 
cluded "Solid Gold Programming" 
which featured such tunes as 
"Strangers in the Night" by Frank 
Sinatra and "Danke Schoen" by 
Wayne Newton. 

"Solid Gold Hits Instrumentally" 
(Continued on page 14) 

NY Suburban 
Stations' Change 

PATERSON, N.J. — WPAT-FM. 
located here, will feature a differ- 
ent kind of wall-to-wall music 
than W'PAT. Previously, the two 
stations had been much the same. 

As of Oct. 2. music director 
Ralph Sanabria will be developing 
a music service featuring a familiar 
melody sound of beautiful music. 
WPAT, the AM side, will con- 
tinue to feature so-called "great" 
music. Both will be wall-to-wall. 
The FM will featured vocals oc- 
casionally. Curt Hahn is program 
director of the stations. 




PRESENTED WITH gold records by Atlantic Records in appreciation for 
their help in breaking the Persuaders' "Thin Line Between Love and 
Hate" in Chicago, are Rodney Jones, left, program director, WVON, 
Chicago; Eddie Hollins, center, midwest Atlantic promotion, and Jay 
Johnson, of WVON. 
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CANDI 
STATON 



The sweet facts of the matter are: 

Candi has had six releases in her career. 

Candi has had six chart records in her career. 

"Stand By Your Man" sold over a million records. 

Now she has a sensational new single, 

"Lovin' You, Lovin' Me," #91005. 

And a super-sensational new album, "Candi Staton," 

containing her hit rendition of "In The Ghetto." 



LP:FAS-1800 8Trk:3800 Cass: 7800 



TRAVIS 
WAMMACK 

Travis has been a major factor in selling over 
sixty million records. He's backed such giants as 
Aretha Franklin, Wilson Pickett, Little Richard, 
The Osmonds, Mac Davis... to mention a few. 
Now he's his own major factor, playing and singing his 

first great LP, "Travis Wammack." 



LP: FAS-1801 8 Trk: 3801 Cass: 7801 




Fame 603 E. Avalon Ave. 
Box 2527, Muscle Shoals, Alabama 
United Artists Building 

729 Seventh Ave.. New York, New York 

Distributed by United Artists Records 




Records, Inc. 




Theic aic the albums thai have 
Wen added (his put week to the 
nation's leading progressive stations- 
ln many cases, a particular radio 
station may play an at Ine cuts on 
a given album, but the cuts listed 
here are the preferred cuts by most 
of the statiom. 




ALBUQUERQUE. KRSTFM. Steve Suplin 
CINCINNATI: WEBN-FM, Frank Wood 
LONG BEACH: KNAC-FM. Ron McCoy 
NEW ORLEANS: WRNO-FM, Hugh Dillard 



ITHACA, N.Y.: WVBR, Chris Lucas 
NEW YORK: WNEW-FM, Dennis Elsas 
PHILADELPHIA. WMMR-FM. Carol Miller 
PORTLAND: KINK-FM, Bruce Funkhouser 
PROVIDENCE: WBRU-FM, Andy Rulhberg 



SAN DIEGO: KPRIFM, Dana Jones 
SAN JOSE: KOME-FM, Mark Sherry 
TUCSON. KWFM-FM, Allan Browning 
WASHINGTON, D.C.: WMAL-FM, Phil de Marne 



Hot Action Albums 



J. GEILS, "Full House," Atlantic 
Cuts: All. 

Stations: WNEW-FM, WMAL-FM, 
KINK-FM, KNAC-FM, KOME-FM 



JOHN PRIME, "Diamonds In The 
Rough," Atlantic 
Cuts: All. 

Stations: WMAL-FM, KWFM-FM, 
KINK-FM, WMMR-FM, KOME- 
FM 



TEN YEARS AFTER, "Rock and 
Roll Music To The World," Co- 
lumbia 

Cuts: "Angel Sea," "18th Ave- 
nue," "O Caritas." 
Stations: WMAL-FM, WEBN-FM, 
WRNO-FM, KINK-FM, KOME- 
FM 



Also Recommended 



AKIDO, "Akldo," Mercury 
Cuts: "Confusion," "Wajo." 
Station: WMAL-FM 



BATDORF AND RODNEY, "Bat- 
dorf and Rodney," Asylum 

Cuts: "Home Again," "AM I 
Need," "Under Five." 
Stations: KRST FM, KPRI FM 

BLACK SABBATH, "Volume 4," 
Warner Bros. 
Cuts: All. 

Stations: KNAC-FM, WRNO-FM 

BLOOD, SWEAT AND TEARS, 
"New Blood," Columbia 
Cuts: All. 

Station: WNEW-FM 



HARRY CHAPIN, "Sniper and 
Other Love Songs," Elektra 
Cuts: "Sunday Morning Sun- 
shine." 

Stations: WNEW-FM, KWFM-FM 

CRAZY HORSE, "Crazy Horse At 
Crooked Lane," Epic 
Cuts: All. 

Station: WMMR-FM 

DAVID CLAYTON-THOMAS, "Te- 
quila Sunrise," Columbia 
Cuts: All. 

Stations: KOME-FM, KPRI FM 

FAMILY, "Bandstand," United 
Artists 

Cub: "Burlesque," "My Friend 
The Sun," "Top Of The Hill." 
Stations: KRST-FM, KWFM-FM, 
WMMR-FM. KNAC-FM 



RITCHIE HAVENS, "On Stage," 

Stormy Forest 

Cuts: "Tuppelo Honey," "Just 
Like A Woman," "Dolphins." 
Stations: KWFM-FM, WEBN-FM 

WAYLON JENNINGS, "Ladies 
Love Outlaws," RCA 

Cuts: All. 
Station: WBRU-FM 

KEEF HARTLEY BAND, '72nd 
Brave" 

Stations: WVBR FM, KPRI FM 

CASEY KELLY, "Poor Boy," Elek- 
tra 

Cuts: All. 

Station: WEBN-FM 

LINDISFARNE, "Dingly Dell," 
Elektra 
Cuts: All. 

Stations: KNAC-FM, WMMR-FM, 
KRST-FM, KOME-FM 



MELANIE, "Stoneground Words," 
Neighborhood 

Cuts: All. 

Station: WNEW-FM 

OSIBISA, "Heads," Decca 

Cuts: All. 

Stations: KINK-FM, WRNO-FM 

JOHNNY RIVERS, "L.A. Reggae," 
United Artists 
Cuts: All. 

Stations: WNEW-FM, WRNO-FM, 
KRST-FM 

MURRAY ROMAN, "Busted," 
United Artists 

Cuts: All. 

Station: KNAC-FM 

CAT STEVENS, "Catch Bull At 
Four," A&M 
Cuts: All. 

Stations: WNEW-FM, WEBN-FM, 
KINK-FM 



PETE TOWNSEND, "Who Came 
First," Track (Import) 
Cuts. All. 

Station: WNEW-FM 

TIM WEISBERG, "Hurtwood 
Edge" 

Station: WMAL-FM 

WET WILLIE, "Wet Willie II," Cap- 
ricorn 

Cuts: All. 

Station: WRNO-FM 

BOBBY WHITLOCK, "Raw Velvet" 
ABC 

Cuts: All. 

Stations: WMMR-FM, KOME-FM 

PAUL WINTER, "Icarus," Epic 
Cuts: All. 

Stations: WBRU-FM, WVBR-FM 

YES, "Close To The Edge" 
Stations: WMAL FM, KWFM FM, 
KINK-FM, KPRI FM 



WKRC-FM To Top 40 I m us vs. Morgan, Round 1: a Draw 



CINCINNATI — WKRC-FM is 
shuffling its format from "solid 
gold rock and roll" to Top 40, 
effective Oct. 1, when the station 
will also change its call letters to 
WKRQ. New programming will 
be geared to the 1 2-to-24 age 
bracket, according to Jack Chap- 
man, general manager. 

Under the new arrangement, 
Chris Bailey is being brought on 



from KCBQ, San Diego, Calif., 
to serve as P.D. and 1-4 p.m. per- 
sonality. Staff will be further aug- 
mented by Dan Lundy, of WMEE, 
Fort Wayne, Ind.; Jack Stewart, of 
WTVN, Columbus, Ohio, and 
Chuck Morgan, of WAMS, Wil- 
mington, Del. 

WKRC-FM dropped a classical 
music format for solid gold about 
a year ago. 



D.J. Years Aid P/P Chief 



• Continued from page 12 

promotion. As for the oldies, he 
has a comprehensive file and while 
some of them are irreplaceable, 
he does provide radio stations with 
tape of rare items. Most of his 
service is provided by mail and his 
clients include both U.S. and Ca- 
nadian radio stations. 

The "cut-throat" competition 

SG Ships LPromo 

• Continued from page 12 

features tunes by Ferrante & Tei- 
cher, Lawrence Wclk, Peter Nero, 
and Bert Kaempfert. 

The other two LP's in the series 
were "Best of Goffin-King" and 
"Best of Mann and Weil." 



among Top 40 stations today, to 
some extent, has hurt radio over- 
all, he felt. "In the earlier days, 
senior jocks used to take time to 
teach the younger jocks the tricks 
of the trade. Now, because the em- 
phasis is so much on gaining rat- 
ings, instead of just doing a good 
show and letting the ratings take 
care of themselves, that the more- 
experienced professionals haven't 
got the time to teach the younger 
kids." 

Breneman did his last air work 
in 1963. "I wasn't really a good 
jock. I tried hard and I was lucky 
and I pulled my ratings, but I ac- 
tually made more money in sales 
than in being an air personality." 
But it's the full scope of his knowl- 
edge that helps in his BRS firm 
today — music, programming, pro- 
tion, and sales. 



'ffie 'World's Greatest Jazzband 
of G Yank^Lawsoii&> c Bob Haggart 



VIC u 



Featuring: Billy Butterfield Bud Freeman-Bob Wilber 
Vic Dickenson Gus Johnson-Eddie Hubble Ralph Sutton 
Have A New Christmas Album On 
"HARK THE HERALD ANGELS SWING 

SIDE ONI 

Hart, tki H.r.ld An 9 tls Sain, 
Little Drummer My 
Rudolph The Bed Nosed Iri.deee 
Silent einjht 
)oy To The World 



WfRLD 

J&22 



This Album 
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Purrhaied 
By Scnd.R| 

A $5.00 Check or Money Order to World Jazz Records 
4350 E. Camelback Rd., Suite 204C — Phoenix, Arizona 85018 
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The Chriftmci Song 
Winter Wonderland 
Deck The Hells 
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• Continued from page 12 

album ever issued where the line 
notes outsold the record. 

IMUS: I want to show you, 
Claude, how I want these little 
ribbons in The Holy Book. Right 
down this page where it says: 
"Heaven sent from HIM and Don 
Imus." Don't laugh. I didn't go to 
alt this trouble to have you just 
sit there and laugh. That's die 
way I want it done. Morgan looked 
through my bible and never saw it. 
And I'm the kind of guy to go 
around and check every book. 

MORGAN: What's this Don 
Imus bit? How come it doesn't 
say: Imus in the Morning? 

IMUS: Because I'm changing my 
name, now that I'm going on TV. 

HALL: Are you really going to 
need an organ for the Awards 
Luncheon thing at the Forum? 

IMUS: I'm not coming in to do 
a high school show, Claude. Back 
to your thing Morgan . . . you've 
got to prepare something for your 
show. I know you don't write stuff 
down . . . you don't have to, but 
I know you prepare in your hc.id 
. . . you have to. You don't come 
off with all of that crap off the 
top of your head . . . don't tell 
me that. 

MORGAN: I don't write stuff 
down because, unlike you, Don, 
there's nobody for me to steal 
from. 

IMUS: Yeah? Well, I'm the one 
who's going on 7 ? ? ? ? ? 

MORGAN: So's Dick Cavett. 

IMUS: I don't have a short 
problem. Anyway, Bwana Johnny 
is going lo be my announcer. 

MORGAN: He beat that rap? 

HALL: Now that you're in New 
York, where do you get most of 
your copy from. Imus? 

IMUS: People send me tapes of 
Morgan. 

HALL: I was thinking that you 
now found it difficult to listen to 
KGIL. 

IMUS: Hey, I'd like to clear 
the air on those wisecracks you've 
made about me. I have never heard 



More 

Radio-TV Programming 
Page 32 



14 



Dick Whittington . . . and never 
stolen a thing from him. The only 
guy I've ever admired . . . well, 
there's three guys I've really 
thought a lot of and who've in- 
fluenced me — Morgan, Bob Hud- 
son, and Jean Sheppard, in that 
order. And to heck with Dick 
Whittington. I've never heard him 
on the air . . . and I'm serious. 

MORGAN: The only prepara- 
tion I do is to be aware of what's 
going on. 

IMUS: Reading newspapers and 
magazines and things like that? 

MORGAN: Yeah. Watching TV. 
the TV news. 

HALL: How often do you con- 
fer with Bill Drake? Does he ever 
talk directly with the jocks? 

MORGAN: No. The only time 
I see Drake is socially . . . and 
that's rarely. 

HALL: Are you ever aware 
that's he's listening to you? 

MORGAN: No, because if I 
were aware of him listening to me 
. . . well, how does just one 
person show up in |he ARB? You 
can't be worried about him ... I 
never consciously think that I'd 
better watch my slep because Bill 
Drake is listening. I know that 
Bill Drake wants to hear a good 
job done on the radio and that's 
what I try to do. 

HALL: I watched Ted once 
and . . . 

MORGAN: Ted who? 

HALL: Atkins. Your program 
director. And it seemed that . . . 

IMUS: How you spelling that 
last name? Would you make that 
"present program director." 

HALL: He's still there, isn't 
he? (ATKINS SUBSEQUENTLY 
LEFT KHJ ) He keeps telling me 
that he isn't leaving. And I hit 
him with both of the rumors. 

MORGAN: I've been out of 
town. What were those rumors? 

HALL: One was that he was 
taking over as general manager 
of KRIZ. Phoenix, and the other 
was that he was becoming na- 
tional program director of Double- 
day Broadcasting and would head- 
quarter in Denver. 

MORGAN: How could he be 
a national program director of a 
firm that makes books? 

HALL: Oh. they have a couple 
of stations. KRIZ. KHOW in Den- 
ver, and something down in Texas. 

IMUS: XERF . . . selling pic- 
tures of Jesus. 



HALL: No. KITE in San An- 
tonio morning. 

MORGAN: Doing what? 

IMUS: He said: Do you think 
you could work this format? Do 
you know what I told him? 
$200,000 and I'll work the all- 
night shift. 

HALL: You couldn't work that 
format. I'm surprised they let you 
guys get away with what you did 
this morning. 

IMUS: They don't let Morgan 
get away with nothing. Do you 
realize what would happen if they 
lost Morgan? Tuna didn't have any 
numbers. It wasn't my idea to go 
on KHJ. It was Morgan's idea. 
And do you realize how much lalk 
there is about that? Do you realize 
what kind of guts it took to do 
that? Morgan laid his job on the 
tine. That's what you have to do. 

HALL: I would be surprised if 
you didn't get some flack back as 
the result of that show, especially 
the Safeway ad. To me, it seemed 
great. But it was totally unex- 
pected. 

MORGAN: Of course, it was 
unexpected. I've always screwed 
around with spots. He did that 
this morning. Did a fantastic ad lib 
job . . . that bit about he is there 
with you by the peanut butter. I 
had to close my mike. I was laugh- 
ing so hard. Imus was in a differ- 
ent studio. 

HALL: I noticed that you missed 
one cue on a commercial. 

IMUS: We didn't miss any cue. 
HALL: Yes you did . . . you 
fouled it up royally. 

MORGAN: If I or Imus ever 
start worrying about what a spon- 
sor is going to think of what we 
do with their commercial, then 
we'll be in a lot of trouble. 

IMUS: You know, I did an 
interview. It wasn't yours, because 
you won't do one with me. Do 
you know what the whole secret 
is about being a success in radio 
or anything else? It's being able 
to have it in your head that you're 
going to go all the way. If they 
won't let you do what you believe 
is a professional thing, whatever 
it is, you've got to be willing to 
tell them to stick it. And that's 
what Morgan was saying, be* 
cause . . . 

MORGAN: Your only security 
in radio is your ability to perform. 
IMUS: I'm not trying to fool 
(Continued on paxt 32} 
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1ST HOW: 

THE DELLS • Sweet As Funk Can Be CA 50021 
BO DIDDLEY • Got My Own Bag Of Tricks 2CH 
Chuck Berry's Golden Decade 2CH 1 51 4 
PLAY CHESS JANUS 



2ND ROW: 

SONNY BOY WILLIAMSON • This Is My Story 2CH 50027 
CHESS JANUS 

THE WHISPERS Life & Breath JLS 3046 
CYMANDE JLS 3044 



3RD ROW: 

DIANNE DAVIDSON 
Mountain Mama JLS 3048 
REV. C. L. FRANKLIN 
Come Unto Me Lazarus CH 74 
LAURA LEE • Love More Than Pride CH 50031 
GRADY TATE • She Is My Lady JLS 3050 

4TH ROW: 

"MARTHA BASS • It's Another Day s Journey CK 10074 
THE HARMONIZING FOUR • One God CK 10077 CK 10077 
RAMSEY LEWIS • The Groover CA 50020 CA 50020 
EAST ST. LOUIS GOSPELETTES • You Can t Hurry God CK 10075 

We made our move. Now make yours. 

Chess/Janus Records. A Division ol BIT Corporation. 1301 Avenue of the Amerfcaa. 

New York. N.Y. 1OC19. Also Available on NT 8-Track Tapea and Cassettee 
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Jerry Goodwin, recently a Met- 
romedia Records promotion man 
and last with WIXZ in Pittsburgh, 
is now doing the 7-midnight show 
on WPDQ, Jacksonville, Fla. Also 
joining WPDQ is Bill Bartlett of 
WIVY in Jacksonville. , . . WAKC 
Normal, III., has its new staff line- 
up — music director Kelly Lenz 5-9 
a.m., program director Tim Witts 
9-noon, Bob Wise noon-4-p.m., 
Rick Mondy 4-8 p.m.. John Hlnes 
8-midnight, and Phil Kirk week- 
ends. Jim Melton is general man- 
ager of the station. . . . Dare 
Cohen has left WANV, Waynes- 
boro, Va., to become program di- 
rector of WINA in Charrlottesville, 
Va. "WINA is going to have a 
format revamping and I'd like rec- 
ord companies to know that our 
weekly survey is available to all 
companies that will service us with 
product. We need Top 40 and 
MOR records. . . . Don Aardappel, 
music director and production di- 
rector at KNPT, Newport, Ore., 
writes that the station needs 
another air personality. Can you 
imagine — Don gets a discount on 
Olympia Beer through the local 
distributor. I think well hold the 
new Radio Programming Forum in 
Newport, Ore., folks. 

* * * 

Dan Vallle, music director of 
WCBT in Roanoke Rapids, N.C., 
says that construction on the sta- 
tion's new studios is underway. 
Says the chief of police asked him 
not to wear his Bertha Has Balls 
teeshirt; that Robert W. Armstrong 
is doing the night shift on the 
station now; that he liked the 
George Wilson interview. . . . BUI 
G ruber and J. Clayton Lawson arc 
now operating Magic Day Pro- 
ductions in Eugene. Ore., and if 
you'd like a demo of their 10-hour 
radio special based on music of the 
50's. call one or both of them at 
503-343-3702. Show is available 
in stereo and it's called "Cool 
Daddy. Cool." . . . Gary Linton 
has left WYZE in Atlanta and is 
now playing country music at 
KRGO in Salt Lake City. Rest of 
KRGO staff includes Jonny Clay- 
ton, Richard Hales, Tom Johnson, 
and Richard Pexton. Gene Guthrie 
is owner of the station. 

# * * 

Jeff Alan, head of a production 
firm in Los Angeles, has just pro- 
duced a radio special called "Cam- 
paign '72" as sort of a vote getter 
hour show. Charlie Tuna is host. 
You can find out more details by 
calling Jeff at 213-463-4195. . . . 
Larry McKee, program director of 
WIBW-FM, writes that the Topeka, 
Kan., station is now 100,000 watts 
in stereo and playing country mu- 
sic. Manager is Ed O'Donnel and 
the lineup includes Morris Wayne, 
Ron Ballard, Don Willis, and Mc- 
Kee. . . . Joe Sullivan, whom most 
of you remember as program direc- 



tor of WMAK in Nashville, has 
just opened a record promotion 
firm in the city as well as his con- 
cert promotion firm. . . . Lineup 
at WHLW in Lakewood, N.J., in- 
cludes Ed Johnson 6-10 a.m., 
Michael Gordon 10 a.m. -2 p.m., 
and Charlie Robcrst 2-7 p.m. with 
Jay Sorenson doing weekends. 
Gordon serves as music-program 
director of the Top 40 station. 

★ ★ * 

Bob Holiday at KLID, Poplar 
Bluff, Mo., reports "tremendous" 
response from the station's new 
oldies format. "Maybe our new 
format would be just the thing for 
the small market stations who are 
struggling to find a competitive 
format. We keep a current sound 
by playing records which have been 
out for weeks as oldies, maybe one 
an hour." Lineup at the station in- 
cludes Frank Terry 6-10:30 a.m.. 
Charlie Moore 10:30 a.m.-3 p.m., 
Holiday 3-7 p.m., and Roger Hager 
7-midnight, with Glen Perkins and 
Bill Sleiger working at the station 
on weekends. . . . Jim Daniels 
reports that he's alive and well at 
KWED, Sequin, Tex. "I'm working 
the housewife shift as well as being 
music director and we could use 
better record service from the ma- 
jor labels. Our lineup on KWED- 
FM has program director Lowell 
Huffman 6-9 a.m., me until 1 p.m., 
Jim Helmke 1-6. and Ken Lott 
6-midnight. Right now, we sign- 
off at midnight, but a 24-hour op- 
eration is in the works. Glad to 
hear that Scott Scgraves is at 
KAKC in Tulsa. He's one of the 
best damned program directors I 
ever worked for." 

* * * 

Jerry Roberts, KUAM, Agana, 
Guam, writes: "That bad hombre 
in your photo contest was the 
'Real' Robert W. Morgan and he's 
never starred in anything. KHJ. 
maybe? Well, none-the-less. that's 
who it is. Do I get a free super 
aircheck of Mr. Wonderful. Seri- 
ously. I've listened to him from 
his first day KHJ. Until he di- 
gressed to WIND in Chicago. I 
then digressed to the air force. 
I've heard he's somewhat different 
now. I guess the aircheck will tell 
all. A word about your column. 
I think it's good. Forget what Mor- 
gan says. Congrats on the Drake 
and Tuna interviews. Just great. 
The rest of the guys here agree. 
If you could, please mention that 
KUAM has a new lineup. Me 6-9 
a.m., Pete Hammond 4-6 p.m., 
John Gerber 9-midnight. The sta- 
tion runs MOR automation be- 
tween live shifts. We anticipate 
going fully live soon. By the way. 
a friend of mine, Ray Ross, sent 
in a lape when you announced the 
air personality competition. How'd 
he do?" He won a plaque and 
we're trying to locate his address 
now in order to send it to him. 



It took Thousands of People 
almost 20 Years to bring you 

THE MUSIC PROFESSOR 

Among them . . . 

Elvis Presley, Lloyd Price, Rick Nelson, Chuck Willis, 
Bobby Darrin. Johnny Maestro and the Crests, Neil Sedaka, 
Paul Anka, ]immy Jones, The Moonglows, Lee Andrews 
and the Hearts, Phil Spector, Carl Perkins, Buddy Knox, 
Ringo Starr, Charlie Rich, Joey Dee and the Starlighters, 
Shep and the Limelights, Annette Funicello, Paul Peter- 
sen, Bo Diddley, Johnny Burnette, and just about every- 
body else who ever had a hit record. 

You owe it to them to give a listen. 

THE KIDDER ORGANIZATION 

430 16th Street 
Denver, Colorado 80202 
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By CLAUDE HALL 
Radio-TV Editor 

By the way, the photo-thing re- 
garding Robert W. Morgan was 
really intended to be a gag, but 
it seems everybody takes me seri- 
ously. I got a lot of letters say- 
ing the photo was of Kenny Rogers 
of the First Edition, etc. Anyway, 
I'll stand by and pay off with an 
aircheck of Morgan in the next 
few days. 

* * * 

Richard Pack is now executive 
advisor to Donald H. McGannon, 

president of Westinghouse's broad- 
casting's operation; he's been with 
the company many years in pro- 
gramming, both radio and TV, and 
this new position sort of frees his 
hands to do other things as a TV 
producer. He once programmed 
WNEW and before that WNBC. 
both in New York. . . . Leslie F. 
Bagley, 303-242-6560, has been 
operating an ad agency in Grand 
Junction, Colo., "but I want out. 
I wasn't cut out to be a salesman. 
I'd rather do a news or a jock 
show. 

«• * ★ 
Dan Daniels has been promoted 
to music director of KRYS, Corpus 
Christi, Tex., and Rick Sitler is the 
new news director. Lineup rundown 
includes program director Joe P. 
Elhridge 6-9 a.m., Bob Branson 
9-noon, Danieb until 3 p.m., Jim 
Allen 3-7 p.m., Lloyd Wright 7- 
midnight, and Steve Weldon mid- 
night-6 a.m., with Alex Garcia 
and Rick Fries on weekends. . . . 
Cleveland Wheeler at WAPE, Jack- 
sonville, Fla., writes that he's no 
longer doing music, but devoting 
full-time to his morning show; 
program director Tom Kennedy 
will handle the music from here 
out. . . . Bill Stephens is looking 
for a full-time gig; he's currently 
at WRIT, Boston, a day-time sta- 
tion. . . . WGAR in Cleveland had 
an oldies week a week or so ago. 
Not records, because it's an oldies 
station. Jocks, returning for a stint 
were such names from Cleveland's 
radio past as Tommy Edwards, 
now in the music business in Cleve- 
land; Scott Burton and Johnny 
Holliday from WWDC in Washing- 
ton, Herb Oscar Anderson, Gary 
Owens from KM PC in Los Angeles, 
Johnny Walters from St. Louis; Joe 
Flnan from KTLK in Denver; Don 
Imus from WNBC in New York, 
Jerry Gee and Ron Brlttain from 
Chicago; Kcrm Gregory from San 
Diego. Ron Riley from WCAO in 
Baltimore, and Harry Martin from 
San Diego. Anderson and Owens 
never worked the market, so far 
as I know. Program director John 
Lunnigan is not above bringing in 
ringers. 

* * * 

Karen Vaugbey, recently an air 
personality with KSJO-FM, San 
Jose, Calif., has been named com- 
munity service director of KSAN- 
FM, San Francisco. . . . Phil Lizotte, 
program director of KSIG, Crowley, 
La., writes that the station is des- 
perately trying to build up its 
music library of instrumental and 
classical records. "As of right now, 
our entire instrumental and classi- 
cal collection consists of a whole 
15 records. We are in the process 
of formatting more-subdued music 
later at night and at various points 
during the day." 

* * *• 

I mis-identified a gentleman in a 
photo of the coverage of the fifth 
annual Billboard Radio Program- 
ming Forum. It wasn't Gene Tay- 
lor, general manager of WIXY, 
Cleveland, asking a question from 
the floor; it was J.J. Jordan na- 
tional program director of the Star 
chain. Well, they look pretty much 
alike, these Chinese. . . . Frank (J. 
Frank Wilson) Accarrino is looking 
for a new job. He does a nightly 
rock show 7-midnight at KOAM, 
Pittsburgh, Kan., and has a first 
ticket. Call him at 617-354-4495. 
which means I suppose, that he's 
no longer at KOAM. . . . New 
lineup at KGLR-FM. Reno, in- 



cludes Dave Dillon, music director 
Ron Korman, Steve Lehman, and 
Steve Ikcr. 

★ * * 

The seventh annual Bill Gavin 
Radio Program Conference will 
be Nov. 30-Dec. 2 at the St 
Francis Hotel, San Francisco. And 
I'll be there myself and about 800 
other music and radio people. For 
registration forms and/or details, 
write Gavin at 114 Sansome SI., 
San Francisco, Calif. 94104. 

★ * * 

Art Duly is leaving KWOS. Jef- 
ferson City, Mo., and will be 
traveling toward Denver area seek- 
ing work in a larger market. . . . 
Steve Bridges is the new program 
director at KXEL. Waterloo, Iowa; 
he'd been at KSTT in Davenport, 
Iowa. . . . WTIC in Hartford. 
Conn., has become affiliated as a 
"sister station" to RSK of Okayama 
City, Japan, for the purpose of 
exchanging program, personnel and 
cordiality. Several stations have 
made similar ties with Japanese 
stations. It's a pity that, except 
for jointly-owned stations, there's 
no similar relationship between 
stations in the U.S. . . . Dave Pell 
is the new music director of KIIS. 
Los Angeles. For the past year, 
he'd been creative head of Motown 
Records on the West Coast. . . . 
William E. Babcock has been 
named station manager of WONT. 
Oneonta, N Y. and David Maurer 
program director of the new facil- 
ity. Babcock had been sales man- 
ager of WHUC in Jamestown, N.Y. 
Maurer had been general manager 
of WRHO-FM. Hartwick College. 
Oneonta. 

★ * * 

Shane, WLEE, Richmond. Va.. 
has an interesting suggestion: Bring 
back the old Battle of the Bands". 
Except, in this case, a station in 
one market, such as KJRB in 
Spokane, would select ils top five 
bands and then pitch them against 
the top five bands of another sta- 
tion, such as KCPX in Salt Lake 
City. One year, the competition 
finals would be in Salt Lake City: 
the next year, in Spokane. Be a 
great rivalry thing. . . . WNEW- 
TV in New York has just won a 
24-hour day: the only station to 
now_ broadcast on a 24-hour sched- 
ule in the citv. Just goes to show 
you how really far behind TV is. 
One of these days, some smart 
TV operator is going to hire some 
Top 40 program directors and re- 
volutionize the whole television 
industry. People might even start 
back to watching something besides 
football and the news on TV. 

★ * * 

WIL. programmed by Tom Al- 
len, is becoming one of the most 
successful country stations in the 
nation, according to the latest Pulse 
for St. Louis. In total listeners. 
6-10 a.m., the station ranks fourth 
just a bit behind KMOX 29, KSD 
14, and KXOK 12, with an 11. 
From 10 a.m. until 3 p.m., WIL 
is second in a tie with KSD. The 
ratings for that period show 
KMOX with 27. KSD and WIL 
with 11 and KXOK with 10. 
From 3-7 p.m.. KXOK has 19, 
largely on teens; KMOX 17, 
WIL 14. and KSD is next with 8. 
From 7-midnight, KMOX and 
KXOK tie for first with 18, WIL 
and KSHE-FM tie for second with 
13, KWK has 10, KATZ 8. KSD 
4. Lots of FM numbers in the 
market and there'll be more when 
Bartell gets its FM rock operation 
cranking. 

The second annual Florida 
Radio-Record Conference win be 
Oct 6-7 al Daytona Beach. Going 
to have a never-dosing hospitality 
suite. Sounds like my kind of 
meeting. Write P.O. Box 1447. 
Hialeah, Fla. 33011, for more de- 
tails. Involved in the meeting are 
Eddie Lambert of Music Sales of 
Florida, Ken Van Durand of RCA 
Records. Tom Sgro of Columbia 
Records, David Nerrmark of Poly- 
dor Records, Gary Schaffer 
of Tone Distributors, Tom Ken- 
nlngton of WFUN, and Sherry 



Smith of Professional Program- 
ming. Got an idea. Call Schaffer 
at Tone, Miami, for details. The 
event is open to anyone in radio 
or records. 

* * * 

Dick Biondi, one of the greats, 
is now at WSAI, Cincinnati, in a 
morning drive slot; he replaces 
Jim Scott who went to WNBC, 
New York. Biondi had been at 
WCFL in Chicago. . . . KIIS, Los 
Angeles, is doing some unusual 
things in its revamping under con- 
sultant Chnck Blore. Like, for ex- 
ample, hiring some radio writers. 
One is Marc B. Ray, who has writ- 
ten many TV specials. Another is 
Ron Bastone, former program di- 
rector of WCFR in Springfield, Vt. 
. . . David L. Kidder and Jim 
LaBarbera are working like crazy 
wrapping up some of the new "The 
Music Professor" shows. "The Mu- 
sic Professor," hosted by LaBar- 
bera, is a three-hour week show 
that features some of the oldies 
LaBarbera has collected over the 
years, artist interviews, etc. You 
can get a demo by calling or write 
Kidder, president of the syndication 
firm, at the Kidder Organization. 
430 16th St.. Denver. Colo. 80202. 
. . . Denny Richards Dormody 
wants his old army buddies to 
know he's at WELW-FM, Cleve- 
land. 

* * # 

Chock Carney, eight years of 
experience as air personality and 
newsman, want would like a full- 
time job. He's at 813-971-0369. At 
present, he's working part-time at 
WQYK. Tampa, Fla. . . . The sixth 
annual Country Music Association 
awards ceremonies will be Oct. 16. 
broadcast via CBS-TV network live 
from the Grand Ole Opry house 
in Nashville. Host will be Glen 
Campbell. I hope that many of 
you air personalities can drop this 
information on the air. We'd like 
to build as large a TV audience 
as possible for the show. 

* * * 
Somebody and I were trying to 

think where Don French is, but I 
couldn't remember. Houston or 
someplace in Texas, I think. . . . 
Bill Campbell is leaving WSBA in 
York, Pa., to do the 7-midnight 
show on WCAO in Baltimore. He 
says that Bob Harper, program 
director of KOV, Pittsburgh, 
helped him get the job. Leaving 
WCAO is John Harding, wholl 
be going to WIBG in Philadelphia. 
. . . Lineup at KVI. Seattle, in- 
cludes Hardwick 6-10 a.m. Greg 
Aust until 1 p.m.. Jim French 1-3 
p.m.. Jack Morton 3-7 p.m., Al 
Cummings 7-midnight, and Don 
Fuhrmann midnight-6 a.m. . . . 
Jonathan Fricke, operations direc- 
tor of KBUY, Fori Worth: Thanks. 
Tve now given your former as- 
signed duties regarding Jose Cuer- 
vo to Ray Potter. 

* * * 

Do you ever wonder from time 
to time "whatever happened to 
. . ." Well, learned this week that 
Tommy Sands is alive and well in 
Hawaii operating an island tour 
service and going to the Univer- 
sity of Hawaii. . . . Lineup at 
KYMS-FM, progressive station in 
Santa Ana, Calif., includes Dave 
Wolf 6-10 a.m.. program director 
Michael Stewart until 2 p.m.. Bill 
Phoxx 2-6 p in., Tom Roberts 6-10 
p.m.. Phil Terry 10 p.m.-2 a.m., 
and Paul Gibson 2-6 a.m.; the sta- 
tion weaves in hits with progressive 
cuts. . . . Okay, so whatever hap- 
pened to Juan Garcia F.snuivaP 

* * * 

KIOA. Des Moines, has taken 
over KYNA-FM, but general man- 
ager Paul Jay Jacobson and pro- 
gram director Mike Welch haven't 
decided yet what format will be 
featured on the FM station. . . . 
Gary Meadows is the new program 
director of WKAZ in Charleston. 
W. Va. and hell be revamping the 
rock format somewhat, shifting 
to a shorter playlist and adding 
album cuts at night. He's looking 
for a good morning air personality. 
Meadows had been at WKOY. 
(Continued on Soul Page) 
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Rock Concert Vandals 
Damages— Problem Grows 




• Continued from page I 

duty policemen in the bathrooms, 
to merely stop wanton vandalism. 
Along with the call for audience 
responsibility, the air spots carried 
warnings to rock fans that many 
of the concert halls would simply 
stop booking rock acts if the dam- 
ages continued." 

He said that the problem is not 
as severe in Minneapolis, where 
he promotes shows at the Armory, 
but that it still exists. "On the 
recent Rolling Stones concert in 
Minneapolis." he said. "I lost more 
in damages than I made in 
profits." Stein put the damages 
figure for that concert at $7,500. 

Stein attributed much of the 
accidental damage to the "fanati- 
cism" of many of the fans and 
said that, quite often, the rock 
group performing must share in 
the responsibility for exciting the 
audiences, especially so when they 
use "controversial" material. 

He said that the problem is 
"least felt in his New York pro- 
ductions, mainly at the Academy 
of Music," Stein attributes the 
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New York audiences with more 
sophistication in going to concerts 
and thus the lesser tendency to 
"purposely destroy" hall fixings. 
Between ushers and outside se- 
curity, he employs 50-60 persons 
at the Academy. 

John Scher of Monarch Enter- 
tainment, promoting concerts at 
Roosevelt Stadium in Jersey City 
and at the Capitol Theater in 
Passaic. N.J., said that the problem 
has not been that "severe" for 
Monarch. He did state that, "we 
had to add extra security guards 
for the Roosevelt Stadium parking 
lot, following our initial concerts, 
because we had eight to ten cars 
stolen. 

The Capitol is a "slight" prob- 
lem, he continued. "We always 
have a few chairs broken, but it's 
never anything really serious or 
done seemingly on purpose. We 
run movies or have circus acts 
between sets and I think that it has 
a lot to do with the small problem 
we have — the audience is just too 
occupied to become restless." At 
the Capitol, Scher employs 25 
ushers and 12 outside security 
guards. 

Gate Crashers 

Ron Delsener, promoting con- 
certs in New York at the Felt 
Forum, Philharmonic Hall and 
Carnegie Hall, said that "we really 
don't have any damage problems." 
He did state that damages from 
broken windows, chairs and stains 
have cost his firm "$50O-$6O0 a 
night." Delsener noted that most 
of the difficulties come "from kids 
who don't have tickets and try to 
crash the gate." He continued that, 
"many of these kids feel that they 
have the right to see the concert, 
ticket or not, and that's where our 
problems arise. It's all on the per- 
imeter." 

Frank LaGalbo, director of ad- 
vertising and promotion for the 
Nassau Coliseum, said that the hall 
is a "no hassle place." Using a 
variety of independent promoters, 
the Coliseum's main problem, he 
continued, is also in the perimeter 
areas, where you have kids trying 
to get in free. He also admitted 
to the "occasional accident" within 
the hall, in terms of broken chairs 
or fixtures. (Rock critics have 
scored the "extreme difficulty" in 
(Continued on page 30) 




Roger Greenway and Roger 

Cook have signed a longterm con- 
tract with Bell Records to produce 
the Drifters on an exclusive, world- 
wide basis. Under the agreement, 
Greenway and Cook will collabo- 
rate with producer Billy Davis. . . . 
Carlton Dlnnall has signed with 
Metromedia Records. His first 
single, "Here's to the Next Time," 
arranged by Al Capps and pro- 
duced by Pat Glasser and Ted 
Glasser, will be released shortly. 
. . . Fox has signed with ISA 
Management, Yorktown, Ind. . . . 
Arbuckle has signed with Musicor 
Records. . . . Brenda Patterson 
has signed with Playboy Records 
and is the first artist signed by 
executive vice president Larry 
Cohn. . . . Johnny Rivers has 
signed with Ron Straesner Asso- 
ciates for personal management. 
. . . Enzo Stuarti will record for 
Zanzee Records. 

Fox, veteran sextet, has signed 
with ISA Management, Yorktown, 
Indiana. 

(Continued on page 28) 

Big Band 
Highlights 
Jazz Fest 

PRAGUE— The highlight of the 
Ninth International Jazz Festival 
in Prague scheduled for Oct. 18 
through 21 will be a specially 
picked festival big band led by 
the American trombonist and ar- 
ranger Slide Hampton and Czech 
arranger-composer Vaclav Zahrad- 
nik. The orchestra will comprise 
some Americans resident in Eu- 
rope, including trumpeter Benny 
Bailey, and leading soloists from 
both East and West European 
countries, and prior to the festival 
the band will record an album for 
Supraphon. 

Other foreign guests include the 
Heikki Sarmanto Quartet from 
Finland, and Bob Wallis's tradi- 
tional jazz band from London. 
Apart from these participants, the 
festival is planned as a survey of 
leading jazz groups from Socialist 
countries. There will be a Dixie- 
land Jubilee with appropriate 
groups from the USSR, East Ger- 
many, Poland, Hungary and 
Czechoslovakia starring in one of 
the concerts, and this year the 
event has been clasified as part of 
the Czech-Soviet cultural exchange 
scheme, and is shaping up as the 
greatest jazz occasion in East Eu- 
rope concentrating on local talent. 

Czech disk companies are re- 
leasing new product to coincide 
with the festival. Panton has an 
album by the Radio Prague Jazz 
Big Band, directed by Vadim Lud- 
vikovski from Moscow, featuring 
Russian soloists, and an LP by a 
Czech all star combination, Karel 
Ruzicka Plus Nine. Supraphon is 
releasing an LP by an international 
group featuring flautist Jiri Stivin 
and Laco Tropp from this country. 
Barre Phillips and Stu Martin 
(U.S.). Klaus Koch (East Ger- 
many). Zbigniew Seifert (Poland), 
the Vaclav Zahradnik Studio Big 
Band with Slide Hampton. Britain's 
John Surman. and other soloists. 
Albums featuring international jazz 
soloists are increasing in number 
in the output of Czech record com- 
panies. 
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CARNEGIE FOR 
D. SQUIRES 

NEW YORK — Dorothy 
Squires, a U.K. singer, is book- 
ing Carnegie Hall for a one- 
night stand on Oct. 22. The 
cost to her will be $50,000. 

The artist has just signed 
with Bell and a single is ex- 
pected to coincide with her 
appearance. 
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NEW YORK 

Blood, Sweat & Tears, in the 

midst of a fall tour, will appear 
at the Music Hall, Boston. Mass., 
Thursday (12), JFK Center. Wash- 
ington, D.C. Sunday (13). Philhar- 
monic Hall, N.Y. (15-16), Elmira 
College, Elmira, N.Y. (19), Cornell 
Univ., Ithaca. N.Y. (20) and Brock- 
port Univ., Brockport, N.Y. . . . 
Dr. Hook will appear with John 
Mayall at the Capitol Theater. 
Passaic, N.J. Oct. 21. . . . Joan 
Baez will perform at Madison 
Square Garden Tuesday (10). . . . 
Hot Tuna opens a fall tour at 
the Capitol Theater, Passaic, N.J. 
Friday (13). Other dates on the 
tour include: Ulster Community 
College, Stone Ridge, N.Y. (14), 
State College, Oswego, N.Y. (15), 
Newark State College, Union, N.J. 
(21) and the Academy of Music, 
N.Y. (27-28). . . . Ostbba will be 
appearing at the Apollo Theater, 
N.Y. Oct. 16 and the Nassau Coli- 
seum (21). . . . Paul Williams, 
composer-singer, will be appearing 
at Carnegie Hall, N.Y. Nov. 17-18. 
. . . Curtis Mayfield is booked 
for Symphony Hall, Newark. N.J. 
Oct. 29 and the Academy of Music. 
N.Y. Dec. 1. . . . Randy Newman 
will be appearing at Philharmonic 
Hall. N.Y. Oct. 20. Neal and Mark 
Rosengarden will join him for the 
show. . . . Jerry LaCrolx and 
White Trash are booked for the 
Park Theater, Union City. N.J. 
Oct. 19 and will join the Guess 
Who at the Buffalo War Memorial 
Oct. 27 and at the Rochester War 
Memorial, Rochester. N.Y. (28). 
. . . Gospel singer Hazel Manlcv 
appeared at Carnegie Recital Hall 
Sunday (8). . . . John Hammond 
and Martin Mull will share the bill 
at Max's Kansas City Tuesday (10) 
through Saturday (14). Jimmy 
Weston's Club is featuring Savina 
and the Jazztet 

JF Murphy & Salt will play New 
York Univ. Saturday ( 1 4) and 
Manhattan College (27). ... Si- 
rocco, featuring Aris San, recently 
celebrated its first anniversary. . . . 
Morty Wax's office has been 
named to handle promotion for 
"The Steel Pier Big Band" LP. . . . 
Max Roach with the J.C. White 
Singers were featured in the first 
of a series of "Black People Music" 
concerts at the Brooklyn Academy 
of Music. . . . Theatre at Noon, a 
series of musical revues, will open 
at St. Peter's Church Oct. 16. . . . 

Greek Village. 27ih Street to 30th 

Street on Eighth Ave., has been 
formed by local night spots to 
expand awareness of Greek per- 
formers and their music. . . . ESP 
will release its second LP of 
broadcast performances by the 

late Billy Holiday Oct. 15 Ka- 

zuko Hillyer International will pre- 
sent five evenings of chamber music 
at Town Hall. N.Y. between Oct. 
1 1 and March 21. Among the per- 
formers scheduled are the Tokyo 
String Quartet, the Philharmonic 
Baroque Ensemble, the Berlin 
String Quartet, the Composers 
String Quartet and Australia's 
Adelaide Woodwind Quintet . . . 
The PJ*s, Jeannle Napolt and Bar- 
bara Glasson, join the Enzo Stuarti 
show at the Westbury Music Fair 
Tuesday (10). . . . Neil Diamond 1 * 
one man concert series at the 
Winter Garden Theater. N.Y. has 
been sold out. Diamond is booked 
for 20 performances, Oct. 5-21. 

JIM MELANSON 



LOS ANGELES 

It's a 7.9 lb. Jennifer Patrice for 
Jov and Norm Winter. He's the 
popular publicist. . . . Sundi Rec- 
ords v.p. Gil Cabot and his actress 
wife Sharon Foxe had a girl too, 
Christine Julia. . . . And the new 
Record Company label birthed 
their first product with "Dance" 



by Freddi Henchl & the Souls* Iters 

of Colorado. 

Beayer & Krause make their first 
live petf^tuM^MA; BVdi -s a syn- 
thesizer music team at UCLA Mar. 
4. . . . UA packed the Ash Grove 
for their free concert with Spencer 
Davis and George Gerdes. . . . 
Marquis de Sade headlines the 
Venice Beach House Oct. 13-14. 

BIN Winters* new singles adver- 
tised on bus posters here. . . . Den- 
nis Coffey writing a guitar book 
for Warner Bros. Music. . . . The 
2nd L.A. Film Exposition opens 
with "Young Winston." . . . Mo- 
town releasing a 40-song sampler 
LP of the Nick Ashford- Valerie 
Simpson song catalog. 

Flash Cadillac & the Continental 
Kids challenge Sha Na Na to ap- 
pear on same concert bill for the 
'50 s rock championship. . . . Sam 
Neely is the first artist to play 
Attica Prison since the riots. . . . 
Chicago spending fall on an ex- 
tensive campus tour. 

A Duane A Urn an memorial set 
prepared by Capricorn Records. 
. . . Carole King celebrates her 
10th music anniversary with a Co- 
lumbia film featurette and a Screen 
Gems folio special. . . . Argus at 
Santa Monica Civic Nov. 10. 

\ i i . ; " : v:— £ "ng! i sh 
concerts on her UNICEF world 
tour. . . . Our* V *i t oojpel 
Singers at the Opportunities Indus- 
trialization Centers benefit. . . . 
Curtis Mayfield to direct a feature 
film. 

Judy Collins makes her acting 
debut on NBC-TV's "Ghost Story" 
series. . . . Columbia to distribute 
a public service pressing of Shel 
Silverstein's anti-VD songs. . . . 
Bar-Kays wrote a theme for the 
Chicago Black Expo. "Push." 

Nick Gravenltes-MIke Bloom- 
field get a Warner soundtrack al- 
bum from their "Steelyard Blues" 
score. . . . Mel Tonne joins two 
original Melotones on the "Mancini 
Generation" TV series, including 
Mrs. Glnny Mancini. 

Johnny Mathis celebrating his 
5.000th show at the Sahara in 
Vegas. . . . Ron Goodwin scoring 
"Night Watch," Liz Taylor starrer. 
... Bo Donaldson and the Hey- 
woods sang pre-game at Anaheim 
Stadium. 

Charles Aznavour at Music Cen- 
ter. . . . Most Allison at Ash 
Grove. . . . T. Rex for Santa Mon- 
ica Civic. . . . Grant Griffin at the 
Rebel. . . . Joe Walsh, ex of James 
Gang, touring with his new Barn- 
storm group. . . . Punch touring 
Midwest. . . . Osibisa headlining 
the Harlem Apollo. 

NAT FREEDLAND 

LAS VEGAS 

Perry Como, Sbecfcy Green, Don 
Ho, Wayne Newton, Debbie Rey- 
nolds, Marty Allen were named by 
originator Forrest Duke as mem- 
bers of the ACTion Committee 
which will assemble top talent for 
the seventh annual Nite of Stars 
charity benefit for St. Jude's 
Ranch for Children at Caesars 
Palace Nov. 10. Each of the six 
ACTion Committee members are 
actively recruiting their show busi- 
ness associates for this event. 

Bell Records hosted a party for 
the 5th Dimension after the second 
show at the Riviera. Bell presented 
the singers with a gold record. The 
group then surprised Bell with a 
plaque honoring them. . . . Capitol 
Records excited enough about 
Glenn Campbell's "I Will Never 
Pass This Way Again" written by 
VMI's Ronnie Gaylord that they 
are soon releasing an album under 
the same title. The new album will 
include two additional Gaylord 
penned tunes and one by his part- 
ner Burt Holiday. 

Tropicana Hotel signed Richard 
Harris to a three year contract. . . . 

(Continued on page 25) 
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Talent In Action 



EAGLES 
JACKSON BROWNE 
J.D. SOUTHER 

Felt Forum, New York 

With the city just catching its 
breath after two weeks of spangles, 
strobes and high-energy English 
gaiety, Asylum Records brought 
three of its most conspicuously 
down-home, blue denim acts to- 
gether for an evening in the re- 
cently refurbished Felt Forum. The 
informality was a refreshing con- 
trast, but three hours of such loose- 
ness did offer some indication as to 
why the flash theatrics of those 
Other Bands might be catching on. 

The Eagles are an undeniably 
powerful band, drawing most of 
their punch from classic rock V 
roll, but their shirt-sleeve approach 
occasionally inhibits the momen- 
tum of their set. "Chug All Night" 
demonstrated that the band really 
was loose and the groove right, but 
the aggressive, "we're-gonna-boog- 
ie" approach which dominated the 
rest of their set was a little too 
familiar. A band this strong 
shouldn't have to fall back on such 
counter-cultural caricatures to get 
the right response. 

iackson Browne overcame initial 
hearing problems to contribute a 
lovely set. filled with his recent 
chart successes as well as his 
earlier, impressionistic tunes. David 
Lindlcy again dazzled on suport- 
ing vocals, mandolin, guitars and 
fiddle. 

Opening the evening was John 
David Souther, whose songs are 
strong indeed. However, as his 
recent Bitter End performance sug- 
gested, and this concert further 
proved. Souther's songs need a bit 
more support. The man's voice is 
just fine, and his guitar work 
would be ample, but, with no sup- 
porting instrumentation, his abil- 
ities seem strained. With a good, 
country -flavored band. Souther's 
contemporary Texan visions would 
be far more convincing. 

SAM SUTHERLAND 

T. REX 
ARGENT 
DOOBIE BROTHERS 

Academy of Music, New York 

The evening concluded with that 
same sense of anti-climax as T. 
Rex's last visit. While tighter this 
time around, the band stilt failed 
to ignite that long-expected spark, 
and Bolan finally appeared only 
incongrous, flanked by twenty-foot 
matching images of himself that 
continued to profess stardom while 
the wee ones remained curiously 
unmoved. 

Bolan alone does not a flash 
band make. He is deft, charming, 
intermittently high-powered as he 
shucksenjives down the ramp, eye- 
lids glittering, teeth gleaming. But 
the band itself is lightweight, 
merely competent. Tragic indeed, 
given Bolan's personal charm (dare 
we say charisma?) and the churn- 
ing wattage of that group's better 
recorded work. 

Still, we can hope the electric 
warrior will return, hopefully sur- 
rounded by stouter stuff. Then, 
possibly, the battle can be won. 



The evening's special guests, Ar- 
gent, fared somewhat better, yet 
their success in energizing the 
crowd was tinged with irony: While 
the band has played better, they 
remain skillful and impressive 
throughout. Their success to date 
has been long overdue, thwarted 
by inadequate exposure, further ag- 
gravated by the volume of good 
licks that have gone unnoticed. 
They record for Enic, and, while 
they are surging just now, it is 
still to be hoped that they will 
reach a few more folk. 

Opening the evening, and free 
from any problems of identity, 
were The Doobie Brothers, clearly 
one of the stronger young bands. 
Any band with a matched set of 
drummers can't be bad, but 
Doobies triumph through pure, 
balanced power clean across the 
board. Their set was short, cen- 
tering on their electronic capabili- 
ties to move the crowd, but it 
might have been nice to hear more 
of their gentle acoustic dimensions. 

They record for Warner Bros., 
and, petty preferences aside, they 
are killers. 

PILOT 

Whisky a Go Go, Los A ngeies 

Any group with famed British 
session drummer Micky Waller, 
three American musicians* a sec- 
ond Englishman and three black 
girl singers from Memphis calling 
themselves Pepper, Bootchie and 
Tweedie can't be all bad. And Pilot 
isn't. 

The group ran through a series 
of well done, often strongly soul 
flavored tunes in their Los Angeles 
debut, making good use of new 
member Randy Wallace who ex- 
celled on keyboards and guitar. 
Waller, already known as Jeff 
Beck's former drummer and a 
member of Rod Stewart's studio 
crew remains one of the finest and 
most tasteful drummers in rock 
and acts as a strong base for the 
group. The three girls, though not 
yet a part of the RCA artists' re- 
cording lineup, will remain on 
tour with the group. They added 
much to the overall sound, taking 
both individual and group parts. 

The appearance marked only 
the third for the rennovated Pilot, 
and with a little more experience 
under their belts, they should de- 
velop an even more solid act than 
they showed here. BOB KIRSCH 

JOHN DENVER 
AND FRIENDS 

Carnegie Hall, New York 

Flanked on each side of the 
stage by members of the audience 
KC A s John Denver, making his 
Carnegie Hall debut Sept. 50, 
brought his self-styled folk songs 
of love, life and the great outdoors 
to an enthusiastically packed house. 
The composer-singer-guitarist dis- 
played a disarming exuberance 
throughout his 70-minute set, ob- 
viously relishing the fact that a 
boy from Colorado had finally 
made it to New York's prestigious 
Carnegie Hall. 

Backed solidly by Mike Taylor 
on lead guitar and Dick Kniss on 
(Continued on page 28) 



Sunset Series Contributes 
$103,000 to Summerthing 



NEW YORK— Sunset Series on 
the Common, sponsored by the 
Falstaff Brewing Corp., has made 
possible a contribution of $103,000 
to Summerthing. 

George Davis, producer of the 
21-conccrt benefit series held this 
past summer on Boston Common, 
said that the money will be used 
Summerthing activities and pos- 
sibly several winter programs. 

Sunset Series gave 1 0 percent 
of the gross receipts from each 
concert plus the net profit at the 
end of the series, which totaled 
$103,000, to Summerthing. 



Artists performing during the se- 
ries included the Beach Boys, Sa- 
voy Brown, Fleetwood Mac, Poco, 
Richie Havens, B.B. King and Paul 
Butterfield, Tom Rush, the Ma- 
havishnu Orchestra, Smokey Rob- 
inson and the Miracles, Arlo Guth- 
rie. Scatrain, the Association, Deep 
Purple, Kris Kristofferson, Buddy 
Miles Band, Curtis Mayfield, 
Canned Heat, Blood Sweat & 
Tears, the Doors, Virgil Fox, May- 
nard Ferguson, Weather Report, 
Swallow, Bonnie Rait and Chris 
Smither. 
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David Victorson, vice president of 
entertainment Hilton Hotel has ap- 
plied to the Nevada Gaming Con- 
trol Board for a gaming license. . . . 
The Public Relations Assn. of Las 
Vegas is looking for a song that 
will best promote Las Vegas. All 
entries must be on tape, 7Vi IPS. 
Send to Johnny George at Circus 
Circus, deadline Nov, 15. 

A unique 90 minute television 
special aimed at combating vener- 
eal disease was aired over 220 af- 
filiated NEA stations including 
KLVX in Las Vegas. James Coco 
and Robert Drivas were stars. Shel 
Silverstein penned new song for 
the special. . . . Frankie Lainc 
(Sunbeam) closed at the Landmark 
and headed for Syracuse to open I 
at the Three Rivers Inn Oct. i 
13. . . . RCA's Jimmy Dean and 
the Imperials at the Landmark 
dosing out the mainroom star ' 
policy. . . . Debbie Reynolds 
wrapped up her last Las Vegas I 
appearance for at least a year. 
The talented lady Broadway 
bound.. 

Perry Corao (RCA) wrapped up 
three days of rehearsal and over a 
week of taping in New York and 
Toronto for the Cole Porter tele- 
vision special to be aired in Feb. 
Como then flies to Las Vegas for 
(he taping of his own special for 
December broadcast over NBC. 
Nick Pcrito was conductor-arranger 
for the Como specials. The singer 
opens at the Las Vegas Hilton elec- 
tion evening Nov. 7. 

Tony Bennett signed with MGM. 
Mike Curb president of the record 
company flew in for Bennett's 
opening at the Hilton Sept. 19. . . . 
Sergio Mendes signed to replace 
Ann Margret who has to bow out 
of her Hilton date due to her Lake 
Tahoe showroom fall. . . . Cabaret 
opened at the Union Plaza, . . . 
The Carpenters headlining Riviera 
showroom followed Oct. 4 by the 
Nancy Sinatra Show. 

While starring at the Flamingo 
singer Leslie Uggams did several 
selections from the Daybreak 
album " 'S Wonderful, 'S Marve- 
lous, 'S Gershwin" the original 
cast recording of the TV special 
in which Miss Uggams starred. . . . 
Dee Fuller who has written many 
of the Elvis Presley hits has signed 
Ronnie Fuller, no relation, to a 
personal management contract. 
The 26 year old singer is from 
Wisconsin and now lives in 
town. . . . KRCM radio announcer 
Dennis Campbell, 32, suffered a 
massive heart attack at his home 
and died. He had a history of 
heart trouble. 

TAHOE TOPICS: Wayne New- 
ton closes his Harrah's Reno gig 
Wednesday (4) while Jim Nabors 
opens Thursday (5) at Harrah's in 
Tahoe. . . . This area's first rock 
concert went off successfully. 

LAURA DEM 

SAN FRANCISCO 

Procol Harum takes a break in 
an eastern concert schedule for a 
Winterland date on Nov. 11. . . . 
Alice Stuart debuts her new group 
Snake on Fantasy with an album 
release this month. . . . The Grate- 
ful Dead at Winterland (9) for a 
benefit performance. . . . Upcom- 
ing BUI Graham promotions at 
Berkeley's Community Theatre in- 
clude Elton John (21), Gordon 
Lightfoot (22), Savoy Brown, 
Uriah Hecp and Miller Anderson 
(24) and a repeat date with Elton 
John (25). . . . S.F.'s Civic Audi- 
torium is the site for a closed cir- 
cuit television spectacular, "Be 
Somebody." starring, among 
others. Bob Hope, Duke Ellington, 
Johnny Mat his, Lionel Hampton, 
Nancy Wilson and Sammy Davis 
Jr. on Oct. 11. 

Cheech & Chong the Circle Star 
Theatre, San Carlos, attraction on 
(13 & 14). . . . With nostalgia in 
(Continued on page 26) 



Ben Sldran has come a long way 
from Racine: from his involve- 
ment with the burgeoning musical 
scene at the University of Wis- 
consin in Madison, he handled 
studio work and composing for the 
Sieve Miller Band, session work 
for the Stones, a book exploring 
black music and culture ("Black 
Talk") and two albums of his own. 
And he's just started. 

Sidran looks back on the value 
of his first album. "Feel Your 
Groove" (Capitol), in terms of his 
new role as producer. That album, 
and the critical response to it, 
established him as a producer. 
Now, through Bulldog Produc- 
tions, Sidran is actively building 
his skills as part of a production 
team with veteran engineer Bruce 
Botnlck. 

"Bruce is a cat whose ears are 
similar enough to mine, and whom 
I've worked with enough, so that 
much of what happens is implied, 
already understood," he explained. 
"We don't have to talk about cer- 
tain things. Beyond that," he 
grinned, "Bruce is one of the three 
or four best engineers in the world. 
He's open. Where another engineer 
can only handle a certain style of 
music, becomes limited to that 
music, Bruce can handle any num- 
ber of things." 

That collaboration began with 
Sidran's Capitol album, but the de- 
cision to form a regular team co- 
incided with the second album, "I 
Lead A Life" (just released on Blue 
Thumb). That oeuvre was re- 
corded "from the cables up" at 
Full Compass Sound Studios in 
Madison, where Sidran and Bot- 
nick flew in a 16-track tape ma- 
chine, haggled for two-inch tape 
(not exactly a standard commodity 
in Madison) and eventually 
emerged with a master that Sidran 
proudly feels "sounds like L.A." 

Since then, Sidran has brought 
his background in jazz and rock 
to bear on production work for 
Tony Williams, who has been re- 
cording his next Polydor album at 
Intermedia Sound in Boston. Wil- 
liams contrasts Sidran's produc- 
tion style with that of traditional 
jazz producers who, Williams feels, 
are relatively complacent in their 
emphasis on first takes: the classic 
jazz session lasts a day, and the 
studio's creative potential is sub- 
ordinated to basic reproduction. 

Williams didn't want to approach 
his album that way. "We didn't go 
in to make a jazz album," he re- 
marked, and he smiled slyly as he 
described the results. Both he and 
Sidran are eager for release, for 
they feel the tracks are strong 
indeed. 

Sidran recalled the sessions, un- 
derlining his own conviction that 
his production abilities are tied to 
his musical and personal relation- 
ship to his artists: On Tony's ses- 
sions. "I didn't feel that the glass 
separated me from him, that what 
happened on the other side of that 
glass was just Tony's problem. I 
felt that I was hanging out with 
him in there, working directly with 



him." He summed up his attitude 
toward helping artists project their 
own music, rather than his produc- 
tion style, by stating, "I couldn't 
possibly produce a record for a 
cat if I couldn't just sit down and 
talk with him. What is a producer? 
Traditionally, the man who sits in 
the booth, chooses the material, 
pulls the thing together." 

For Sidran, that role is much 
broader, ranging from living with 
the artists to helping Gunther 
Weil, Intermedia chief, build a 
porch, to virtually rebuilding a 
studio to get the right sound. 

He's come a long way from 
Racine. Even if he still makes his 
home base in Madison. 

* * ★ 

Remote possibilities: F e d c o 
Audio Labs of Providence, R.L, 
have been moving briskly during 
the last two weeks. First, the Fedco 
truck was on hand to catch Miles 
Davis at Philharmonic Hall on 
Sept. 29. Stan Tonkel engineered 
and Ted Macero again produced 
for Columbia. . . . Two days later, 
Fedco was on hand in Charlotte, 
N.C., where Leon Russell over- 
came a brief bout of poor health 
to electrify a crowd of 30,000 at 
the American Legion Memorial 
Stadium. Ray Thompson mixed the 
date, which also featured Shelter's 
other bluesman, Freddie King, 
along with Capitol's Nitzinger and 
the Gospel group, Clouds of Joy. 
. . . The next day, Fedco was back 
in New England, having crossed 
the Mason-Dixon to catch Atlan- 
tic Records' Yes in Hartford. Ill 
health was again an obstacle, as 
Jon Anderson was struggling with 
throat problems. Eddie Offord 
handled the P. A., curiously enough, 
leaving the engineering duties to 
Fedco's own Fred Ehrbardt. . . . 
Next in line? Ravi Shanlur at Phil- 
harmonic Hall. Meanwhile, Fedco's 
jolly indeed, with the recently re- 
leased Band live album, recorded 
by Fedco last winter, "contradict- 
ing the old saw that live dates 
can't compare with studio ses- 
sions. 
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Talent 



From The 

Music Capitals 

of the World 



DOMESTIC 
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full range throughout the Bay Area. 
John Cornfield bringing The Guy 
Lomhardo Revue lo the Marin 
Auditorium (18), Santa Cruz Audi- 
torium (20), Flint Center, Cuper- 
tino. (21) and to the City's Masonic 
Auditorium (22). . . . Allan Jones 
recreates his role as the "Man of 
La Mancha" for a four-week run 
opening (27) at the Orpheum 
Theatre on Market Street. . . . 
Knge Inert Humperdinck at the Cir- 
cle Star Theatre (16-22) followed 
by the 5th Dimension (28 & 29). 
. . . "No, No, Nanette." with Vir- 
ginia Mayo and Dennis Day in the 
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leads continues at the Curran 
Theatre with box office results. 

Columbia's Taj Mahal at The 
Boarding House (10-15). ... The 
Ink Spots the current attraction at 
the El Matador. . . . Milton Berle 
making his first San Francisco 
night club appearance is playing to 
big crowds at the Fairmont Hotel's 
Venetian Room. Tony Bennett's 
there (12-22). ... The Sierra Club 
presented The Steve Miller Band, 
Clover and Asleep at the Wheel at 
the Marin Theatre (23) to publi- 
cize for a yes vote on '"Proposition 
20" (the Coastal Initiative). . . . 
Bill Graham has landed Grand 
Funk Railroad for the Oakland 
Coliseum for one night on Dec. 3. 

PAUL JAULUS 

MIAMI 

T-Rex, now on its second U.S. 
tour of the year, performed at Pi- 
rates World in Dania, Sept. 19. 
then highlighted at Bayfront Center 
in St. Petersburg, the following eve- 
ning. . . . Ten Years After wind 
up their brief U.S. tour with con- 
certs Oct. 13 at the Jacksonville 
Coliseum and two nights later at 
the Bayfront Center, St. Peters- 
burg. . . . Yes and Eagles per- 
formed at the Miami-Hollywood 
Sportatorium on Sept. 15 with 
A&M recording artists Eggs Over 
Easy. The concert was produced 
by Howard Stein. l eas Campbell 
presented The Incredible String 
Band with special guest star Jack- 
son Brown Sept. 23 at the Miami 
Beach Auditorium. . . . 

Buffy Sainte-Marie will be in 
concert Oct. 7 at the Dade County 



Auditorium. . . . Tommy with a 
cast of 30 will be presented for 
the first time in Miami at the 
Dade County Auditorium, Oct. 20. 
. . . Jackie DeSbannon appeared 
at Miami's Barry College Sept. 16. 
. . . Oslbisa playing the Jai Alai 
fronton (Miami and Tampa) Oct. 
13 and 14. 

On the college circuit, Jonathan 
Round and Rory Gallagher from 
England performed at the Univer- 
sity of Miami, Sept. 15. Coming 
up at the University will be The 
Mahavishnu Orchestra with John 
McLaughlin, and Larry Coryell 
and Foreplay, Oct. 15. The Kinke 
and Lindisfarme will appear Nov. 
12. Mushroom, the Miami-based 
environmental rock theater group, 
played two nights at Miami Dade 
Junior College, North Campus, 
Sept. 8-9. . . . 

Bachelors III in Fort Lauder- 
dale presented Lorna Luft, who 
was followed by The Dells Sept. 
18-24. The new club is closing for 
a month to enlarge its facilities. 
. . . Miami singer Erica Trevor has 
a major Playboy date coming up 
in October. She will appear at 
Playboy's new 32-million dollar 
resort at Great Gorge. New Jer- 
sey, Oct. 21-22, following a roster 
of stars including Patti Page, Joan 
Rivers, David Frye and Fat 
Cooper. . . . Singer/ guitarist Larry 
Stang currently featured at Nero's 
Nook. Twelve Caesars Motel in 
Miami Beach. . . . 

Black Oak Arkansas flew into 
Miami for a recording session at 
Criteria, which ran through Sept. 
25. Bonnie Bramlet (formerly of 
Delancy and Bonnie) also was at 
the studios for a session. . . . 
Jethro hill's final U.S. tour of the 
year includes concerts at the Bay- 
front Center, St. Petersburg. Nov. 
3, and Jacksonville Coliseum. Nov. 
5. 

The first show of the fall sea- 
son opening in Miami Beach is 
a Las Vegas musical comedy re- 
vue. "Pardon My Can Can" at 
LeCafe. Produced and directed at 



the Thundcrbird Hotel in Las Ve- 
gas. . . . Caesar Morales and his 
orchestra will provide music for 
the show and for dancing. . . . 

Murray Woroner's Ben Scott re- 
cording studios just completed an 
album by The Saints. Woroner is 
also producing visual parts of a 
full length feature film "The Sol- 
dier" and doing all the audio. Ac- 
cording to Woroner, the studio 
completed producing and directing 
film commercial for the United 
Way of America featuring Lome 
Greene, Jennifer O'Neal, George 
Kirby, Don Shula (Miami Dolphin 
coach). Bob Griese, (Miami Dol- 
phin member) and Bobby Darin. 

M.J. Productions, a Coconut 
Grove headquartered film produc- 
tion company, was a recent re- 
cipient of the Silver Medal for 
fund raising in the Atlanta Na- 
tional Film Festival. 

The Will Noble Affair, featur- 
ing Addie Williams and Will No- 
ble, who have been around Miami 
for more than a year, will head 
west this month to make their 
Las Vegas debut at Caesars Pal- 
ace. The group will return to The 
Forge for the winter season. The 
Judges Nephews, now appearing 
at the Forge. , . . The Faculty 
has been held over at the Boom 
Boom Room, Fontainebleau Hotel. 

Gatsby's Speakeasy in Hialeah 
began broadcasting one hour of 
jazz every Friday night— live from 
their lounge over WTMI with Ray 
McFadden handling interviews with 
special guests. . . . English drum- 
mer Eric Delaney headlining the 
band at Fl Casino's Celebrity 
Room, Freeport. Grand Bahama. 

Jazz organist Jackie Davis, back 
in Miami, is now working on a 
series of music books for publisher 
Hal Leonard Company, in addition 
to doing a host of concert dates 
in the area. . . . popular pianist 
Maria Vclasco is appearing at the 
Rnney pub, Miami Beach Hotel. 

. Alston Bair who made his 
Miami debut two years ago from 
Jamaica, is back in town at the 



Windjammer Room of the Miami 
Marriott Hotel, where he opened 
Sept. 25 for a six week engage- 
ment. . . . Barry Ashton's produc- 
tion of "Vie parisianne" opens at 
the Americana Hotel, Oct. 13. . . . 



CINCINNATI 

Andy Griffith in town Thursday 
(5) as part of a promotional tour 
to hypo his new Columbia album 
release, "Somebody Bigger Than 
You- and I." On Thursday evening, 
Griffith was honored guest at a 
cocktail party and dinner for area 
music and radio people, hosted by 
Bob Ewald, local Columbia sales 
chief. . . . James Brown brings his 
show troupe to Convention Center 
for a one-nightcr Oct 21. . . . Van 
Cliburn appears in concert with 
the Dayton (Ohio) Philharmonic 
Orchestra at the University of Day- 
ton Arena Wednesday (11). 

Floyd Whlted, active in the mu- 
sic field around Dayton and Spring- 
field, Ohio, as head of his own 
recording firm a few seasons back, 
is back in the game, this time as 
manager of Margo, new singing 
talent recently pacted by Chart 
Records of Nashville. Margo's ini- 
tial release, "Get Me My CryhY 
Towel" b.w. "I'm A Lady," was 
followed last week by "Ode to the 
Cheater" b.w. "The Animal Song." 
Whited was forced to quit the busi- 
ness several years ago following a 
massive heart attack. 

Deejay Jim LaBarbara, who left 
WLW Radio last December to 
(Continued on page 32) 

Hollies U.S. Tour 

NEW YORK— The Hollies, Epic 
artists, have announced plans for 
a major American tour commenc- 
ing Oct. 13 in Albany and wind- 
ing up in Los Angeles, Nov. 22. 
Other dates include Buffalo (Oct. 
19), Boston (22), Washington (Nov. 
6), Atlanta (8), Chicago (12), and 
San Diego (19). 



DANCING CN THE JE/ttf 

ANDREW H.MEyCC 

Required reading 
for col lege concert chairmen, 
promoters and 
student union managers. 




Now, at long last, a practical, Imaginative book that delves into the 
unexplored territory of promoting and producing a campus concert. 
Dancing On The Seats, by Andrew Meyer, is a comprehensive "how 
to" guide that should be required reading by campus buyers and 
social chairmen, who are fully aware of the difficulties in college 
concert production. Andrew Meyer, the head of A&M Records' Col- 
lege Department, draws from his own experiences to provide 
straight-forward and sometimes humorous glimpses into concert 
committee meetings and box office settlements. 
Dancing On The Seats, is already being acclaimed and accepted 
throughout the music industry. 



"Imaginative and interesting . . 
this in the entertainment field. ' 



I wish there were more books like 

-Chip Rachlin 
international Famous Agency 

"Andy Meyer's experience and his ability to document it for the 
novice college concert promoter is invaluable reading ..." 

—Gil Friesen 
Vice-President, A&M Records 

"Now, at long last, comes DANCING ON THE SEATS.. . Andy's sug- 
gestions about how to publicize a show are worth the price of this 
book." „ „ ,„ 

—George Paul Brown 
College Entertainment Assoc. 

For your copy of Andrew Meyer's Dancing On The Seats, fill out the 
coupon below, enclose a check or money order for $6.95, payable 
to Billboard Books, and mail it today! 

r 



BILLBOARD BOOKS 
2160 Patterson Street/ Cincinnati, Ohio 45214 

Please send me . . copies of Dancing on the Seats. My check 

or money order is enclosed. 

Name 

Firm 



Address 



State 



Payment must accompany coupon. For information on special quan- 
tity discounts, write to: 
BILLBOARD BOOKS 

21 60 Patterson Street / Cincinnati, Ohio 45214 1 692 j 
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Ode Records, producer, artists and staff 
congratulate 
A&M Records 
on ten tasty years. 
We're happy to be part of your tenth. 




ODE RECOROS INC. « DISTRIBUTED BY A&M RECORDS, INC. 



Talent 



R'nR Revival Marks 
Third Year With Vol.10 



Talent In Action 



NEW YORK— Richard Nadar's 
Original 1950*1 Rock and Roll Re- 
vival celebrates ils third anniver- 
sary at Madison Square Garden on 
Oct. 13. Volume 10 of the series 
features Chuck Berry. Bo Diddley. 
the Coasters. Five Satins, Crystals, 
Gary "U.S." Bonds and guest star 
Chubby Checker. 

Nadar's 125 touring Revivals 
have played before 500.000 people 
in the U.S. and Canada since Oct. 
18. 1969. He attributes a major 
portion of the success of the shows 
to the fact that "revival artists 
play directly to the audiences, 
never for themselves." 



The producer said his audiences 
consist basically of young people 
who see the shows from curiosity, 
and 50's nostalgia seekers, who 
treat revival performers as old 
friends. 

"As I approach our third anni- 
versary, I must say most of my 
original objectives planned at the 
beginning of the Rock and Roll 
Revivals have been realized. These 
include a recent one-week stand 
at (he Flamingo Hotel in Las 
Vegas, an early '73 Columbia Pic- 
ture release of "Let the Good 
Times Roll," a filmed account of 
(Continued on page 32) 



• Continued from po.gf 25 

stand-up bass, Denver opened 
strongly with "Rocky Mountain 
High," title cut of his latest RCA 
album. The audience vocally 
backed the performer on several 
of his most widely known works, 
including "Leaving on a Jet Plane," 
"For Baby (For Bobbie)" and 
"Take Me Home, Country Roads." 
Denver's between-song banter was 
infectious, even stopping the show 
once to display his "juggling" 
prowess, "in case I ever need 
something to fall back on," he 
mused. Closer was "America, the 



Beautiful," with which the audi- 
ence was encouraged to "join in 
please" one time too many. Nev- 
ertheless, Denver received a de- 
served standing ovation. 

Wooden Nickel folk songstress 
Megan McDonough, backing her- 
self on guitar, built her short set 
up to a rousing "Lady in Love," 
snowing off to good advantage a 
pretty face as well as powerful 
voice. Fat City, Bill Danoff and 
Taffy Nivert, Paramount artists, 
followed with some nice folk har- 
monies, especially on their "I Guess 
He'd Rather Be in Colorado." 
Taffy plays one hell of a kazoo. 




Ah the glamour of business travel. Or so your 
wife thinks. But one place shefd be right about 
Chicago's Hotels Ambassador. 

Here you enjoy the same regal treatment as 
the famous stars who visit us. From a staff that 
numbers over five hundred — almost one for every 
room. 

Speaking of rooms, you can dine in the fabled 
Pump Room. Or sip a drink 200 years ago in the 
Prince of Wales. Or simply relax in your room. 
Which you'll find is much more than four walls 
and a bed. 



All for a price 11131' s not a bit astronomical. 

So next trip to Chicago, book with us. We're 
at 1300 North State Parkway, Chicago, 111. 60610. 
Phone (312) 787-7200. Telex (312) 253-272. 

But don't tell your wife about it It could be 
the last business trip you take alone. 




The Star Treatment 
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Both acts later joined Denver dur- 
ing his set for some goodtime sing- 
ing. PHIL GELORMINE 

LOUDON 
WAINWRIGHT III 
THE RELIEF BAND 

Max's Kansas City, New York 
God save Loudon Wainwright: 
he's the stuff myths are made of, 
and New York has already gen- 
erated quite a few about the man. 
And, most important, he gives 
every indication of surviving them, 
being possessed with both formid- 
able brilliance and a genuine sense 
of humor necessary for enduring 
the idolatry which should even- 
tually catch up with him. 

Why worship Wainwright? Be- 
cause his abilities as writer and 
performer have been stunning for 
some time. And because, incred- 
ibly, he seems to have refined his 
craft even further, having settled 
into an onstage rhythm that is nat- 
ural, immediate, positive, balanc- 
ing neatly against the quiet horror 
which lies at the heart of much of 
his work. That Wainwright creates 
such personalized, yet accessible 
of hell and earth is, in itself, rea- 
son enough for praise; that he has 
honed his presentation of those 
tunes into an extraordinary power- 
ful, subtle stage act is cause for 
rejoicing; that he can cap it all by 
getting the entire room to sing 
along on "Dead Skunk" is nearly 
miraculous. 

Wainwright's third album, and 
first for Columbia, has just been 
released. He deserves your sup- 
port. 

Opening the evening with a 
short but impressive set was the 
Relief Band, a tight aggregate 
which aspires toward the dynamic 
subtleties and fluid rhythmic sense 
of jazz in an electric framework. 
Strong playing and soulful vocals 
contributed to a set that could have 
lasted twice as long without losing 
its energy. SAM SUTHERLAND 

DAVID BOWIE 

Carnegie Hall, New York 
Ziggy is a myth and Lady Star- 
dust is a song; they are not David 
Bowie, though each is a part of 
the other. Bowie set himself a num- 
ber of impossible requirements for 
the full success of this tour, and 
then, being Bowie, proceeded to 
meet all of them with grace. Hard 
rock volume and violence does not 
normally allow for the demands of 
complex lyrics; but Bowie made 
every line of every song accessible 
and clear, which is what can hap- 
(Continued on page 30) 
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Brenda Patterson is the first art- 
ist signed to Playboy Records by 
new executive vice president Larry 
Cohn. The artist has recorded for 
Epic and Elektra previously. 

Johnny Rivers has signed with 
Ron Strassner Associates for per- 
sonal management. 

Enzo Stuurti will record for Zan- 
zec, label owned by George Wil- 
liams. 

David Jones has been signed to 
an exclusive recording contract 
with MGM Records by label presi- 
dent Mike Curb. 

Jones, who initially achieved in- 
ternational recognition as a record- 
ing artist as leader of The Mon- 
kees, has most recently been con- 
centrating on personal appearances 
and concert tours here and in Ja- 
pan as a solo performer. His ABC- 
TV special "Pop!" aired in July 
of this year. 

Jones checks into MGM record- 
ing studios in Los Angeles October 
5, 6, and 7 to cut his first single 
sides for the label, to be produced 
by Tony Scotti and arranged and 
conducted by Tommy Oliver under 
the supervision of Mike Curb. 
OCTOBER 14, 1972, BILLBOARD 
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On tour in U.S.A. Oct.1 3 -Nov. 6,1972 



DATE 

Oct 13 
Oct 14 
Oct. IS 
Oct 17 
Oct. 18 
Oct. 19 
Oct 20 
Oct 21 
Oct 22 
Oct 26-29 
Oct. 30 
Oct 31 
Nov. 3 
Nov. 4 



CITY 

New Orleans 
Miami 

Washington D.C. 

Regina, Sask. (Can.) 

Winnipeg, Man. (Can.) 

Stratfort, Ont. (Can.) 

Boston 

Miami 

Chicago 

New York 

Princeton 

Los Angeles 

San Francisco 

Cupertino (Calif.) 



PLACE 
Concert Hall 

Dade County Auditorium 
Concert Hall, J.F.K. Center 
Saskatchewan Center of the Arts 
Manitoba Centennial Auditorium 
Festival Theater 
Jordan Hall 

Dade County Auditorium 
Orchestra Hall 
Carnegie Hall 
McCarter Theater 

Dorothy Chandler Pavilion, Music Center 

Masonic Auditorium 

Flint Center, Deanza College. 



Peters International r „ 



Records (France) and f ClCf O fffCwf IIOLIUHOl (U.S.A.) are proud to bring 
you a series of the great recordings of Charles Aznavour. In his inimitable style, 
he sings in English, French and Italian. Aznavour's autumn tour in the U.S.A. 
will certainly increase the demand for his records. Don't be caught short . . . order yours now! 



Sung in French 



CHARLES AZNAVOUR 




><4 



I 



tuiail 
AZNAVOUR 

' 1. 




mum 



TU T'LAISSES #80326 T'AVOIR AIMEE . . . #80335 ENTRE DEUX REVES #80355 



FACE AU PUBLIC #80361 



W I • ' V 

LES PRENOMS #80375 




DESORMAIS . 



NON. JE N'AI RIEN OUBLIE L'AMOUR C'EST COMME 

#80422 UN JOUR #80426 



IDIOTE JE T'AIME #80458 



QUE C'EST TRISTE VENISE #80241; CHARLES AZNAVOUR 196S #80255; LA BO HE ME #80296; CHANTE EN MULTIPHONIE STEREO. 
ALBUM 1 #BB-92: CHANTE EN MULTIPHONIE STEREO, ALBUM 2 #88-102; CHANTE EN MULTIPHONIE STEREO, ALBUM 3 #BB-113. 



Sung in English 



Sung in Italian 




AZNAVOUR 
AZNAVOUR 



AZNAVOUR SINGS 

AZNAVOUR Voll #80415 



AZNAVOUR SINGS 
AZNAVOUR Vol 2 #80418 



AZNAVOUR CANTA 

I TALI ANO #80466 



All records listed are manufactured in France by Barclay Records, imported 
and distributed exclusively in the U.S.A. by Peters International, Inc. Avail- 
able at all leading record departments. 



Peters International, Inc. 

600 Eighth Avenue, New York, N.Y. 10018 
Telephone: (212) 524-4020 
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Rock Concert Problem Jacques Brel # on Broadway Alive 



Continued from page 18 

reaching one's seat at the Coliseum 
and at times having to "donate" 
to the "usher's fund" in order to 
get seated.) 

Most promoters employ what 
they call "long hair" security, col- 
lege students or street people of 



the audience's age and values, 
the hope that direct confrontation 
with "authority" figures can be 
avoided. The results at times have 
been good, but the bills for concert 
damuges remain on the books and 
seemingly will remain there until 
a solution can be found. 



NEW YORK— The two major 
questions which faced "Jacques 
Brcl Is Alive and Well and Living 
In Paris" in its move "uptown" 
were: does the play review hold up 
in a Broadway theater and can 
Elly Stone, the original star, sus- 



tain her marvelous performance 
after five years? The questions are 
actually rhetoric, as it turns out, 
for both play and star shine ad- 
mirably, and with great effect, 
from the very beginning. 

The demands of Broadway are 




The greatest story never before told 



A quarter of a century of tape history is coming in 
Billboard's November 18 issue. 

A story that will provide you with a fascinating 
glimpse into a product that was originally developed 
as a weapon of war. 

Billboard's "25 YEARS OF TAPE" is a story never 
before told about a product that revolutionized the 
broadcasting and recording industries 

25 Years of Tape, coming in the November 1 8 issue, 
will chronicle the birth and phenomenal growth 
of the tape industry. It's an issue you won't 
want to miss. 

If tape is where you're at. then Billboard's 25 Years 



of Tape special is the issue that is a natural for you. 
Take advantage of the greatest story never before 
told. It's coming in the November 1 8 issue of Billboard. 

Ad deadline: November 3 
Issue date: November 18 

There's a Billboard Sales Representative 
nearby. Call him now. 



NEW YORK 

165 West 46th Street 
New York. N. Y. 10036 
212/757-2800 

LOS ANGELES 

9000 Sunset Blvd.. Suite 415 
Los Angeles, Ca 90069 
213/273-7040 



CHICAGO 

150 North Wacker Drive 
Chicago, III 60606 
312/CE 6-9818 

NASHVILLE 

1719 West End Avenue 
Nashville. Tenn 37203 
615/329-3925 



also met by both the composer's 
delicately sardonic- romantic values 
as interpreted so magnificently by 
Miss Stone, and by the simple 
staging, which brings the actors 
into closer relationship with the 
audience than the intimate atmos- 
phere which was created at the 
Village Gate. 

All four performers, Miss Stone, 
Joe Maisielf, George Ball and Hen- 
rietta Valor, were outstanding. 
Miss Stone lifts her ingratiating 
skills to new heights, showing a 
dignity ad professionalism that is 
not seen very often on the stage 
at present. 

Of course, Brel's lyrics and mu- 
sic tell the story — of children, 
death, and war, and of love won 
and lost, with humor, great valor 
and compassion. Tunes such as 
"Madeline," "I Love d," "Old 
Folks." and "Funeral Tango," and 
"Carousel" arc touching documen- 
taries to life's ruefulness and 
riches. 

Staging was by Moni Yakum. 
Production conception, English 
lyrics and additional material were 
by Eric Blau and Mort Shuman. 
Columbia Records has the original 
cast album. It's being pushed by 
special promotion because of the 
Broadway run. "Brel" opened at 
the Royal Theater on Sept. 15. 

ROBERT SOBEL 
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pen when you get a former actor 
turned into a pop star. To live up 
to a reputation as a colossal show- 
man, he had to have a master's 
grasp of theatrics; but his con- 
trolled movements and gestures on 
a stark, bare stage only comple- 
mented the music, which is what 
can happen when you get a former 
mime turned into a pop star. The 
image, her high camp and the low 
laughs of the Bowie-lore that pre- 
ceded him, that's what could have 
been the music's undoing. But a 
ghastly pallor, flaming red hair, 
and a change of clothes from har- 
lequin to high-collared spangle, was 
all of the image he chose to give. 
Bowie the performer is serious 
about his songs. 

For material he reached as far 
back as his two Mercury albums, 
as far forward as the recent two 
on RCA, and as far away as 
Jacques Brel and the Velvet Un- 
derground. There were even a few 
acoustic numbers, with moments 
for the grand delicacy of the 
Bowie I 2 -string guitar. 

And in around the practiced 
gleam of madness and stardom, 
there was a hint that the performer 
rather liked being received like a 
hero. All with good cause. There 
is less that's impossible now that 
Bowie's been and gone. 

NANCY ERLICH 

JOHN DENVER SHOW 

Greek Theater, Los Angeles 
John Denver performed for his 
full house Greek opening in front 
of a backdrop set of the Rocky 
Mountains, complete with twinkling 
stars. He started the show with his 
new album title song, "Rocky 
Mountain High," fittingly enough. 
Midway through the show he jug- 
gled three tennis balls, and after 
his standing ovation, he encored 
with "America the Beautiful," say- 
ing it was time to remember some 
of the good things about the USA. 

Megan McDonagh and the Fat 
City duo were incorporated into 
his set, joining Denver for several 
duets featuring them as guests. 
Dick Gregory led off the evening 
and finished strong with a line 
about a return of Jesus today forc- 
ing us to walk around with little 
electric chairs hanging from our 
necks. NAT FREEDLAND 
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INTRODUCING 
ATOTAL CONCEPT 
FROM SOUND 
TO SIGHT- 
AWHOLE 
ill NEW WAY TO 
K SELL! 



The legendary sounds ol ERIC CLAPTON AT 
HIS BEST. GINGER BAKER AT HIS BEST. 
JACK BRUCE AT HIS BEST, and HEAVY CREAM. 
Together, they lorm the basis lor a total 
marketing concept in music. 



SIGHT: 



Four totally coordinated albums designed lor instant 
sales. Sell them individually or as a group 



SELL: 



Four 2-record sets at a lantastic low introductory price! 



A TOTAL SELLING CONCEPT: 

■I Designed lor sales! Each package 
* is die cut and embossed with 

eye-stopping red-white- blue covers. 
9 Totally coordinated packages 

become instant in-store displays. 

Perfect lor racks, walls, and 

counters. 

O Side-by-side, these 4 jackets mike 
a unique, "people-stopping" 
window display. 

A "We bet you can't buy just one!" 
These beautiful 2-record sets are 
a natural lor collectors, tans and 
buyers. 



C 2 records in one sleeve mean less " 
storage space-more room lor 
sales. 

g Massive advertising and promotion! 
Radio spots, print ads, and displays 
are making this the hottest sales 
concept ol 1972. 

7 A compilation ol the heaviest, 
' best-selling music in the history of 
rock, together in 4 packages 
everybody can afford, everybody 
will be attracted to. and everybody 
will BUY! 

g Sell one and you've sold all four! 



THE WORLD IS ABOUT TO GET CREAMED AGAIN 
with the most total selling concept in music history! 



GOOD VIBRATIONS FROM 




USE THE POWER (18IREGISTER AND VOTE 



Polvdor 



Polydor Records, Cassettes and 8-Track Stereo Cartridges are distributed in the USA by Polydor Incorporated 
in Canada by Polydor Canada Ltd. 



From The 

Music Capitals 

of the World 



DOMESTIC 
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join KTLK, Denver, rejoined WLW 
forces last week to man the 7 p.m. 
to midnight slot. With his return, 
Nick Young shifts to midnight to 
6 a.m.. replacing Bob Martin who 
has pulled up stakes and left. . . . 
Curtis Mayfield returns to the 
concert-nitery trail with a showing 
at Cincinnati Gardens Saturday 
(14) . . . Jerry Lacroix and White 
Trash show their wares at Hara 
Arena. Dayton. Ohio, Nov. 25. 

The Percussions have been 
added to the Ch«ech & Chonfi 
concert date at Music Hall here 
Oct. 17. . . . Randy Crawford, 
new Columbia artist, opened Mon- 
day (2) at Act IV downtown. Her 
initial Columbia release, "Knock 
on Wood," getting firm play on 
WCIN here. 

Mike Reid, defensive tackle for 
the Cincinnati Bengals, and Dee 
Felice and his group set for early 
recording dates at Rusty York's 
Jewel Studios. Felice recently cut 
two sides at Jewel. . . . Sonny 
Simmons, Cleveland gospel pro- 
moter, in town recently to produce 
an album on the gospel-singing 
Monarch! at Jewel Studios. Others 
in recently at Jewel to do gospel 
albums were Judy Cody, of Akron; 
the Crossmen, of Lansing Mich., 
and the Cooke Duet of Wise, Va. 
. . . Mad Lydia Wood, accom- 
panied by Cincinnati Joe, did the 
warbling on six commercial spots 
on Wiedemann Beer for the Camp- 
bell-Mithun Agency of Minneapo- 
lis at Jewel last week. Mad Lydia 
and Joe have held forth at various 
locations here for the last several 
years. 

Peter Nero, during his recent 
five-day stand at the Lookout 
House, Covington, Ky., appeared 
as guest on Bob Braun's "50-50 
Club," aired on Avco's four-city 
net via WLW-T. Local trade and 
radio people caught the Nero ac- 
tion in a Lookout House party 
hosted by local Columbia Records 
sales manager Bob Ewald. Gordon 
Anderson, regional promotional 
manager for Columbia based in 
Chicago, came in for the Ewald 
bash. 

A package comprising the 
Clays, Chl-LHes, Bobby Womack, 
the Dramatics, Candl Station and 
the Soul Searchers attracted an es- 
timated 5,500 to 11.500-seat Cin- 
cinati Gardens Friday night, Sept. 
15, with ducats pegged $4 to $6. 
Don Cornellius, of "Soul Train," 
Chicago, booked the show. . . . 
Big Band Cavalcade, with Frankie 
Carle, Bob Crosby and Freddie 
Martin, and Margaret Whiting as 
special guest, in for a one-nighter 
at Taft Auditorium Oct. 13 in the 
first of a series of pop concerts 
being promoted by W. James 
Bridges in association with WWFZ 
FM. 

Ten Years After, English rock- 
ers, play Public Auditorium, Cleve- 
land, Sunday (8), their lone Ohio 
date on a brief U.S. tour. . 
Cheecb & Chung, Ode Records 
comics, stop off at Miami Univer- 
sity, Oxford, Ohio. Friday (6) and 
follow with Music Hall here Oct. 
17. Their next Ohio engagement is 
Dec 8 at Cleveland's Music Hall 
BILL SACHS 

ATLANTA 

LeFevre Sound Corporation has 
completed a $100,000 improve- 
ment program in its studio on Ells- 
worth Industrial Boulevard. Dan 
Flickingcr and Associates of Hud- 
son, Ohio, completely redesigned 
and returned the control room by 
installing a fully-integrated 24- 
input, 24-output quadrasonic con- 
sole with simultaneous mixing out- 
puts to a I. 2. 4, 8. 16 or 24-track 
recording program. The studio ad- 
ditionally features a full Dolby 
system. 4 echo chambers, new 
speakers and amps and a Moog 
synthesizer. 

Negotiations are proceeding be- 
tween Phil Waldon and Associates 
and Out of Town Tours for sev- 
eral concerts featuring the Allman 
Brothers Band and Grateful Dead. 
If the negotiations are successful, 
several concerts will be scheduled 
32 



for the fall. The concerts will last 
for approximately six hours, two 
hours for each band and two left 
for jam sessions. . . . Ronnie 
Hammond has replaced Rodney 
Justo as lead vocalist with the At- 
lanta Rhythm Section, who are 
completing: their second Decca LP 
with producer Buddy Buie. . . . 
"Wet Willie 117* a second album 
from the group of the same name, 
has been released by Capricorn 
Records in conjunction with the 
artists' current tour which includes 
playdates at the Academy of Mu- 
sic in New York and the Boston 
Music Hall. . . . Capricorn's Marty 
Mull follows a Roslyn, New York, 
appearance w'ith one at Max's in 
Kansas City this week. He'll appear 
at the Palace Theater in New York 
for a December concert with Dan 
Hicks and his Hot Licks. . . . 
Famous Artists Attractions has 
announced a 1972-73 popular con- 
cert series that includes Atlanta 
appearances by Freddy Martin, 
Bob Crosby. Frankie Carle, Mar- 
caret Whiting, Herbie Mann, Roger 
Williams. Emmett Kelly Jr., Carlos 
Montoya, the Preservation Hall 
Jazz Band, Ferrante and Teicher. 
Fred Waring. Liberace, The World's 
Greatest Jazz Band, Dave Bru- 
beck. Gerry Mulligan and a rock 
revival featuring many artists of 
the late 1950's and early 1960's. 
.... The Platters, under the mu- 
sical direction of Buck Ram, are 
appearing nichtly in the Club At- 
lantis of the Hvatt Regency. At- 
lanta. SHELLY PIS VM 

MEMPHIS 

Shelby County (Memphis) Court 
has voted to create a music com- 
mission to promote the music in- 
dustry here. Squire Billy Ray 
Schilling sponsored the move, 
pointing out that the industry con- 
tributes substantially to the Mem- 
phis economy. Named to the com- 
mission were Isaac Hayes and 
Marty Lacker. Others will be 
named later. . . . David Mayo and 
Wash Rag are working on a pair 
of albums at TMI. . . . Stax has 
releases ready on John Gary Wil- 
liams, a member of Mad Lads, and 
by Harvey Scales. The Staple 
Singers are doing a Flip Wilson 
show. 

Pure Prairie League did a live 
concert broadcast on WMC radio 
which was recorded by Ardent. 
This group plus Rory Gallagher, 
an English blues-rock singer, are 
being featured nightly at Lafay- 
ette's Music Room in Overton 
Square. . . . Bill Taylor has been 
producing Hugh Prestwood. a folk 
rock singer from El Paso, in a 
single for Mach at Hi. . . . 
Sounds of Memphis has a new 
label with the splashy name of 
Wet Paint. First release will be 
out right away, a single by The 
Vision, a group formerly known 
as The Passions. President of the 
label is Dan Greer and vice presi- 
dent is Willie Bean. The Sounds 
studio will have a Nov. 1 release 
by the Minits. Just out is a single 
by the Ovations, followed by an 
album six days later. 

Mcmpro has ■ release ready by 
the Gentrys, produced by Knox 
Phillips. . . . Sam Phillips Studio 
has been busy cuttinc horns and 
voices on Katie Love for Stax. pro- 
duced by Barry Beckett and Roger 
Hawkins. Phillip*; also has put 
horns to Townes van Sant for 
Poppy Records, produced bv Jack 
Clement and Ivory Joe Hunter. 
Charles Chalmer is producing Phil 
Driscol at Phillips for an A&M 
album. JAMES CORTESE 

R'R Revival 
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a Revival show featuring 50's film 
clips and an upcoming European 
tour," Nadar said. 

On Dec. 29. Volume II of the 
Original Rock and Roll Revival 
headlines Roy Orbison at Madison 
Square Garden in his first New 
York date. 



Radio-TV programming 



Yesteryears 
Hits 



POP SINGLES— Five Years Ago 
October 14, 1967 

1 The Letter— Bon Tops (Mala) 

2 Never My Love — Association 
(Warner Brothers) 

3 To Sir With Low— Lulu (Epic) 

4 Little Ole Man (Uptight Everything's 
Alright)— Bill Cosby (Warner 
Brothers) 

5 Ode To Billie Joe — Bobbie Gentry 
(Capitol) 

6 (Your Love Keeps Lilting Me) 

Higher 4 Higher— Jackie Wilson 

(Brunswick) 

7 Com* Baca When Tou Grow Up— 
Bobby Vee t The Strangers 

(Liberty) 

8 Ho* Can I Be Sure— Young Rascals 
(Atlantic) 

9 Gimme Little Sign — Brenton Wood 
(Double Shot) 

10 Soul Man— Sam Dam (Stai) 

POP ALBUMS— Five Years Ago 
October 14, 1967 

1 Ode To Billie Joe— Bobbie Gentry 
(Capitol) 

2 Sj't. Pepper's Lonely Hearts Club 
Band— Beatles (Capitol) 

3 Diana Ross & The Supremos— 
Greatest Hits (Motown) 

4 The Doors— (Dektra) 

5 Aretha Arrives — Aretha Franklin 
(Atlantic) 

6 Byrd's Greatest Hits — (Columbia) 

7 Headquarters — Monkees (Colgems) 

8 Groovin' — Young Rascals (Atlantic) 

9 Vanilla Fudge— (Atco) 

10 Are You Experienced — Jimi Hendrii 
(Reprise) 

POP SINGLES— Ten Years Ago 
October 13, 1962 

1 Sherry — Four Seasons (Vee lay) 

2 Monster Mash — Bobby (Boris) 
Pickett & The Crypt Kickers 
(Garpax) 

3 Ramblin' Rose — Nat King Cole 
(Capitol) 

4 Let's Dance — Chris Montez 
(Monogram) 

5 I Remember You — Frank Weld 
(Vee Jay) 

6 Green Onions — Booker T I the 
Mfi's (Stax) 

7 Do You Love Me — Contours (Gordy) 

8 Patches — Dickey Lee (Smash) 

9 Alley Cat— Bent Fabric (Atco) 

10 If I Had A Hammer— Peter, Paul 
S Mary (Warner Brothers) 

POP ALBUMS— Ten Years Ago 
October 13, 1962 

1 West Side Story— Soundtrack 
(Columbia) 

2 Peter, Paul & Mary — (Warner 
Brothers) 

3 Modem Sound In Country £ 
Western Music — Ray Charles (ABC 
Paramount) 

4 The Music Man— Soundtrack 
(Warner Brothers) 

5 Ramblin' Rose — Nat King Cole 
(Capitol) 

6 Ray Charles Greatest Hits — (ABC 
Paramount) 

7 Roses Are Red — Bobby Vinton 
(Epic) 

8 I Left My Heart In San Francisco 
— Tony Bennett (Columbia) 

9 Hatari — Henry Mancini (RCA Victor) 
10 The Stripper & Other Fun Songs 

For The Family — David Rose & 
Orchestra (MGM) 

T-Rex Showcased 
In WB TV Spots 

LOS ANGELES— Warner Bros. 
Records has bunched its biggest 
television advertising campaign to 
date, with 150 spots scheduled to 
air during the first week alone of 
the current T-Rex national tour. 

Spots are scheduled to run with 
T-Rcx tour dates in New York. 
Boston, Detroit, Chicago and Los 
Angeles. Time has been bought on 
the CBS Thursday Night Movies: 
Sonny & Cher Hour and Mod 
Squad, among other shows. 

The commercial, filmed by 
Pegasus Productions, features shots 
of T-Rex star Marc Bolan intercut 
with footage of the duo in concert 



A Letter of Resignation 

EDITOR'S NOTE: This is an actual letter of resignation 
by an air personality in a major market. Names have been de- 
leted to protect the innocent. But I'm apologizing for also 
having to protect the guilty, including, evidently, the radio sta- 
tion. The letter was to the general manager. 

Dear . 

Enclosed is a copy of my resignation. In it, I have stated 
"strictly personal reasons" for leaving XXXX. This was a dif- 
ficult decision to make. 

When hired me, I was impressed and 

excited to become a part of one of the country's most talked 

about, as well as listened to, stations. When you and 

let me take a crack at the morning show, I was flattered and 
proud. 

When was let go, I was confused. 

I can see now how the station was getting farther and far- 
ther away from the original concept. At the same time, 

was doing at least some good. Perhaps, like 

and , he just wasn't given a real chance to 

prove he could do the job. 

But this fifth-quarter quarterbacking does not really say 
anything about my reasons for leaving. If in fact anyone really 
cares, since disk jockeys come and go at will. But I like to be 
remembered and I like people to know where I stand. 

Whether or not the choice of the new program director was 
sound remains to be seen (or heard, as the case may be). I will 
not deny him his well-dcscrvcd chance to prove he can do the 
job. And he very well may do just that. At any rate he will 
conquer with or without or . 

Professionalism aside, this could really be described as a 
moral decision. These are not my people. Undoubtedly, I am 
just as cliqueish as the dopers when it comes to lack of ac- 
ceptance of the opposite faction. In this regard, I concur with 
your recent memo completely . . . but I can't seem to "live" 
with the situation on a day-to-day basis. 

Finally, I want to again thank you for our talk last Thurs- 
day. It made the decision even harder. I was very much reas- 
sured once your policy was stated, but again, it is different on 
a person-to-person level (me vs. the dopers). 

I genuinely enjoyed my experiences here. I will retain a 

massive respect for XXXX, , and . 

Thank you very much for everything. 

Sincerely, 



Imus- Morgan Talks 



• Continued from page 14 

you either, but all of the guys 
around the country who have some 
general manager and some pro- 
gram director threatening them 
. . . well, they've got to be willing 
to say: "Look, I believe in what 
I'm doing and you go (CEN- 
SORED). And then get another 
job, that's all. 

HALL: Morgan, did you con- 
sider going to WNBC in that after- 
noon slot? Because I think Imus 
was pitching you like hell for it. 

MORGAN: I have no comment 
on it 

HALL: That was the first time 
anyone ever culled me up. a radio 

station I mean, to tell me they 
weren't hiring a man. Pat Whitley, 
program director, called me just 



to say: "We're not hiring Robert 
W. Morgan." 

MORGAN: Who said that? 

HALL: Pat Whitley. 

MORGAN: How the hell would 
he know? Imus makes all of the 
decisions there. 

IMUS: Do you know how Pat 
Whitley makes his decisions? 

MORGAN: He has to write 
down the address of the station to 
show it to a cab driver just to get 
to work. 

IMUS: No, he takes the bus. 

MORGAN: He has his mittens 
tied to his sports coat. In any case, 
he's the luckiest program director 
on earth. 

(EDITOR'S NOTE: This inter- 
view will be outlined in a later 

issue.) 




KEZY EXECUTIVES, Oliver Wilson and Arnie McClatchey. receive a 
behind-the-scenes explanation of how the Osmonds new single was 
developed from Donny Osmond at the MGM Recording Studio in Los 
Angeles. The Anaheim, Calif., station promoted the brothers concert. 
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POPULAR ARTISTS 



ABRAMS, MI!S 

Abrame, Mill, 4 The Strawberry Point 4th 
«r«. Clan 

IIP) Reprise MS2098 12-415-0399-0 55.98 
MM 

Mm 

(LP) Mercury 

SRMI644 13-417-0442-2 $598 

ANTHONY, RAY 

Ploys For Dream Dane 1 19 'Around Thi World 

(LP) Aero-Space 

RA1007 IHHWH, .$5.98 

APIH WIN! 
April Wire 

LP 8ig Tree 2012 1 2-4102-9001-1 ..$4.98 
ARNOLD, EDDY 

Sines Far Housewives A Other Levers 

(LP) Victor 15P4738 13160 )535-3 55 9a 

ATKINS, CHET 

Pick) On Tlte Hits 

(LP) Victor LSP4754 13 140 3530-4 ,55.98 

8T P8S2018 96-140-2529-8, .So, 96 

CA PK201S 92-160-2539 6 IS-: 

ATOMIC ROOSTER 

Ma4e In England 
(LP) Eltklra 

EKS75039 12-40S-O227-8 $5.98 

AULDRIDGE, MIKE 
Debre 

(LP) Takonn/Oevi 

01033 12-802-4001 -8 . 55.98 

BAKfB, GINGER 
Stratavarien 

(IP) AtCO S07013 11-401-0144-1.. $5.98 
BALDERDASH 

Ballad 01 Skirlar Goodness 1 Mere, At Told 
By Balderdash 

(LP) Uni 73138 12-426-01 10-0. 54 98 
BENNO, MARC 
Ambush 

(LP) A&M SP4344 12 418-0284-6 t b 19 
BIRTHA 

Rirlha 

(LP) D.nhill 

05X50127 11-417-0124-9. $5.98 

BLOOOROCK 
Peiseee 

(LP) Capitol 

SWI1I09 12-I30-12B2-0 Sb'.d 

BOWMAN. DON 
All New 

(LP) Mega M31-1015 
BBASS BING 

Brass Ring w. Phil Bedaor 

aP) Pro 3 PR5067 13 709-6060-5 $5.98 
BREMERS. BEVERLY 
I'll Make Yeu Music 



(IP) Scepter 
SPS5102 



ll.71ll-JIMl-7.S5.98 

■ROWN, JIM ID 
Brown It Blue 

(LP) Victor LSP4755 12-1 60 3534 1 s ! '. ., 
BUCHANAN, ROY 
Buchanan, Key 

(LP) Polydor PD5033 12-710-8164-3. . $4.98 

buckle, Henry 

Buckle, Henry 

(LP) Merc SRM1643 12-437-0444-2 $5.98 
BURNETTE. DORSET 
Here 4 Now 

IIP) Capilol 

ST11094 12-150-1264-2 .$5.98 

CACTUS 
Or 'N' Sweaty 

!IH Alco S070II 12-402-0170-5 $5.98 
CAFF1Y, KREAO 
Ccffty, Kroag 

(LP) Decca DL75363 13-423-1314-9 S4 98 
CALLIER, YERRY 
Whet Color It Lave 

(LP) Cadet CA500I9 11-436-0113-1 . .$5.94 
CABAVAN 
Waterloa Lily 

(IP) London XPS615 12-170-1219-5. . $5.98 
CARAVELLI 

Plays Siman 4 GerfunkeTi Greatest HHs 

KC3I467 12-100-2922-3 $5 98 

8Y CA1I467 96 100-2922-7 16 9B 

CARGILL, H ENS Oh 

On Yhe Read 
(LP) Mega M3110I6 

CASTOR JIMMY, BUNCH 

Phete Two 

k JLP) Victor LSP47B3 11-160-3530-7 15.98 
CCS 

IP Rak KZ31569 12-700-2002-4 55 96 
CHARLES, BOBBY 
Charter Bebby 

(LP) Bearsville 

BR2104 12-401-7411-9 $5.98 

CLIFFORD, DOUG "COSMO" 
Clifford, Doug "Cosmo" 

(LP) Fantasy 941 1 
COFIELD, PEYER 
What Erectly II A friend 

(LP) Metromedia 

KMDI055 
COLLINS, LYN 
Think About It 

(LP) People PE5602 12-400-4701-0 .14.98 
COMMANDER CODY 4 HIS LOSY PLANEY 
AIRMEN 

Hot licks, Celd Steel 4 Yrulten Faverires 

(LP) Paramt PAS6031 11-714-4190-1 . .$5.98 
CONNIFF, RAY 
Alone Again Naturally 

(LP) Columbia 

KC31629 12-100-2914-5. .$5.98 

BY CA31629 94-1 00-1914-9 . $6 98 

CA CT3I629 91-1 00-1914-7. .14.98 

COUNTBY GAZETTE 
Yraitor In Our Midsl 

UP) UA UAS5596 .12-407-0358-5 $5.98 
CRAMER, FLOYD 
Class OF 72 

(LP) Victor LSP4773 1 3-160 3537 4 V ,h 
CURB, MIKE, CONGREGATION 
Sang For A Young love 

(LP) MGM SE4844 12-449-0386-3 Si 9i 
DARREN, JAMES 
Lave Songs From Yhe Movies 

(IP) Kirshner 

KESII6 11-701-701 1-0. $5.98 

DAVIS. MAC 

Baby Don't Git Hooked en Me 

(LP) Columbia 

KC3I770 11-100-1917-4. $5.98 

BY CA31770 96-100.391 7-0 it 58 

C4 CT3I770 91-100-1917-1. $6.98 

DENVEB, JOHN 

Rocky Mountain High 

(LP) Victor LSP4731 11-140-1111-1 $5.98 

DUCHIH. PEYER 

Dutbin, Pefor 
(LP) Capitol ST1II03 11-1SO-1181-9..S5.98 

ECKSTIHE, HUT 

Senior Seal 
(IP) Enter 

ENS5O04(2l 12-704-4033-9 59.98 

EIGHT MINUYES 
American Family 

(LP) Perception PLP27 
ELLIOT, CASS 

Read It Na Place Per A Udy 

(LP) Victor LSP47S3 13 160-233! 5 .$5.98 
EPPS, DANNY 
Eppt, Danny 

(IP) Columbia 

KC31502 11-100-2091-4 $5.98 



New LP/Tape Releases 



CIA- 



Thit luting of new LP/Topc releases is designed to enable retailers and radio programmers I > bo up-to- 
the-minute on available now product. The Music Industry Coda MIC number, a universal numbering 
system, appear* In bold face typo following the manufacturer's number. The following configuration ab- 
breviations are used in tho listings: UP— album; 8T — 8 -track cartridge; CiL cassette; HI— open real 3'. 
Ipa; RT — open real 7'/i las; QL quadrasenie album; QS — -auadrasomc 6 -track cartridge. 



FAHEY, JOHN 

Of Rivers 4 Religion 

(LP) Reprise MS2089 12-415-0198-9. $5.98 
FAIYH, PERCY 
Day By Day 

(LP) Columbia 

KC31627 12-100-3913-2 5 5 98 

BT CA3I627 94-1 00-29] 3-6 $6 96 

CA CT31627 92-100-2913-4. $6.98 

FELICIAHO, JOSE 
Memphis Menu 

(LP) Victor ISP4656 12-160-2544-3 S5. 98 
FELIX, JULIE 
Clatha'i Web 

(LP) Rak KZ3I609 12-700-2003-5 .55.98 
5TH DIMENSION 
Greatest Hits Of Earth 

(LP) Sell 1106 12-445-0059-1 .$5.98 
FISHER, EDDIE 
This II 

(LP) Victor 

VPM6069 (2) 12160-2541-0 $6.98 

FIVE DOLLAR SHOES 
Five Dollar Shoal 

(LP) Neighborhood 

NRS47O02 12-801-7502-1 55 98 

FORD TENNESSEE ERNIE 
It'l Tennessee Ernie Ford 

IP Capitol STII092 12 150-127834 15.98 
GENTLE GIANT 
Three Friends 

(LP) Columbia 

KC3I649 12-100-2901-8 55 9! 

IT CA3I649 96-100-2901-2 $6 38 

CA CT3I649 92-100-2901-0 it 96 

GIBSON, DON 

Woman, Santueus Woman 

(LP) Hickory IPSI66 12-713-4082-7 .55.98 
G0IN5 DOUG 

Now life 

(LP) Discovery 17001 
GRAND FUNK RAILROAD 
Mark, Don 4 Terry 

(LP) ABKCO AB42I7 
GRANGER, GERRY 
Add A little Love 

(LP) UA UAS5585 12-407-0117-4. .$5.98 
GRAY. CLAUDE 
Presenting Claude Gray 

(LP) Million 1002 
GREEN, Al 
IVoea, Al 

(LP) Bell 6076 ... 12-4*3-0034-0 $4.98 
HA8AHIYYA 
If Man But Knew 

(LP) Island SVY9305 12-400-9630-9 $5.98 
HALEY BILL, 4 THE C0M1TS 
Travtlio' Bond 

(LP) Janus JLS3035 13-437-0034-4 lb ,94 
HALL, TOM, Y. 
Greatest Nits 

(LP) Merc 3R6I369 12-427-0474-1 , $4 98 
Starytellor 

(LP) Merc SR6I368 12-427-0473-1. $4.98 
HAMILTON, GEORGE, IV 
Travelin' light 

(LP) Victor LSP4772 12140-2546-5 55.98 
HART, MICKEY 
Rolling Thunder 

(LP) Warn. 8ros. 

BS2635 12-414-0335-9 5- 98 

HAWKINS, WALYER 
Solan 

(LP) Fantasy 9410 
HEAD, BOY 

Dlimal Prisoner 

(LP) TMI TMSI0O0 12-700-404)4-4. $5.98 
HESTER, BENNY 
Decay 

(LP) VMI 72001 
HINTON, SAM 
I'll Sing You A Story 

(LP Folkwoyi FC7548 
HONEY CONE 
Love. Peace 4 Soul 

1>] Hot Wax HA7I3 12-703-9019-1 . $5.98 
HOOKER, JOHN LEE 
Live At Solodad Prison 

(LP) ABC A8CX76I 12-41 6-0313-9 Si 98 
HOPKIN, MARY 
Those Were The Dalys 

(LP) Apple SW3395 1 2-422-0042-9 . . $5.98 
HORTON, BIG WALYER 
Hortoo, Big Wetter 

(LP) Alligator 4702 11-401-1401 9. $5.98 
ICE MAN'S BAND 
Introducing 

(LP) Merc SRM1448 13-437-0472 B ir 58 
IMPALAS 
Happiness 

(LP) Usana CZ1323 
JACKSON, MICHAEL 
Ban 

(LP) Motown M755L 1 2-409-01 30-7 .. $5.98 
JACKSON, MILLIE 
Jacksan, Millie 

(IP) Spring 

5PR57C3 12-800-7803-6 55 98 

8T 8FS5703 96-800-7803-0 it 9a 

CA CF5703 92-800-7803-8 . Si 98 

JACKSON, PYYHON IEE 

In A Brekea Dream 

(IP) GNP Cres 

GNPS2066 11-709-11044). .$4.98 

JACKSON, WANDA 

I Wouldn't Move You Any Other Woy 

(LP) Capitol STII096 12 150-1270-6 ,, SS. 98 
JENNINGS, WAYLON 
Ladies Lave Outlaws 

(IP) Victor LSP475I 11-140-1111-0. $5.98 
JAMES GANG 
Passln' Thro 

(LP) ABC ABCX760 12-414-0211-4 $5.98 
JAMES. SONNY 

f testae 

(LP) Capitol STI1106 12-150-1279-5 55 98 
k AEMPFERT BERT 
Greattll Hitl, V. 1 

(LP) Dacca 0175367 12-431.1111-1 $4.98 
KAUKONEN, PETER 
Blach Kangaroo 

(LP) Grunl FTRI0O6 12-715-0007 2 $5.98 
KELLY, CASEY 
Kelly, Ceiey 

(IP) Elektra 

EKS75040 ll^M4J114-9..$5.98 

KING, B R. 
Guess Who 

(LP) ADC ABCX759 11-4144)110-7. $5.98 
LANDSLIDE 
Ywe Sided Fontaay 

(LP) Capitol ST) 1006 11-1S0-11B0-4. .15.98 
LEANDROS, VIOCY 
Come What May 

(LP) Phil 

PHS700.001 12-426-0511-1 $5.98 

I til: joe BLUE 
Southern Country Roy 

(LP) Jewel LPSSO08 
LITTLE WALTER 
BOSS Bluet Harmonica 

(IP) Chess 

2CH60014 (2) 12-435-0077 7 56 94 



MAC PHERSOH, BRUCE 
One Of These Dayi 

(LP) GSF SI001 
MAHCIHI. HEHRY 

Musk Preen Yhe YV Series "Yhe Manclnl 
Gcneratian" 

(LP) Victor LSP4689 12-140-1119-4. .$5.98 
MANGIOHE, GAP 
Sing Along Junk 

LP Merc SRMI647 12 437-0467-7 !b 58 
MANNA 
Manna 

(LP) Columbia 

KC31623 12-100-2921 2. $5.98 

MAURIAY, PAUL 

Thame From A Summai Place 

(LP) Verve MV5087 13-711-1182-4 .15.98 

Mclaughlin, mahavishnu johh 

Eitrapelothta 

(LP) Polydor PD55I0 13-710-4168-5 .15.98 
MONTENEGRO, HUGO 
lave Theme Frera "The Gedfafher" 

(IP) Victor 

AP010001 12-160-2470-2 $V»f 

MOTTOLA TONY 
Tony 4 Strings 

(LP) Proj 3 PR5069 12-709-4042-7. $5.98 
NASHVILLE SYRING BAND 
Waeld's Drearest Melodies 

(LP) Victor LSP477I 12 140-2521-4 $5.98 

BT PBS2043 94-160-2323 2 So .95 

HEMETZ, SHELLET 
Nemeti, Shelley 

(LP) Fantal ' 
NITE. LITERS 
Different strokes 

(IP) Victor LSP4767 12-140-2941-2. .15.98 

ST P8S2034 94-140-2941-4. .$6.95 

CA PK2034 93 160-3543-4 !c 95 

OVERLAND STAGE 
Overland Stage 
(LP) Epic KE3I3I9 12-400-0357-9 5' .8 

BY EA3I3I9 44 400 0 1 1 7 -7 . . $4.98 

CA ET31319 92-400-0117-5 $•- 99 

PARKER, ALAN 
Parker, Alan 

(LP) Decca DL7S357 12-433-131 1 -4 54 90 

BY 65357 96-433-1311-0 56.98 

CA C735357 92-423-1 31 1 -8 Si 93 

P A R TON, DOLLY 



Together Always, w. Patter Wagoner 

(IP) Victor L5P476I 12-160-2545-4 S5 



98 



PENTANGLE 
Solomen'i Seal 

(LP) Reprise MS2I00 11-415-0401-7. $5.98 
PETERS. JERRY 
Blueprint For Discovery 

LP Merc SRMI642 12-427-0443-3 55.96 
POLLUTION 
Pellutloa II 

(LP) Prophesy 

SO6057 12-801-1905-9 S 5 98 

POSY, JIM 
Slow Yo 20 

(LP) Fantaiy 9408 
PYTHOH'S, MONTT, FLYING CIRCUS 
Another Monty Pytboo Record 

(LP) Charisma 

CASI049 12-717-5004-9. .$5.98 

QUIVER 

Gone In The Morning 

(LP) Warn. Bros. 

BS2630 I2-414-0114J1 .15.98 

RA1YU1 
Steamin' 

(LP) Neighborhood 

NRS47001 12-801-7503-2 55 '.8 

BOBBINS, MARTY 
Song Of Tho Islands 

(LP) Harmony 

H31258 12-401-0439 3 SI i- 

ROBIHSON, FREDDY 
At Yhe Drive- In 

(LP) Enter ENSI025 13 70! 4033 8 S5 98 
ROGERS, JULIE 
With Feeling 

(LP) Mega M3I1013 
ROSS, JERRY 
Rett, Jerry, Symposium 

(LP) Motown M754L 13-409-0124-2. .$5.98 
SANDERS, ED 
Beer Cans On Yhe Moon 

(LP) Reprise MS2I05 12-411-4)400-4. .$5.98 
SCAGGS, BOZ 
Ma lime 

(LP) Columbia 

KC3I3S4 12-100-2914-1. .$5.98 

SCRA 

Ship Album 

IIP) Atlantic SD7235 I2I 40-050S-4 .$5.98 
SEEGER. MIKE 
Music From Trot Viae 

(LP) Merc SRM 
SHEPARD, JEAN 
Just Llht Walkla' la The Sunshine 

(LP) Capitol 

ST11049 12-150-1271 7 $5.98 

$ILVER1IRD 
Getting Together 

(LP) Columbia 

KC31570 12-100-2895-0 5 5.98 

SIMPSON, RED 
Vary Real 

(LP) Capilol 

ST l 1093 12-150-1249-1 15.98 

SINATRA, FRANK 

This Love Of Mine, w. Tommy Dorsey Orch. 

(LP) Vintage LPV583 13-711-4097-1. .15.98 
SNYDER, MARJ 
My Lifetime Now 

(LP) Discovery 3TJ0I 

SPOON ER, BUSS 

Yov've Just Been Spoontriied 

(LP) Hot Dog RSLPICOO 
STATLER BROS. 
Country Music Then 4 New 

(LP) Merc SR6I367 12-427-0431-4 54 98 
STAYMER, HANS 
Stavjner, Haas, Band 

(LP) GSF SI 004 
STRANGE AFFAIR 
Help Yentotf 

(LP) UA UAS559I 12-407-0355-2 5 5.98 
YAYLOR, DENNIS 
Comln' Down On You 

(LP) Today TLP1007 
TAYLOR, KOKO 

Basic Soul 

(LP) Chess CH50OI8 I2-43S4)049-7 S5 94 
TATLOR, ED 
Taylor Made 

(LP) Ronn LPS753I 
TEMPREES 



THREE DOG NIGHT 
Sevan Separate Fools 

(IP) Dunhill 

DSD50II8 12-417-0134-7 56 58 

THUS. MEL, 4 THE STATESIDERS 
Would You Wont Yhe World Yo End 

(LP) MGM SE484I 12-449-03*9-2. $5.98 
YWIYYY, CONWAY 

I Can't Step Loving You/I lost Her Love 
On Our Lost Date 

(LP) Decca DL7534I 12-422-1211-0. $5.98 
VELE2 MARTHA 
Hypnotired 

(IP) Polydor PD5034 12-710-4147-4. .$4.98 
WILLIAMS, JERRY 
Williams. Jerry 

(LP) Spinditiy 

KZ3I404 12-700-5025-3. $598 

WIND HARP 

Song From Yhe Hill 

(LP) UA UAS9943 . . 12-407-0154-3 .. $5.98 
WOLFMAH JACK 
Welfmea Jock 

(LP) Wood Nick 

WNSI009 12-701-4008-9. .55.98 



POPULAR COLLECTIONS 



GOLDEN AGE Of RHYTHM 4 BLUES 

(IP) Chest 

2CH5O030 (2) 11-429-0144-9. $4.94 

GREATEST HITS FROM YHE MOVIES 

(IP) Columbia 

KC3I455 12 1 00-3B83-2 55 98 

ROMANTIC SONGS 

(LP) London 

STS15164 12-170-1344-4.. $2 98 



INTERNATIONAL 



AVELLANET, CHUCHO 
Superpak 

(IP) UA Let 161906 12-701-6102-4 $3.98 
ITALIAN FOLK MUSIC 
A. Lomai. D. Carpttella, etc. 

(IP) Ethnic Folkways FE424I 
PARAGUAYOl, LOS 
Eatasis Tropical 

(LP) UA [at 131120 12-702-4141-7. $3.98 
PRADO. PEREZ 
This II 

(LP) Victor 



VAZQUEZ, CHARLIE 
Sale 

(LP) UA Lat L3I1I6 1 2-70 3 61 00-6 Si 98 



RELIGIOUS & GOSPEL 
COLLECTIONS 



BLACKWOOD BROS QUARTET 
This Could Do Tha Dawning 

(IP) Victor LSP4744 12-140-2912-9. $5.98 
BLUE RIDGE QUARTET 
On The Move 

(IP) Canaan 

CAS97I3 12-701-6121-6 15.98 

FREE SPIRIT 

They'll Know We Are Christians By Our love 

(LP) Impact R3I84 12-704-2097-1 . .$4.95 
GOSPEL MESSENGERS 
Gosptl Meiiangeri 

(LP) Glori JCI009 
GOSPEL SOUND 
Volume 2 

(LP) Columbia 

KG3I595 (2) 12-100-2494-8 $6.98 

INSPIRATIONS 
Old Time Singin' 

(LP) Canaan CAS97IB 12 7024120-5 $5.98 
INSTITUTIONAL CHURCH OF GOO 1 CHRIST 
CHOIR 

One More Oar 

(IP) Zanrea SZLP2600 
LEWIS FAMILY 
Just Ut 

(IP) Canaan 

CAS9720 12 702-4119-2 $5.98 

MA55EGEE, BEVERLY 
Sweet Jetut 

(LP) Roinbow R2094 
MOALES KEHNEYH 
Serve Tho lord 

(LP) Glori JCI008 
MORRIS, MAI 
Today's Gospel Hits 

(LP) Mark Five MV4769 
NEW CREATION 
Meet God, Man I 

(LP) Concordia 799895 
OLDHAM, DOUG 
Go Tell Everybody 

(LP) Impact R31 S3 12-704.1049-9 $4 95 
OWENS, JIMMY 4 CAROL 
Come Together Featuring Pat Boone 

(IP) Light LS5592 12-702-7092-1. $5 98 
REESE, LLOYD 
lord, I Thank Yeu 

LP Glori JCI007 
ROBINSON, HELEN, YOUYH CHOIB 

Je» 

(LP) Cotillion SD062 12-404-0084-1 S3 98 
STATLER BROS. ' 
How Great Thou Art 

(LP) Harmony 

KH31560 12-401-0440-8 52.98 

WAYERS FAMILY 
Glary Special 

(LP) Meilerlone MT4760 



TOEATRE/FILMS/TV 
(MUSICAL) 



HERO 

Soundtrack 

(LP) Capital 
SW1I098 .. 



.12-110-1277-1 $5.98 

Soundtrack From "Five Summer Stories' 

(LP) Granite GR7720 12-403-4401-4. .94.98 
LIZA WITH A "Z" 
Minnelli, Lite 

(LP) Columbia 

KC31762 12-100-2919-4. $5.98 



ARENSKT, ANTON 
Variations On A Theme By Yeh* 
English Chamber Orch Semary/r. 
Classical 'Tchaikovsky: Serenade 

(LP) Vanguard VCS10099 
BACH. JOHAHH SEBASTIAN 
Concerto For 3 Pianos 

Cassdesus, Robert, Gaby 4 Jean; Philadel- 
phia Orch.; Ormandy/Moiart: Can. 3 Pianos 

(LP) Odyssey Y3I53I 12-701-0194-4. S2 98 
English Suite No. 3; Fantasia la c; French 
Suite No. 6; Italian Concerto 
De larrocha, Alicia 

(LP) London CS6748 13-170-1334-3. $5.98 

BARTOK. B EL A 

Miraculous Mandarin Dance Suite 
New York Philh Arch.; blouloi 

(LP) Columbia 

M31368 12-100-1*01-0. $5.98 

BY MT31348 94-IOi>29A>2-4. .$4.98 

BEETHOVEN, LUDWIG VAN 
Concerto For Plena No. 4 

Array, Claudio; ConCBrtgcbOUW Orch. Of 

Amsterdam; Haltink 

(LP) Phil 6580.060 11-424-09504) $6.98 
Concerto For Violin 

Stern. Isaac; New York Philh. Orch.; 

Bernstein Brahms Con Violin 

(LP) Columbia 

MG31418 (2) 13-100-3904-3. $6.98 

BY MGT31418 . ...HWVHOW..$?M 

BRAHMS, JOHANNES 

Concerto For Pieao Na. 1 

Flelshcr, l.eon Cleveland Orch.; Stall 
(LP) Odyssey 

Y31273 12-701-O199-9. $2.98 

Concerto For Violin 

Gromiaus.. Arthur; Haw Philharmenia Orch.; 
D "p) Phil 6500.299 12-4aaV4394T9-7. .$6.98 
Stem, Isaac; Philadelphia Orch . Ormandy, 
Beethoven: Con. Violin 

(IP) Columbia 

MG31418 (2) 12-100-1904-2.. $6.98 

IT MGT3I418 96-100-2904-3 57.98 

Symphony Na. 1 

Vienna Philh. Orch.; Crips 
(LP) London 

STS15144 12 170-1343 4 52 9.3 

CHAVEZ, CARLOS 
Sell I. II I IV 
Chavet 

(LP) Odyssey 

Y31534 IS-701-OI94-4. .$2.98 

CHOPIN, FREDERIC 

Concerto For Plena No. 1 

Brallawsky, Alexander: Philadelphia Orch.; 

Ormandy/Litit: Yodterrtant 

(LP) Odyssey 

Y31533 12-701-0192-1.. $2.98 

DVORAK, ANTON I N 

Trial Far Plana in (-flat, Op. 21, 1 It I, 
Op. 24 

Beaus Arts Trio 

(LP) Phil 802.916. .12-4424)548-4. $6.98 
GRIEG, EDWARD 
Music (Selections) 

Lender $ym. Orch., Mockerras/Sibelius: 
Flnlaadla 

(LP) London 

STS15150 IM70-114M.. J2.98 

HANDEL. GEORGE FRIDERIC 
Soltei For Harpsichord Not. 1-4 
Gould, Glenn 

(LP) Columbia 

M31512 12-1»35>3s*l..$5.?8 

HAYDN, FRANZ JOSEPH 
Symphonies No. 82-93 
Pnilhermonia Hungarlca: Dereti 

(IP) London 

SYSI5229/34 (6) ... .12-170-1249. .$17.88 
LEV1TCH, LEON 
Quartet, Op. 2; Trio, Op. 2 
Stokes Gray; Raher: Solow; Vallecilie-Gray 

(LP) Orion 

0RS7288 12-711-11224). $5.98 

LISZT, FRANZ 
Tadtentam 

Brallewiky, Alexander: Philadelphia Orch,; 
Ortnandy . Chopm. Con Piano No. 1 

(LP) Odyssey 

Y.11533 12-701-0193-3 $2.91 

MAHLER, GUSYAV 



Orch.; Sells 



Symphony No B 

Chicago Syne. " 
(LP) London 

0SAI295 13-170-1238-8 $11.94 

MOZART, WOLFGANG AMADEUS 
Ave Varum Corpus; Eisultala Jubilate: Xyrie. 
Vesparaa Solennes De Confessor Davis 
(LP) Phil 

6500,271 12-424-0944-4 .$4.98 

Concerto For 2 Pioaos 

Casadesus. Robert, Gaby, Jean; Philadelphia 
Orch.; Onaandy/Boch: Con. 2 Pianos 

(LP) Odystay 

Y3I531 11-701-41SVJ-4. .$2.98 

Quartets 
Waller Quar. 

(LP) London 

STS15I64 12-170-1245-7, S2.98 

Quortet For Oboe. K 370; Qolatot For Plane, 
K.492: Quintet Far French Horn In E-flot, 
K 407 

Fine Art! Quay: New York Woodwind Qln. 

(IP) Orion 

0RS7281 11-711-1129-9. $5.98 

$ereaadet 

Vienna Motart Ens: Boskovsky (>.2) 

(LP) London 

ST SI 51 7 1 12-170-1246-8. S2.98 

Sinfonia Concortante 

Stem, liooc; Zekerman, Pinches; English 
Chamber Orch Barenboim/Stamiti: Sinfonia 

(LP) Columbia 

M31369 12-lfJO-29tJ4-l..$5.9B 

PROKOFIEV, SERGE 
Classical Symphony 

Englith Chamber Orch., Semary/Arentky: 
Ver./Ychaikovsky: Serenade 

(IP) Vanguard VCS)0099 
RACHMANINOFF, SERGEI 
Symphony Na. 2 

London Philh. Orch buroft/Rlrnsky-Korsokov: 
Raisian 

(LP) London 

STS15177 12-170.1247-9.. $2.98 

RAVEL, MAURICE 

Daphnli 4 Chleo; Ma Mare L'Oyo 
Coneertgebouw Orch. Of Amsterdam; Haitink 

(IP) Phil 6»».311.,l2-alaT4-019J-..»4.9a 
Piana Concerts 

Entremont. Philippe; Ormandy; Baulat 

(LP) Columbia 

M3I426 12-lijY).l5r21-4..»5.9» 

REGER, MAX 
Suite in D 

King, Terry; levlev, htUlcho (Plas Works 
By Dvorak, Sain! Sains Schumann, 4 Bruch) 

(IP) Orion 

0RS7387 13-711-1114-2 $5.98 

{Continued on next page) 
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New LP/Tape Releases 



• Continued from preceding page 

RIMSKY-KORSAKOV, NICOUI 

■■urn Easier (htrtvi 

India. PMRe. trek.; aMt/Racaaaviaieraff: 

da. > 

ftP) London 

STS15177 12.170.1247 4 52 98 

SCHUBERT, FRANZ 

Imtaia (Coaeeaete) 

Vienna Phi* Orch : A 

(Lf> London 

CSP6 (5) 1M7H1JM tiSOl 

SCHUMANN, lain 

ttrrisleriano. imi Far rial No. 1 

Koertl, Anton 

SLP) London 
TSIS255 ... 12-170-12504 52.98 

SIBELIUS, JEAN 
Finlandlo 

London Sym. Or*.; Mackarras/trrlag: Mus k 

(If) London 

STSI5159 12-170-1243-3 .$2.96 

SIEGMCI5TER, ELIE 
New Mafic Of 
Mandol, Maadel 

(LP) Orion 

0RS7284 11-7! MUM. $5.96 



ST AMIR, KARL 

Sinfonia Coacertanfe For 1 Violins 

IU, Isaac; Zukerman, P.achas; English 

Chamber Orch.: Beienkoim/Morart Sinfonia 

(LP) Columbia 

M3I369 1 2- 100- 1*04.1 S I 98 

STRAUSS. RICHARD 

Symphony A Serenade Far Winds 

Netherlands Wiaa 1 (•>.; De Waarl 

(LF) Phil 

6500.097 1242B-0551 I 56 98 

TCHAIKOVSKY, PETER 1 L Y ITCH 

Serenade For Stria js la C 

English OaaaTaaaT Orch : Somary . Arenshy 

Var /Prokofiev: Classical 

(LP) Vanguard VSCI0O99 
Sleeping eAarrf, Highliohrs 
Lon d on Sym. Ore*.; Meateaea , 

(IP) London 

STSI5179 12.170-1241-0. .52.98 

Symphony No A 

Suisse K aa n ad a Orch , Aw w ot 

(LP) London 

STSl 51 A3 12-170-1241 J ..,2.98 

WAGNER, RICHARO 

Ring Dai Nibelu.orn Highlights 

Vienna Philh. Orch. Soltl 

(LP) London 

ASA1440 (4) 12.170-1240-2. S23 92 



Ets. RENE PIERRE 

Automatic 
Coin Gomes 
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CLASSICAL COLLECTIONS 



DEUTEKOM, CHRISTINA 

la Vienna, as. Vienna Volsoper Orch. 

(IP) Phil 

6500.228 12421-0547-5 $6.98 

FANTASTIC PHILAMIPHIANS 
PralladalaaWa Orch.: Orraaasdr (v.l) 

(IP) Victor 

ARDI0002 12 1a0-254».7 S5.98 

GREAT CHILDREN'S FAVORITES 
Boston Pops: Fiedler 

8T R8S5076 MaTaMMH, .,9.95 

CA RK5074 92430-1 149-7. .59.95 

ROCOCO FLUTE 

Wilson, Ransom; Foliar, Albert Harpsichord; 

(LP) Onon 

0KS7283 12-71111331 55.98 

14TH CENTURY ITALIAN DANCE MUSIC 
Uoiica lefarvata 

(IP) Phil 

6500.102 12-42O-05S2-2. .56.98 

SPOTLIGHT ON SOtTI 
Salti Ceerg; others 

(UP) London 

CS6730 12.I70-1223-1..S5.98 

SPOTIICHT ON TEBALOI 



OS26275 12.170-1237-7. .$5.98 

WORLD'S FAVORITE 

• allots: Carta Parlllaaaa A Lot Slyahides; 
(tastta Pops. Fiedler] 

(LP) Rod Saal 

LSC3308 12-4W-1150-4 .S5.98 

Beethoren Sonant (Rubinstein. Artor) 
(IP) Red Seal 

LSC3307 12-430-1155-3. .55.98 

Grand Opera 
(LP) Rad Seal 

LS3294 12-430-1157-5 55 98 

Marcam 

(LP) Red Seal 

LSC3298 12-430-1153-1 

Rhapsodies (Boston Pops; Fiedler) 



-S5.9S 



gF^ Red ! 



3297 1 2-430-1 1 50-i . . 55 98 

Showpieces finlondil A Others [Philadelphia 
Orch.: Oiraoady; Boston lyaa. Orch , AWach) 
(LP) Rod Seal 

LSC3302 12430-11324 55 98 

Showpieces: Grand Canyon Swite A El Salon 
Me. (to (Boston Pops. Fiedler! 

(LP) Rod Seal 

15C3303 12-430-1154-2 55 OB 

Symphonies: Beethoven's Filth A Schubert's 
Untiniihed (Chicago Sym ; Reiner) 

(LP) Red Seal 

L5C3295 13-430-1 15A-6 55 98 

Srr apho n io s: Tchaikovsky's Pethetlgue 
(Chicago Sym. Ri ' 

(LP) Red Saal 

LSSC3296 



COMEDY ARTISTS 



BARON, SANDY 

dad Save The Queans 

(LP) AAM SP4355 12-41S-02S5-7 . 55 98 
COSRY, BILL 

seaside Tko Raised Of 



GRANDPA 



SHERMAN DON 
Lei There Be Grass 

(LP) Left Aldl 
TASTE OF TANGERINE 

(LP) Lalf A162 



JAZZ ARTISTS 



AAURONS, SENS 
Free Again 

(LP) Prestige PR10040 
ARAON DULL II 
Carnival In Babylon 

(LP) UA 

UAS5586 12-407-0442-4 

BROWN CHARLES 
Drittin' Blurs 

(LP) Mainstream V.RL34S 
BROWN, RVTH 
Seftly 

(LP) Mainstream MR1369 
COLTRANE, ALICE 
Lord Of lords 

(IP) Impulse 

AS9224 II-70J-I235-4. 

COLTRANE, JOHN 
latterly 

(IP) Impulse 

AS9225 11-703-22174. 

CORYELL , LARRY 
Offering 

(LP) Vanguard WS0793I9 
EVANS, BILL 

Living Time, w. George Rotsel Orch. 

(LP) Columbie 

KC31490 12-100-2911-7 

FARMER^, ART 

'(LP) MoTnitream MRL371 
FULLER, CURTIS 
Smekln 

(LP) Mainstream MRL370 
FUNK, INNC. 
Chicken Llckfri' 

(LP) Prestige 10043 

G000MAN, BENNY 

All-time Greatest Hits 

(LP) KG3I547 12.100-2693.5 

8T GA3I547 94-100-2B934 

CA C-T31547 92-100-2B93-7 

GREEN, UMIE 

lain' Green 

(LP) Pro, 3 PR5006 12-70940414 

HENDERSON, JOE 

■ lack II The Color 
(LP) Milestone 

MSP9O40 12h7l 3-00*3-0 

HOLIDAY BILLIE 
Best Of 

(LP) Verve 

V&J808 12 713-3111-7 

HOLMES. GROOVE 
Night Slider 

(LP) GMI GM512 
HOWLIN WOLF 

"live t Cookloj" At Alien's Re.isltod 

(LP) Chess 

CH500I5 12-435-00675 .15.94 



54.98 
57.98 
17.98 

15.98 
15.98 
15.98 



BwrS » 



^K?39d v " M . , .. 



Waterfalls 

{ i^r'".... 

KYNARD, CHARLES 



15.91 
12-703-2233-2 .55.98 



LAND, HAROLD 
Derate! 

(LP) Mainstream MRL367 

MARTINO, PAT 

Visit 

LP Cobbles 9015 12-715-3016-5 55.98 
Mr CAN N LES 

Talk Te The Peoele 

(LP) Atlantic 

SDI619 12-140435M-9 .55.98 

PARKER, CHARLIE 

Comprehensive Live Performance, v.l 

(LP) ESP Bird I 
PARKER, JUNIOR 

Lave Ain't Naming let A loehseei Coin' Oa 

(LP) GM| GAA513 
RUSSELL, GEORGE 
Hlf Guliar A Music 

(LP) Ranwood 

R8097 12-71 1-31064 So 91 

SANDERS PHAROAH 
Litre At The East 

(LP) Impulse 

AS9227 12-703-2234-3 . 55.98 

SANTAMARIA. MONOO 
Up From The Reots 

(LP) Atlantic 

SD-1621 

SD.1621 12-140-05044 55 9S 

SCOTT. SHIRLEY 
Lean On Rad 

(LP) Cadet CA50025. 12 434-0124-2. .$5.94 
SlbAONE, NINA 
Emergency Ward 

(UP) Victor 

LSP4757 I2-I40-2536-3. .55 98 

SPARKS, ME LV IN 
AUIah 

(LP) Prestige 10039 
STATON, DAKOTA 
Madame Feo-Foa 

(LP) GMI GM510 
TJADER, CAL 

Uva At The Funky Quarters 

(IP) Fantasy 9409 

WASHINGTON, HOVER JR. 

All The King's Men 

(IP) Kudu KU07 12-72O-BO07-3 .15.98 

8T KU807 12.7a»4Y)074 54 9 5 

CA KUC07 M.720.IJO07.9 .56 95 

WILSON, REUIEN 

Sweet Ufa 
(IP) GMI GM51I 



JAZZ COLLECTIONS 



CAPITOL JAZZ CLASSICS 

Volume lis III lead looms (Carter, Benny; 

Williams, Cootie) 

(LP) Capitol 

Ml 1057 12-150-1263-7 .15.91 

Volume lit Plane Reflections (Ellington, 



■ko) 

M11058 



) Capitol 



12-150-12644. .55 9S 
moron, Taddi 



059 12-150-12634 55.98 

Volume 14: Crosscurrents (Trletaao, Lennla; 



K1 



ie II: Strictly lebep (Dili 
Not, Rake; tullasgle, Dlny] 

) Capitol 



msF. 



12-60 HS442 4 51. BS 



"TP, 



Mainstream MCL344 



Volume 15: lekop Spakea 
Bennr, Barnet, Charlie; 

(LP) CapHol 



12.150-1264-0 .15.98 



(LP) Capitol 

Ml 1061 12-150-1247-1.. 55.98 
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Jukebox programming 



XMAS RUSH 



Labels Boosting 

Jukebox Album SSft?* 

List Out Early 



By EARL PAIGE 

CHICAGO — For the first time in several years labels at the Music 
Operators of America (MOA) convention pushed jukebox albums, 
providing a boost for what is still regarded as a controversial product 
with spotty distribution and many detractors. The addition of albums 
in the exhibits of RCA and Columbia was part of both labels' all-out 
effort lo expose product to jukebox management. MGM also ex- 
hibited. 

While label personnel were generally delighted with the interest 
paid the exhibits, some noted as usual that the record manufacturers 
seemed to be a definite minority element amid all the jukeboxes and 
amusement games. In fact, Fred Granger, MOA executive vice 
president, alluded to the poor showing of label exhibitors in his 
luncheon review of the convention. "This is probably the only bad 
news we have about the show," he said. 

Of course, all labels with country product were represented in- 
directly by Country Music Association, and CMA representative 
Joyce Bosak said it was the best MOA ever for her organization (it 
was the first in three years that did not conflict with the usual CMA 
convention date). 

There is still a feeling among label boosters of MOA. such as Sol 
Handwerger of MGM, a firm that has exhibited regularly for years. 

(Continued on next page) 



PITTSBURGH— Star Title Strip 
Co. here is recognizing that juke- 
box programmers plan early on 
Christmas buying and has rushed 
out a new tip sheet listing 101 
proven sellers from 41 labels. Gen- 
eral manager Norman Morgan 
said the list was pared down con- 
siderably from the one mailed last 
year because the 7 1 sheet included 
many records no longer available. 

Bill Miller, assistant manager, 
went over the sales records of the 
Christmas strips and came up with 
the ones that sold best last year 
that distributors will probably have 
in stock. The list includes many 
old favorites but there arc nu- 
merous newer releases. 

Some of the newer ones include 
"Merry Christmas, Darling," Car- 
penters. "Happy Xmas (War Is 
Over)," John & Yoko; "One of 
(Continued on next page) 



Background Music 
Systems Improved 



By ANNE DUSTON 



CHICAGO— Background music 
systems are being stressed more as 
a money- making proposition for 
location owners and managers than 
as a cost item, according to ex- 
hibitors at Music Operators of 
America (MOA). One reason is 
new technology as two firms 
showed systems that use stacked 
open reel tape magazines. 

David Anthony, president of 
Tape-Athon Corp., noted that "The 
music is designed to enhance a 
location owner's business to a point 
where it makes him money rather 
than costs him money." 

Tape-Athon offers a 1 5-watt 
solid state box with an amplifier 
that will take up to 20 speakers. 
The four-track continuous play 
tapes are super-thin super-strong 
Mylar, with foil reversing leaders. 
They are available in 7-in. and 
10V$-in. sizes, and IN, 2, 3% ips 



speeds, and play from 2 hours to 

16 hours. 

Monthly lease costs are $31.50 
per location with two speakers, 
and $6 per month for the tape. 

Seeburg has switched from open 
reel to the stacked reel magazine 
on its Music-Pak 1 2 wait back- 
ground music system. The $475 re- 
tail price suggests a $25 per month 
lease including a monthly cartridge 
exchange. The system is not com- 
petitive with phonograph machines 
since it typically goes into industri- 
al or store locations, although a 
switch is included to allow a pho- 
nograph to take precedence, a 
spokesman said. 

Seeburg's magazine library in- 
cludes 50 programmed reels. Tape- 
Athon oners a lease library of 
100 reels, and a selection of 27 
reels for outright sale. 



New Jukeboxes Feature Subdued Color, Sharply Angled Silhouette, Big Sound 



CHICAGO — Jukebox designers 
are reaching for a compromise 
between a subdued furniture-look 
and attention-getting, glaringly 
bright boxes of the early '60's. The 
psychedelic-accented black and 
c h ro m e phonograph machines 
shown at the Music Operators of 
America (MOA) also featured 
sharply angled silhouettes. Nearly 
all feature two-speed. 

Sound has been punched up in 
some cases to compete with the 
high level decibels patrons are ac- 
customed to in discotheques and 
other locations where loud bands 
play. 

Seeburg's Olympian 160 features 
200-watt amplification and addi- 
tional speakers of 50-watts op- 
tional. The black, chrome and fili- 
greed fuchsia design wraps around 



for emphasis on the profile. It has 
a waist-high all digital selection 
area, and tilted play center with a 
coin acceptor for any combination 
of coins up to one dollar. 

For ease in service, component 
parts this and all Seeburg digital 
machines for the past four years 
are interchangeable. 

The model SX-100 Marauder for 
small locations has 25-watts per 
channel, the same number-letter 
system, and a selection panel that 
looks like a psychedelic fuchsia 
design when you step away. The 
unique design resembles a large 
white vinyl-clad torn torn sitting 
on a black base. 

John Reville, salesman for 
World Wide Distributors stated 
that Seeburg will come out with a 
furniture console, probably next 
year. 



Rowe International introduced 
two new styles with improved 
sound range using six speakers. 
They feature 200 selections, with 
160 and 100 selections optional. 
The angular models have waist 
high selection board, and play area 
on the overhead hood. The Monte 
Carlo carries its black, chrome and 
modern burgundy design to the 
sides for an eye-catching profile. 
The less flamboyant Deauvitle in 
gold, orange, and burled wood look 
was designed for quieter locations. 
Bill accepters are available. 

The new Century 2! by NSM 
also has angular design with psy- 
chedelic coloring accented with 
chrome and black and features a 
more powerful amplification 



system. The new model has two 
large 21" oval speakers, and two 
smaller speakers. It also features 
a new pushbutton system on the 
selection keyboard. It will be 
available in April or May. 

The new box at Rock-Ola is the 
model 450. 160-selection (also to 
be available as model 451, 100- 
selection), designed with an ant- 
mated effect front panel in lav- 
ender and pink motif. The selec- 
tion board is at eye level, along 
with play controls. A high power 
switch for multiple speakers is an 
additional feature. All parts are 
interchangeable with models from 
the last two years. 

Rock-Ola furniture console 447 
remains the same stylewise, but is 
now featuring a 160 selection 
board, and a completely mechani- 



cal switching to 33V6 records for 
trouble free operation. 

Rock-Ola also showed a wallbox, 
the Tri-view. which displays 52 
titles at one time with the turn of 
a knob. 

Wurlitzer showed its second 
edition of the tape phonograph 
machine, still called the Carousel, 
in a solid furniture-style oak 
cabinet that measures 20 in. deep 
by 24-in. wide by 31% -in. high. 

The 10 tapes can play up to 15 
hours, and operator can set one or 
both sides to play. The cost can 
vary from 25 cents to SI. Each 
tape can be priced individually. 

A new exhibitor. Sea View Im- 
port Corp., showed four models of 
the French-made Jupiter, featuring 
100-, 120-, 160-selection as well 
as a 1 20-selection furniture look 
machine. 





JUKEBOX business people are busy attending open house showings of the new models. 
General Vending Sales, Baltimore, hosted a large crowd for a Rock Ola service school 
(from left) Herb Gotombeck, General Vending; Leroy Thompson, John Morgan, Jimmy 
Thompson and Bernard Barnes of Leroy Thompson Co., Valley Lee, Md.; Jay Poffeld and 

LA. DIST.—FEW LP'S 

New Rock-Ola Furniture Unit to Add Spots 



(in front) Irv Block of General Vending. Center, the new Seeburg Olympian showing 
sharp angled look popular this year. Right: Ed Shaffer, president, Shaffer Dist., Cleveland 
and Columbus, O., Bernie Flynn and Chuck Farmer (from left) at Rowe showing. 



Coin Machine World 



LOS ANGELES— The furniture 
look "jukebox" is being steadily 
improved in style and operation 
and is therefore offering operators 
still more opportunity to move into 
entirely different locations, accord- 
ing to Jim Wilkins, sales manager, 
Portale Automatic Sales Co. here. 
It will entail new programming 
techniques as well, possibly more 
use of Little LP's, but Wilkins be- 
lieves jukebox albums are not suf- 
ficiently available in this market. 

Now showing the new Rock-Ola 
447 furniture model, Wilkins said 
most operators report using mainly 
singles. The machine, of course, is 
adapted for album play. 



BY JAY I HI I K 

Representatives at Portale. serv- 
ing southern California, Nevada 
and Arizona, refer to the 447 as a 
"coin operated phonograph," and 
believe the furniture look is ele- 
vating the image of the jukebox 
and the industry in general. 

A chief reason for this is that 
the machines are going into better 
cocktail lounges, fine restaurants 
and locations where managers al- 
ways frowned on the traditional 
jukebox look. Wilkins has even 
heard of some furniture models be- 
ing sold for home use, though it 
lists here for $1,395. 

Wilkins said operators are get- 
ting a $25 guarantee per week and 



usually split the revenue after that 
50/50. Play price is fairly univer- 
sal at two for a quarter, five for 
50-cents and 11 for $1. He said he 
has heard of some instances where 
the furniture models have been 
priced at 25-cents per play. 

The Portale sales manager gave 
a complete rundown of the features 
of the 447 because he believes pro- 
grammers, routemen and all em- 
ployes should be familiar with 
these very different machines. 

Wilkins revealed that the 447 
model differs some from the 446. 
He mentioned there was a slight 
difference in the selector assembly. 

(Continued on next page) 



FLA. MEETING 

The Florida Amusement & Mer- 
chandise Association (FAMA) will 
be addressed by industry leaders at 
10 a.m. Oct. 28. second day of the 
annual convention to be held at 
the Plaza, Daytona Beach. 



DANISH PUBS 

SPUR JUKEBOX 

COPENHAGEN — Although 
Denmark is a relatively small mar- 
ket for jukeboxes, the trade is 
expanding. There arc about 4,000 
boxes in operation in Denmark at 
this time, but with the current 



mushrooming of small pubs, instal- 
lations are increasing rapidly. 

People tend to spend less time 
these days watching television be- 
cause over the last ten years 
they have visited other European 
countries and developed the pub 
and restaurant habit. Lots of the 
small pubs are now opening in the 
major towns and are installing 
jukeboxes. This is the main reason 
for the expansion of jukebox sales, 
experts said. 

No boxes are manufactured in 
Denmark now. Jensen was a big 
name 10 years ago. but now im- 
ported American machines domi- 
nate the market. KNUD ORSTED 



ate rial 



Jukebox programming 




PORTALE'S (from left) Robert Portale, Jimmy Leonard, Jimmy Wilkins. 

Furniture Unit Adds Potential 

• Continued from preceding page 

But operation of 446 had been so 
good, according to Wilkins, that 
essentially the same mechanisms 
were employed for the 447, "The 
device is very free of mechanical 
difficulties/' he said, mentioning 
that the main mechanism has been 
used since 1963 on Rock-Ola juke- 
boxes of all differing styles. 

Some special features of the ma- 
chine include hand carved work- 
manship, 160 play selection, com- 
puterized indicator that shows the 
number of the record playing, a 10 
key selection (new this year), a 
dollar bill acceptor, which is op- 
tional, plus a rock power amplifi- 
cation switch to boost the volume 
power in the machine when extra 
loud sound is desired. The cabinet 
is of Patrician walnut veneer, plus 
a polyester overlay that protects 
the surface for added life. Other 
features include an electrical total 
play counter, intergrated circuits, 
two 12-in. woofer speakers, two 5- 
in by 7-in. oval tweeters and two 



Program Log 

NEWPORT 
NEWS, Va.— Pro- 
grammer Hadtn 
King of the New- 
port News Amuse- 

\^ ment nere uses 

■A A ffJB] a very simplified 
but thorough log- 
ging system for 
KING each record pur- 
chased. Essentially, he uses graph 
paper with lines vertically and 
horizontally forming squares. The 
title of each record he programs is 
entered vertically and is thus cross- 
referenced with the location name. 




3-in. tweeters, with an automatic 
volume compensator that assure 
uniform volume during record 
lead-in. 

Optional equipment available in- 
cludes locked money box, alarm 
system, motorized volume control, 
automatic money counter, an 'L' 
pad, _ microphone paging system, 
auxiliary wallbox power supply, 
wall, ceiling, corner speakers. 

One added feature is single en- 
try, four coin acceptor — nickel, 
dime, quarter and half dollar. 

Labels Boosting 

• Continued from preceding page 

that MOA members should bring 
in more programmers, the lack of 
which being the chief reason few 
labels show at MOA. 

The exposure of jukebox albums 
by the labels instead of the two 
principal independent producers of 
the product especially delighted 
Bernie Yudkofsky, Gold Mor Dist., 
who also attended MOA. His prod- 
uct was exposed in both the RCA 
and Columbia exhibits. Richard 
Pruning of Little LP's Unlimited 
and did not exhibit. 

Christmas Rush 

• Continued from preceding page 

Everything You Got," Buck Owens 
& Susan Raye; "Ding-A-Ling the 
Christmas Bell," Lynn Anderson; 
"The Mistletoe and Me," Isaac 
Hayes; "Christmas in My Home 
Town," Charley Pride; "Blue 
Christinas, Tommy Wills (see sub- 
sequent issues for continuing 
roundup of Christmas program- 
ming tips). 



What's Playing? 

A weekly programming profile of current and oldie 
selections from locations around the country. 



Marks Anderson 
Star Music A Vending Co. 



"Burning Love,' 



Elvia Presley: 



"Baby Don't Oct Hooked 
>vf»; ''Garden Party." 

Par*," CTile 



■k Nelson: 
ffo: "Black * 
Dlng-s-I.lng." 



BEAVER DAM, WISC: COUNTRY 
LOCATIONS 

o 

Ruth Sawejka, 
Coin Operated Amusement Co. 

New purchases: 

"She'i Too Good to be True." Charley Pride, 
Victor 08O2: "Missing You." Jim Nrrvti, 
Victor 74-07 44; "Funny Face." Donn* Fargo. 



Beat of Prankl* Carle, 
Jan OirWt. — 
Wayne King. 



anything 
HI Black. 



CHICAGO: SOUL LOCATIONS 




John Strong, 
South Central Novelty Co. 

Spinn.ng metarai 

"raps Was a Roll in' Stone," Temptations. 

fiorrSy 7*121: "Endlessly," MavU Staple*. Volt 

OlOlSl "Everybody Plays tbe Fool." Main 

Ingredient; "I'll be Around." 5p loners. 



CHICAGO. YOL'NG ADULT 
LOCATIONS 

Belty Schott, 
Western Automatic Music Co. 

New purchaaeat 

"Listen to tbe Mualr." Dooble Brae.; "Elect- 
ed. '• Alice Cooper <ln minimum amount*-: 
"I'd Love You to Want Mc." Lobo. Big 
Tree 147. 




Harlan Wingrave, 

operator. 
Gwen Wingrave. 
programmer; 

Emporia Music Service. Inc. 



"Wltcby Woman " 



Eaglet 



Palmer. Cotillion -Ml SB; "Rock at Roll Soul." 
Grand Funk Railroad, Capitol .1103; "Don't 
Do It." The Band. Capitol 3 43:1; "That** 
Mow Love Goea." Jermalne Ja<-k*on, Motown 
1201; "Uae Me." BUI Withers. 



JACKSON. MISS.: CAMPUS/ 
YOUNG ADULT 




Marilyn Burkart, 
Dixie Vending Co.. Inc. 

New purchases : 

"I Can See Clearly Now." Johnny Nash. Epic 
.-i-lfinna; "Speak to tha Sky.' - Kirk Spring- 
field. Capitol 3340: "LlBten to the Music, 
nnoMt Broth-™. Warner Hroi. 7dlD. Cover: 
"Thunder at Lightning." Chi Coltranc. Colum- 
bia 4S04O. 
Spinning meters: 

"Good Time Charlie's Got the Blues." Danny 
n-K-^f-: "My Dlng-a-Ltng, " Chuck Berry; 
"Hurnlng Lovr." Elvis Presley. Oldies: "l/in« 
C«ml Woman." Tluj IfollirH; "You Don't Mesa 
Around With Jim," Jim Croce. 



LA CROSS. WIS.: COUNTRY 
LOCATIONS 

Mrs. Belle Stansfield 
Jim Stansfield Novelty Co. 



"She's Too Good to be True," Charley Pride. 
RCA OBOil: "You Ain't Gonna Have Old Buck 
to Kick Around Anymore." Buck Owtm * 
the Burkanros. Capitol 3430: "St>a of Heart- 
brfeak," Kanny Price, RCA OTfll. 



NORTH BEND. NEB.: YOUNG 
ADULT LOCATIONS 




Lois Regibald. 
programmer; 

Kort Amusement Co. 



Spinning 
"Nights 



Nights In White Satin." Moody Blue*; 
"Don'l Ever Be Lonely (a Poor Little Fool 
Like M< ." Cornelius Broe. a Slater Rose; 
"Good Time Charlie's Got the Blues." Danny 
O'Keefe: "Don't Hide Tour Love." Cher. Kapp 
3184: "Oo> to the His Red." Ural Albert. 

'Lieberman One Stop manager 
— 'o have sold 2 i.oon 
•aparate story). 



ROLLING MEADOWS, II. L.: 
YOUNG ADULT LOCATIONS 



9 



Robert Hescb, 
AAM Entertainers 



5 i>. tin i no maters: 

"Dura Ink" Love. Elvis PrealeV: "Baby Don't 
n*l Hooked on Me." Mac Davla; "My Dlng-a- 
Lii[." rhuck Berry: "Garden Party," Rick 
Nelaoo: "You Wear It Well." Rod Stewart; 
"You Don't Mesa Around With Jim." Jin 
Croca: "Popcorn . ' * Hot Butter; "N i rhu In 
White Satin." Moody Bluea. 
New purchase*: 

"Thunder A Lightning." Chi Coltrane: "I'd 
Love YOU to Want Me?' Lobo, Big Tree 147; 
"Don't Ever Be Lonely la Poor Little Fool 
Like Mel." Cornellu " 

- Tim: 
"Don't 



WASHINGTON, D.C., SOUL 
LOCATIONS 

Shelly Rosenberg, 
D.C. Vending Co. 

Naw purchases! 

■ Guilty, " Al Green. Bell 452SB: "Babyiltter," 
Betty Wright, Alston 41114; "II You Don't 
Know Me By Now." Howard Melvln at The 
Bluv Notes, Philadelphia lull. 31.20: "Nature 
Planned II." Four Tops, Motown 1310. 

'KSmnBmSv' Curtis Mayfield: "Stanini 
All Over Again," Mel and Tim. Staa 

■ 'Good Foot ? ' Jamea Brown . 



artlng 
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Jukebox programming 
San Diego Operation Benefits From Experienced Woman Programmer 



SAN DIEGO, Calif.— Whether 
women have an inherent flair for 
more on-the-mark programming 
ability with large phonograph 
operation has always been a con- 
troversial issue, long before wom- 
en's lib was heard of. The experi- 
ences of Maestro Music Company 
here seems to favor the point be- 
cause not only is this major opera- 
tion in San Diego owned by a 
woman, M rs. Josephine Dia, all 
programming for 20 years has 
been done by Mrs. Marian Mur- 
guia, who will match her play-year 
record with any other programmer 
in the state* 

In programming for nearly 200 
stops, Mrs. Murguia follows basic 
tenets in the general make-up of 



each music menu, but is highly in- 
fluenced by a thorough knowledge 
of each location, and its past his- 
tory. Oddly enough, in the two 
decades in which she has been 
handling the job, she has never 
visited any of the locations. "It 
isn't necessary," she told Bill- 
board. A constant study of the 
music menu at each location and 
the results which every artist's 
output achieves amounts to the 
same thing — more particularly if 
it is backed up by an accurate 
summary of the routeman who 
handles the stop, she said. 

Mrs. Murguia feels that she has 
a particularly difficult job pro- 
gramming for as many stops as 
this inasmuch as San Diego is 



By ROBERT LATIMER 

a highly cosmopolitan area. There 
is a tremendous percentage of 
Spanish-American and Mexican 
residents, a tremendous percentage 
of young military personnel as- 
signed to the gigantic navy bases 
nearby, an acknowledged pre- 
dominance of elderly rctircds, and 
more than a smattering of college 
studenis. Therefore, there is ab- 
solutely no "rule of thumb" what- 
ever, and Mrs. Murguia programs 
each stop on the basis of her own 
sense of potential popularity where 
a new disk is concerned, the route- 
man's reports on typical traffic in 
each location, and, of course, the 
requests. 

New numbers off the charts, 
the top 40, comparable common 



denominator among Maestro Mu- 
sic Company's stops is the basic 
40 per or so which is devoted to 
new numbers off the charts, the 
top 40, and around 10 to 15 per- 
cent of the total in easy listening. 
From that point on each location 
v an es sharply. "We h a ve a su r- 
prising number of locations that 
do not want country even though 
it may be a stable moneymaker in 
other locations nearby," Mrs. 
Murguia said. "In such cases we 
simply eliminate it altogether. 
There are many locations which 
want no religious-oriented numbers 
whatsoever, or anything with a 
morbid or sad tone, and there 
again, we red-flag these locations 
so that none of these numbers are 



programmed. Surprisingly, the 
amount of Spanish music pro- 
grammed is extremely small, even 
though undeniably, there are 
scores of locations in bars and 
restaurants which have a predomi- 
nantly Spanish-American clien- 
tele." she said. 

Mrs. Murguia makes it a point 
to tajjt to each of her three route- 
men at least once per week and 
to quickly check over the stops 
each routeman will service that 
day (averaging from two to three 
record changes on biweekly stops). 
Routemen, of course, turn in re- 
quests by location owners as rap- 
idly as they are received, usually 
on the same day, and double- 
checking with the routeman as to 
whether he is aware that the re- 
guests have been filled, of course, 
gives an opportunity for discussion. 
Veteran routemen have been well 
trained to watch for trends and 
changes, talk to their location 
owners frequently, keep an ear 
tuned for customer comment on 
the sort of music they want to 
hear and passing all this along to 
Mrs. Murguia for evaluation. 

"We put a lot of faith in re- 
quests, and we go much further 
toward filling them than is usually 
the case," she said. "It has been 
a long time since we have had 
any sort of capricious request, 
and we maintain a no-nonsense 
atmosphere in dealing with loca- 
tion owners which is based on the 
fact that if they expect maximum 
return from the phonograph that 
they must cooperate with us in 
keeping an eye out for the music 
the customers want to hear." Help- 
ing substantially in filling re- 
quests is the fact that when she 
first joined the firm and took 
over programming 20 years ago, 
Mrs. Murguia began saving rec- 
ords which she felt would have a 
high potential in the future, and 
in the process, has built up one of 
the largest libraries of old favor- 
ites, easy listening and novelty 
numbers in the entire California 
industry. About 7 out of 10 re- 
quests for old numbers can be 
filled directly from this handy li- 
brary without recourse to the one- 
stop {The Record Rack in San 
Diego). Typical of the massive li- 
brary is the fact that it contains 
all original Glenn Miller, Dorsey 
Brothers, Guy Lombardo releases, 
everything put out by the Beatles 
from the beginning and the same 
with the Rolling Stones. Carefully 
cataloged, and given the benefit 
of dustproof packaging, double- 
index filing, this treasure trove 
of elderly records has time and 
again brought pleased comments 
from locations owners who ex- 
pected a long wait, on putting 
through a request. 

Admitting that she is only hu- 
man and makes a mistake once in 
a while, Mrs. Murguia long ago 
adopted the policy of picking up 
the telephone and asking to speak 
to the location owner whenever 
she is in doubt whether a new 
record will be successful in a lo- 
cation. Usually the location owner, 
no matter how busy he may be, 
will take time for a short discus- 
sion, and often, when they come 
into Maestro Music headquarters, 
they ask to meet her in person. 
Soul Hot 

There has been no greater 
change in the last few years than 
the gradual popularization of soul 
music, which nas occurred largely 
during 1972 at Maestro Music. 
Whereas soul music was almost 
indignantly rejected on numerous 
locations in the past, the consid- 
erably refined versions which are 
being presented by such artists as 
Al Green, Millie Jackson, Undis- 
puted Truth are now accounting 
for as much as 20 or 25 percent of 
the menu on numerous locations, 
in many instances replacing rock 
and roll or country as the case 
may be. Mrs. Murguia feels that 
the most flattering bit of confi- 
dence which has come her way 
is the fact that often location own- 
ers have telephoned her to ask 
what she suggests for replacement 
of records which are not showing 
up well on the play meter. 
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The Sound Dealer — TRAK-4 provides the first high 
capacity, solid state background music system with real customized 
programming. TRAK-4 has so many plus features, in fact, that it makes 
selling easier, makes profits faster than any equipment now available. 

The User — Owners and managers of restaurants, 
supermarkets, office buildings, anyone who uses background 
music to provide atmosphere has to love this new, easy to 
operate system. TRAK-4 magazine loading takes 3 seconds, 
plays over 400 numbers, and can be changed as often as desired. 
The Listeners — Patrons or workers who hear TRAK-4 
background music will appreciate the quality of tone, the 
"correctness" of programming for each location, and the 
continuous playing without annoying "dead-time". 
k The Serviceman — Of course he loves TRAK-4. It 

makes his work that much less. 
Write or call for complete details, 
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Campus News 



What's Happening 



By SAM SUTHERLAND 

Chains of Command: At the professional level, college radio 
promotion will see at least two more new faces at major labels. 
First up is Winston Cenac III, a/k/a "Scoops," a former Columbia 
campus rep while at Stanford and now handling campus promotion 
in the West for that label. He's working through Columbia Records' 
Hollywood office. . . . Meanwhile, Buddah Records has a new 
campus promotion person, that being Sandy Schneider, formerly with 
Buddah's publicity department. She'll be available for comment and 
conversation at upcoming conferences, but, in the interim, she can 
be reached at Buddah's N.Y. offices. 

* * * 

Service Station: Ridge Evers, director of development for WRTC- 
FM at Trinity College in Hartford, Conn., notes that the station is 
looking for a stereo antenna with horizontal and vertical polarization. 
. . . At Busson College in Bangor, Maine, WHSN has built an addi- 
tional studio, revamped their cataloging system and changed their 
format from Top 40 to free-form. The station is now looking for 
appropriate servicing. ... At KTDB, Raman Navajo Radio in 
Ramah, N.M., David Dickson reports that the Navajo-owned station 
has expanded its air time and is now programming substantial blocks 
of music. Rock and country are foremost on the menu, but Dickson 
notes that jazz and classical both receive exposure. That station has 
been servicing the Navajo community for awhile, but. as Dickson 
notes, that market has been virtually untouched. With the Navajo 
community committed to their station, which also serves as a major 
communications medium for that population, Dickson is accurate in 
suggesting that the station is a unique opportunity for service. . . . 
At Shaw University in Raleigh, N.C., station WSHA-FM is program- 
ming r&b. gospel, latin, jazz, Caribbean and African music. Linda 
Scott, the music director, notes that the station will increase its 
wattage from 10 watts to 12.650 this month, and, with their new 
power and increased audience, they'll need a broader selection of 
music, both old and new. 

★ ★ * 

PICKS AND PLAYS: WEST — California — KDVS-FM. Univer- 
sity of California at Davis, Don Tyer reporting: "Live at Soledad 
Prison," (LP), John Lee Hooker, ABC; "I Lead a Life." (LP). Ben 
Sidran, Blue Thumb; "Spread the Word," (LP), The Persuasions, 
Capitol. . . . KEG, California State U.. Sacramento, Peter Ceccato 
reporting: "Johnny B. Goode," Grateful Dead, Fillmore; "Tightrope," 
Leon Russell, Shelter; "Listen to the Music." Doobie Brothers, 
Warner Bros. . . . Oregon — KLCC-FM, Lane Community College. 
Eugene, Dave Chance reporting: "Sundown Lady," (LP). Lani Hall, 
A&M; "I Don't Want to Be Right," (LP), Luther Ingram, KoKo; 
"Batdorf and Rodney," (LP), Batdorf and Rodney, Asylum. . . . 
Washington— KUGR, KUGR-FM, Washington State U„ Pullman, 
Mike Makela reporting: "All the Young Dudes," Mott The Hoople, 
Columbia; "Do Ya," The Move, United Artists; "Bump City," (LP), 
Tower of Power, Warner Bros. 

* * * 

EAST— New York— WGSU-FM, State U. College at Geneseo, 
John A. Davlin reporting: "Give It Up," (LP), Bonnie Raitt, Warner 
Bros.; "Red Clay," (LP), Freddie Hubbard, CTI; "The Yellow Prin- 
cess," (LP), John Fancy, Vanguard. . . . WKGO, S.U.C. at Pitts- 
burgh, Gary Hobish reporting: "John David Souther," (LP), John 
David Souther, Asylum; "Hold On To Me," (LP), Bonnie Koloc, 
Ovation; "All the Young Dudes," Mott The Hoople, Columbia. . . . 
WRCC, Rockland Community College. Suffern, Neil Monistersky 
reporting: "Kaptain Koptcr," (LP), Randy California, Epic; "Super 
Fly," (LP), Curtis Mavfield. Curtom; "L.A. Reggae," (LP), Johnny 
Rivers, United Artists. . . . WBCR, Brooklyn College. Brooklyn, 
Louis Lewow reporting: "All the Young Dudes," Mott The Hoople, 
Columbia; "And I'm Leaving," White Witch, Capricorn; "Blowin' 
Free," Wishbone Ash, Decca. . . .WBAU-FM, Adelphi U, Garden 
City, Ellen Lutzak reporting: "All Together Now," (LP), Argent, 
Epic; "Toulouse Street," (LP), Doobie Brothers, Warner Bros.; 
"Greetings From L.A.," (LP), Tim Buckley, Warner Bros. . . . 
Pennsylvania— WVBU, WVBU-FM, Bucknell U., Lewisburg. James 
J. Morrell reporting: "American City Suite," Cash man and West, 
Dunhill; "Let It Rain," Eric Clapton, Polydor; "Soft Machine 5," 
(LP), Soft Machine, Columbia. . . . WRCT, Carnegie-Mellon U, 
Pittsburgh, Brad Simon reporting: "Ventura Highway," America, 
Warner Bros.; "Sweet Lightning," (LP), Sweet Lightening, RCA; 
"Class Clown," (LP), George Carlin, Little David. . . . WKDU, 
WKDU-FM, Drexel U., Philadelphia, Jay Meyers reporting: "I'd 
Love You to Want Me," Lobo, Big Tree; "A Lonely Man," The 
Chl-Lltes, Brunswick; "Smoke Gets in Your Eyes," Blue Haze, A&M. 
. . . WTXL, Bucks County Community College, Newtown, Bill 
Sheffer reporting: "Close to the Edge," (LP), Yes, Atlantic; "Summer 
Breeze," Seals & Croft, Warner Bros.; "The Slider," T. Rex, Reprise. 
. . . New Jersey— WFDU-FM, Fairleigh-Dickinson U, Teaneck. 
Tony Loving reporting: "Living Time," (LP), Bill Evans, Columbia; 
"M.F. — Horn 2," (LP), Maynard Ferguson, Columbia; "Waterfalls," 
(LP), John Klemmer, Impulse. . . . WCCR, Camden County College, 
Blackwood, Lon Emerle reporting: "Close to the Edge," (LP). Yes, 
Atlantic; 'Trilogy," (LP), Emerson, Lake and Palmer, Cotillion: 
"Rock of Ages," (LP), The Band, Capitol. . . . Massachusetts — 
WERS-FM, Emerson College, Boston. Alan Dorfman reporting: "The 
World I Wish for You," (LP cut. Circles), The New Seekers, Elektra; 
"I Think I'm Gonna Kill Myself," (LP cut, Honky Chauteau), Elton 
John, Uni; "Operator," Jim Croce, ABC. 

★ * ★ 

CANADA — University of Toronto Radio, U. of Toronto, Richard 
Morochove reporting: "Running Back to Saskatoon." The Guess 
Who, Nimbus 9; "All the Young Dudes," Mott The Hoople, Colum- 

(Continued on Soul Page) 



Genesis Films: Reflects Diversity 
Of Film Tastes on Campus 



NEW YORK — Genesis Films, 
Ltd. reflects the increasing diver- 
sity of campus film tastes in the 
growth displayed by the firm since 
its formation in June 1968. While 
the campus film market continues 
to rely on many larger film dis- 
tribution outlets and chains for 
proven box-office theatrical re- 
leases, smaller, more eclectic op- 
erations like Genesis have met with 
success in reaching a growing col- 
lege audience that is involved with 
film-making and criticism at a 
more active level. 

While theatrical distributors have 
traditionally had the commercial 
marketplace as the first testing 
ground for product. Genesis Films 
has consciously addressed itself to 
the campus market since the be- 
ginning. Film-maker Reg Childs, 
now Genesis president, initially ap- 
proached film schools to determine 
the size of the market for more 
specialized, experimental films. 
After corresponding with various 
campuses, Childs brought his for- 
mat for Genesis to Filmways. The 
first Genesis program. Genesis I, 
was released in January, 1969. 

Aimed at museums, schools, 
specialized film societies and other 
smaller campus audiences, the first 
Genesis package provided a flex- 
ible model for later releases: ac- 
tually a composite of films by ex- 
perimental film-makers, the pack- 
age tapped the growing audience 
for those films while providing the 
film-makers with a more efficient 
distribution format. 

Genesis Films was acquired by 
Directions Unlisted, Ltd. in 1970, 

IBS, WMMR 
To Co-Sponsor 
Radio Rap 

MINNEAPOLIS — The North 
Central Region of the Intercolle- 
giate Broadcasting System and 
campus station WMMR at the 
University of Minnesota will co- 
sponsor "Sunday, Sunday," an in- 
formal college radio "get-together" 
at the university's Minneapolis 
campus on Oct. 15. 

The event will be held at the 
Coffman Memorial Union on the 
campus, beginning with a coffee 
hour at 9 a.m. and followed by a 
general meeting. Topics for addi- 
tional discussions being considered 
include station personnel motiva- 
tion, public relations, station fund- 
ing, effective progressive program- 
ming, the role of the music direc- 
tor, relationships with record com- 
panies and public affairs vs. news 
programming. 

Professional radio and record 
company personnel have been in- 
vited to participate, "not dominate," 
in the conference. No hospitality 
suites or free promotions have 
been scheduled. 

The fee for the conference will 
be $1.00, to cover expenses for 
room rental and the coffee hour. 

The WMMR-IBS meeting coin- 
cides with the WCHP-WCBN Col- 
lege Radio Forum being held at 
Central Michigan University in 
Ml. Pleasant, Mich. In detailing 
the plans for "Sunday, Sunday,'* 
the IBS regional news magazine. 
Format, notes that the Minneapo- 
lis affair "means only to offer an 
alternative to those who find they 
cannot afford to travel to Michi- 
gan for a radio conference, and is 
in no way intended to compete 
with what is promised to be a 
well -organized college radio gather- 
ing." 

Pre- registration for the confer- 
ence may be arranged through 
Mike Wild at WMMR, Coffman 
Memorial Union, U. of Minne- 
sota, Minneapolis 55455. 



and. during the interim, has ex- 
panded its catalog to include five 
editions of the Genesis composite 
package, several feature-length the- 
atrical films and several longer 
experimental films and experimen- 
tal packages. 

Cathi Karr, East Coast coordi- 
nator for Genesis, describes the 
current operation as "more a serv- 
ice organization than a straight- 
forward profiteering move." 
Whether that attitude is altruistic, 
the approach reflects Genesis* 
awareness of the relationship be- 
tween film-maker and audience as 
central to the success of the ven- 
ture. 

Won*! Stress Film 

"If you know intuitively that a 
certain film won't go over well 
with a particular audience," Miss 
Karr explained, "there's no point 
in stressing that film. They wont 
come back to you." Genesis has 
taken that idea one step further 
by recognizing the free flow of in- 
formation between film-makers, 
audience and non-theatrical film 
distributors as beneficial to the 
development of the medium and 
the quality of the product Arms 
like Genesis will ultimately be 
handling. 

For Genesis, that approach in- 
cludes recommending other non- 
theatrical distributors in instances 
where Genesis' product may be in- 
appropriate for the booking. Miss 
Karr views such cooperation with 
distributors and film societies as 
positive and necessary, comment 
ing that "We're all in it together." 
Attitude 

Working with film-makers in- 
volves a similar attitude. The op- 
eration is conducted on a profit- 
sharing basis, enabling the artists 
to benefit directly from the distri- 
bution of their films. More to the 
point, with fledgling film-makers at 
many of the campuses serviced. 
Genesis has to be aware of the 
potential creativity of the audience 
itself, as well as the creative de- 
velopment of artists already repre- 
sented in the packages. As Miss 
Karr noted, "We're obviously in- 
terested in film-makers and their 
films. When, and if, we move into 
our own film productions, well 
rely on those talents." 

With in-house production en- 
visioned, and the firm's composite 
packages continuing to draw in- 
terest. Genesis is also marketing 
theatrical releases to the campus 
market and handling still other 
titles for both theatrical and non- 
theatrical markets. 

Theatrical releases handled are. 
Miss Karr points out, hardly a de- 
parture from Genesis' main activi- 



ties. The theatrical acquisitions we 
have made, like The Confession,' 
The Panic in Needle Park,* The 
Projectionist* and 'Little Murders,* 
aren't really straight box-office," 
she notes. They're directed toward 
a film-conscious market." 

Similarly, Genesis' simultaneous 
college and theatrical releases are 
specialized. Those films, which in- 
clude "Richard," a political satire, 
also reach for an audience directly 
involved in film. 

Genesis Films' college audience, 
which had included several hun- 
dred regular clients from colleges, 
(Continued on Soul Page) 

Radio Meet 
At Loyola 

CHICAGO— WLUC, the cam- 
pus radio station originating from 
the North Shore campus of Loyola 
University of Chicago, will sponsor 
a college radio conference at the 
campus during the weekend of 
Nov. 17-19. 

Judy Mullen of WLUC noted 
that the programming and opera- 
tion via student-run panels and sev- 
eral general meetings. Among 
topics slated for the affair are 
general programming trends and 
the relationship between college 
stations and music industry pro- 
fessionals. 

Radio and record company per- 
sonnel are expected to attend and 
participate, but the profile of those 
delegates will be advisory: after 
meetings and seminars on Friday 
and Saturday, where students will 
conduct the proceedings, profes- 
sionals will be available for infor- 
mal question-and-answer sessions 
on specific areas of station opera- 
tion. 

Miss Mullen noted that record 
company personnel interested in 
attending and participating should 
contact Walter Paas, coordinator 
of last year's WLUC conference 
and now working for United Art- 
ists Records, at the UDC Distribu- 
tion Branch in Chicago. Paas will 
coordinate record company activi- 
ties for the station. 

At present, live entertainment is 
anticipated, with The Ship, Elek- 
tra Records' artists, scheduled to 
be among the performers at a Sat- 
urday night concert. Miss Mullen 
noted that live entertainment will 
be limited to that evening only. 

Fee for delegates, which will 
cover meals and other operating 
casts, will be $5.00. Further in- 
formation may be obtained from 
the station. 



Film Flashes 



James H. Goss has been appointed director of public relations 
for Ivy Film 16. the film rental operation located in New York at 
165 W. 46th St, 

Goss, a graduate of Columbia University and the Columbia 
Graduate School of Journalism, has previously served with the Phila- 
delphia Inquirer, Reuters, L'Agence France Presse, the King Broad- 
casting Company and the Thoroughbred Owners and Breeders Asso- 
ciation in Lexington, Ky. 

* * * 

From Time-Life Films comes news of several new educational 
releases aimed at college and high school audiences. Among the titles 
are "Darwin's Bulldog," a BBC color production which re-enacts the 
furor surrounding Darwin's initial unveiling of his theory of evolu- 
tion; "Black American Dream," another BBC color film, which docu- 
ments the implications of the black experience in America through 
comments by various key figures in black history, economy and poli- 
tics; and "Three Looms Waiting," a color film for teacher training 
and drama education centering on improvisationa] drama. 

* * * 

Contemporary Films/ McGraw Hill has acquired American 
distribution rights for the 1939 Hal Roach production of John Stein- 
beck's "Of Mice and Men," directed by Lewis Milestone and featuring 
Lon Chaney, Jr. and Burgess Meredith. 

Contemporary Films/ McGraw Hill will be making available 
new, complete prints of the film for rental and long-term leasing. 
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Classical Music 



Nonesuch to Get Major Drive 



NEW YORK— Elektra Records 
sales department and the WEA 
branch operations have mounted 
a major, 60-day national promo- 
tion campaign for Nonesuch Rec- 
ords. 

The campaign, which will run 
to Oct. 31, will follow the theme, 
"Explore the Worlds of Nonesuch," 
and has been designed to present 
the label's classical and Explorer 



Series releases to a larger consumer 
audience. 

Included in the promotion are 
a discount program and dating 
benefits. In addition, several mer- 
chandising tools have been pro- 
duced for the campaign, including 
two pre-packs including best-selling 
releases, a poster and banner for 
in-store displays and a counter dis- 
play of a specially designed con- 



WGN-lllinois Opera 
Guild Competition Set 



CHICAGO — The deadline for 
entries to the WGN-lllinois Opera 
Guild Auditions of the Air national 
competition is midnight, Sunday 
(15). 

This competition is open to 
United States citizens between the 
ages of 20 and 34. Applicants 
must submit a tape recording of 
his or her voice, together with an 
official application blank. Com- 
plete information and entry blanks 
may be obtained by writing to: 
Opera Guild Auditions Board, 
WGN Continental Broadcasting 
Co., 2501 Bradley Place, Chicago, 
Illinois 60618. 

The First National Award is 
$3,000 and a solo appearance at 
Chicago's Grant Park Concerts; 
Second National Award is $2,000. 
This year's National Competition 
has expanded its operatic live au- 
ditions to include Dallas, Texas, 
in addition to Chicago, New York 
City and Los Angeles. 

Dick Jones, executive producer 
of the "Auditions of the Air," and 
a panel of judges will conduct op- 
eratic live auditions in those cities 



on the following dates: New York 
City — Carnegie Recital Hall — Nov. 
10; Los Angeles — Ahmanson The- 
atre— Nov. 13-14; Dallas — Bob 
Hope Theatre (SMU)— Nov. 15; 
Chicago— WGN C o n t i n e n t a 1 
Broadcast Center— Nov. 18-19. 

The Auditions of the Air, now 
entering its 1 5th year, is the only 
national operatic competition to 
be heard on a broadcast series pre- 
sented by a major broadcasting 
company. The 15-week WGN Ra- 
dio broadcast series, scheduled to 
begin Sunday, Dec. 17, is designed 
to showcase only those operatic 
talents who are eligible for the 
finals. The National Finals will 
take place in early March, 1973, 
on stage of the Chicago Civic Op- 
era House. 

The Grand Awards Presentation 
will take place in March, 1973, 
on WGN Radio, at which time the 
winners will receive their awards. 
All expenses will be paid for the 
two winners who appear on the 
final Awards Presentation broad- 
cast. 



New Firm Formed in U.K.; 
Mrs. Wallich on Board 



LONDON— Next week will see 
the launching of a new recording 
and orchestral organization, bring- 
ing back to the record world for- 
mer Delyse chief, Isabella Wallich, 
whose Delyse catalog is now is- 
sued under license by British Dec- 
ca on several of its associated la- 
bels. 

Mrs. Wallich has joined conduc- 
tor Wyn Morris and businessman 
John Raffael on the board of a 
new company. Independent World 
Releases, which will manage a new 
orchestra, the Symphonica of Lon- 
don, specially formed to give pub- 
lic concerts and make recordings. 
The orchestra will not be on a 
permanent basis, but will bring 
together many of the outstanding 
London orchestral players for spe- 
cial occasions and recording proj- 
ects. The plan is to have recordings 
released under license by major 
companies. 



Mrs. Wallich said "We feel that 
the ever-rising cost of major re- 
cording projects makes it necessary 
to spread the expenses over a wider 
field, and that in this way we 
can provide major classical com- 
panies with some recordings that 
otherwise they might not be able 
to make/' 

First activity will be a recording 
of Mahler's "Symphony No. 8." 
the "Symphony of a Thousand." 
The recording, produced by Mrs. 
Wallich, is to be made at Waltham- 
stow Town Hall starting on Nov. 
20, and a public concert of the 
work, with the same conductor and 
artists, will be in the Albert Hall 
on Dec. 11. 

The recording, handled by EMI 
engineers, will be issued eventually 
in both stereo and quadraphonic, 
and will be available to interested 
recording companies by the end of 
the year. 



The Classical Renaissance 

Read about it in 
tfve November 4 
issue of Billboard. 
Learn the reasons 
for todays rebirth of 
- classical musk and 
< \^>r how its attracting 
young buyers. 
Billboards 
Classical Renaissance" 
special is coming in 
the November 4 issue. 




tainer to hold the pre-packs. The 
promotion also covers cooperative 
advertising with dealers throughout 
the U.S. 

The decision to launch this year's 
campaign stemmed from the suc- 
cess of last year's promotion for 
the label, which involved rack job- 
bers in key locations. 

This year's promotion will con- 
centrate most heavily on the two 
volumes of Scott Joplin Rags by 
Josh Rifkin, and on the September 
releases, which include "Varese Of- 
frandes/Integrale/Octandre/ Ecua- 
torial Trumpet Concertos" by Her- 
.tel, Leopold Mozart and Hummel. 
Dvorak's "Symphonic Variations 
Op. 79,'* Amorous Dialogues of 
the Renaissance," and two LP's 
from the Explorer Series, "Carib- 
bean Island Music" and "P'Ansori 
(Korea's Epic Vocal Art)." 

Philly OK's 
New Pact 

PHILADELPHIA— After threat- 
ening to strike and delay the sea- 
son's recent opening, members of 
the Philadelphia Orchestra voted 
2-to-I to accept three-year contract 
which provides a $60 wage in- 
crease over that period. 

Before the new pact, orchestra 
members were paid $330 weekly 
minimum, which included a record- 
ing guarantee of $40 per week. 
Local musicians will receive a $40 
increase immediately, boosting the 
minimum to $370 a week and mak- 
ing Philadelphia Orchestra the 
highest paid in the U.S. 

The local musicians had been 
seeking wage parity with both the 
New York and Boston symphony 
orchestras. New York Philharmonic 
has a $350 minimum including 
a $20 weekly recording royalty fee 
and the Boston Symphony mem- 
bers receive $340 minimum, which 
also includes a $20 weekly record- 
ing royalty fee. The local wage 
scale covers a 52-week period plus 
seven-week vacation. 

New contract provides an addi- 
tional $10 weekly for the second 
and third years — up to a $390 
minimum for the 1974-75 season. 

New Move at 
Barclay France; 
Distrib Stays 

PARIS — Barclay France has 
virtually wound up its classical op- 
erations as a result of the de- 
parture of classics manager Yvan 
Pasteur, who has joined Decca 
France. 

The move followed the acquisi- 
tion earlier this year by RCA of 
the distribution rights to the 
French independent classics label 
Erato, formerly held by the Bar- 
clay affiliate, CED. Musidisc Eu- 
rope has also acquired, for $150,- 
000, 55 albums from the Barclay 
Classic catalog. 

Barclay, however, still has under 
contract a number of artists who 
have recorded for the Classic 
label, including the Paris Octet, 
pianist Bruno Rigutto and the 
French Instrumental Ensemble. 

The company will also continue 
to distribute the ORTF Inedits 
catalog, which now comprises of 
24 works recorded by the state- 
owned radio and television net- 
work. Barclay is also continuing its 
distribution of the ORTF-OCORA 
catalog of some 50 ethnic music 
recordings. 

Musidisc will make its first re- 
lease of former Classic label re- 
cordings on Sunday (15). The com- 
pany will release 12 double-albums 
on the Richesse Classique label, 
retailing at just over $5. 

The Vogue label, meanwhile, will 
launch a new classical catalog later 
this year with the release of 12 
albums. It is Vogue's first classical 
release in nearly 10 years and will 
include "Lyrical Masterpieces," a 
collection of opera works acquired 
front the Pacific-Orphee catalog 
eight years ago. 
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GARDEN PARTY 10 

Rick Helton 8 The Slone Canyon Band, Decca 32980 
(MCA) IMatragun, BMI) 

BLACK & WHITE 10 

Three Dog NigM, Dunhill 4317 (Templeton, ASCAP) 

IF I COULD REACH YOU 7 

5th Dimension, Bell 45-261 (Hello There I, ASCAP) 

BABY DON'T GET HOOKED ON ME 17 

Mac Davis, Columbia 4-4561 B (Scnjtn Gems- 
Columbia, BMI) 

BEN 7 

Michael Jackson, Motown 1207 (Jobete, ASCAP) 

CAN'T YOU HEAR THE SONG 4 

Wayna Newton, Chelsea 78-0105 (RCA) (James, BMI) 

CITY Of NEW ORLEANS 10 

Arlo Guthrie, Reprise 1103 (Kama Rlppa/ 

Turnpike Tom. ASCAP] 

CAN SEE CLEARLY NOW S 

Johnny Nash, Epic 45-10902 (CBS) (Cayman, ASCAP) 
GOODTIME CHARLIE'S GOT THE BLUES ... 7 
Danny 0'Keefe, Signpost 70006 (Atlantic) (Cotillion/ 
Road Canon, BMI) 

WE CAN MAKE IT TOGETHER S 

Steve 8 Eydie, MGM 14383 OCokb, BMI) 

irS A MATTER OF TIME/BURNING LOVE 8 

Elvis Presley, RCA 74-0769 (Gladys, ASCAP/ 
Combine, BMI) 

I BELIEVE IN MUSIC 9 

Gallery, Sussex 239 (Buddeh) (Screen Gems-Columbia/ 
Songpainter, BMI) 

I'D LOVE YOU TO WANT ME 3 

Lobo, Big Tree 147 (Bell) (Kaiser/Famous, ASCAP) 

IF YOU LEAVE ME TONIGHT I'LL CRY 10 

Jerry Wallace, Dacca 329S9 (MCA) (Leads, ASCAP) 

USE ME S 

Bill Withers, Sussex 241 (Buddah) (Interior, BMI) 

SATURDAY IN THE PARK 9 

Chicago, Columbia 4-45657 (Big Elk, ASCAP) 

PLAY ME 10 

Nail Diamond, Unl 55346 (MCA) (Prophet, ASCAP) 
SPEAK TO THE SKY 7 

Rick Springfield. Capitol 3340 (Binder/Porter, 
ASCAP) 

H0NKY CAT 0 

Elton John. Unl 55343 (MCA) (Jamas. BMI) 

I AM WOMAN 4 

Helen Reddy, Capitol 3350 (Buggorlugs, BMI) 

I'LL MAKE YOU MUSIC S 

Beverly Bremers, Scepter 12363 (Dramatis, BMI) 
APRES T0I (Come What May) 5 

Paul Mauriat, Verve 10612 (MGM) (Intersong 
U.S.A./ChapDoll, ASCAP) 

WEDDING SONG (Them Is Low) 3 

Petula Clark, MGM 14431 (Public Domain) 

WHY 4 

Donny Osmond, MGM 14424 (Debmar, ASCAP) 

20 25 DON'T HIDE YOUR LOVE 5 

Cher. Kapp 2184 (MCA) (Kirshner/ATV. BMI) 

29 33 EVERYBODY PLAYS THE FOOL S 

Main Ingredient, RCA 74-0731 (Giant Enterprise, 
BMI) 

33 36 DON'T EVER BE LONELY 

(A Poor Utile Fool Like Me) 4 

Cornelius Brothers & Sister Rosa, United Artists 
50954 (Unart/Stage Door, BMI) 

35 40 LOVING YOU HAS JUST CROSSED MY MIND 4 

Sam Neoley. Capitol 3381 (Seven Iron, BMI) 

38 — DANCE, DANCE, DANCE 3 

New Seekers, Elektra 45806 (Cotllllon/Broken Arrow, 
BMI) 

— — SING A SONG/MAKE YOUR OWN 

KINO OF MUSIC 2 

Barbra Streisand, Columbia 4-45686 (Jonico/Screen 
Gems-Columbia, BMI)_ 

4 4 POPCORN U 

Hot Butter, Musicor 1458 (Bourne, ASCAP) 
37 — HAPPIER THAN THE MORNING SUN 3 

B.J. Thomas, Scepter 12364 (Black Bull/Stain 8 Van 
Stock, ASCAP) 

39 — PARADISE 3 

Jackie DeShannon, Atlantic 2895 (Cotlllion/Sbur 
Grapes. BMI) 

— — SMOKE GETS IN YOUR EYES 1 

Blue Hare, A&M 1357 (T.B. Harms, ASCAP) 

— — LOVE SONG 2 

Peggy lee, Capitol 3439 (Blue Seas/Jac, ASCAP) 

— — THE PEOPLE TREE 1 

Sammy Davis, Jr., MGM 14426 (Taradan, BMI) 

— — AMERICAN CITY SUITE 1 

Cashman 8 West, Dunhill 4324 (Blandingwell, 
ASCAP] 

— — CANTA LIBRE 2 

Al Martina, Capitol 3444 (Prophet, ASCAP) 

— — TIME t LOVE 1 

Jackie 8 Roy Krai. CTI II (Knollwood. ASCAP) 

— — THEME FROM "THE MANCINI GENERATION" 2 

Henry Mancini, RCA 74-0756 (Southdate, ASCAP) 
Billboard SPECIAL SURVEY tor Week fading 10/14/72 
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Dear Jarrell— and all our friends at Word: 



Please excuse our pride, but we at Capitol 
feel extremely honored to have been associated 
with you from the very beginning— to your present 
status as a truly unique and vital element of today's 
Music Industry. 

May your success and our friendship 
continue to grow. 




We are understandably proud 
of our continuing association with U/OHU records 




1855 CLENDALE BOULEVARD, 
l.OS ANGELES, CALIFORNIA 00026 
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Word Hits $10 Million; 
Keeps Breaking Into New 
Areas After 22 Years 

Back in 1870, the city of Waco. Texas, built a bridge across the Brazos River. 
Since it was the only bridge which spanned the stream, the city charged a 
toll and created commercialism of movement. 
While not exactly a parable, there is a similarity between that story and an 
event which took place in that same city about 80 years later, for another crea- 
tive commercialization of movement began to take place. 

This is the story of Word. Inc., a firm which undertook the admonition of 
the founder of Christianity, and went forth to teach all nations and entertain 
them at the same time. Its beginnings took root in a Baptist University and to 
date has packaged the Christian message in art form to the marketplace. 

Jarrell McCracken was a student then, an enterprising one. Studying at 
Baylor in Waco* he combined his major and minor studies (religion and radio) 
into a religious radio show. He decided to put on record one segment of a broad 
cast, and he sold out his first pressing. 

Much later, Word was to sell a quarter-million copies of a straight comedy 
single and 178.000 LP's but even that was done by a predominately religious 
entertainer. 

The in-betweens were struggle years. Still at Baylor, McCracken (later to be- 
come the first Gospel manufacturer to become president of RIAA). took in early 
partners at his fledging company. 

It wasn't a particularly easy move. Once beyond the campus, the first Word 
office was a one-room apartment behind a cleaning store in Waco. Stop to con- 
trast that today: 60.000 square feet of 



working space, with every refinement 
known to the industry, and a work 
force which would stagger the imagi- 
nation of any independent record 
man. 

Fellow students were among those 
who bought a piece of Word. Together 
with McCracken they battled the odds 
(who, for example, would distribute a 
religious label?), and there was a time 
in the formative years when they 
nearly had to toss in the towel, Later, 
when distribution was established. 
Word became for a brief time a dis- 
tributor for children's, jazz and classi 
cal product. 

In 1958, the young Word executives 
established the first religious "record 
of the month club." and still new trails 
had been broken. This was with the 
Word label, and it was called the Fam- 
ily Record Club. Today it is the only 
one of its kind in the world. Word, too. 
has its Canaan Record Club, which 
deals primarily with Gospel Music. 

It might be well here to form a 
breakdown of the labels, five of them, 
and get into semantics. Word, the 
first of these, is a middle-of-the-road 
or traditional religious music record 
company. Categorized into this 
grouping (for reasons of clarity) are 
such artists as Wayne Newton, Anita 
Bryant, Dave Boyer. Burl Ives and the 
Pat Boone Family, all of whom do 
their religious recording with Word. 

Canaan is the gospel label, tradi- 
tional Southern gospel type gospel 
singing. Light is something entirely 
different. It is contemporary, geared 
at youth, and includes folk musicals. 
Sacred is an old label, which occasion- 
ally turns out ,- traditional" music. 
And the latest of the labels is Myrrh, 
which is so contemporary (yet full of 
message) that it is getting Top 40 
play. The artists on this label are com- 
pletely comparable to the top rock 
groups in sound, quality and— to the 
dismay of many— in appeal in the 
market. It includes as the saying goes 
these days, Jesus Music. 

To get where it is and where it's go- 
ing, Word has had to remain tradi- 
tional on one hand, contemporize on 
the other. It has been a delicate task, 
but incredibly it has worked. 

Not really incredibly. McCracken is 
the sort who makes things work. Dis- 
tribution first was set-up through reli 
gious book stores, record stores, and 
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some rack jobbers. Now. as the prod- 
uct has both remained intact and 
progressed, alternately, distribution 
also is being done through a network 
of independents. Any major label 
looking at that inclining sales graph 
would have to be interested. Addition 
ally, there is direct marketing, along 
with all of the other methods of get- 
ting Word constantly into its "com- 
mercialization of movement." 

If you care for figures, you might 
dabble with an annual sales volume in 
excess of $10 million. 

For some time Word has had its 
own publishing arms, with some of 
the finest writers in the field. But, in 
1969, it took another of those giant 
strides by purchasing The Rodeheaver 
Co. of Winona Lake. Indiana. If that 
doesn't exactly boggle your mind, 
consider that Rodeheaver has one of 
the strongest religious catalogs in the 

Canadian Market 
Grows Very Fast 

Eleven years ago Word Inc. presi- 
dent Jarrell McCracken travelled to 
Vancouver. Canada, to meet a young 
disc jockey named Gerry Scott. As a 
result of that meeting, Word Records 
Limited was established as a distribu- 
tor of Word products in Western Can- 
ada. 

Today, with Scott as its president. 
Word Records Limited is the largest 
producer of records and music in the 
entire Dominion of Canada and is 
(Continued on page W-8) 




Jarrell McCracken, president of Word Records, a leading specialist in gospel mu- 
sic and a world acknowledged unique company. 



world, including such standards as 
"Old Rugged Cross." "In the Gar 
den," "Beyond the Sunset," and 
other giants which have been re 
corded scores of times and aired mil 
lions of times. Because of that acqui- 
sition. Word Music and Rodeheaver 
were combined into one. 

Few stop to realize the potential of 
this music force. Surveys have shown 
that something over 60% of the popu 
lation of the United States is church- 
related in Chirstianity. so there is a 
market, theoretically at least, of more 
than 100,000,000 buyers. More rea- 
listically, if only 20 percent of this 
group was interested, it's still some' 
where between 15 20 million. That's a 
fairly representative segment of the 
total population. This has to be con- 
servative. too, since, as McCracken 
notes, "A lot of people are responsive 
to inspirational or religious product 
who don't go to church. Most have 
some kind of religious orientation or 
background." 

It was many years ago when 
McCracken and his helpers went out 
to prove something to the market 
community. Skeptical by nature, re- 
tailers resisted stocking this stigma- 
tized sort of product. It had to be done 
on an incredible painstaking basis. 
Every time they placed a record in the 
hands of some new individual, there 
was confrontation to the record outlet 
that there was a valid need for the 
product. Frequently these people 
came into the store and inquired 



about a company or an artist. It was 
the old story. The retailer declined on 
the basis there had been no call tor 
the record. So, they had to create calls 
by making the records available to in 
dividuals. who then followed up on 
their own visits to the shops. So they 
came and they racked and they con- 
quered. 

It wasn't until 1964 that Word, 
through the establishment of Canaan, 
got into the Gospel quartet business. 
The quartets had been around a long 
time, and a good bit of that type of 
singing emmated from the shaped 
note harmony of Texas. Yet Word had 
to go elsewhere to get it together. 

Consider, however, the 13 acts who 
comprise the label. There are the Flor 
ida Boys and The Happy Goodman 

Heatherley Leads 
Natl. Sales Force 

Francis Heatherley, national sales 
manager under the direction of Word. 
Inc., has built up a crack nationwide 
team of salesmen who call on more 
than 10.000 accounts. Lonnie Long- 
mire, who has a five state area encorrv 
passing Colorado. Kansas, Nebraska. 
Missouri and Southern Iowa, has a 
unique approach to the life of a trav 
elmg salesman. 

Lonnie simply takes to the road 
with his wife, two children, dog. mo- 
torcycle and various other "comforts 
(Continued on page W-8) 
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Kurt Kaiser 
A&r head, Word 




Ralph Carmichel 
A&r head, Light 



Marvin Norcross 
A&r head, Canaan 




Billy Ray Hearn 
A&r head. Myrrh 
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Family, The Lewis Family. Wendy Bag 
well and the Sunliters, The Inspira- 
tions. Blue Ridge Quartet, The Le- 
Fevres, The Thrasher Brothers. Steve 
Sanders. The Cathedral Quartet, The 
Singing Hemphills, The Lundstrom 
Team, and The Four Galileans. 

It was Wendy Bagwell who sold over 
200,000 singles of his story about the 
snake worshiper. How many of the 
"major" comics have done that well? 
And on a religious label. It was not a 
freak of nature. It was a well con- 
ceived, carefully produced and edited 
record that was intended to sell a lot. 

The others, too. all have done well. 
Most have radio and /or television 
shows of their own. All are successful 
touring groups. 

Marvin Norcross produces all of 
them. This is his baby, and has been 
from its inception. He's been on the 
board of directors of the GMA since it 
was founded, too, either as an officer 
or director. About 80% of his produc- 
tion is done in Nashville, and the rest 
in such places as Greenville and At 
lanta. 

The Canaan record club is in a spe- 
cialized field, and the club members 
are loyal, faithful, and willing to part 
with their dollars, month-after month, 
in exchange for the soul lifting happi 
ness they receive in exchange. 

Norcross also is involved in all sorts 
of civic activities, which is not all sur- 
prising in light of the sort of thing he 
has been doing for years. Among 
other things, he directs the activities 
of 18 Little League programs in Cen- 
tral Texas. And he has found time to 
produce more than 100 albums. 

(Continued on page W-6 ) 

30,000 Copyrights 
Backbone of Co. 

Whatever your musical needs may 
be. Word Music publishes it! Word 
publishes printed music— anthems, 
cantatas, sheet music, solo piano lit- 
erature, pieces for organists and re 
citalists. 

They print hymn books, song 
books, children's books and all the 
new fads in teenage message music. 
In short. Word Music prints everything 
from 16th century anthems to the 
down how n gospel sound. 

Since 1964 when the parent com 
pany merged with Sacred Records 
and took over the letter's fledgling 
music publishing branch. Sacred 
Songs. Word Music has grown to be 
come the largest religious music pub- 
lishing company in the country, print 
(Continued on page W-8) 

Kilpa trick Heads 
Record Production 

Word. Inc.'s first woman executive 
is vivacious and super efficient Mrs. 
Carol Kilpatrick. In her capacity as di 
rector of production, she is respon- 
sible for the production of all Word's 
products, coordinating and sched- 
uling the time of people in Texas, Cali- 
fornia. Tennessee and Nebraska. 

Among other things, her job in- 
cludes tracing copyrights, directing 
the design and printing of record jack 
ets, ordering the records pressed and 
delivered. She oversees the produc- 
tion of all books, from manuscript to 
final delivery, including the cover, 
dust jacket and paper. Tapes are her 
responsibility too. as she sees them 
through from start to finish. 

Researching new packaging ideas, 
Mrs. Kilpatnck frequently comes up 
with fresh packaging for merchandis- 
(Corttinued on page W-6) 
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Kurt Kaiser Travels 
The World for Traditional 



One of the best known composers, 
arrangers and conductors of sacred 
music today is Kurt Kaiser. Vice Presi- 
dent ot Word. Inc. He is also a&r man 
for Word Records and Director ot Mu- 
sic for the parent company. 

Perhaps best known for his compo 
sitions. "Tell It Like It Is" and "Natu 
ral High." (just two of many much-re- 
corded songs) Kurt is completely 
dedicated to music. 

His job (or jobs) incorporate writ 
ing. arranging, conducting, producing 
and playing music as well as thou- 
sands of miles ot international travel 




Wayne Newton 



each year to recording sessions, audi- 
tions and performances. 

An accomplished pianist. Kaiser 
has five albums to his personal credit, 
all released on the Word label. He also 
frequently gives concerts. 

A pioneer in bringing new sounds to 
the realm of religious music, one of 
Kaiser's most rewarding accom 
plishments is "Tell It Like It Is," the 
contemporary folk musical. Creating 
excitement among young people, it 
has been performed by groups all 
across the nation and in foreign coun- 
tries. Ralph Carmichael, composer ar- 
ranger and business associate of 
Word, co-authored the musical. 

NBC-TV aired "Tell It Like It Is" in 
prime timein 1970and again in 1971. 

Last year the team of Kaiser and 
Carmichael introduced their newest 
folk musical, "Natural High." This 
musical has also been performed by 
innumerable groups on the North 
Amencan continent. 

Kaiser is a graduate of North- 
western University, holding bachelor 
of arts and master of music degrees. 
He joined the Word staff in 1959. 

Newton Has His 
Gospel Music Side 

Every decade seems to take a num- 
ber of words out of Webster's which 
had somehow lain dormant for gener- 
ations or more. And these words be- 
come the touchstones or phrases by 



which a generation expresses itself. 

Before we were concerned about 
cleaning up the environment, a word 
like ecology was found only in a dic- 
tionary. Now, even a tot in kindergar 
ten would know its meaning. 

Of course, the Sixties also gave us 
new phrases. Instead of being nerv- 
ous, everybody was uptight. There 
was an increasing awareness of the 
disparity between young and old on 
every issue under the sun. Soon, every 
reference to this problem became la 
belled as part of the "generation 
gap." 

Another expression that has be- 
come popular is "credibility gap." It 
has become an idiom that we use to 

(Continued on page W-I5) 




Pat s Family 

Pat Boone Family 

The Pat Boone family received a 
Grammy Award nomination for their 
first album, released on the Word la 
bel. It is entitled, appropriately 
enough. "The Pat Boone Family." 

(Continued on page W 15) 



Ken M edema 

Ken Medema is a totally unique in- 
dividual, as are the songs he com 
poses and sings on his album. "Fork 
in the Road." released on the Word la- 
bel. Young people and adults both re 
spend to Ken's music and he is much 
in demand for personal appearances. 

Blind since birth, he learned to play 
the piano as a youth by listening to 
tape recordings and reading music 
written in Braille. He would feel with 
his left hand, learn to play the right 
hand part, and then feel with his right 
and learn to play the left. 

Ken is Director of Music and Crea 
tive Arts Therapies at the Essex 
County Hospital Center, a psychiatric 
hospital in Cedar Grove. New Jersey. 
However, he does envisage a full-time 
performing career and says that he 
values highly the opportunity to 
"speak to people in terms that are 
here and now ... to communicate 
the message of Christ as I understand 
it." 

He feels indebted to a class of teen- 
agers at the hospital for their help in 
writing one of the most tender and 
loving songs on the album. "Touch- 
ing." It was written because of their 
conviction that what people need 
most is to communicate honestly with 
each other, to make contact, to touch. 

Another of the songs, "Treasures," 
was written for a mentally disturbed 
third-grade child who was withdrawn. 

Although Ken remembers times as 
a teenager when he was angered and 
frustrated by his blindness, his re- 
sentment has now mellowed into a 
sweetness of spirit which reaches out 
to all who hear him. 




Ken Medema 



Anita Bryant 
Has 5 Albums 

Anita Bryant, the Florida orange 
ed244;4;5juice spokeswoman who 
has sold three million single records, 
has recorded five albums on the Word 
label. 

A former Miss Oklahoma and run 
ner up to Miss America in 1960. Miss 
Bryant rose to stardom as a TV and 
recording star. For seven consecutive 
years, she was Bob Hope's "right 
arm" on his holiday tours to remote 
armed forces bases. 

(Continued on page W-8) 
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"My sincere thanks 

to Word Records for 
their sensitivity to 
gospel music in total." 

Sincerely, 
Dale Evans Rogers 




"Faith. 
"Hope 
and 
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•WST-8566 02-8566 ^0-8566 



•WST-8546 



record. $5.98 □, stereo 8, $6.95 *, cassette, $6.95 




r 



f 




...on 




Word's Top Selling Label Created, 
Directed By Marvin Norcross 

Canaan Records ts the top selling Word label and ranks as oneof the major 
record labeis in the nation. This gospel arm of Word, Inc. was inaugurated in 
1964 by Marvin Norcross, vice president, secretary-treasurer of Word and direc 
tor of the Canaan operation. 

Canaan's success is attributed in part to the great popularity of gospel mu- 
sic and to a large degree, the contagious enthusiasm of Norcross. His love of 
gospel music and gospel performers Thrasher Brothers, The LeFevres. The 



is instantly apparent to everyone who 
comes in contact with him. He is to 
tally involved in each Canaan release, 
signing the artist, helping select the 
music, producing the recording and 
making suggestions for the record ja- 
cket designs. 

Norcross says the most dedicated 
fans of all are gospel music fans who 
will travel for hundreds of miles for a 
gospel concert. And it is his conten 
tion that the very best in gospel music 
is being performed by the artists who 
record for Canaan— artists such as 
Wendy Bagwell, The Happy Good- 
mans, The Blue Ridge Quartet, The 
Florida Boys. The Inspirations. The 



Lewis Family. Steve Sanders. The 
Lundstrums. The Singing Hemphills 
and The Cathedral Quartet. 

Norcross joined Word as a partner 
in 1952, a year after its founding. In 
addition to being the guiding light be 
hind Canaan, he has been responsible 
for the management of Word's fi 
nances, accounting, data processing, 
purchasing and other internal oper 
ation. The company now has a full 
staff of supervisory personnel and a 
well-manned chain of command in 
each department. 

But Norcross is quick to admit his 
proudest achievement is the creation 
of Canaan Records. 



Word Hits $10 Million; 



• Continued from page W 3 

He now is vice president and secre 
tary treasurer of Word, Inc.. the firm 
which right now is the world's largest 
producer of religious recordings. 
There are 18 full time sales represen 
tatives of this organization across the 
country and 175 full time employees 
in the Waco office alone. 

Because of the massive growth of 
the company, it has had to be divided 
into two separate divisions: direct 
sales (record clubs), and trade mar 
keting. It is the trade marketing divi- 
sion which is overseen by Doc Heath- 
erley. who is the national trade sales 
manager. His responsibility is work 
ing with the distributors, rackers the 
dealers, and the whole gamit as far as 
sale for resale is concerned. 

Heatherley has all those salesmen 
on staff, covering the entire nation. 
They work with 6.000 separate ac 
counts. To give some idea of how 
times have changed, there now are 
some 200 accounts along in the rack- 
er distribution field who do business 
with Word and its related labels. They 
cover the 'secular" trade, that is the 
non-religious stores. There also is a 
great number of retail stores in the re 
ligious business (non-secular) who 
are serviced directly by the Company 
... up to 5.000 of them. 

Doc (whose first name really is 
Francis), had been national sales 
manager of the David C. Cook Co., a 
religious publishing firm in Illinois, 
before he joined Word three years 
ago. Now he spends considearable 
time on the road, on extensive tours, 
calling on every representative every 
where. He not only helps train them, 
but is able better to keep in touch with 
the market this way. Then he can relay 
that market feel back to the home of- 
fice. 

He is justifiably proud of what has 
been accomplished. Last year the 
company did a gross business of be- 
tween $8 and $9 million. The trade 
sales amount to $5.2 of this. In his 
three years with the company trade 
sales have increased by more than 
50%. In July of this year, record sales 
were 37 percent greater than those of 
a year ago. and his target is to double 
the figures in the next two years. The 
most significant growth is in the gen- 
eral or secular market, the rackers 
and the retail stores. 

Word, of course, is not just a record 
company (or even five record com- 
panies). It looms large in its book divi 
sion and its religious music publish 
ing. Now a new division has been 
created called Creative Resources, 
which is religious educational mate- 
rial on cassette tapes. Since his sales 
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men carry four of these lines, they are 
manufacturers' representatives. 
Again the pioneering is on. 

McCracken points out repeatedly 
that one of the most important facets 
of the company story is that it has had 
to find new effective ways to distrib 
ute religious product. The inroads 
have never ceased. 

Throughout the years, big artists on 
major labels have devoted some of 
their recording time to religious mate 
rial, and today, as one can easily note, 
there is more of this going on. Word is 
in the "ferment" of the whole thing, 
since it really paved the way. 

And this leads to Myrrh which is a 
strong departure from the past and 
the dream of a&r man. Billy Ray 
Hearn. There has always been a con 
notation of traditionalism with reli 
gious music of any sort. Now, with the 
move into religious rock, the problem 
is manifold for the racker. Word and 
its people have had an educational 
program to carry out, to help the rack 
jobber separate the traditional from 
the contemporary. The Jesus Music 
market concept is being promoted, 
and eventually it must have its own 
classification. Part of the battle will be 
getting this product moved out of the 
religious section. Most traditional reli- 
gious buyers are not rock fans, but 
rock consumers certainly will react to 
contemporary religious music. Indica 
tions are already there that success is 
being approached. 

Myrrh quickly put eight groups un 
der contract. They include Randy Mat 
thews, the First Gear, Crimson Bridge. 
Dust, and the J. C. Power Outlet. Ev- 
erything the Myrrh artists sing is a 
message of some sort, usually spiritu- 
ally oriented. But any legitimate mes 
sage song is religious in itself. Just as 
with its companion labels, the Myrrh 
artists are beautiful people. 

The Word label, under a&r man 
Kurt Kaiser, has on its roster such 
greats as Wayne Newton (who records 
his pop records with Chelsea): Anita 
Bryant, a standout in the religious 
field; Dale Evans, whose work with 
children is known throughout the 
world; Burl Ives, the ballad singer who 
has done much for ecology; the Pat 
Boone Family, whose religious ties 
have been well publicized: Norma 
Zimmer. well-known from the Law- 
rence Welk Show and Jim Roberts. 
Dave Boyer has recently joined the la- 
bel, moving over from the club circuit 
to do what he has really wanted to do. 

The Light label is run by Ralph Car 
michaet, whose Lexicon Music is a 
joint venture between Word and Car 
michael. (see separate story) He is a 
musical genius of modern times, who 




The Happy Goodman Family 



The Happy Goodman Family 



These great personalities are 
booked for travel from coast to coast 
in their big Silver Eagle bus with the 
Canaan logo emblazoned on its sides. 
The Goodmans rank among the great' 
est gospel groups in national promi 
nence for they also star in the award 
winning Gospel Singing Jubilee on na- 
tional television. 

Gospel music is universally loved 
and The Goodman Family enjoys an 
enviable place in fan's devotion. 
These energetic people are generally 
recognized as the number one group 
in the trade and their sales of Canaan 
records reflect this for their albums 
sell quickly. They are available m prac- 
tically every city and town across the 
nation. 

Popularity of the group was demon- 
strated recently in the results of the 

The hum of excited voices .... the 
shuffling feet .... gospel fans hurry- 
ing into the concert hall for another 
evening with The Happy Goodmans! It 
looks like a sell-out! Good natured ex- 
changes .... (sometimes with total 
strangers) the crowd begins to settle 
into their chairs. An expectant current 
envelops everyone. The footlights 
come up. The applause begins. The 



curtains roll back and the emcee 
steps up to the mike to introduce 
"The Happy Goodman Family from 
Madisonville. Kentucky!" Four micro- 
phones are waiting for Sam, Vestel, 
Rusty and Howard and their large or 
chestra. The program begins and the 
spirit-stirring is all there. These dedi- 
cated, experienced Christians are 
doing what they love most to do- 
singing for their Lord. The crowd's ap- 
preciative applause rattles the rafters. 
Third Annual Singing News Fan 
Awards, Vestel was named Queen of 
Gospel Music. Rusty received the dual 
honors of Mr. Gospel Singer and Fa 
vonte Baritone Singer while Howard 
was voted Favorite Gospel Musician. 
The group had previously received a 
Grammy Award in 1969 for their gos- 
pel performance album "The Happy 
Goodmans'' also on Canaan label. 

This musical family is a vital and dy- 
namic part of gospel music, travelling 
together with their orchestra, thou 
sands of miles each year to play and 
sing to packed concerts. The gospel 
wave of excitement is high and The 
Happy Goodmans are on the crest 
of it! 



has to be the most influential individ- 
ual in this generation in the field of re 
ligious music. With Kurt Kaiser, he 
has turned out, among other things, 
two incredible musicals: "Tell It Like It 
Is" and "Natural High.'' Both of these 
are in the Lexicon Music Catalog, and 
each production received rave reviews 
when shown across the nation. An- 

drae Crouch and the Disciples alsp are 
on the Light label. So are Richard and 
Patti Roberts (he is the son of Oral 
Roberts) whose consistent national 
television exposure helps create de 
mand for their product. So is Sue Ra- 
ney, whose last self -written liner notes 
said it all: "The first time I ever heard 
a Ralph Carmichael arrangement was 
some years ago and. as his music kept 
carrying the sounds to my soul. I said 
to myself, 'Someday I would love to 
make a sacred album like that with 
Ralph Carmichael.' Well it happened, 
and here 1 am." 

No company, regardless of its art 
ists. can function without the proper 
personnel behind it all. McCracken is 
a case in point. He holds both a B,A. 
and and M.A. from Baylor, and an 
honorary doctor of law degree from 
John Brown University. He not only 
was named the outstanding young 
man in Waco a few years back, but 
one of the five outstanding young 
men in Texas? He is active in all sorts 
of religious and civic activities, ac- 
tively serving on several boards. 
Among other things, he was president 
of the Waco Symphony Association in 
1969. 

He started Word in March of 1951. 
and in 1965 the company became 
Word, Inc. A companion division. 
Word Books, was added. Another divi- 
ADVERTISEMENT 



sion is Word Tours, combining Chris 
tian experience with unique travel. 

The company's financial wizard is 
Scotland born Bennie McDonald, who 
came to Word from the bank business 
m Orange. Texas. He was a business 
administration major in college, and 
is a CPA. He, too. has won numerous 
awards, and is active in civic and reli- 
gious affairs. 




Carol Kilpat rick 

Kilpatrick 

• Continued from page W-3 
ing Word's products "a little differ 
ently." Involved in a fast moving in- 
dustry, she has learned to adapt 
quickly to its changes. 

In her fourteen years with Word, 
she has learned to cope with tight 
schedules and crash programs, and 
has seen the company grow from 
"five or six" employees to two hun 
dred 




The Florida Boys 

The Florida Boys 

Gospel music is a happening mar 
ket in the United States and The Flor 
ida Boys are proud to be a segment of 
it. Promoting gospel music is an al- 
most consuming drive for Les Beasley 
for he not only performs, hosts the 
Gospel Singing Jubilee but is the cur 
rent president of the Gospel Music As- 
sociation promoting gospel music as 
the great medium it is. 

Playing host to millions of tele 
vision viewers each week, The Gospel 
Jubilee is emceed by Les Beasley. A 
very versatile person, he also man- 
ages The Florida Boys quartet which 
has been entertaining audiences for 
over twenty years, As hosts on the 
Gospel Singing Jubille. The Florida 
Boys have been responsible for 
presenting some of the greatest top 
talent in gospel music. As a result of 
their popularity. The Florida Boys' 
concerts are always well attended and 
enthusiastically enjoyed. They hold a 
special place in the hearts of gospel 
music fans. They have many Canaan 
album releases but fans continue 
clamoring for even more. These per- 
formers have been presented count- 
less awards for their popularity with 
fans— including The Dove Award for 
the Best Gospel TV Program. 

This group from Pensacola, Florida 
is one of the giants in the recording in- 
(Continued on page W W) 




Dale Evans 

Dale Evans, woll known as an enter 
tainer, authoress and television star, 
famous for her appearances with her 
husband, world famous cowboy Roy 
Rogers, brings to her albums on the 
Word label a vocal talent enriched 
with many warm experiences. 

Her home, her personal lite, her 
books and now her new album, 
"Faith. Hope and Charity" attest to 
her strong faith. "Singing songs of 
praise has brought the greatest joy I 
have ever experienced in music." Dale 
says. 

"Faith. Hope and Charity" is really 
a personal message from Dale. She's 
communicating her love of people 
through her love of music. 

She sings the old. familiar hymns 
and the new gospel songs with equal 
vitality. Feeling that these contempO' 
ran/ musical expressions spell out the 
gospel in no uncertain terms, she 
sings "Put Your Hand in the Hand," 
"Pass It On" and "Lonely Voices," ac- 
companied by the sounds of the 
young Jesus people. 

Her belief in their sincere search t 
truth prompts her to say, "Let t 
tablishment and the now gene 
close the gap with Jesus.' 
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Jesus Music Heard 
on Contemporary Label 



Myrrh Records is the newest divi 
sion of Word Records. It is the Jesus 
Music label, in the most contempo 
rary sense. And yet. as individual as 
each of its artists. The most dominant 
feature of the label is the vitality and 
ingenuity of its A&R man, Billy Ray 
Hearn. A young thinking musician 
(B.A, in Music from Baylor University) 
with an experienced background in 
youth music. Hearn recognized the 
need for the young Jesus People to 
communicate their thinking. The 
Myrrh label was created to reach that 
market. 

"Myrrh is message music written by 
people who have something to say" 
says Hearn. "and it is completely con- 
temporary. It speaks to the street 
people and to students, politicians 
and protesters. And it's all Top 40 and 
middle-of-the-road material." Hearn 
records and produces the albums m 



Ray Repp 

Ray Repp Rides 
—On College Circuit 

Ray Repp, now on the college cir- 
cuit, is new to Myrrh, but not to those 
involved in the music industry. 

Ray gained universal recognition in 
1963 with his composition ' Mass for 
Young Americans." He was one of the 
daring young to introduce the guitar 
mass to the Catholic Church. Since 
that time music has poured from his 
soul bringing songs like "Allelu." "To 
Be Alive.' "Look Out Your Window" 
and many more. 

His career has led him to a variety 
of places. In 1968 he spent several 
months overseas with a concert tour 
and he then spent two years working 
and studying in Vienna. Austria. He is 
now living in New York where he is 
working full time on concert appear 
ances and composing new material. 



Canadian Market 

• Continued from page W-3 
growing by leaps and bounds. During 
the life of the company, it has moved 
live times due to shortage of space, 
and on November 1. 1972, will move 
into a new office complex which will 
double the size of its present facilities. 

"We have found that gospel music 
is surging almost faster than we can 
handle it. a tact about which we are 
very excited," Scott exclaims. "This 
last year our company has shown 
profits which have almost doubled the 
profits of the past nine years. I think 
this indicates the true excitement that 
all of us feel in the religious music 
field." 

Word Records Limited is actively 
erv.aiied in signing Canadian gospel 
groups and deeply involved in promot- 
iiv Canadian talent. The Canadian- 
owned corporation also handles the 
Canadian release of albums and 
tapes recorded by Word for the U.S. 
market. 
W-8 



independent studios in California. 
New York. Nashville. Chicago and 
London utilizing the local talented 
studio musicians. 

Hearn is constantly on the lookout 
for talent in his field and is excited 
about some of the new groups pro 
duced from this search, From thegos 
pel rock sound of "Ron Salsbury and 
TheJ C. Power Outlet" to the country 
folk rock of Randy Matthews. Myrrh 
has it all. The trade department has 
recently developed the idea of a Jesus 
Music merchandising program with a 
pre pack that offers a variety of these 
artists with a new divider simply en 
titled Jesus Music. This will give this 
contemporary label a separate place 
on the rack and in the store. Not all 
Myrrh product will fall under this cate 
gory as some of it is "secular" mate 
rial, such as Ray Repp and First Gear. 

"Word saw the need." Hearn says, 
"and the opportunity to fill that need. 
We got the artists, we got the albums 
and now we're getting them out to the 
marketplace." 




Larry Hubbell 

Larry Hubbell's 
Mission Band 

Larry Hubbell's music has the new 
sound, but there is a special quality to 
it that gives it identity in a world of 
sameness. On his album. "Mission 
Band." recorded on the Myrrh label, 
every sort of instrument and musical 
lorm is employed. From the smooth, 
soothing strains of strings to electric 
guitar, banjo and even rinky dink pi- 
ano. Nothing stays the same very 
long. There is always movement, a! 
ways excitement. 

The songs are happy songs. They 
don't accuse, they encourage. They 
don't judge, they show a better way of 
living. The music never obscures the 
meaning of the lyrics. 

Larry says simply, "Since I have 
found the way. there's "Sunshine In 
My Soul." Or, "Live for Jesus. It's the 
"Jesus Thing To Do." In an off beat, 
almost nonsensical number, he ad- 
monishes the listener to get himself 
together and to "Straighten Up and 
Fly Right." Then in a quiet, easy-going 
song with a country -western flavor, he 
reminds that new life will come again, 
"Come Spring." 

Larry was born on a farm just fifty 
miles south of Nashville, Tennessee. 
Since high school he has appeared at 
the Grand Ole Opry and many state 
fairs. 

After years of playing piano as a 
side man for country-western singer 
Leroy Van Dyke. Larry, still in his 
twenties, retired to a farm to try to 
find his own personalized type of mu- 
sic. 

One morning at 4 a.m.. after writing 
all night, it struck him that his musi- 
cal experience included gospel, pop 
and country, and that these could be 
combined into a new, more expressive 
style. What came out was a hybrid 
sound Larry calls modern gospel. It's 
a good, refreshing sound that will be 
around a long time. 




Randy Matthews 

Matthews Scores With Jesus Sounds 



Randy Matthews believes there is 
"no generation gap in Jesus Christ" 
and bases his approach to life on that 
statement. A former lead singer for an 
acid-rock band. Randy uses his knowl 
edge of the rock-style music in his new 
ministry, 

"I just take the music of the people 
m the streets and put the message of 
Christ in it." Randy says, quoting the 
famous hymn writer Isaac Watts. 

His musical ability does not come to 
Randy by accident. His father. Monty 
Matthews, was a member of the Mat- 
thews Brothers Quartet, the first 
recording group signed by Word 
Records, whose subsidiary label, 
Myrrh, now records Randy. Later the 
Matthews Brothers evolved into the 
Jordanaires. Elvis Presley's first back 
up group. Finally. Monty formed the 



Foggy River Boys. 

Randy has performed at Jesus fes- 
tivals across the country and sings at 
street concerts, coffee houses, festi- 
vals, conventions and churches every 
where. 

Randy's performances are not just 
musical shows. They are spiritual ex 
periences. "All my music is rock mu- 
sic," Randy explains, "because it is 
based on the rock. Jesus Christ. If mu- 
sic can lead young people away from 
Christ, it can lead them back again." 

Recently released by Myrrh Records 
is Randy's album. "All I Am Is What 
You See. I Pray You See The Truth In 
Me" featuring several of his own com- 
positions, "Plastic Clown," "Sunny 
Day," "Flesh of My Flesh." "Country 
Faith." "Leader Liberator" and many 
others. 




First Gear 



First Gear 



First Gear travels coast to coast 
each year presenting over 400 individ- 
ual concerts for colleges, high 
schools, night clubs, conventions and 
television. 

They recently released their first al 
bum on the Myrrh label, entitled sim- 
ply. "First Gear." 

Larnelle Harris, front singer and 
leader of the group, was described by 
the St. Louis Post Dispatch as a 
"young Sammy Davis who is a demon 
on the drums." Prior to First Gear, he 
toured nationally with "The Spurr- 
lows." 

Some groups have only one lead 
singer, but in First Gear everybody 
does their thing. The other members 
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of the group. Wally Gilmour, Bill Sand- 
ers, Russ Gregory, Jerry Idle. Don 

Perry and Tommy Wells, contribute 

vocally as well as providing the heavy 
First Gear sound on guitar, bass, elec- 
tronic keyboard, trumpet, trombone, 
drums and sax. 

First Gear is the ultimate in versatil- 
ity— funky soul, heavy rock, jazz, 
blues, folk, smooth ballads with tight 
harmony. 

Following a recent performance, 
one reporter wrote; "First Gear breaks 
out on stage with a high-energy, ac- 
tion-loaded dynamo of rock music in 
all its variations, that does not let up 
for even a moment until it's over. 
Then you just sit there stunned by the 
whole thing." 



Heatherley 

* Continued from page W-3 
of home" in his luxurious Winnebego 
mobile home. His family enjoys year 
around vacationing and Lonnie 
doesn't spend time each week "going 
oome." although the Longmires 
maintain a permanent residence in 
Kansas City. 

Other Word salesmen includeGrady 
Baskin (Kentucky. Tennessee. II 
hnois). Hugh Brown (Indiana and II 
Imois). Dick Erickson (Michigan and 
Ohio), Vernon Haas (Oregon. Idaho 
and Northern California). James High 
(Texas and Oklahoma). Cy Jackson 
(California. Arizona). Fred Johnson 
(The Dakotas. Minnesota. Wisconsin 
and Iowa), Doug McCarthy (Virginia, 
Delaware and D. C). John Moore 
(Michigan and Ohio). Tom Ramsey 
(Alabama, Georgia and Florida). 
Ralph Severance (West Virginia and 
Pennsylvania). Robert Wood (Okla 
homa. Louisiana, Arkansas and Mis 
sissippi). and Jay Reed (North and 
(Continued on page W-9; 




Doc Heatherley 

Anita Bryant 

• Continued from page W-4 

In 1968 she was chosen to repre- 
sent the Florida Citrus commission. 
Along with personal appearances, her 
duties include radio and television 
commercials. 

The stage has found Anita essaying 
such roles as "Annie" in "Annie Get 
Your Gun" and "Maria" in "Sound of 
Music." She has also starred in "Guys 
and Dolls," "The Fantastiks," and 
"Do I Hear A Waltz." 

A native of Oklahoma. Anita is the 
youngest woman ever named to the 
Oklahoma Hall of Fame. She is also 
the youngest American ever to receive 
the USO Silver Medallion Award. For 
her patriotic endeavors, Miss Bryant 
received the 1969 Freedom Lead- 
ership Award from Freedoms Founda 
tion at Valley Forge. 




Ray Hildebrand is new to Myrrh but 
not to Word. He has two albums on 
Word and now has his first with Myrrh 
. . . which can only be described as 
progressive country music, (blue- 
grass-country-rock- gospel) Ray first 
gained recognition with his smash hit 
"Hey Paula" and has been a consis- 
tent performer since. 

30,000 Copyrights 

• Continued from page W-3 
ing 114 new publications last year. 
Ralph Carmichael'5 music publishing 
company. Lexicon Music, is marketed 
exclusively by Word. 

With the acquisition of The Ro 
deheaver Company in 1970. Word 
brought into its catalog more than 
6,000 copyrights, making a total of 
30.000 owned by the company. This 
represents an overwhelming majority 
of the most used, most loved songs in 
America, including such favorites as 
"The Old Rugged Cross." " Beyond 
the Sunset." "Brighten the Corner 
Where You Are" and "In the Garden. " 

Word's market is not limited to 
churches. School choirs and other or 
ganizations are turning more and 
more to its music publishing branch 
as Word leads the way in musical ex 
pression. 

In the past seven months, "Sing 'N' 
Celebrate," has sold over 200.000 
copies 
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Andre Crouch and the Disciples 

Lexicon /Light 
Composers And Artists 



The name Ralph Carmichael is im- 
mediately identified with Lexicon 
Music and Light Records. But Carmi- 
chael has put together a growing 
group of talented composers (46) and 
artists (40) who write and perform. 
The variety they produce covers all re- 
ligious musical tastes and appeals to 
every age group. 

Jack Coleman has written two can- 
tatas for Lexicon which have been fea 
tured on nationally televised prime- 
time specials. "A City Of The King," a 
Christmas cantata, was video-taped 
with Johnny Mathis. Delia Reese and 
Burl Ives with Richard and Patti Rob- 
erts last year. "The Centurion," an 
Easter cantata, featured Harve Pres- 
nell. Jane Powell and Peter Graves in 
April. The album, "The Centurion," 
was nominated for a Grammy by the 
National Academy of Recording Arts 
and Sciences. Coleman's latest work 
is for "junior choirs." "The Boy Who 
Caught The Fish." 

Coleman was in public school mu 
sic education in California for over 15 
years. He co-authored "Music for Ex- 
ceptional Chtldren" used at Men 
ninger Clinic and wrote a Choral Mas- 
ter Series for schools for Walt Disney 
Music Company. He was choral direc 
tor for the King Family TV Shows and 
Oral Roberts' telecasts. He is cur- 
rently Music Director of children's 
choirs at the First Baptist Church of 
Van Nuys. 

"I Can Choose." one of ten great, 
new tunes heard on the album, "Have 
A Nice Day." ... A message-song 
package that packs a lot of wallop. It 
should. Composer Bobby Hammack 
has been around Hollywood a long 
time. 

As musical director at ABC. he con- 
ducted his own orchestra, has penned 
a library of exciting arrangements for 
many great shows including Ed Sulli 
van. Glen Campbell, Red Skelton and 
currently Johnny Mann's "Stand Up 
And Cheer." 

Soon to be released is a new offer 
mg from Hammack with Tom Adair 



lyncs, "The First Seven Days." It's all 
about Creation, has potential as a 
Broadway show, with lots of songs 
people will go away humming. 

Clark Gassman, busy studio musi 
cian, wrote a terrific group of chil- 
dren's songs for the Lexicon/Light 
book and LP package called "Step 
Into The Sunshine." The album fea- 
tures 40 kids singing all at once that 
call themselves Sunshine (ages 6-12). 
Juniors no longer have to listen to 
their teenage brothers and sisters 
singin' all the fun songs— now they've 
got their own thing going. 

Newest from Gassman is his folk- 
rock mass, "In Christ There Is No East 
Or West." an inventive mix of tradi 
tional and contemporary composition 
based on the formal liturgy of the 
church featuring a "triple choir" 
(adults-teens-children). This work is 
attracting attention from the edu- 
cational field. 

Gassman has also recorded the 
first Moog LP ever released to the reli- 
gious market. The album is called 
"Electric Symphony" and features 
Lexicon copyrights, naturally! 

Jimmy and Carol Owens' newest 
musical. "Come Together," was writ- 
ten for church folk and is a musical ex 
penence in praise and worship of God 
and love for your fellow man. The al 
bum features Pat Boone and includes 
audience participation sing alongs. 

Owens also has an easy-listening 
orchestral LP on the Light label. 
• Jimmy Owens Conducts" ... all 
Jimmy Owens' tunes of course. 

Flo Price, composer- singer, has a 
new album. "Back Home." featuring 
all of her own songs. Ken Anderson 
Films is now negotiating with Lexi- 
con/Light to use all ten tracks from 
the album as the music score for their 
new film called, what else— "Back 
Home." The film would star Flo Price. 

Kurt Kaiser's songs such as "Pass 
It on, It's Our World" and "Moment of 
Truth" are known and sung literally 
around the world. The Kaiser/ 
(Continued on page W-12) 



LEXICON/LIGHT 
Expands In Publishing 



A weekly IBM print-out of sales in- 
creasing from 6 to 136 pages in 
less than five years shows the growth 
of Lexicon Music, Inc., music pub- 
lishers and record company. 

Lexicon/Light was started in 1968 
by Ralph Carmichael and Jarrell 
McCracken. The idea was for Carmi- 
chael to handle production and 
McCracken to handle distribution 
(through Word Incorporated, of which 
he is President). 

Under Lexicon President Ralph Car 
michael'sdirection. it pioneered mes- 
sage music for a new generation that 
was turning deaf ears to traditional 
religious musical forms. It has 
branched out. supplying needs for all 
ages to a wide variety of tastes includ- 
ing traditional and contemporary. 

A look at their catalog indicates 
Lexicon has 548 products (60 book 
and album packages alone), holds 
over 500 copyrights and has granted 
over 2800 mechanical licenses. 

Though Carmichael's work sched- 
ule is legendary, he readily admits 
that the volume of material released 
by the company is strictly a team ef 
fort. He has put together a group of 46 
composers and has 40 artists under 
contract. 

The Lexicon office hums with activ 
ity. Two staffers. Director of Publica- 
tions, Carl Seal, and Secretary, Lillian 
Merrill, have been with Lexicon since 
its inception. 

Seal heads the Editorial Depart- 
ment and is in charge of each book 
and album production from begin- 
ning to end. A native Californian, 
Seal's experience before coming to 
Lexicon (choir directing, arranging, 
recording, administrative work, edit- 
ing, proofing) prepared him for the- 
mynad complexities of any number of 
albums or books in various stages of 
production and publication, 

Lillian Merrill keeps all the wires un- 
crossed, according to her employer, 
which speaks highly of her efficiency 
in an office that has people contin- 
uously coming and going. Another 
staff member, Nancy Tollack. keeps 
track of songwriter's contracts and 
permissions. 

In charge of a&r is Bill Cole, who 
logged 1500 hours in the control 



booth during the past year. Cole, who 
stays active in industry affairs is Na- 
tional Vice-President of AFTRA and 
immediate past National Treasurer of 
NARAS and still serves on their Na 
tional Finance Committee. 

Newest staff member. Mike Trout, 
former Los Angeles disc jockey, han- 
dles the radio tapes for the Ralph Car- 
michael Radio Specials, now heard in 
some 350 markets. 

Products produced by Lexicon and 
Light include albums, books, sheet 
music, octavos, tapes, cassettes and 
related items such as bulletin covers, 
lyric sheets, posters, buttons and pub- 
licity packets for their musicals. When 
asked about the prolific output of 
work, one staffer explained, "Our 
phones are unlisted and we don't get 
a lunch hour." 

Carmichael says. "Every album we 
release turns into a music book, not 
only containing the same songs as re- 
corded on the LP, but featuring the 
same arrangements note for note. 
When there is a variation from this 
claim, we get flak! The converse is 
also true. For every book we publish 
we go into the studio and produce an 
album— Man we have made some of 
the most expensive demos in history!" 

First to publish musicals in book 
and album packages. Lexicon has in- 
strumental arrangements for their 
musicals available but will not furnish 
background tapes even though they 
have frequent requests. Why? Carmi- 
chael gives three reasons: 

1) Singing to a background tape 
makes for a plastic perform- 
ance. 

2) Wewant your drummers, guitar- 
ists and Fender players to get in- 
volved. If you play a tape, they 
would not be needed. 

3) Background tapes called "half 
masters" are illegal. (See A F of 
M code). 

Word Incorporated. Waco. Texas, is 
the sole distributor of Lexicon /Light 
products. The West Coast staff con 
centrates on production while the 
Texas staff concentrates on sales. 
Their admiration for each other is 
probably due to the $4 million gross 
sales reported for last year. 



America's Number One Soul Group 
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To the millions of fans who know 
The Disciples, this is a fact. Thou- 
sands more each week are learning 
that The Disciples are far out in 
front— in "Jesus Music." In the past 
three decades very few groups have 
possessed the qualities that keep The 
Disciples together. Their music is soul 
and the sound is today. No other gos- 
pel group attracts young people like 
The Disciples. 

In 1970 their single release of 
"Christian People" hit many of charts 
across the nation. The Disciples have 
the ability to bridge the gap between 
gospel and rock. Recently they ap 
peared on "The Tonight .Show" and 
plan to do other talk shows. The 
strongest element that keeps The Dis 
ciples singing is spiritual motivation— 
They know where they're going, and 
they know Who's directing them, and 
are aware that every song they sing 
must reach out to the needs of man- 
kind. The Disciples do not sing songs 
because they're popular or because 
they have a good beat. Every song is 
chosen because it meets a need. 

The guiding genius behind The Dis 
ciples is Andrae Crouch, composer, 
arranger, pianist and brilliant soloist, 
a young man with a unique rapport 
with audiences. His great composi 
ADVERTISEMENT 



tions such as I'VE GOT CONFIDENCE. 
I'M GONNA KEEP ON SINGIN', I 
DON'T KNOW WHY, IT WON'T BE 
LONG and scores more have been re 
corded by outstanding artists, in both 
religious and secular fields, such as 
Elvis Presley. Pat Boone. The Impe- 
rials. The Blackwood Brothers, The 
Statesmen and others. 

California Gospel Enterprises, ex 
elusive agency for The Disciples, 
points out that they have made over 
300 public appearances this past 
year. 

October. 1971, the National Gospel 
Quartet Convention in Nashville, Ten 
nessee. was thrilled by this new. fresh 
youth sound. The crowd on Saturday 
night demanded three encores, an un 
precedented call. The Sunshine Rock 
Music Festival in Hawaii was another 
highlight with 70.000 fans and San 
tana and other rock groups on the bill. 

The Disciples have toured to foreign 
soil on six occasions including trips to 
the Pacific Islands, two trips to Viet 
Nam. Sweden. Australia, Norway. In- 
donesia, the British Isles, five visits to 
the Hawaiian Islands and tours 
throughout Canada. In the States they 
have appeared with such personalities 
as Billy Graham, Oral Roberts. Pat 
(Continued on page W-I4) 



Lexicon Music: 
Carmichaers Baby 

Among the other attributes Ralph 
Carmichael has is his sense of humor. 
He'll tell you he became involved in 
music while studying for the ministry, 
and that it all came about because he 
was flunking Greek and Hebrew— so 
they made him the choir director. 

If the story is genuine, it's probably 
the best thing that ever happened at 
the Southern California Bible College. 
The world may have been deprived of 
a minister, but it gained one of the 
greatest musical geniuses it has ever 
known. 

Little did Ralph Carmichael know 
when he (with Jarrell McCracken) 
founded Lexicon Music in 1967. that 
even the name would be prophetic. 
The publishing he has done since that 
time would form a catalog rivalling a 
dictionary. And that, of course, is only 
part of the story. 

The first and only artist at the be- 
ginning was Carmichael. Lexicon 
formed the Light Label to exhibit his 
talents. Now the roster of Lexicon- 
Light includes 46 artists, 40 compos- 
ers, and some 500 songs in the cata- 
log. Still this is only a minute part of 
the story, so we'll go back to the be 
ginning. 

Born in Quincy, III., where his father 
was a preacher. Carmichael and the 
family moved at an early age to North 
Dakota, and then on to Northern Cali- 
fornia. The musically-endowed young- 
ster, at the age of 17. left for college in 
Southern California, where he even- 
tually took over the choir. 

He wrote, arranged and produced a 
good many songs, but was having less 
than phenomenal luck with other pub- 
lishers. Since almost nothing was 
happening, he wanted to find out why. 

So he started Lexicon. It was pretty 
much a one-man company for the 
first year or so. then everyone in- 
volved realized that it. and Light, had 
to grow. The idea stemmed at least in 
part from the fact that people were 
writing in for copies of Carmichael's 
various arrangements. As aresutt of 
the growth, everything that is re- 
corded now is published, and every 
thing that is published is now re 
corded. And this covers many areas, 

Consider some of this. Everything is 
companion piece merchandising. 
From the album cover comes the book 
cover, and also the cassette cover. An 
LP which sells 50.000 tor example, 
will most certainly sell 250,000 books. 

The enormity of the operation is 
staggering. Carmichael recalls that, in 
(Continued on page w 14) 

Ralph Carmichael 
Radio Specials 

Chatty conversations, candor, and 
new songs make easy half hours of lis- 
tening when Ralph Carmichael inter- 
views Light artists on the Ralph Car 
michael Radio Specials Aired once 
each month over 350 stations, the 
programs are taped in Carmichael's 
own living room. 

The Specials were born last year 
when Los Angeles DJ, Mike Trout, in- 
terviewed Carmichael to talk about 
Lexicon's new cantata. THE CEN- 
TURION. The 90-minute taped inter- 
view brought great phone call and let 
ter response and the decision was 
made to tape a series of 30-minute in- 
terviews with various artists. 

Casual, but informative. Ralph Car 
michael Radio Specials first aired in 
September '71 as Carmichael chatted 
with artist composer Andrae Crouch. 
The show has a never-ending source 
of personalities . . . drawing on the 
new releases of the entire roster of 
Lexicon/Light artists and composers. 
The tapes are supplied free to partici 
pating stations, with two 60 second 
breaks for local sponsors. 

In May. Trout gave up DJ-ing and 
now devotes full time to taping, edit- 
ing and generally keeping up with 
350 and-growing radio stations 
across the country. 

Mike says, "It's a plum pie for the 
stations. The show has a built-in 
sponsor potential. Who else?— the lo- 
cal dealer carrying Lexicon/Light 
products!" 
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Ron Salsbury's J.C. Power Outlet 



Gospel Rock Alive And Moving 



Ron Salsbury and the J.C. (Jesus 
Christ) Power Outlet is one of the top 
gospel-rock groups in California. Dur- 
ing the months they have been to 
gether, they have performed through- 
out the West Coast at concerts, 
churches, parks, coffee houses, high 
school assemblies, hospitals, college 
free speech areas, state convention 
and Jesus Festivals. 

Their album entitled "Ron Salsbury 
and the J.C. Power Outlet" has been 
released on the Myrrh label. 

Two years ago Ron quit his former 
rock group which after five years of 
hard work had reached some respect- 



able degrees of success. "I guess I just 
got tired of singing songs that offered 
nothing to people who had nothing." 
So Ron set out to start a gospel rock 
group that was really "rock" and yet 
truly gospel. 

Ron asked Greg Prough. of Sun Val 
ley. California, a talented bass player 
and singer who has played piano 
since he was five, to join him. Two 
months later Rick Frye. and excellent 
young drummer from Pasadena. Cali- 
fornia, joined. John Pantano, an ex- 
ceptional lead quitarist and singer, 
born m Palermo. Italy, became the 
fourth member of the group. 
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The Lewis Family: bluegrass gospel 

The Lewis Family 
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When you SAY "Bluegrass" you 
think Lewis Family. This rare group of 
artists is perhaps one of the most anx 
ious to please in the profession. Their 
country gospel style, coupled with the 
varied instruments and musical ar- 
rangements, make them extremely 
popular in Bluegrass circles. Theirs is 
a true blood relation family with fa- 
ther, two sons and three daughters 
who create the Lewis phenomenon. 

There is no devotion to be com 
pared to that of a gospel music fol- 
lower, and fans will travel hundreds of 
miles just to listen to this attractive 
group. They are booked into many of 
the major gospel concerts and Blue- 
grass festivals and the fans gather to 
listen and snap up the albums from 
the record tables over which Mom 
Lewis presides. Their recordings are 
recognized as among the most imagi- 
native and varied in the industry and 
fans believe that nobody can play a 
five string banjo like Little Roy Lewis 
as he unwinds with boundless energy 
and ability. 

These sensational musicians from 
Lincolnton, Ga.. have visited the na- 

Heatherley 

* Continued from page W 8 
South Carolina). 

Word salesmen are expected to and 
do a lot more than sell. They are cho- 
sen for their experience and are fur- 
ther trained in helping their retailers 
order, display and promote merchan- 
dise. In turn, they are supported by 
the home office marketing, advertis- 
ing, sales promotion and public rela- 
tions experts who are in perpetual mo 
tion developing new ideas and 
merchandising materials to help the 
retailers move their products. 

Last fall Word instituted a new tele 
phone marketing department to aid in 
the areas of research, service, and 
sales. It resulted in over $300,000 in 
sales the first six months and now 
services approximately 800 dealers 
and 100 distributors each month. 

Company executives feel it is a 
sales medium to be used extensively 
in the future because of the conven- 
ience to dealers and the trade. Four 
full time telephone representatives 
keep stores informed of artist and au- 
thor itineraries so they will be aware of 
appearances in their area and have 
the appropriate records and books in 
stock. 

Word has a sales subsidiary in Can- 
ada—Word Records of Canada. This 
firm is the exclusive distributor of 
Word's products throughout Canada. 
Located in Vancouver, the Canadian 
subsidiary is headed by Gerry Scott. 

European sales are channeled 
through the London-headquartered 
subsidiary. Word (U.K.), Ltd. Word 
also has sales affiliates in Australia, 
New Zealand and South Africa. 
ADVERTISEMENT 



tion's major cities and hamlets for 
well over fifteen years playing to ap 
preciative audiences each time. Their 
homespun Georgia accents and hu- 
mility are outstanding in the gospel 
field. No bluegrass festival is com- 
plete until The Lewis Family arrives! 
Their TV show over Station WJBF. Au 
gusta, Georgia has had a most sue 
cessful and continuous run for nearly 
20 years. The Lewis Family Fan Club is 
an active, growing organization and 
The Family appreciates the faithful 
members who follow their schedules 
closely then travel to meet them at 
their concerts. 

It's country gospel, bluegrass, spir- 
ituals and new gospel songs; beau- 
tifully presented, The Lewis Family 
style. 



The Lefevres 

It takes a mountain of talent, ability 
and dedication to be privileged to cel- 
ebrate a golden anniversay in gospel 
music! The LeFevres are truly pio- 
neers in the field. They have a long 
record of successes and awards and 
their roots go deep into the history of 
gospel music. The LeFevres have seen 
gospel music grow from meager, un- 
recognized beginnings to an extensive 
ministry today. For this, gospel msic 
owes them a great tribute. 

Their latest recording on the Can- 
aan label is entitled "New Sounds of 
the LeFevres" featuring the exciting 
new talent of Ron Daley and Barbara 
Hodge, 

Urias and Alphus LeFevres are two 
of the original members who are still 
active with the talented group. They 
have helped develop gospel music as 
we know it today. Eva Mae. wife and 
mother, has also made this music her 
vocation, guiding member of the Le 
Fevre family into a unique lifestyle. 

Live radio, television and personal 
concerts have been enhanced by 
these greats in gospel music history 
for they have showcased the finest in 
spiritual singing and living. Their 
recording studio in Atlanta is one of 
the best in the nation with the very lat- 
est equipment installed for quality 
recording and engineering. 

The LeFevres have a creative in- 
stinct for gospel music which attracts 
a wide spectrum of consumers. Their 
record sales are brisk as fans know 
The LeFevres "have it all together;" 
experience, ability, dedication and ex- 
pertise in the recording field. 



Sue Raney Moves 
Into Song Writing 

It isn't very often that a songstress 
is provided with the opportunity of 
creating her own music and lyrics 
much less the chance to vocally inter- 
pret the results. 

But that's exactly what happened to 
Sue Raney with Light Records. The tal • 
ented singer had written a couple of 
inspirational songs that reflected her 
own feelings but felt that their con- 
tent and style lay somewhere beyond 
her genre as a traditional jazz per- 
former. 

Enter Ralph Carmichael, an old 
friend of previous recording ventures, 
and his Light Record label. He liked 
what he heard, wanted more, and 
gave Sue the green light to pen a com- 
plete album. 

The result is "Sue Raney's People 
Tree," a unique album that not only 
spans the generation gap, but also is 
a standout surprise as a jazz offering. 
Not to mention, of course, its broad 
appeal to the ever-swelling Jesus, reli- 
gious, gospel, soft soul or whatever- 
movement -youwant-to-call-it trend 
that has swept the music scene. 

These songs, inspired by Biblical 
passages, are original poems set to 
music that pulsate with the joys of life, 
that each is one and not more nor less 
human, and all share a common bond 
of life; the very taproot of existence. 

Like sunlight through stained glass, 
these compositions range far beyond 
mere description. They bounce and 
move with vigor and vitality, are often 
punctuated with the sorrows that are 
part of life, yet reflect a compelling 
grace and dignity, are humble and 
above all thankful. 

As the Dayton Daily News reviewer 
observed, "Her latest album is a real 
turnabout ... is replete with poetic ti- 
tles and haunting lyrics . . . with con 
summate taste, emotion, and even 
some passion. This is good music 
done simplistically." 

This magazine stated: "... the 
meaningful, positive thinking, well 
done material takes on a pop-reli- 
gious feel that offers wide program- 
ming and sales appeal. In top vocal 
form and well assisted by arranger 
Ralph Carmichael and the production 
of Lee Gillette, the title tune (Jesus 
People Tree) as well as Gloryland and 
One Way are among the standouts. 
Much thought and care here." 

While Howard Lucraft of Variety 
said, ". . . all these Burt Bacharach- 
style tunes ... on this exciting LP. 
Voice, quality, diction, arrangements 
(by Ralph Carmichael). supporting vo- 
cal groups, recording are out- 
standing. Music is exhilerating— it 
really romps. Album is a winner." 

With this kind of generous critical 
acclaim for her first writing efforts, 
what would Sue's advice be to other 
singer composer lyricists who would 
seek to put all their talents in one di- 
rection? 

The advice is simple. "Write about 
what you know best, what you feel 
best, within a musical framework with 
which you are at ease," Sue explains. 

(Continued on page W-14) 
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The Florida Boys 

• Continued from page W-6 
dustry lor they are a standard, deeply 
respected quartet. They are solid, 
stable family men and fans admire 
their stage performances and off 
stage friendliness. They enjoy steady 
repeat sales of their many albums for 
faithful fans collect each and every 
new release. Canaan is proud The 
Florida Boys are on its label. In fact. 
The Florida Boys were the very first 
group to sign with Canaan and it has 
been a very meaningful and produc 
tive relationship ever since. 

Blue Ridge Quartet 

The Blue Ridge Quartet ts definitely 
"On the Move." Their newest album 
on Canaan label is in answer to the 
public demands of literally thousands 
who crowd almost every night into the 
concet halls to listen and enjoy this 
hard working group from Spar- 
tanburg. South Carolina. 

Great flexibility is a facet of their 
success for the group is fairly bulging 
with talent. It's really THERE for the 
fans when The Blue Ridge Quartet 
perform and the tumultuous applause 
is a tribute to their artistry. Featured 



at conventions, fairs. TV. radio and 
live concerts, the house is packed by 
fans from miles away to hear this un 
forgettable group. 

These musicians are proud that 
group member LaVerne Tripp has 
given them such great songs as "I 
KNOW,'" "That Day is Almost Here" 
and "After Calvery," each a winner in 
it's own right. These songs appear on 
the top gospel charts across the na 
tion. Burl Strevet manages the group 
and successfully writes some winners 

There is a vast market for their ex 
cellent records for they have assem 
bled an outstanding array of blue rib 
bon albums for the fan's selection 
Proof of this can be found in the soar 
ing sales this group enjoys. Fusing tal 
ent, material, production and exper 
tise they offer the finest in gospel 
music on the Canaan label. 

Sellout crowds attest to the truth 
that gospel is the greatest music in 
the world. The Blue Ridge Quartet 
sing with every fibre of their beings; 
they are grateful to be a part in the 
surging growth of gospel music. At 
the National Quartet Convention in 
Nashville this year, the Blue Ridge 
Quartet was one of the featured 
groups entertaining. 




Wendy Bagwell and the Sunlighters 



Wendy Bagwell & 
The Sunliters 

Things just "natcherly HAPPEN to 
Wendy. Jerri and Jan. Most entertain 
ers encounter peculiar and some- 
times hilarious situations but these 
three seem to ATTRACT them. In their 
international travels. Wendy Bagwell 
and the Sunliters have amassed 
enough hilarious situations to fill a 
book. And Wendy is at his charming 
best when he spins his yarns bout 
these situations; he is a story teller of 
stature. 

The real coup for Wendy was his 
"Here Come The Rattlesnakes" num- 
ber which climbed to — 7 on the coun- 
try charts and stayed on the charts for 
eight months. "This, That and The 
Other," containing this comic rattle- 
snake story, zoomed to national rec- 
ognition enjoying the reputation of 
being the largest selling record album 
Canaan has ever produced. It's radio 
coverage across the nation was phe 
nomenal. The record firmly en- 
trenched, tor all time, Wendy's repu 
tation as a story teller. He was 
presented an award by Record World 
for this album which he prizes highly. 



Jerri and Jan, the beautiful and tal- 
ented musicians and vocalists of the 
group, are often the topics of Wendy's 
stories. His stones tell about wigs and 
snails, paw paws and snakes, old 
friends and Georgia pines, childhood 
and flying capes. Bagwell albums are 
always popular and the trio answer 
many requests at their concerts. In 
fact, their latest album on the Canaan 
label bears the title "By Your 



Request" it's chock full of hits by 
Wendy and the girls. 

There is beauty in their gospel mu- 
sic and magic in Wendy's stories that 
keep fans entertained. His flair for a 
good story is uncanny and his ability 
to tell it is unequaled 
Wendy. Jerri and Jan entertained 
fans at the National Quartet Conven 
tion with even more of their charming 
wit and style. 




The Inspirations 



The Inspirations 

Doing their "own thing," and doing 
it beautifully, is the group of young 
artists known as The Inspirations. 
Recognized as one of the most tal 
ented and well-liked groups of young 
stars in the gospel field, they have re 
ceived widespread ovations wherever 
they appear. The Inspirations were or 
ganized in 1964 in Bryson City. North 
Carolina by their school teacher Mar 
tin Cook. He recognised their talent 
and scheduled their part-time per 
formances. In 1969 Cook left his job 
to manage them and now "makes 
them tick." These young men agreed 
that their aim in life was to be an in 
spiration to all and under the direc 
tion of Martin Cook they have done 
lust that. 



Enthusiasm and dedication comes 
across the footlights for they appeal 
to all of artists— exciting to both hear 
and see. Their latest albums on the 
Canaan label are. "Old Time Singm' " 
and "Wake Up In Glory" and sales are 
soaring. There's flair and imagination 
in these contemporary Christians for 
they create music for enrichment as 
well as simply pleasure. 

At the National Quartet Convention 
in Nashville, Tennessee, fans once 
more had a chance to meet The Inspi 
rations. They were awarded Singing 
News Awards this year— Favorite Gos 
pel Singing Group. These outstanding 
achievements were voted for by their 
many fans and therefore hold real 
meaning for this great group 
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The Thrasher Brothers 



"America Sings" is the newest al 
bum from the fantastic Thrasher 
Brothers. Recorded on the Canaan la 
bel, it features the best in new and old 
gospel songs. 

Everywhere the group performs it is 
the same— the emcee attempts to 
commend them, but the flattery of 
words and the eloquence of rhetoric 
are lost in thunderous applause. The 
building suffers tremors, mikes of 
steel vibrate under the impact. 

The emcee calls for order, but order 
can only be restored by those who 
have created chaos from sheer must 
cal ecstacy. Many crowds have re 
mained seated, their hands red from 
their expression of appreciation, but 
on the contrary, the generators of 
happy pandemonium have had so 
many standing ovations since they 
burst upon the scene, until it appears 



to have been wntten in the program. 
Not one time, or two— not one town, 
or two. but again and again like sue 
cessive waves. 

To paraphrase Shakespeare. 
" There comes to every troupe the 
crest of the wave, it is up to them to 
catch it and ride."' Joe, Buddy. John. 
Jim. and Randy have clasped the elu 
sive crest with an iron grip, and 
'Those Singing Americans." The 
Thrasher Brothers, have cinched their 
saddle to the top and, like their earlier 
Canaan release, are "Rid'n High." 

The vinyl of albums and the 25 
inches of television screen do not do 
them justice. One must be caught un 
der the impact of their personal exu 
berance and vivaciousness in concert. 
They literally pour themselves out. 
They hold nothing in reserve and give 
of themselves unrelentingly. 



The Hemphills 



The Singing Hemphills 




"Remarkably dedicated and tal- 
ented artists" best describes The 
Singing Hemphills! Gospel fans love 
their young, eager and ever smiling 
faces; love their enthusiasm and loy 
alty— and appreciate their ability to 
entertain. Appreciative fans repeat 
edly purchase their Canaan albums. 

Gospel music, clearly established in 
the mainstream and lifeblood of mu 
sic lovers, is their very life and mission 
as they travel widely. Gospel music is 
becoming increasingly popular and 
these young ministers of music are an 
impressive part of it all. 

Joel and LaBreeska Hemphill, to- 



gether with Tim and Dixie McKeithen. 
love to sing time honored gospel 
songs and are impressively received 
by their audience— and just as warmly 
by other performers. This remarkable 
group is capably managed by Joel 
Hemphill, a great talent in the song 
writing profession. Many highly re 
spected artists perform and record his 
dynamic compositions. Salvation is 
the message and The Singing Hemp- 
hills are ever ready to present it 
through their beloved gospel music. 
These Canaan artists are happy to be 
part of the tremendous growth of gos- 
pel music. 



The Thrasher Brothers 



The Lundstrom Team 



Where things happen, you'll find 
The Lundstroms of Sisseton. South 
Dakota! Lowell and Connie Lund 
strom together with brother Larry and 
Gloria Lundstrom compose the team 
as they travel extensively in Crusades 
in the United States and Canada year 
after year. For them gospel music is a 
way of life. The impact is real and vi- 
tal. Their exosure to gospel fans gives 
them extensive coverage, wherever 
they go through hundreds of radio 
stations, television shows and per- 
sonal appearances. 

Phenomenal success has followed 
The Lundstroms from the time they 
left night club entertaining in 1957 



until today when they perform almost 
nightly to crowds of three to four thou- 
sand people. Contemporary artists, 
committed to the gospel field, they 
strongly believe that gospel music can 
reach people who never enter a 
church, With an uptempo style and 
sound. The Lundstroms draw people 
to their concerts; eager audiences be- 
come acutely hungry for their mes- 
sages in song. 

Offering a varied group of albums, 
they invite audiences to see and hear 
their numerous Canaan albums— the 
latest entitled "I'M LOOKING FOR 
THAT DAY." 




The Lundstroms 



Cathedral Quartet 



Cathedral Quartet 

Pure, unadulterated living gospel! 
That is "where it's at." musically 
when The Cathedral Quartet of Akron. 
Ohio step up to the microphones. An 
easy listening style of music is dis 
tinctively theirs and highly recom 
mended to those fans searching for 
good gospel music with a dynamic 
message. 

George Younce is a prolific and 
highly respected song writer for the 
group that Glen Payne manages, 
"Welcome To Our World" is the title of 
their newest Canaan album, Great 
performers that they are. they find 
themselves in the limelight of all-night 
singings, concerts, festivals and 
county fairs. For The Cathedrals, gos 
pel music is a totally enveloping mis- 
sion and their deep commitment 
makes them distinguished and highly 
respected artists by their fellow gos- 
pel groups. Their Cannan albums con- 
tain many facets of interest and are 
highly coveted by their listeners. Ca- 
thedral albums are versatile in con- 
tent and style for the group is excep 
tionally selective. 

The Cathedrals performed for gos- 
pel fans assembled from far and wide 
at the National Quartet Convention in 
Nashville this past week. 




THE BLUE RIDGE QUARTET 

enjoys the fellowship of music they share with 

CANAAN RECORDS 

Gospel Music, a universal language . . . Canaan Records, a dedicated voice 
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Lexicon/Light 

■ Continued from page W-7 
Charmichael folk musicals, "Tell It 
like It Is" and "Natural High," have 
produced record-breaking sales for 
Lexicon/Light. 

New Vibrations, enjoying wide re- 
ception on college campuses, was 
written by Tedd Smith, a long time 
member of Billy Graham's staff. His 
latest musical, "Requiem for a No 
body," is being considered as a prime- 
time TV special to be aired Summer o( 
'73. 

A young composer (hat has done a 
lot of albums is Paul Johnson. His lat- 
est on Light, "Paul Johnson and the 
Sure Foundation." features all his 
own compositions. 

Among other composers and art- 
ists at Lexicon/Light are the likes of 
Andrae Crouch. Carol Carmichael and 
Sue Raney ... all of them recording 
their own original material in their 
own very special style . . . each project 
turning into an album and a book so 
that people can sing along with the 



Jimmy and Carol Owens 



artist and song of their choice. 

Lexicon/Light is providing a plat- 
form for the young singer /composer. 
While you can hear Byron Spradlin on 
his own Light album. "Edge of Drift- 
ing," you'll usually find him in person 
sitting on the steps of some college 
playing his guitar, He'll be singing 
onginal message songs and there will 
be a crowd of kids gathered around. 

Jim Valley, formerly lead singer 
with Paul Revere and the Raiders, is 
now doing his thing up in the Pacific 
Northwest, singing mostly Jesus mu- 
sic from his own list of compositions. 
His recent Light LP, "Family." shows 
fhe delicate sensitivity of this commu- 
nicator. 

"Anti-Blues" by Delvin Ford, an- 
other talented singer/ guitarist offers 
folk ballads with a power-packed mes- 
sage. Ford, a church singer and youth 
director, gets it on with kids. 

Several groups you'll see featured 
on the Light label can be found all 
over the world most anytime. They are 
touring singing groups ranging in 



number from 4 to 150. 

The Continentals, started by Cam 
Fiona, are five college age groups of 
around 30 each that takeoff in differ 
ent directions around the world each 
summer. The day after school ends 
they all head for Los Angeles to re 
hearse before tours. "Look Inside" 
and "It's Getting Late," a musical 
based on the book "The Late Great 
Planet Earth." are two of their latest 
albums. 

New Hope, who are from the Conti- 
nental organization, tour year round 
in schools and churches. Their latest 
album. "Godofallofus." makes some 
strong statements about love, loneli- 
ness, confusion and credibility. 

A new group from the Continental 
organization to watch for is The Jere- 
miah People, They use dramatic skits 
and songs to put their message 
across and will have a new release in 
November. 

The Living Sound is a group of tal- 
ented singers from different parts of 
the country who met at Oral Roberts 
University. They have traveled around 
the world, giving concerts in audito- 
riums, churches and schools. Their di 
rector. Larry Dalton. has penned three 



albums for them on Light. 

Two all family singing groups are 
among Light artists. The Brooks' 
(brother and sisters) new album is 
"Moving with the Brooks." A family 
group with their own family sound 
that travels around the country is The 
McCrary, Catch them on "Sunshine 
Day." 

Probably the choir with the most ex 
posure in the world today is the World 
Actions Singers from Oral Roberts 
University. Featured weekly on na- 
tional television and four prime-time 
specials yearly, these kids are all stu- 
dents who must maintain their grade 
average to stay in the group. Their va 
cations? Work! rehearsals, taping and 
recording. Music from the telecasts is 
recorded for their albums. Try "Love 
Is." 

Every religious catalog needs some 
large choirs. . . . Light's got em. The 
130-voice Amen choir of the First Bap 
tist Church of Van Nuys. California, 
recorded an album, "Amen." that hit 
the charts for several weeks. Their di 
rector. John Gustafson, is not the 
least bit afraid of experimenting in the 
interest of keeping church music rele- 
vant. 
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Two images of Paul Johnson 



Bill Cole 

You'll find the King Family on 
"Christmas with the King Family" and 
Sunday with the King Family" tea 
turing all the different groups within 
the King Family. 

Another large group on Light is the 
Ralph Carmichael Chorale. You can 
hear them on their newest, "Sunday 
A.M." They are all studio singers who 
have worked with Mr. Carmichael 
through the years. 

If that isn't enough variety for you. 
try one of the Lexicon/Light artists 
with unique talents and broad appeal. 

Thurl Ravenscroft has become a 
legend in his own time. You've heard 
his voice on radio broadcasts, 
records, in choral groups, film scores 
and commercials ("Tony the Tiger"). 
Carmichael calls him the granddaddy 
of all the basses. He has done many of 
the Disney voices at Disneyland and 
Disneyworld and is called "Pappy" by 
the Johnny Mann singers. His Light 
album combines stiring narration and 
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beautiful songs, "Ravenscroft 
Presents Great Hymns in Story and 
Song. (Music book of arrangements 
also available). 

-BNI Cole's Right Now" is his first 
solo album for Light, but he's been 
singing since he was four years old. 
His bell tone tenor has appeared on 
most of the Carmichael choir albums 
through the years. Cole has been sing- 
ing professionally for over 25 years, 
starting his professional career in the 
Chicago area, but he now calls Califor- 
nia home. Listed among his credits 
are some of the Disney voices, and he 
has sung on most of the network mu- 
sical variety shows as well as serving 
as choral director for Andrae Previn, 
Andy Williams. Lome Greene and oth 
ers. He has been a part of Norman 
Luboff and Johnny Mann choral 
groups. Now he is head of A&R tor 
Light Records. 

Cliff Richard, top British rock star, 
is another Light artist heard on "Two 
a Penny" and "His Land." 

Anne Criswell Jackson has ap- 
peared as soloist on radio and nation- 
wide TV. Carmichael says, "She sings 
like her daddy preaches. (Dr. W. A. 
Cnswell ot First Baptist Church of Dal- 
las). She's got the most gorgeous legit 
voice I've ever heard. If you want to 
check it out, her album is called "All 
My Life." 

Those are just some composers and 
artists from the catalog of Lexicon/ 
Light pointing up the company's 
claim of variety and versatility in their 
attempt to make music for all tastes 
and ages. 

Speaking of variety-there is one 
other artist featured on Light that is 
loved by millions. "Jimmy Durant's 
Songs for Sunday" shows that a man 
with the gift of moving people through 
laughter can also move people on a 
deeper plane. Whether the tempo is 
up or down, the sincerity of the man 
called Durante comes through loud 
and clear. 




Cliff Richard 



Richaid, Patti 
Roberts: Singers 

The meteoric rise of gospel singer 
Richard Roberts is easily explained 
when one realizes he is seen by 30 mil- 
lion on the quarterly Oral Roberts TV 
Specials . . . and by more millions 
weekly on the "Oral Roberts 
Presents" syndicated on 261 sta- 
tions. Add to this a weekly radio pro- 
gram and the fact that he, with his 
wife Patti. has recorded 14 albums on 
the Light label and you have an hon- 
est -to-good ness success story. 

With a warm, compelling vocal 
style, Roberts radiates an excitement 
about performing that not only comes 
from the new buoyancy of national 
popularity ... but also as a reward for 
some years of hard work. 

The son of Oral Roberts. Richard in- 
herited a well-known name from his 
(Continued on page W14) 





Patti and Richard Roberts 
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The proof is in the pudding: 
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Have some Lewis bluegrass 
gospel on any of these 
fine albums: 



JUST US 
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BEST BY A COUNTRY MILE 

•CAS-9709 0 3-9709 

THE COLORFUL LEWIS FAMILY . 
BEAUTIFUL 
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LEWIS COUNTRY 
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THE LEWIS FAMILY SING IN 
GOSPEL COUNTRY 

•CAS-9676 D3-9676 'CC-9676 

*, lecord, $5.98 □. stereo 8, $6 95 
', cassette, $6.95 
CANAAN RECORDS, WACO.TEXAS 76703 
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Continued from page W 7 

1967, accounts receivable tor the first 
month of operation amounted to 
about $34. Now they amount to some 
$186,000 a month wholesale. 

The product now goes to about 
5,000'dealers (Word does the distrib- 
uting) and about 1.000 more dealers 
a year are being "converted," that is, 
the secular stores are now accepting 
the basically religious product- The re 
sponse from young people has ac 
counted for this, for the most part. 
While the corporation is registered in 
Waco as a Texas firm, all of the pro- 
duction is done on the West Coast. 
Carmichael and his people use three 
or four studios, and his house has 
been turned into a sort of workshop 
for copyists, arrangers, and others. 

Still one does not begin to grasp the 
complete enormity of the operation. 
Carmichael does all of the music for 
the Oral Roberts weekly television 
shows and his tour specials a year. He 
has done the Billy Graham film scores 
since 1952. In the non-religious field 
he has done music (conducting and 
arranging) for specials with Peggy 
Lee, Barbara McNair. Duke Ellington. 
Debbie Reynolds, the King Family. He 
also wrote these scores. 

He has had his music in more than 
300 albums in the pop field, including 
those of Nat King Cole. Jack Jones. 
Roger Williams and the like. He ar- 
ranged and conducted the gold record 
of Williams" "Born Free." He has had 
four Grammy nominations. For nine 
of the past 10 years he has handled 
the music, in all phases, of the big 
Debbie Reynolds' Thalians show in 
the Los Angeles area. 

Carmichael, who conducts most of 
the Light sessions, is himself the 
backbone of the Lexicon catalog. 
Some 200 of the 500 copyrights in the 
company belong to htm, and he has 
60 film scores. 

But the biggest single package Car- 



michael has done along with col 
league Kurt Kaiser is 'Tell It Like It 
is," which he says started out as a 
"fun thing." 

It is, first of all, a folk musical. Writ 
ten in its entirety for local groups, it 
debuted at Baylor University in Waco, 
and really took off from there. There 
is no telling how many times it has 
been performed, with Lexicon provid 
ing all of the books. In Denton. Texas, 
one minister of music reports that his 
choral group performed it 108 times, 
and was looking for something else. 
So Carmichael and Kaiser wrote 
something else. But in the meantime, 
"Tell It Like It Is" was presented ev 
erywhere from campuses to shopping 
centers. It even became a NBC tele 
vision special, with the Baylor choir. 
His next such effort. "Natural High." 
went the same way. 

Next, Carmichael took his great 
song. "He's Everything To Me," and 
put it in a smalj paper back book with 
53 other selections, and sold it for 50- 
cents. 600,000 of them were swept up 
by churches and choral groups across 
the nation. So he put out the next one. 
a larger book, titled "He's Everything 
To Me and 103," and sold it for a dol- 
lar. They now come off the press in 
100.000 lots. Next will be "He's Every 
thing To Me Plus 153" in hard back 
for church congregations, melody and 
lyric, with an even larger book for the 
piano accompanist. 

Some 450 choir directors from all 
over the nation paid their own ex 
penses to visit Waco and see perform- 
ances of Lexicon Publications. An- 
other workshop, replete with packets, 
albums and songbooks. brought 
1,000 choir directors to the Greater 
Los Angeles Sunday School Conven- 
tion, climaxed with a presentation of 
two Lexicon musicals attracting an 
audience of 5,000. 



Sue Raney 

• Continued from page W-9 

"To me," she continues, "the Bible 
is endlessly fascinating and truly in 
spirational and contemporary gospel 
has proved to be an artistic explosion. 
The hymnal has been taken out of the 
rigid confines of the church by youth 
and infused and re interpreted with 
their boundless energy, spirit and re 
freshing candor. It has extended the 
horizon of creativity and provided the 
artist with unlimited scope. 

She also notes that contemporary 
gospel has astonished audiences in a 
most positive way. garnering over* 
whelming acceptance by the widest 
age group in musical history. It has 
broken barriers. The same song is 
likely to be played on gospel, rock, or 
middle of ■ t he-road stations. 

"Young people are turning on to re 
ligion their own way." Sue says, add- 
ing that. "I wrote the lyrics of 'One 
'Way' with them in mind— with upbeat 
music conveying the concept that 
'Jesus can take away all the sad feel- 
ing you've got, lifting you higher and 
higher, give you direction, remove im- 
perfection, take this one day to make 
it one way.' '* 

Sue points out that it's really too 
early to tell what the over-all public re- 
action of "Sue Raney's People Tree" 
will be. "The contemporaries of my 
teenage sister found the lyrics and 
tempos and underlying themes to be 
■in their bag." so to speak, and were 
highly enthusiastic in their approval." 

"And the people of my generation 
were iust as enthusiastic but in a dif- 
ferent way. For them, the lyrics had a 
greater intensity and spirit. They wel- 
comed the full orchestration and 
backing by the various vocal groups. 

"Even people beyond my gener- 
ation found the selections satisfying, 
but for yet other reasons. Many said 
that through this record they could 
see what the 'religious youth move- 
ment is all about' and felt a rap- 
proachment with the spirituality that 
some had lost sight of." Sue con 
eludes. 



America's #One 
Soul Group 

• Continued from page W-I3 

Boone. Johnny Cash. Jimmy Durante, 
and Dave Wilkerson. They have re- 
corded five albums tor Light Records, 
one of which is an unbelievable live 
performanceat Carnegie Hall, soon to 
be released. 

Other stops on The Disciples' tours 
included the Los Angeles Greek The- 
ater, the Harrisburg, Pennsylvania, 
Farm Show, two nights on national 
television from Explo 72, the Ken- 
tucky State Fair, the Nebraska State 
Fair and many college and university 
dates. 

Unity is an important factor in 
keeping a group together. The Dis- 
ciples individually feel it's their own 
personal ministry. 

Perry Morgan and Billy Thedford 
have been in the group from the be- 
ginning six years ago. Sandra Crouch, 
Andrae's twin sister, joined in 1970. 
Augmenting The Disciples is a pow 
erful band called Son Light, four out- 
standing musicians from Oklahoma 
City, (with their own LP soon to be re- 
leased on Light). 

Riehaid, Patti 
Roberts: Singers 

• Continued from page IV- 13 
father, but his success as a recording 
artist, concert soloist and television 
personality is exclusively his own. 

As a teenager he starred in a pair of 
musicals and later spent a year in 
summer stock at Kansas City's Star- 
light Theater. Today he spends four 
months every year in Hollywood work- 
ing in the Oral Roberts weekly shows 
and the innovative quarterly Specials. 
He has completed more than 200 
weekly programs as a regular soloist 
and has guest-starred with top per- 
formers in 14 Specials. 

The newest step in Richard's career 
is his appearance with his wife Patti 



Carol Carmiehael 
Debuts on Disks 

Mr. Carmichael's little girl. Carol, 
isn't little any more. First a stint with 
The Back Porch Majority, then a ses- 
sion of trouping around over the world 
with The New Christy Minstrels, then 
on to the Kirby Stone Company, and 
finally home again to L.A. for her 21st 
birthday and a shot at writing her own 
songs and recording her own LP's for 
Light Records. 

Her second LP. just released on the 
Light label, called "Carol Carmichael 
Songbook," is absolutely her own 
thing from cover to groove. According 
to her pappa, she designed the jacket, 
composed the songs, wrote the ar 
rangements, engaged the studio, 
hired the band, and produced the ses- 
sions. "She didn't even let me mix it 
down." With a third LP in the can and 
material written for a fourth, "I can 
hardly keep up with her." 

and an entire musical troupe in the 
new Richard and Patti Roberts Con- 
certs. These live performances 
throughout the United States are pro- 
duced and booked by Stitt-Coombs- 
Evans, Inc. The show also features 
The McCrary, an explosive new black 
gospel group, and includes on stage 
musicians and choreographed songs, 
all of which make it nothing short of a 
full musical production. 

In recent months Richard has wid- 
ened his tremendous television expo- 
sure even more with appearances on 
Steve Allen. Mike Douglas, David 
Frost, Dick Cavett and Dinah Shore. 

At a young 23, Richard Roberts' ca 
reer is moving at breathtaking speed, 
and that's just the beginning. 






^tafflg'fjgfagi oPUriffincj 

" ItYSPH SFKAPUH^ 



Mi 




Our Front Perch 




CC©OFALtOfUS 

L/CJTT GBOofWS -LS SS90 




UiMT EECO/SP3 





fhuft/ohnson 4 
The Sure foundation 

uattr recoups -t s- 



Urn >. ■■• »ith St*tt Sctan 




JIM VALLEY tf§UrRB20KpS 






ADW&oU oPLEXieou wtgicuc. 
ViACD (TEXAS 767<?3 



RALPU -AKfAIC^- 



oelv/M Ran. 

L/Of/T KEOOfZS LStt&Z, 



W-14 



OCTOBER 14, 1972, BILLBOARD 



Newton Has His Gospel Music Side 



• Continued from page W-4 

talk about any hypocrisy or disparity 
in appearance and reality that is sus 
pected in a person. It is common 
these days to even talk about enter 
tamers as having a credibility gap be 
tween their public and private life. But 
Wayne Newton, for one, will never be 
accused of having a credibility gap. 
Wayne has become the top recording 
artist of gospel records on the West 
Coast. 

Word Records, the leading label in 
gospel and religious music, has just 
released Wayne's first album for 
them. ' Only Believe." The album is 
not just a collection of religious tunes 
by a great recording artist. The songs 
contain that added dimension of emo- 
tion and intensity that only a truly reli 
gious person can give them. Wayne 
Newton is a religious person and 
"Only Believe" is an entirely credible 
album. 

Up until a few years ago. Wayne 
Newton s spiritual life was entirely a 
private matter. But then he guest 
starred on a "Bonanza" segment in a 
role with religious overtones. Wayne 
felt comfortable playing the part. He 
found that he enjoyed expressing an 
other deep and personal feeling like 
religion before the public. 

But then that's Wayne Newton. His 
adult life is a story of splendor and 
success. But there is always that 
backdrop of a humble beginning and 
of a plain and old fashioned adher 
ence to family, religion and country 
and concern for his fellow man. And 
this is a way of life that Wayne or any 
body can believe in. 

The same credibility that Wayne 
has on stage as a performer is the 
same credibility that he has in his self 
less commitment to charitable 
causes. He recently hosted the Jerry 
Lewis Muscular Dystrophy Telethon 
from Las Vegas. Every year he is an 
important part of the Danny Thomas 
lund raising drive for the St. Jude 
Hospital for children. He is also 
deeply concerned with American In- 
dian problems. So understandably. 



the St. John Indian School and mis 
sion is a charitable organization that 
is close to his heart. 

All this work has not been without 
recognition. Just this past July. 
Wayne received the Golden Plate 
Award from The American Academy 
of Achievement in Utah for excellence 
in his field. Past recipients of this 
award include John Wayne. David 
Wolper, Astronaut James A. Lovell 
and head specialist Dr. Michael DeBa 
key. But those who are truly close to 
Wayne Newton will admit that he is 
not doing it for the awards nor for 
record sales. He does it because he 
enjoys doing it and that is credibility. 

Pat Boone Family 

• Confinued from page W-4 

Pat's wife Shirley and their four 
daughters often join him in appear- 
ancesand demand for the Boone fam- 
ily has ballooned throughout the 
country. The ensemble has reflected 
all the positive elements that accu- 
rately represent the American Spirit. 

When the six appear together, it is 
not a contrived theatrical device, but a 
warm and talented blending of real 
people genuinely devoted to enter 
taming and. what is more important, 
to each other. 

Pat's popularity and success has 
been sustained throughout the years. 
He has been represented on the 
charts tor more than 200 consecutive 
weeks, an all time record. The next 
closest runner-up was listed 1 59 
times. Out of the top 40 recording 
stars during the rock 'n roll era he re 
mained among the top three. 

He has had no less than 60 songs 
on the charts, 15 of which hit the top 
10, His longest running hit. "Love Let- 
ters," stayed on the charts for 34 
weeks— a record tor a single— and re- 
mained #1 for five consecutive 
weeks in 1957. 



Welk Stars Score 
On Word Album 

The overwhelming response from 
television viewers to the voices of 
Norma Zimmer and Jim Roberts, 
regulars on the Lawrence Welk Show, 
led to their first Word album. "Whis 
permg Hope." 

This very successful recording has 
been followed by many others, includ 
mg '"His Name Is Wonderful.'' 
Norma's "Reach Out and Touch," 
and Jim's ' How Great Thou Art." 

With the familiar strains of duets 
such as "What a Friend We Have in 
Jesus.'' Norma and Jim express the 
heart of their own experiences, sing- 
ing with feeling and warmth. The 
hymns and sacred songs they have re 
corded feature rich orchestral and 
choral backgrounds, against which 
their talented voices blend in distinc- 
tive harmony. 

When not busy rehearsing or sing 
ing on the Welk Show or recording for 
Word. Norma might be found en 
grossed m painting (she is very 
proficient with oils) or perhaps skiing 
the slopes of California and Colorado 
or. as she did a few years ago. across 
the Alps in Europe. Randy. Norma's 
husband, taught her to ski, Their two 
boys are also avid winter sports en 
thusiasts. 

Jim plays a fine game of golf as a di- 
version from the tension of network 
television. Otherwise. Jim and his wife 
spend as much time as they can with 
their two sons at their Los Angeles 
home. 





Norma Zimmer 



Dave Boyer 

Dave Boyer Finds 
Comfort in Music 

Dave Boyer, recently signed to 
Word, used to be best known in night 
club circles. Singing under the name 
of Joey Stevens, Dave was the young- 
est Master of Ceremonies at Atlantic 
City's famed 500 Club. 

The son of a Pennsylvania minister. 
Dave began his singing career in 
church appearances with his family 
across the country. But at the age of 
15. Dave turned ' pro - ' and branched 
out on his own. a move that led 
quickly to the "500." 

Then tragedy struck the popular en- 
tertainer And at two o'clock in the 
morning on August 30, 1965. a 
drunken, doped, tearful Dave Boyer 
was about to take his life on a Penn 
sylvania railroad track. Two hours 
later a vibrant, joyful Dave Boyer had 
found an answer 

It has been a long and exciting road 
for Dave since that day. His perform- 
ances have taken him from coast to 
coast to reach young people every 
where. He has written a book, ap- 
peared on television and now has live 
albums on the Word label, his latest 
release entitled simply, "Dave Boyer " 

Dave is a gifted vocalist and saxo- 
phonist and weaves his musical tal- 
ents into a program that really pene 
trates the hearts of his audiences. 



Lexicon Music: 
Carmichael's Baby 

• Continued from page W-14 
michael has done along with col 
league Kurt Kaiser is "Tell It Like It 
is." which he says started out as a 
"fun thing," 

It is. first of all. a folk musical Writ 
ten in its entirety for local groups, it 
debuted at Baylor University in Waco, 
and really took off from there, There 
is no telling how many times it has 
been performed, with Lexicon provid 
mg all of the books. In Denton, Texas 
one minister of music reports that his 
choral group performed it 108 times 
and was looking tor something else 
So Carmichael and Kaiser wrote 
something else. But in the meantime 
■ Tell It Like It Is" was presented ev 
erywhere from campuses to shopping 
centers. It even became a NBC tele 
vision special, with the Baylor choir 
His next such effort. "Natural High.' 
went the same way. 

Next. Carmichael took his great 
song. "He's Everything To Me." and 
put it in a small paper back book with 
53 other selections, and sold it for 50 
cents. 600.000 of them were swept up 
by churches and choral groups across 
the nation. So he put out the next one. 
a larger book, titled "He s Everything 
To Me and 103." and sold it for a dol 
lar. They now come oft the press in 
100.000 lots Next will be "He's Every 
thing To Me Plus 153" in hard back 
for church congregations, melody and 
lync. with an even larger book for the 
piano accompanist. 

Some 450 choir directors from all 
over the nation paid their own ex 
penses to visit Waco and see perform 
ances of Lexicon Publications. An 
other workshop, replete with packets, 
albums and songbooks. brought 
1,000 choir directors to the Greater 
Los Angeles Sunday School Conven 
tion. climaxed with a presentation of 
two Lexicon musicals attracting an 
audience of 5,000. 

Lexicon. Light and Word have come 
a long way together. 
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When you think 
Folk Musicals . . . 

think light/lexicon 



LIGHT/LEXICON revolutionized the youth musical scene with 
TELL IT LIKE IT IS. But it didn't end there. Bringing you great 
folk musicals that say all the things you believe has become a 
habit for Ralph Carmichael and his brilliant team. 





IN CHRIST THERE IS NO EAST 
OR WEST 

Clark GASSMAN 

LS-5574-LP; 37534 — Songbook 



THE BOY WHO CAUGHT THE FISH 

Jack COLEMAN 

LS-5588-LP; 37538— Songbook ($1.95) 



NATURAL HIGH 

Ralph CARMICHAEL S Kurt KAISER 
LS-5558-LP; 37507 — Songbook 



REQUIEM FOR A NOBODY 

Tedd SMITH 

LS-5576-LP; 37537 — Songbook 




TELL IT LIKE IT IS 

Ralph CARMICHAEL & Kurt KAISER 
LS-5512-LP; 37501 — Songbook 



All musicals available in 12" stereo LP ($5 98), 

siereo 6 tape or cassette ($6.95 each). All 

song books $295 each, unless otherwise indicated. 
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By JULIAN COLEMAN 

More than 700 black businessmen and white executives from 
major corporations across the nation gathered for the annual black 
and minority business and cultural exposition PUSH Expo '72 held 
last week in Chicago, III. Over 24 recording acts from some of the 
major record companies around the country performed at one of the 
seven music concerts held during the five day exhibition. Isaac Hayes, 
Aretha Franklin, Gladys Knight and the Pips, The Jackson Five, and 
Donny Hathaway were among those that performed. Motown's Presi- 
dent Barry Gordy delivered the keynote address. 

Sidney Seidcnberg, president of SAS Inc. announced the eighth 
European tour of The Patterson Singer, beginning Oct. 9th in Berlin. 
The 24-datc tour under the Frankfurt, Germany-based Lippmann & 
Rau Concert Agency will take the Patterson Singers, who record for 
United Artists, to Germany, Switzerland. Scandinavia and England. 

Concert Capri & Executive Entertainment will present an after- 
noon of Shower of Stars Oct. 22 at Los Angeles Forum, headlined by 
The Staple Singers with The Chi-Litcs, The Dramatics, Rufus 
Thomas and The Main Ingredients. MGM will film a third in the 
"Shaft" series entitled "Shaft In America." The original script by 
Stirling Silliphant will again star Richard Roundtree. 

BITS AND PIECES: 

"My Dream" by The Soft Tones on Avco is beginning to show 
up big in the Baltimore-Washington markets and now breaking in 
Philadelphia. . . . New album product from the Mandala label in- 
cludes The Vibrations, "Taking A New Step," and Ben E, King, "The 
Beginning of It All." Both showing signs of becoming good solid 
album entrys. Mandala is distributed by Starday-King Records out of 
Nashville. 

Shirley Caesar's latest single "Get Up My Brother" on Hob, 
Scepter's gospel label has the feel of an "Oh Happy Day." Check it 
out. . . . New Billy Preston LP due to be released Oct. 8th. It's en- 
titled "Music is My Life." 

PICKS AND PLAYS: 

Temptations, "Papa Was a Rolling Stone," (Gordy); Harold 
Melvin and The Blue Notes, "If You Don't Know Me By Now," 
(Phil. International); Eddie Kendricks, "If You Let Me," (Tamla); 
Denise LaSalle, "A Man Sized Job," (Westside); Johnnie Taylor, "Stop 
Doggin' Me," (Stax); Four Tops, "(It's The Way) Nature Planned It," 
(Motown); Manhattans, "One Life to Live," (Deluxe); Persuaders, 
"Peace In The Valley," (Win or Lose); Eddie Holman, "My Mind 
Keeps Telling Me," (GSF); Billy Preston, "Slaughter" (Theme from 
"Slaughter"), (A&M); Johnny Williams, "Slow Motion, Part 1." (Phil. 
International); Stylistic*. "I'm Stone In Love With You," (Avco); 
Honey Cone, "Innocent Til Proven Guilty," (Hot Wax); Independ- 
ents, "I Just Want to Be There," (Wand); Betty Wright, "Baby Sit- 
ter." (Alston); Lamont Dozier, "Why Can't We Be Lovers." (Invic- 
tus); Temprees, "Dedicated to The One I Love," (We Produce); Chi- 
Lites, "A Lonely Man." (Brunswick); Isaac Hayes, "Theme From 
'The Man'," (Enterprise); Laura Lee, "If You Can Beat Me Rockin' 
(You Can Have My Chair)" (Hot Wax). 
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I'LL BE AR0UND/H0W COULD 1 

LET YOU GET AWAY 9 

Spinners, Atlantic 2904 (Bellboy/Assorted, 
BMI/Beltboy, BMI] 

USE ME 7 

Bill Witherj. Sussex 241 (Buddah) (Interior, 
BMI) 

FREDDIE'S DEAD (Theme From 

"Super Fly") 10 

Curtis Mayfteld, Curtom 197S (Buddah? 
tCurlom, BMI) 

GOOD FOOT, Part 1 10 

James Brown Polydor 14139 
(Dynatone /Belinda, BMI) 

EVERYBODY PLAYS THE FOOL 14 

M«in Ingredient, RCA 740731 
(Giant Enterprise, BMI) 

BEN 9 

Michael Jackson, Motown 1207 (Jobete, 
BMI) 

WOMAN DON'T GO ASTRAY 8 

King Floyd, Chimneyville 443 (Cotillion) 
(Malaco-Roffignac, BUI) 



Four Tops, Motown 1210 (Stone Agate, 
BMI /Jobete, ASCAP) 

MY MAN IS A SWEET MAN 11 

Millie Jackson, Spring 127 (Polydor) 
(Gaucho/Belinda, BMI) 

THINK (About It) U 

Lynn Collins, People 608 (Polydor) 
iDynatone/Belinda, BMI) 

ONE LIFE TO LIVE 7 

Manhattans, Deluxe 139 (Starday/King) [Fort 
Knox-Nattahnam, 8MU 

(Win, Place or Show) SHE'S A WINNER 9 

Intruders, Gamble 672 (Assorted, BMI) 

HONEY I STILL LOVE YOU 9 

Mark IV, Mercury 73319 (Alga/ 
Johnson-Hammond, BMI) 

BACK STABBERS 15 

O'Jays, Philadelphia International 7-3517 
(CBS) (Assorted, BMI) 

(They Long to Be) CLOSE TO YOU 12 

Jerry Butler Featuring Brenda Lee Eager, 
Mercury 73301 (U.S. Songs/Blue Seas/Jac, 
ASCAP) 

FOOL'S PARADISE 7 

Sylvers, Pride 1001 (MGM) (Lion's Track, 
BMI) 

WHY CANT WE BE LOVERS 6 

Lamont Dozier, Invictus 9125 (Capitol) 
(Gold Forever, BMI) 

SWEET CAROLINE 8 

Bobby Womack & Peace, United Artists 50946 
(Stonebridge, ASCAP) 
SLAUGHTER (Theme From 
"Slaughter") 5 

Billy Preston, A&M 1380 (Irving/Web, BMI) 

MY MIND KEEPS TELLING ME S 

Eddie Holman, GSF 6873 (Namloh, BMI) 

GUESS WHO 6 

B.B. King, ABC 11330 (Michele, BMI) 

TOAST TO THE FOOL 9 

Dramatics, Volt 4082 (Conquistador, 

ASCAP/ Groovesvi lie, BMI) 

SLOW MOTION, Part 1 6 

Johnny Williams, Philadelphia International 
73516 (CBS) (Assorted, BMI) 

BABY SITTER 4 

Belty Wright, Alston 4614 (Atlantic) 
(Sherlyn, BMI) 

DEDICATED TO THE ONE I LOVE 4 

Temprees, We Produce 1B0B (Stax) 
(Trousdale, BMI) 
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24 YOU'RE STILL A YOUNG MAN ... I 

Tower of Power, Warner Bros. 7612 (Kuptillo, 
ASCAP) 

16 OPEN HOUSE AT MY HOUSE 10 

Little Johnny Taylor, Bonn 64 (Jewel) 
(Su-Ma/Rogan, BMI) 

14 THIS WORLD 11 

Staple Singers, Stax 0137 
(Sunbeam, BMI) 

35 STOP DOGGIN' ME 4 

Johnnie Taylor, Stax 0142 (Groovesvi Me/ 
East/Memphis/Conquistador, ASCAP) 

34 IF YOU LET ME 5 

Eddie Kendricks, Tamta 54222 (Motown) 
(Jobete/Stone Agate. BMI) 

41 A LONELY MAN 3 

Chi-Liles, Brunswick 55482 (Julio-Brian, BMI) 

40 DON 7 EVER BE LONELY 3 

Cornelius Brothers ft Sister Rose, United 
Artists 50954 {Unart/Stagedoor, BMI) 

48 A MAN SIZED JOB 2 

Denise taSalle, Westbound 206 (Chess/ 
Janus) {Ordena/Bridgeport, BMI) 

33 HOW CAN YOU MEND A 

BROKEN HEART 4 

Spoonbread, Slang 5043 (All Platinum) 
(Casserole/Warner/Tamerlane, BMI) 

35 37 GUILTY 4 

Al Green, Bell 45-258 (Toasted/Screen 
Gems-Columbia, BMI) 

^Sfr 46 IF YOU CAN BEAT ME ROCKIN' 

(You Can Have My Chair) 2 

Laura Lee, Hot Wax 7207 (Buddah) 
(Gold Forever, BMI) 

37 30 ENDLESSLY 5 

Mavis Staples, Volt 01052 (Vogue, BMI) 

tjtfw — IF YOU DONT KNOW ME BY NOW 1 

Mif Harold Melvin & the Blue Notes, 

Phil. International 3520 (CSS) (Assorted BMI) 

& 44 THAT'S HOW LOVE GOES 3 

Jermaine Jackson, Motown 1201 (Jobete, 
ASCAP) 

40 42 KEEP ON RUNNING 3 

Stevie Wonder, Tamla 54223 (Motown) 
(Stein & Van Stock/Black Bull, ASCAP) 

41 39 MAY THE BEST MAN WIN 4 

Ollie Nightengale, Pride 1002 I MGM] 
(Buller/Chaopell ASCAP) 

42 43 MY DING-A-LING 3 

Chuck Berry, Chess 2131 (Isales, BMI) 
m — I'M STONE IN LOVE WITH YOU 1 

Stylislics, AVCO 4603 {Bellboy Assorted, BMI) 

PEACE IN THE VALLEY 1 

Persuaders, Win or Lose 225 (Cotillion) 
(Cotillion, BMI) 

oftw — PAPA WAS A ROLLING STONE 1 

Wl Temptations, Gordy 7121 (Motown) 

(Stone Oiamond, BMI) 
A - INNOCENT TIL PROVEN GUILTY .1 

Wbf Honey Cone. Hot Wax 7208 (Buddah) 

{Gold Forever, BMI) 

47 49 TOO LATE 2 

ftueben Bell, Deluxe 140 (Starday-Kingl 
(Fast Music, BMI) 

m — I JUST WANT TO BE THERE 1 

■"*> independents. Wand 11249 (Scepter) (Our 

Children's/Mr. T/Cherita, BMI) 

49 50 GET UP AND DO SOMETHING 

FOR YOURSELF I 

Solomon Burke, MGM 14425 (The 
Kid's Music, BMI) 
tjfjw — THEME FROM "THE MAN" 1 

Isaac Hayes, Enterprise 9058 (Stax/Volt) 
(East, V em phi j Incense, BMI) 




Stax's Staple Singers presenting Flip Wilson with the first tickets to 
their forthcoming concert at the L.A. Forum, which will take place Oct. 
22nd. (L. to R., Cleo Staples, Flip Wilson, 'Pop' Staples and Mavis 
Staples). The Forum concert will mark the end of a cross-country tour 
for the first family of pop gospel. 



• Continued from pane 14 

Bluefield. W. Va. Mike Hammer 
was the previous program director 
of WKAZ. . . . Don Day has been 
promoted to operations manager of 
WBAP and WBAP-FM. Replacing 
him on the air is Mike Hoey, who 
had been program director of 
WBAP-FM. 

* * * 

Larry Cohen, formerly national 
promotion director of Jamie/ 
Guyden Records, headquartered in 
Philadelphia, has joined United 
Artists Records in New York in a 
promotional capacity. New promo- 
tion director of Jamie/Guyden is 
Bobbl Silver, a female. More and 
more women are coming into their 
own in record promotion. When I 



was in Seattle the other day. met 
four of them, all pretty. And, of 
course. Jan Basham at Record Mer- 
chandising. Los Angeles, is one of 
the best promotion "men" in the 
business. 

* * ★ 

Churt Hanson is the new man- 
ager of KPSE-FM. San Diego. He 
replaces Ernie Winn, who has 
moved lo Dallas to join the pro- 
gramming division of TM Produc- 
tions. TM, incidentally, provides 
KPSE-FM with its "The Velvet 
Sound" automation programming. 
H Bltton had been general sales 
manager of KPSE-FM. . . . Lineup 
at KCEN, Reno. Nev.. now shapes 
up this way: Bobby Magic 6-10 
a.m., Chris Mitchell until 2 p.m., 
Dave Price 2-6 p.m., Phil Harvey 



6-midnight, and John West mid- 
night-6 a.m. . . . Charlie Van is 
the program director in El Paso of 
XELO. the Mexican powerhouse. 
His number is 915-532-6978 and 
he's seeking some bilingual air 
personalities. . . . KHCW-FM. 
Denver, air personalities includes 
Dave Meacham 6-9 p.m., Larry 
Vanorc 9-mtdntght, and Frank 
Stanton midnight-6 a.m. Rest of 
time, the station simulcasts the 
MOR programming of KHOW. 
WCOW-FM, while separate, fea- 
tures popular MOR LP cuts and 
jazz; about 60 percent of the 
programming is jazz. 

* * * 
Robert J. Leonard! has joined 
WGAN, Portland, Me. He'd been 
(Continued on next page) 
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• Continued 

bia; "Bandstand," (LP), Family, United Artists. . . . CHSR, College 
Hill Student Radio, U. of New Brunswick, New Brunswick Teacher's 
College, Saint Thomas U., Fredericton, N.B., Pat Chakas reporting: 
"Hurtwood Edge," (LP), Tim Wcisberg, A&M; "2nd Right, 3rd 
Row," (LP), Eric Von Schmidt, Quality (Poppy); "Black and White," 
Three Dog Night, Dunhill. 

* * * 

MIDWEST — Missouri — KCLC-FM, The Lindenwood Colleges. 
St. Charles, Chuck Lackner reporting: "Diamonds in the Rough," 
(LP), John Prine, Atlantic; "Passage," (LP), Bloodrock, Capitol; 
"Casey Kelly," (LP), Casey Kelly, Elektra. . . . KRC, KRC-FM 
(CATV), Rockhurst College, Kansas City, Pete Modica reporting: 
"Sunday Morning Sunshine," Harry C ha pin, Elektra; "Rockin' Pneu- 
monia — Boogie Woogie Flu," Johnny Rivers, United Artists; "How 
Long," John David Souther, Asylum. 

Camble-Huff to Broaden 
Range of Musical Product 
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SUPERFLY 1 


26 




BUMP CITY 1 






Curtis Maylield/Soundtrack, Curtom CRS 8014 
ST (Buddah) 




Tower of Power, Warner Brothers BS 2616 


2 




ALL DIRECTIONS 1 

Temptations, Gordy G 962 (Motown) 


27 





GUESS WHO 1 

B.B. King. ABC ABCX 759 


3 




STILL BILL 1 

Bill Withers, Sussex SXBS 7014 'Buddah) 


28 




SOUL CLASSICS 1 

James Brown, Polydor SC 5401 


4 


- 


BACK STABBERS 1 

O'Jays, Philadelphia International KZ 31712 
(CBS) 

BEN 1 

Michael Jackson, Motown M 755 L 

irauAlllE e 

Jermaine Jackson, Motown M 752 L 

ROBERTA FLACK & DON NY HATHAWAY 1 

Atlantic SO 7216 

LONDON SESSIONS 1 

Chuck Berry, Chess CH 6002 


29 




FIRST TAKE 1 

Roberta Flack, Atlantic SO 6230 


S 
6 
7 
g 
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SPICE OF LIFE 1 

Jerry Butler. Mercury SP.M 2-7502 

BEALTITUDE/RESPECT YOURSELF ... 1 

Staple Singers, Stax STS 3002 

I cue eriu rrt^nurn a 

LETS STAY TOGETHER 1 

Al Green. Hi SHL 32070 (London) 

FLYING HIGH TOGETHER 1 

mokey Robinson & the Miracles, Tamla T 

316 L (Motown) 


9 


— 


A LONELY MAN 1 


34 




CHICAGO V 1 






Chi-Lites, Brunswick Bl 75479 






Chicago. Columbia KC 31102 


10 




NATURE PLANNED IT 1 


35 




1 WROTE A SIMPLE SONG 1 






4 Tops, Motown M 748 L 






Billy Preston, A&M SP 3507 


n 




L00KIN' THROUGH THE WINDOWS . 1 

Jackson 5, Motown M 750 L 


36 




TUINfe* Hhniit IIS 1 

Lyn Collins, People PE 5602 (Polydor) 


12 




IF LOVING YOU IS WRONG, 1 D0NT 
WANT TO BE RIGHT 1 

Luther Ingram, Koko K0S 2202 (Stax/ Volt) 


37 


— 


Isaac Hayes/ Soundtrack. Enterprist/MGM 
ENS 2-5002 (StaaTVolt) 


13 




BROTHER, BROTHER, BROTHER 1 

I.I.,., Denek*ee T Ueh»*L TftJC fft jj.l. 

wty Hrotnsrs, i-ne-ck ins 3009 (Buddah) 


38 





AL GREEN 1 

Boll 6076 


14 




1 MISS YOU 1 

Harold Melvin 4 the Blue Notes, Philadelphia 
International KZ 31648 (CBS) 


39 




MUSIC IS THE MESSAGE 1 

Kool 6 the Gang. Oellle DF 2011 


15 
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UPENDO Nl PAMOJOS ... . . 1 


40 




THE BEST OF OTIS REDDING 1 






Ramsey Lewis Trio, Columbia KC 31096 




Atco SD 3-801 


IS 




CORNELIUS BROS. & SISTER ROSE . 1 

United Artists UAS 556B 


41 


— 


STYLISTICS 1 

Avco AV 33023 


17 





AMAZING GRACE 1 

Aretha Frenklin/James Cleveland, Atlantic SD 
2-906 


42 


— 


ranejLncpe 1 , 

Crusaders, Blue Thumb BTS 6001 (Famous) 


18 





MUSIC OF MY MIND 1 


43 




BLACK MOSES 1 






Stavia Wonder, Tamla T 314 L (Motown) 




Isaac Heyes Enterprise ENS 2-5003 (Stax/ 
Volt) 

i c i hi err i*i riDi v iiimm i 

Johnny Nash, Epic KE 31607 (CBS) 


19 

20 







BITTER SWEET 1 

Main Ingredient, RCA LSP 41677 

CARLOS SANTANA 4 BUDDY 


44 








MILES LIVE 1 


45 




LOVEMEN 1 






Columbia KC 31306 






Ttmprwi , Wa Produce XPX 1 901 (St ax/Volt) 


91 




ALL THE KING'S HORSES 1 


46 




LOVE, PEACE & SOUL 1 






Grover Washlnjton, Jr., Kudu KU 07 (CTI) 




Honey Cone, Hoi Wax HA 713 (Buddah) 


22 




UNDERSTANDING 1 


47 




FEEL GOOD 1 






Bobby Womack, United Artists UAS 5577 




ike A Tina Turner, United Artists UAS 5598 


23 




I'LL PLAY THE BLUES FOR YOU 1 


48 




HOLLYWOOD 1 






Albert King, Stax STS 3009 




Crusaders, MoWtst MW 1 181 (Motown) 


24 




THERE IT IS 1 


49 




SPREAD THE WORD 1 






Jamas Brown, Polydor PO 5028 




Persuasions, Capitol ST 11101 


25 




GREATEST HITS ON EARTH 1 


50 




RARE HENDRIX 1 






5th Dimension, Sell 1106 




Jlmi Handrlx, Trip TLP 9500 



Vox Jox 



• Continued from preceding page 

with WMOD-FM, Washington. So 
the lineup at WGAN now consists 
of Bud Sawyer, Jack Tupper, 
Leonard!, Al Anderson, and Bob 
Kwesell. Charles R. Sanford is gen- 
eral manager of the station. . . . 
Brace A. Houston has been pro- 
moted to general manager of WRC 
and WRC-FM, Washington. He 
succeeds Peter O'Rcilh . . . . Look- 
ing for work is Stewart Wright, 19, 
first ticket, 803-524-4875. . . . 
Chuck Dougherty, a name that I 
haven't heard much the past many 
months, has been named program 
director of WIMR in Camden 
(Philadelphia). He'll continue his 
10 a.m. -2 p.m. show. Rest of 
lineup includes Bill Blrchcr, morn- 
ings; Dan Curtis, George Lord, 
and Lee Meredith. One of the first 



things Dougherty did was pick up 
the Bill Ballance "Feminine 
Forum" talk show, which is being 
syndicated out of Los Angeles 
by Dick Clark Productions. If 
you'd like a demo of the show, call 
Clark. 

* * * 

Jim Carter has left KNIT, Abi- 
lene, Tex., and has headed for 
New York to get a job. You can 
reach him care of Bobby Wayne 
at 212-861-5904. . . . Martin 
Douglas, 213-388-2828 is looking 
for an MOR and rock position. Has 
considerable experience and poise. 
Worked both soul stations in De- 
troit. . . . The Magnificent Mon- 
tague has returned to Los Angeles 
radio. XPRS, the Latin-based op- 
eration. Dave King, the program 
director of the station has resigned. 
No connection. . . , Terry Wood is 



out at WCHB, Detroit, and the 
new program director is Wade 
Briggs. . . . Randy Wood is out at 
KITE, San Antonio. Speaking of 
KITE, one of the former KITE 
personalities. Bob Pierson, is now 
doing news at KXYZ, Houston. 
. . . Chris Carpenter has joined 
WHIO, Dayton, Ohio, in a mid- 
night-5 a.m. show. 

★ * * 
If you've got $2 extra on your 
budget (the radio station's, not 
your weekly beer money), may I 
suggest you send for a copy of 
"Compressed Speech Demo" from 
the National Center for Audio Ex- 
perimentation, Radio Hall, Univer- 
sity of Wisconsin, Madison, Wis. 
53706. I've heard demonstrations 
of compressed speech and they're 
quite educational. Some techniques 
might be useful on Top 40 stations. 



NEW YORK — Kenny Gamble 
and Leon Huff, the production 
team behind the Philadelphia In- 
ternational and Gamble Records 
labels, plan to broaden the range 
of musical styles for their product 
beyond the field of contemporary 
black pop music, their current 
mainstay. This expansion occurs 
at a time when industry executives 
are increasingly emphasizing the 
sales potential of black music. 

Gamble and Huff are not turn- 
ing their backs on the music with 
which they are generally associ- 
ated. According to them, they feel 
that the stylistic labels applied to 
contemporary music are often re- 
stricting. Leon Huff stated, "We 
never segregated our music. Some 
people label us 'black' or *r*4b* just 
because we're black." 

Huff feels that both be and 
Gamble have always focused on 
purely musical criteria, however. 
He underscored the misconception 
created by stylistic labels by noting 
that many of the team's earlier 
production efforts involved white 
acts like the Soul Survivors. 

While their current artists' rost- 
ers are basically black. Gamble 
and Huff do not view their de- 
cision for more variety as a major 
change in direction, nor do they 
feel their attitude is revolutionary: 
they cite the impact of all black 
music on contemporary pop music, 
and the consequent interchange of 
styles, as a continuing process, and 
they note that artists as varied as 
the Beatles, the Stones and the 
Rascals all utilized black idioms 
and matched them to their own 
work. 

In the past, Gamble and Huff 
handled a variety of acts because 
they felt that the music itself was 
more important. "That's why we 
produced acts that weren't strictly 
r&b or soul, like a Nancy Wilson, 
a Laura Nyro or a Dusty Spring- 
field," explained Huff. 

New Staff 

As for the specific directions for 
growth, those remain contingent on 
the development of a new produc- 
tion staff and the goals of the mu- 
sicians they work with, they said. 
"The label they've given us is 
r&b producers,' H Huff noted, "but 
we're going to try and get into 
jazz, into the pop thing, into a lot 
of areas. It will depend on the 
kind of people that are attracted 
to us." 

If Gamble and Huff like any 
label for their work, it is a geo- 
graphic one. They plan to continue 
basing their operations in Phila- 
delphia, and they are confident 
that the city will continue to reflect 
the increasing musical growth 
which they have perceived there in 
recent years. 

While the Cameo/Parkway la- 
bel brought Philadelphia a brief 
taste of national fame for its 
music during the late *50's and 
early '60's, Gamble and Huff, 
along with many other musicians 
based there like Thorn Bell, feel 
that the city is once again a po- 
tential stronghold for the industry. 

Gamble-Huff Productions itself 
does suggest the team's accuracy 
when they suggest that that city 



has never really been without ac- 
tivity. But as Huff noted, The 
idea we have now is to implant a 
'Philadelphia Sound' as a consist- 
ent thing." With the operation set 
to move into the old Cameo/ Park- 
way building, where the original 
studio will be redesigned and up- 
dated for modern studio tech- 
niques, and Philadelphia's Sigma 
Sound Studios still pulling talent 
from outside the city, the city's 
music industry has been encour- 
aged at the prospect of a new wave 
of activity there. 

CBS Agreement 

As for the team's relationship 
with CBS, which distributes both 
Gamble-Huff labels, they feel that 
the production arrangements and 
merchandising involved reflect 
CBS's commitment to the black 
market, which, they admit, poses 
specialized problems for promo- 
tion and merchandising. Those 
problems are better handled by 
other executives, however, for, as 
Huff noted, the two producers con- 
sider themselves primarily creative 
forces. "We're not businessmen," 
Huff concluded, and he noted that 
the team refused to follow the ex- 
amples of some artists who become 
involved in all aspects of produc- 
tion and marketing. Huff saw that 
course as the potential downfall of 
many artists. 

In discussing promotion and 
marketing. Huff further explained 
the differences between the black 
market and the pop and rock mar- 
kets in terms of individual in- 
volvement, rather than specific 
styles. Huff noted that the strength 
of the black influence is itself a 
testament to the greater importance 
of music for black culture. But he 
quickly added, "Black people buy 
anything they like, not just because 
of color," noting that white artists 
like the Rascals had succeeded in 
building strong black audiences. 

With the young black consumer 
cited as the most critical listener, 
Huff feels that black music's in- 
fluence will continue to be vital. 

Genesis Films 

• Continued 

campus film societies and muse- 
ums, has grown both through word 
of mouth and through presenta- 
tions at NBC conventions and the 
Coffee House Circuit convention 
held annually by Directions Un- 
limited for that association of stu- 
dent-run coffee houses. The Cof- 
fee House Circuit convention has 
devoted increasing time to screen- 
ing Genesis product, and one film, 
"Come to Your Senses," has re- 
ceived attention and exposure from 
that screening which led to a film 
presentation in Central Park. 

While the film market continues 
to change, as evidenced by the dis- 
parity between the large West 
Coast experimental audience and 
the smaller but still growing East- 
ern campus market, Genesis re- 
mains confident that their very 
smallness of size will continue to 
afford advantages in service and 
guidance for clients. 
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SELL SOFTWARE TOO 



See Showrooms Hitting $3 Bil by 75; 
Electronics Vying as Top Category 



MINNEAPOLIS — Consumer 
electronics is one of Ihe fastest 
growing merchandise categories in 
the mushrooming catalog show- 
room field, according to several 
experts interviewed here, who said 
that many operations are carrying 
software too. Showroom sales vol- 
ume is expected to hit $3 billion by 
1975 and will involve 400 differ- 
ent operations within the next 18 
months. 

Harold Roitenberg, president, 
Modern Merchandising, which has 
16 showrooms, was among those 
rating electronics high. His firm is 
also offering tapes and records and 
is racked by J. L Marsh, also lo- 
cally based. Prices on all items are 



By IRENE CLEPPER 

usually 5 to 10 percent lower than 
at retail stores. 

While hardware presents little 
problem in the once-a-year catalogs 
of showroom merchandisers, chart 
perishable software does, and rack 
jobbers have proved valuable be- 
cause of their expertise, Roitenberg 
said. However, the nostalgia wave 
and better movement of label cata- 
log items has caused Modern Mer- 
chandising to consider some soft- 
ware buying on its own, he said. 

Many of the top catalog show- 
room merchandisers arc located in 
this market, including Creative 
Merchandising, American Mer- 
chandisers, Dayton-Hudson, NABS 
and Modern. 




Now ranked as a $1.5 billion in- 
dustry, the business will have its 
biggest year in 1972. according to 
Charles Wilson, president, Ameri- 
can Merchandisers, who believes 
there are at present 200 showroom 
operations in the "creative" cate- 
gory, whose sole business is cata- 
log showrooms. Counting firms 
with subsidiary catalog operations, 
the total is more like 800. 

Catalog showrooms are not new. 
They go back a quarter of a cen- 
tury or more. But until the last five 
or six years, they were mainly one- 
and two-store operations, located 
on side streets and with an inven- 
tory right on the shelf. 

American Merchandisers ar- 
ranged for the publication of 1.5 
million catalogs this year, and has 
already "bought time" at the print- 
ers for 3 million catalogs next year, 
Wilson said. 

American merchandisers is re- 
garded second in the catalog co- 
ordinating field. First place is held 
by Creative Merchandising, the 
organization from which Modern 
Merchandising originated. Modern 
Merchandising is fast climbing and 
had totaled sales last year of $40.8 
million, which it expects to double 
in '72, when by year end it will 
have 22 showrooms. 

Fast Growth 

Supermarkets General is in the 
field; the May company has 
formed an association with a Ca- 
nadian company to merchandise 
via catalog showrooms and another 
department store giant, Dayton- 
Hudson here, announced in Sep- 
tember that it had purchased two 
catalog showroom companies and 
would be expanding into the field. 
Dayton-Hudson had done some ex- 
perimenting with direct mail mer- 
(Continued on next page) 



CONSUMER electronics and software are popular items with catalog 
showroom merchandisers. Above, a customer in a La Belle's store 
selects items. This is one of 16 showrooms operated by Modern Mer- 
chandising, Minneapolis. 



ITA, EIAJ 
JOINT PLAN 

LOS ANGELES — The cas- 
sette hardware committee of the 
International Tape Assn. (ITA) 
will engage for the first time 
in an interchange of technical 
information with the Electronics 
Industry Assn. of Japan tape 
recorder committee. 

The ITA cassette hardware 
committee is co-chaired by Ed 
Banscn of Norelco and Dick 
Lovisolo of Panasonic. 

A new member. Columbia 
Records, is also now on the 
ITA roster. 



WAIT ON RETAIL 

Sony TVC Thrust 
Industry, Teaching 

By EARL PAIGE 

CHICAGO — Sony Corp. continues to entrench itself in the in- 
dustrial and educational television cartridge field. It's U-Matic Show- 
case here attracted 35 exhibitors of software and a program listed 21 
more with material for the U-Matic %-in. format. Not surprisingly, 
most exhibitors said sales of the system in the consumer market is not 
imincnt, though several said they have material that will appeal to 
consumers. Spokesmen for both Sony and the only duplicator here 
confirmed plans for a new blank Va videocassette aimed at insuring 
standardization of software quality. 

At least two retail firms in this market, however, have recently 
promoted the Sony U-Matic at the consumer level, even though it 
lists for $1,395 as a player-recorder and $995 as a player-only, with 
very little software available explicitly for the home market. Polk 
Bros, advertised the Sony (Billboard, Aug. 26) and Carson Pirie Scott 
promoted it (Billboard, Sept. 16). Polk officials said their effort is 
in part to prevent consumers from passing up purchases of TV sets 
for fear CTV would make current TV sets obsolete. Carson Pirie 
Scott intends mainly to test consumer reaction to the new TVC me- 
dium, as well as to draw traffic. 

Typical of software exhibitors' direction here were the com- 
ments of Robert L. Bastian, Vidcorecord distributor, who said all 
his efforts now is in the educational field. "I see this system as being 
two or three years off as a consumer item." Rental price of Video- 
record programs are typically S50 monthly for a 60-min. cassette; 
sale price for 60-min. cassettes is $325. 

Several exhibitors showed catalogs including sports, with many 
inspirational rather than "how to." A spokesman for Oxford Films 
said his firm's sports action series was "motivational." (22-min. lists 

(Continued on Action Record Page) 

Retailer Says Simul-Releases 
Could Help Halt Bootleggers 

By MAURICE ORODENKER 

release of both album and tape. 
If they have enough confidence in 
the record album," he added, "they 
should show the same confidence 
in the tape." 

Eddie pointed out the importance 
of early release by what Columbia 
did with its "I Miss You" album 
by Harold Melvin & the Blue 
Notes, and "Back Slabbers" by the 
O'Jays. Within four days of the 
release of the albums, the tapes 
were in the stores. In addition, 
Columbia placed a newspaper ad 
in the newspapers advising that 
tapes of the albums were available 
now in all record stores. This 
meant, said Eddie, getting a jump 
on the bootleggers. 

Another factor, he added, would 
be in having a better catalog of 
tapes. "If the manufacturers would 
place everything on tape, it would 
help freeze out the bootleggers." 
A bigger selection, Eddie said, 
would mean less reliance on the 
(Continued on next page) 



CAMDEN, N.J. — Unless the 
record-tape manufacturers really 
get behind the retailers, bootleggers 
are going to take over the entire 
(ape business. This is the feeling 
expressed by Broadway Eddie, op- 
erator of the midtown Broadway 
Record Shop, one of the largest in- 
dependent stores in the area. 

Eddie's biggest competition in 
selling tapes — and he keeps an in- 
ventory of upwards to 4,000 pieces 
in his store — is the bootlegger "who 
always seems to come out first with 
the taped album and at a price 
that is impossible to beat.'' He feels 
that manufacturers should not hold 
up the release of the 8-track and 
should virtually day-and-date it 
with the record album. 

Slmul-Release 

"The bootleggers." Eddie com- 
plained, "don't wait and there is 
no reason why the manufacturers 
should, since no additional expense 
would be involved in immediate 



TV Cartridge Demographics, Role of Racks, Record-Tape Dealers 
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catcd, in the $15,000 to S40.000 
income bracket, a movie watcher 
and a person who liked to relate 
to today. 

"What happened when the first 
sets were really sold? They went 
to average income families, the 
kind of person who uses his TV 
as his major home entertainment 
medium. At J.L. Hudson's in De- 
troit the first three sales were to 
average income people. In Gary, 
Ind., the first sales went to steel 
workers. We've sold equal amounts 
to the affluent groups, of course, 
but it is the other consumers we're 
interested in, the ones we didn't 
expect. 

"Demographics," he continued, 
"are pretty hard to figure out right 
now. But we are beginning to get 
some historical background on who 
is buying our product." 

As far as merchandising hard- 
ware and software in separate de- 
partments, Johnston said, "This is 
the kind of practice we would like 



to see and this is the kind of 
practice that is actually occurring. 
There is one major chain that is 
now moving their software depart- 
ments next to the TV departments 
primarily because they recognize 
that you must have the software 
easily available to the guy who 
is going to buy the hardware. At 
the same time, I think it would 

he wrong if a dealer did not also 

carry blank and prerecorded tape 
at the hardware display." 

Cartrivision is offering display 
packs of software for the retailer 
and is also offering display racks. 
The packs contain various assort- 
ments of programs. 

Rack Jobber 

"We've got to help the dealer 
here," Johnston said, "because he 



really doesn't know what is going 
to sell yet. In a major city it's 
not so much of a problem, because 
everybody likes something. In a 
smaller city it's a different story. 
All of our software sales are fed 
into a data bank and we're starting 
to get some information that says, 
okay, they like this in town A and 
this in town B." 

Johnston also feels the software 
buyer should buy the tapes and 
the hardware buyer purchase the 
units themselves. "A buyer is a 
buyer, of course, and they arc all 
knowledgeable. But the hardware 
man is used to buying certain 
things and his plate is pretty full. 

"The software man is the kind 
of guy who is up in the latest rec- 
ords, tapes and other developments. 



He knows where the demand is. 
and he knows when something's 
happening and why. He has a 
closer relation to the entertain- 
ment industry." 

The Cartrivision executive also 
feels that the rack jobber will be 
heavily involved in software. "I 
think this may change the rack 
jobber's method of doing business 
from what we know today when 
it comes to our merchandise," 
Johnston says. "I feel he will be 
somewhere between a servicing dis- 
tributor and a rack jobber. 1 don't 
know exactly which area he'll fall 
into, but I know cartridges will 
go through established means of 
distribution as well as creating 
some new ones. But the way to 
make a maximum initial impact 



is to go through the guys who 
know what they're doing." 

What about a mass market for 
Cartrivision? "The market will in- 
crease as the availability of ma- 
chines increases," Johnston says. 
"When will the price come down? 
I honestly don't know, but I do 
feel it will follow a signficantly 
different curve than TV did. I 
think there will be a faster ascend- 
ancy than the color versus black- 
and-white comparison. With color 
there was a mystique. I don't think 
you find that here. I also feel there 
will definitely be 19-inch units by 
early next year, which will help 
the mass market. On tape, I also 
feel the prices will come down, 
and this will help the market. 
Industry 

Cartrivision is not eliminating 
industry in favor of the consumer 
market. Rather, the position is, 
"the consumer market is the one 
that will set the standard. The 
system that works in the home 
is the one that will work in in- 
(Continued on next page) 



Foresee TV Disk Capturing Mass Market 



I Tap* Audio. Video P»9*> 



Cc 



aterial 



MASTRO CASSETTE GUIDE ROLLERS 



• Concentricity within .0005 

• Double Flanged 

• Reversible 

• No gate marks 



MASTRO CASSETTE KEY HOLE HUBS 

• Keyhole holds tape securely 

• Perfectly round 

• No gate marks 

• Fits any and all machines 




n n These are genuine acetal components. 
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See Showrooms Hitting $3 Bil by 75 
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chandising and decided to purchase 
the Sibley company of St. Paul and 
Consolidated Merchandising Corp. 
of Minneapolis. Although the com- 
pany says that these "are seed in- 
vestments" and that no definite 
plan is ready for announcement 
yet, rumor has it that the corpora- 
tion plans some 25 or 30 stores 
throughout the country. 

The last week in September, a 
new company — NABS opened 
two catalog showrooms in Minne- 
apolis and a third in Sheboygan, 
Wis. NABS was formed by Curt 
Carlson, president of the Carlson 
companies of Minneapolis. One of 
his long-time ventures is the Gold 
Bond trading stamp company and 
he says that this experience with 
"carry-out hard goods," the mer- 
chandise sources he is already deal- 
ing with, and the existence of five 
warehouses, each 100,000 square 
feet or more, located strategically 
throughout mainland U.S. and 
Hawaii, put him in a good position 
to enter the new business. 



The most 
revolutionary 4th 
is coming! 




"th, _ 

Annual Show 

Los Angeles. California 

CONVENTION & EXHIBITION CENTER 
NOVEMBER 13.14,15,1972 



The word is out. Last year's APAA Show made 
history. An unprecedented 1.120 booths, invaded 
by 6,355 buyers A total attendance of 14.218 
stormed Chicago's McCormick Place to capture 
a third record smashing triumph for APAA 
The '72 show committee is busy creating a 
whole new country of excitement Advancing on 
sunny LA. in November. Recruiting more 
leading automotive parts and accessory 
manufacturers to match last year's mammoth 
new product exhibit. Campaigning to capture 
brigades of buyers with powerhouse programming, 
parties, prizes and famous personalities Seminar 
sessions will attack every pertinent topic vital to 
your business operation and your future. 
Spectacular "spoils" for buyers will include 
thousands of dollars in free gifts to be given 
away at a special affair. A culminating blast is 
being set to rival last year's fabulous "Bill Cosby" 
extravaganza a 2nd Annual Industry- Wide 
Banquet with superstar entertainment straight 
from Hollywood. And more surprise maneuvers 
to make this the most profitable convention in 
products and pleasures you can attend this year 
As your action group m Washington DC, 
APAA is your only defense against unfair 
legislation threatening your industry's future. 
By supporting APAA's Revolutionary 4th. you 
insure your personal victory m today's after- 
market revolution. Send in your "declaration 
of participation." today I 



AUTOMOTIVE PARTS & ACCESSORIES ASSOCIATION SHOWc/o Hall Enckson, Inc. 7237-39 LaktSuRivsr Forest. Illinois 60305 



He has announced plans to open 
a showroom a month during 1973, 
step up the pace after that until he 
has 50 showrooms, doing a com- 
bined total of $100 million in sales, 
by 1975. Carlson, among others in 
the fields, looks to 1973 as the big 
year of growth. His showrooms are 
aimed toward an initial volume of 
$1 million each. 

The first NABS showrooms are 
in the 25,000 to 30,000 square foot 
range, but there will be smaller 
ones, 10,000 to 15,000 square feet, 
and larger ones, 60,000 to 100,000 
square feet. One reason for the 
smaller prototype store is that 
Carlson will be offering stores on 
a franchise or joint venture basis, 
with or without capital, to business- 
men who may decide to "join 'em 
instead of fight 'cm." 

Suburbs 

The catalog showroom has not 
only changed in appearance since 
the late '40's — it's now, typically, 
carpeted, air conditioned, well 
lighted, carefully designed with 



wide aisles and attractive fixtures 
— but it has moved to the suburbs. 
Roitenberg feels that this is vir- 
tually an untapped market and 
that one advantage of moving out 
is that it's possible to pick a loca- 
tion where the costs aren't high. 
As one of his company spokesmen, 
Jim Roitenberg, points out, "As 
long as the showroom is accessible 
by freeways or other easy route, 
the people will find it. We don't 
need a shopping center location to 
draw traffic — so we don't have to 
pay the high — $4 to $6 per square 
foot costs." 

Carlson, however, said that it's 
mere happenstance that his loca- 
tions are all suburban. "There's no 
reason why a downtown location 
wouldn't work. In fact, many 
showrooms are in downtown spots 
and do well." Carlson said elec- 
tronics will rank fourth in 10 cate- 
gories in his stores and rated it a 
top traffic builder. 

(Next week — how showrooms op- 
erate.) 



TV Cartridge Demographics 
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dustry. We have at no time aban- 
doned our right of franchise in the 
industrial and educational field." 

Talking about where Cartrivision 
hardware and software will and is 
being sold, Johnston said. "We are 
in the large chains now, but I 
don't think there is any question 
that we will eventually be in the 
smaller appliance stores. These 
people have the same basic aware- 
ness as the big outlets. 

"There is also no doubt that 
the cartridges will be sold in free 
standing record and tape outlets 
where there is no hardware. I en- 
vision a community of software 
dealers and I think you can liken 
these cartridges to records." 

On blank and prerecorded car- 
tridges, Johnston said, "Blank tape 



will always be the big market be- 
cause people will always want to 
do their own recording. Prere- 
corded also has to be big, in both 
educational and entertainment as- 
pects. I happen to think that peo- 
ple will watch something over and 
over if they like it, just as they 
listen to an LP." 

Johnston says he hopes to have 
close to 2,000 outlets by early next 
year, and adds that Cartrivision is 
now servicing its software distribu- 
tors in the field. He also predicts 
a lot more software advertising 
next month. 

Summing up. he says, "This is 
almost a learn as you go thing. 
You hope your basic philosophy 
is correct and you follow it. But 
you must keep tabs daily on all 
aspects and this is what we're 
doing." 



Simul-Releases Deter Bootleggers 
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bootlegger — reminding that the 
bootleggers had a holiday with 
many a hit not available on tape. 
Do-It-Yourseir 

"Also not helping matters is the 
fact that manufacturers are en- 
couraging tape buyers to skip the 
record store and go in the boot- 
legging business, at least for them- 
selves. For home use, portable tape 
units are being offered along with 
blank tapes. It's almost like putting 
our customers into the home boot- 
legging tape business," said Eddie. 

Even more blatant, however, are 
the tape duplicating machines set 
up in stores whose personnel en- 
courage customers to "make their 
own" copies of 8-tracks. 

Biggest burn is the price factor, 
and here again Eddie feels that the 
manufacturer must help the re- 
tailer if tapes are to take hold on 
a legitimate retail level. "Not only 
does the bootlegger lick us on 
availabilities," said Eddie, "but we 
can't even compete with them on 
price." 

Price 

As a discount record outlet. 
Broadway Record Shop sells tapes 
at a $5.66 price, which does not 
allow a big enough mark-up after 
paying $4.15 to the distributor for 
the tape — considering the large in- 
ventory the store must carry plus 
the operational costs. Every 
honky-tonk and farmer's market in 
the southern New Jersey area." said 
Eddie, "is selling 8-tracks below 
what I pay wholesale.*' 

This summer, he added, prac- 
tically every store and gift shop 
on the Boardwalk in Atlantic City 
was selling 8-tracks at $1.99 and 3 
for $5.00. What hurts even more, 
he added, is that the quality of the 
bootleg tapes keeps improving all 
the time. 

In order to compete with the 
bootleggers under present condi- 
tions, Eddie underscores the fact 



in his selling that all 8-tracks pur- 
chased in his store are "guaranteed 
100 percent." Store signs advise 
customers that booUeg tapes are of 
inferior quality and buying bootleg 
tapes mean that there is no re- 
course if anything is wrong with 
the tape. "We make good — 100 
percent — on anything that might be 
wrong with the tape," said Eddie, 
"and our customers appreciate this 
kind of service." 

Promotion 

To further help promote tape 
sales, Broadway Record Shop de- 
pends heavily on radio advertising. 
Since the store's clientele is largely 
in the black community here, Eddie 
advertises extensively on stations 
WDAS and WHAT, based across 
the river in Philadelphia. Both 
radio stations arc oriented to the 
black community. 

Store emphasis in its selling and 
promotion is on the 8-track. Eddie 
explained. His store sells 100 
8-tracks to one cassette. 



RECORDING TAPE RIOT! 
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Bulk or prepack • Name Brand Cartridges 
1st Quality low noise Tape • Exercised to Foil 
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DIRECT FROM MANUFACTURER 

No Order too small • Fully Guaranteed 

ELECTRO-DUPE SOUND DEVICES, INC. 

825 ANNA ST., ELIZABETH N.J. 07201 
(201) 527 0810 
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NAP's Citron: TV Disk Moss Item 



LOS ANGELES— The mass con- 
sumer market in video will be cap- 
tured by the video disk, according 
to Gerry Citron, product manager 
for North American Philips Corp. 

Citron, whose firm recently an- 
nounced plans to market the Video 
Long Play (VLP) TV disk system 
the next two or three years, offered 
some reasons why he feels the disk 
will come out ahead in the con- 
sumer market but why Norelco 
will also be involved in tape and 
film. 

'The introduction of this system 
will not be for several years," Cit- 
ron says, "but I can easily foresee 
the day when it will become a 
mass marketing item. 

"Initially," he continues, "the 
system will sell in the neighbor- 
hood of a quality TV and with the 
economies of production, that price 
will eventually drop. Once the price 
moves over $700, consumer interest 
begins to trail off." 

The disk is a playback only sys- 
tem, and many see the recording 
feature as the feature that will 
draw the consumer into the video 
marketplace. Why does Citron 
think VLP will do this? 

"With a video record," he says, 
"you purchase it with something 
produced on it and you take it 
home with the idea that you're 
going to play whatever is on that 
record. To record yourself, while 
it is an advantage of tape and 
film, you need a camera. This is 
not inexpensive. The hardware is 
not inexpensive either. The point 
is, you're asking a guy to make 
a S 1,000 plus investment and then 
he has to buy the camera. I don't 
know many consumers who are 
able to put this kind of money 
down and then begin paying the 
present rates for tape. That's why 
I don't see a hell of a consumer 
market for tape." 

Citron explained some of the 
merchandising and programming 
thoughts for the VLP. "I see the 
hardware sold where components 
and TV sets arc sold now. The 
disks would be sold in the same 
manner as audio records, in the 
record and tape departments and 
furnished on a direct basis and 
through software distributors. 
From a merchandising standpoint, 
I would like to see the software 
pretty damn close to the hardware. 

"As for programming, I don't 
see movies. If you've seen a movie 
six months ago, you might want to 
see it one more time. Then not 
for quite a while, I would imagine. 
This is a completely new concept 
and medium and you're going to 
have to develop new types of pro- 
gramming. 

"What I do see is a great amount 
of instructional material and other 
programs including travelogues and 
programs produced with popular 
entertainers for the disk. We can 
store 67,500 images on a disk and 
this means we can literally read out 
frame by frame. You could take 
the entire art collections of the 
world's 50 greatest art museums 
and store them on one record. 
When you want to see a particular 
picture, you index via an elec- 
tronic keyboard to where that pic- 
ture is." 

As for consumer outlets, Citron 

sees initial outlets as the "class 
department stores, specialty shops 
and so forth. When the price drops 
a bit, the volume merchandisers 
should do very well with this." 

Concerning distribution for the 
disk, Citron says it is "much more 
analogous to the audio record than 
videotape to audio tape because of 
the cost of manufacturing (which 
is close to the cost of making an 
audio disk) and at retail, the phy- 
sical configuration and the market 
to which it is appealing. Look for 
the mass market price to run from 
$250 to $400 for the hardware 



By BOB KIRSCH 

and from 99 cents to $12.98 for 
the software." 

Norelco is involved in tape and 
film also, with film aimed almost 
entirely at the industrial market 
and tape aimed at both, but pri- 
marily industrial. 

"Super 8mm is a world stand- 
ard," Citron says, "and there are 
advantages in taking an existing 
accepted format. There are no 
compatibility problems, for ex- 
ample. You can also get your slow 
motion and any other variation 
and there is tremendous economy." 

As for tape, "This could be a 



consumer item but we see our 
VCR going about 80 percent in- 
dustry and education. The cost is 
the real prohibitive factor here. 

"I don't know of anyone else 
involved in tape, film and disks," 
Citron adds, "with the possible 
exception of RCA. We do see ad- 
vantages in all three formats and 
I don't see the three as being 
mutually exclusive of one another. 
The same person could own more 
than one. It's a matter of what 
does the job best. After all, the 
same person may own a car, plane 
and bicycle." 
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Watts Record Care. 
The industry's hottest line for 73! 



In case you haven't noticed, record care has be- 
come a multi-million dollar business. 

Remember when only the serious record col- 
lector used Watts record care equipment? That's 
all in the past. Today, Watts is being snatched up 
by the entire record buying public. Especially 
young people — both on and off the campus. 
Keener ears are aware of the better sound 
from records receiving the Watts treatment. 
And they've been making Watts' sales 
soar. We have created a Watts mer- ^ 



chandiser display rack in two sizes. Both are de- 
signed for a fast profit buck. They deliver: (1 ) rapid 
turnover; (2) high profit margin; (3) repeat busi- 
ness; (4) impulse sales . . . with a minimum of in- 
vestment and care. 

Find out how you can get your share of this 
mammoth market. Return the coupon today. 
Watts record care products are available 
through leading jobbers and distributors. 
Elpa Marketing Industries, Inc., New 
^ Hyde Park, New York 11040. 




for the life 
of your records 



Mr. Bud Childs, President 
Elpa Marketing Industries, Inc., 
New Hyde Park, N. Y. 1 1 040 

Dear Bud: 

I'd like to get started with Watts Record Care 
Equipment. 

□ Have a salesman visit me. 

□ Please telephone me at . _ 

□ Send more details on Watts Record Care. 



Company. 
Address^ 



City/State_ 



-Zip- 



Authorized by- 
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U. K. Auto Fair Oct. 24-28 



Hitachi Warns U.K. $ Hike; 
Starts $720,000 Campaign 

By RICHARD ROBSON 

LONDON — Hitachi has warned its dealers that further increases 
in the prices of the company's cassette and cartridge units will have 
to be made soon. In a dealer newsletter sent by the firm to all Hi- 
tachi outlets, the company says that following the floating of the yen 
and then the pound, "there will have to be some increases." The com- 
pany also announced a new ad campaign. 

The newsletter continues: "The floating pound ... is in effect a 
pound devaluation, as will be confirmed in the course of time, and 
all imports are inevitably affected, including Hitachi's." 

"We shall endeavor to hold prices and there will certainly be no 
immediate adjustments. We have always based our sales policy in the 
U.K. on quality and reliability and not on price advantage." 

Hitachi also unveiled this week details of a $720,000 Press ad- 
vertising campaign which is part of a major effort being made this 
autumn by the firm to boost sales of all its audio products. Through 
the campaign, Hitachi is aiming to reach 30 million readers. 

Space has been booked in the Sunday Mirror, Sunday Express, 
Melody Maker, New Musical Express, Weekend and Sound & Picture 
Tape Recording to promote the company's domestic and portable tape 
units while a separate campaign featuring Hitachi's in-car entertain- 
ment products is running in the motoring Press, Penthouse and Il- 
lustrated London News. 

To back-up the Press campaign, Hitachi has organized a series of 
trade shows so that local dealers can see and assess new products. 
The shows will also enable retailers to learn at first hand about 
Hitachi's future marketing and sales plans. 

Meanwhile, Stan Fenner, Hitachi's general manager, sales, has 
been appointed to the Board and now assumes the title sales director. 
Fenner has been with Hitachi since the company started its own in- 
dependent U.K. operation. 

Japanese Labels Push 'Q' 



LONDON — Several record and 
tape companies will again be ex- 
hibiting product at this year's 
Audio Fair which opens on Oct. 24 
and runs until the 28th. The dis- 
plays in all cases will be confined 
almost exclusively to cassettes and 
cartridges — there is a general feel- 
ing amongst manufacturers that 
from the trade point of view par- 
ticularly, it is better to promote 
tapes than records at the fair. 



TOKYO— A & A Trading Corp., 
an American company will join up 
with its British manufacturer BSR, 
Ltd. to sell automatic record 
changers to the Japanese consum- 
ers, according to an announcement 
made here on the eve of the open- 
ing of the 72 Japan Electronics 
Show in which the products were 
demonstrated. 

BSR, Ltd. announced that it 



BLANK 
CARTRIDGES 

Best quality — lowest prices 
— Lear 8 track cartridge, 26ft 
—Lube tape 3600 ft., 6y 2 t 

per 100 
— Lear 8-track loaded, 750 up 
— Ampex cassette, 71*" up 
— Head cleaners, 55c" 
Write or call: 

SG Cartridges 

2709 Armory Road 
Wichita Falls, Texas 
(817) 767-1457 



Explained Shaun Greenfield, 
product manager for RCA, which 
will be taking a stand for the 
second year running: "A lot of 
audio dealers come to the fair who 
are probably not interested in 
records but could be potential tape 
stockists. We feel that the show 
is a good opportunity to introduce 
(hem to the RCA tape catalog and 
hopefully open new accounts." 

RCA will be on stand number 



would set up a joint venture here 
with A & A Trading Corp. for 
the sales of BSR products in the 
Japanese consumer market. John 
R. Ferguson, chairman of BSR, 
Ltd., will assume the post of pres- 
ident of the new firm, it said. 

The new joint venture firm, 
named BSR (Japan) Ltd., will be 
capitalized at 1 80 million yen 
(about $600,000). Its corporate 
shares will be owned at a 50-30 
ratio by BSR, Ltd. and AAA 
Trading Corp. It was due to be ap- 
proved by the Japanese Govern- 
ment's Foreign Investment Council 
to start business by the end of last 
month. 

According to BSR, it exported 
570,000 automatic record changers 
to Japanese original equipment 
manufacturers (OEM) but the units 
were incorporated into Japanese 
OEM export products and have 
not been marketed directly to the 
J apanese consumer. 

Japanese consumers have long 
been in favor of single turntables 
and have shied away from auto- 
matic record changers. But the 
market is changing, S. David Feir, 
vice president, BSR (USA) Ltd., 
told Billboard at the '72 Japan 
Electronics Show. 

BSR, Ltd. participated in a pre- 
vious show, when the company was 
represented by A & A Japan, Ltd. 
of Tokyo. 



11, which will occupy an area of 
about 440 square feet and which 
has been designed by Peter Reed 
of Service Photography, to display 
the firm's catalog of cassettes and 
cartridges. 

There will also be demonstration 
equipment on the stand to enable 
visitors to listen to tapes. Apart 
from a couple of Moog LPs, the 
display will not include any rec- 
ords. 

Precision will have a substantial 
stand which has been designed by 
Peters Displays and which will oc- 
cupy an area of over 1,000 square 
feet. Stand number is 21. 

On display will be a large range 
of Precision cassettes and cartridges 
together with a selection of blank 
tapes and accessories such as carry 
cases and head cleaners. There will 
be a demonstration room fitted 
out with both cassette and cartridge 
playback equipment, wall charts 
showing the inside of cassettes and 
cartridges and a demonstration 
film. Like last year, Precision is 
hoping to arrange visits to the 
stand by personalities and artists. 

Although British Decca Records 
will not he having a stand of its 
own, the firm's tape marketing 
manager Graham Smith will be 
putting on a small display of soft- 
ware on the Deccasound stand 
which will be exhibiting the com- 
pany's range of audio and tape 
equipment. 

EMI, too, will be using its hard- 
ware and raw tape division's stand 
to promote cassettes and cartridges 
and will also have leaflets and dis- 
plays of product on the Gold- 
mg Audio and BSR stands. EMI 
tape marketing manager Barry 
Green told Music Week that he is 
hoping to arrange some sort of 
special offer with BSR involving 
EMI tapes and the hardware firm's 
new 8-track cartridge home system 
which is being unveiled at the fair. 

Soho Records will again have a 
"shop" at the fair where visitors 
will be able to buy items from an 
extensive stock of records and 
tapes. 



PANASONIC will introduce a 
special stereo sound center to 
showcase its Model CX-601, four 
channel car/home stereo tape play- 
er at the Automotive Parts & Ac- 
cessories Show, Los Angeles, Nov. 
13-15. The 60 x 20 foot booth has 
been created to simulate the natu- 
ral 4-channel sound heard in the 
automobile, and will give motorists 
a feeling of what it is like to be 
in the midst of the music. . . . 
The consumer products division of 
Robins Industries Corp., has ap- 
pointed George M. Connect! Co., 
as its sales representative in eastern 
Pennsylvania, southern New Jersey 
and Delaware. The firm will oper 
ate out of offices in Hatfield and 
Newtown Square, Pa., and Cin 
naminson, N.J. . . . Motorola auto- 
motive products division has 
named Harry Smith Auto Supply, 
Inc. of Long Island City as its dis- 
tributor for Motorola car stereo 
tape players and car radios in New 
York City's metropolitan area. 
The firm replaces Falcon Bros, of 
Mineola, L.I. Suggested territory 
for the new distributor consists of 
Manhattan, the Bronx, Queens 
and Brooklyn, as well as the neigh- 
boring counties of Nassau, Suffolk 
and Westchester. The Smith Co. 
is in the process of preparing a 
special display room for Motor- 
ola's automotive sound products 
at its Long Island headquarters. 
The Matsushita Electric Corp. of 
America (Panasonic), has been 
granted a temporary injunction by 
the New York State Supreme 
Court against Jamaica Gas A Elec- 
tric of Great Neck, Inc. The in- 
junction developed out of a suit 
brought by Panasonic in a move 
to restrain Jamaica Gas & Electric 
from selling Panasonic products 
below fair trade prices. In grant- 
ing the injunction, the court noted 
that Jamaica Gas & Electric had 
failed to prove its assertion that 



TOKYO— A total of 17 out of 
211 titles listed in the new 72-73 
"Music tn Japan" catalog are 4- 
channel (14 regular matrix and 3 
SQ) and most of the 57 tape titles 
are available in 8-track and/or cas- 
sette form but only two open reel 
titles are listed. The catalog is 
published by the Japan Phono Rec- 
ord Association. 

The English-language brochure 
features over 268 different record- 
ings, many of them of interest to 
Americans of Japanese ancestry, 
with black-and-white illustrations 
of the colorful record jackets and 



Panasonic does not diligently en- 
force its fair trade program in 
New York. ... The Sony Corp. 
of America has obtained perma- 
nent injunctions against five New 
York City retailers barring them 
from selling Sony products below 
fair trade prices. The dealers are 
Toby Electronics, Inc., 565 Fifth 
Ave., N.Y.; Victor's 7th Ave. Inc., 
707 Seventh Ave., N.Y.; White 
Electric Appliance Co. Inc., 1694 
Second Ave.. N.Y.; Whitehall 
Jewelry ft Appliance Co. Inc., 74 
West 23rd St., N.Y.; and York- 
ville Radio ft Camera, Inc. 1516 
Broadway. The injunctions were 
obtained with the consent of the 
(Continued on next page) 



tape cases as well as brief annota- 
tions on each album. No prices are 
listed, however. 

Most of the albums comprise 
recordings of Japanese vocal and 
instrumental pieces old and new, 
or Japanese artists' renditions of 
international pop, jazz and classi- 
cal compositions. Seven 12-in. 
stereo discs recorded in Japan by 
European classical artists and sev- 
eral "non-musical" sound record- 
ings, e.g., of Japanese birds and 
steam locomotives, are listed. One 
monophonic LP was recorded in 
China, so the manufacturer claims. 

Nearly all of the 211 discs listed 
in the catalog are 12-in. stereo LPs. 
There is one color video tape re- 
cording. 

The albums are listed, not by 
category but under the names and 
addresses of the Record Kyokai's 
1 4 member manufacturers who 
produce discs and/or tapes for 
export from Japan to the U.S. 

The 14 manufacturers are (in 
alphabetical order): Apollon Music 
Industrial Corp., Canyon Records, 
CBS/Sony Records, Inc., King Rec- 
ord Co., Ltd., Nippon Columbia 
Co., Ltd., (Denon label), Nippon 
Crown Co., Ltd., Nippon Phono- 
gram Co.. Ltd. (Philips), Polydor 
K K.. Pony Inc., Teichiku Records 
Co., Ltd., Tokuma Musical Indus- 
tries Co., Ltd., Toshiba Musical 
Industries, Ltd., Victor Musical 
Industries, Inc. (JVC/Nivico), and 
Warner- Pioneer Corp. 



YOUR FREE 
CATALOG! 




ASK THE MAN WHO KNOWS 

. . . what's new in domestic and imported 
cartridges . . . and how to identify what's 
needed with Pfanstiehl's new cartridge catalog. 

Pfpm&tiehl 

FACTOR Y-TO- YOU SALES REPS. 

KNOW all about cartridges and will 
simplify your merchandising problem! 

PFANSTIEHL SS! 



BUY DIRECT 

AMP SAV E $$$ 

■ aaa>^ \ ^54 s-Track 

■B^P^^T / CARRYING CASE 

^a^^^ /Holds 24 8-Track Tapes 

— C QUANTITY BUYERS 
v \ ONLY $2.50 

V (TS, 25 to 50 $3.25 

\ V \ 50to 100 $3.00 

I V ,10 J 100 and up $2.50 

■ \ ^^^^ Tractor Trailer Loads 
a ^^^^ Approx. 3,000 pes. 
^a ^^^^^ Write For Pricing 

^^^uislom Case Mfg. Co., Inc. 

Wanted: Distributors. 6232 Bragg Blvd. Private 

State-wide P.O. Bo* 5625, FayeMevill., N.C. labeling 

master distributors phone Am CoJt , , o. 867 . 61 , , ^ 

and Reps. 
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35'5 BURBANK BlvD 
BURBANK CALIF 91505 
PHONE |213> 8J2 2'4J 



U.K. and U.S. Companies 
Joint Japanese Venture 

By HIDEO EGUCHI 
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Motel Offers Tree Movies' Via Cassettes Singer Co. Sells KLH 



NEW YORK— Creative Cine- 
Tel, Inc., has developed a pro- 
gram through which it will offer, 
on vidcoc asset tea current feature 
motion pictures, never seen on 
commercial television, without 
charge to hotel and motel guests 
around the world. 

Using the Sony U-Matic video- 
cassette system, the firm's first 
"free-movie" offering will be 
screened Oct. 22, at Downtowner 
Inns in Denver, Memphis, Milwau- 
kee and St. Louis. 

Speaking at a press conference 
specially convened to debut the 
project, Ernest Bogen, president of 
Creative Cine-Tel, said the system 
will carry no commercial adver- 
tising, and will not be appended 
to hotel guest bills; but will be 
treated as any cost inherent to the 
operation of a hotel, such as air- 
conditioning, regular television or 
soap. 

Under the Cine-Tel program- 
mine plan, which is being handled 
by the firm's New York and Los 
Angeles offices, a guest staying in 
a hotel for two days would have 
a choice of four first-run motion 
pictures. Films will run for 18 
hours a day. 

According to Bogen, agree- 
ments have already been reached 
with major motion picture studios 
for the release of motion pictures. 
National General Pictures Corp. 
will furnish the first features to 
be shown. 

Auto Console 

Equipment for tne cme-Tel con- 
cept includes four Sony U-Matic 
Videocassette players, and an auto- 
matic console system developed by 
TeleMation, Inc., of Salt Lake 
City, which connects to the hotel's 
master TV antenna. The TeleMa- 
tion system provides automatic 
switch-over from one videocassette 
to another thus allowing the guest 
to view the movie without inter- 
ruption. 

Bogen who sees the project as 
one of the most innovative enter- 
tainment plans ever conceived for 
hotel and motel operators, pre- 
dicted that within a year the Cine- 
Tel system will be adapted by hun- 
dreds of hotels and motels around 
the world. 

In addition to the Downtowner 
Inns which will inaugurate the plan 
this month, other Downtowner 
Inns in about 84 cities are ex- 
pected to provide the service by 
early 1973. 

Other hotel chains involved in 
utilizing the system during the 
coming year include the Imperial 
Hotel in Tokyo and the Bahama 
Development Corp. According to 
Bogen, agreements, in principle, 
have been reached with both these 
organizations. 

Meanwhile, Cine-Tel has signed 
an agreement with TeleMation au- 
thorizing the latter company to 
provide and service the free movie 



Tape 
Happenings 



• Continued from preceding page 

dealers and their attorney*. . . . 
Dubbings Electronics has acquired 
the production facilities of Plastic- 
Ware, Inc., of Bronx, N.Y. The 
company manufactured C D cas- 
sette, cassette components, Norelco 
boxes, and Ampex-type boxes. 
Dubbings will now manufacture all 
these items, and, according to Mi- 
chael Thaler, Dubbings president, 
will continue to provide the same 
service that Plastic-Ware customers 
have been receiving. A-V Tape 
Sale* of Fort Lee, N.J., will con- 
tinue to represent Dubbings for 
the company's blank cassettes, as 
well as for the former Plastic- Ware 
products. 



By RADCLIFFE JOE 

equipment in all hotels. The firm 
has branch offices throughout the 
U.S., as well as in Brazil. Colom- 
bia, Mexico and the British Isles. 
It is also represented by over 40 



franchised dealers and distributors 
around the world. These dealers 
and distributors will be used by 
Cine-Tel as distribution outlets for 
the films. 



NEW YORK — The Singer Co. 
has sold KLH Research & Devel- 
opment to Eastern Air Devices 
Inc., for more than $6 million. 
KLH is a major manufacturer of 
hi-fi components for the consumer 
electronics market. 



It is understood that despite the 
change of ownership, KLH will 
continue to operate autonomously, 
with Irving Grossman as its presi- 
dent. Grossman, it was disclosed, 
has signed a long-term employ- 
(Continued on next page) 



We set out to build a better mouse trap. 
We wound up building a better mouse. 




Actually, it was a better cassette we were trying 
to build. And we succeeded. But first we found 
we had to develop a new kind of tape. 

You see, to achieve the higher quality repro- 
duction characteristics we were seeking, the 
miniature cassette tape had to have a far denser 
pattern of Oxide particles than ordinary tape. 

Developing this new denser-pattern tape took 
1 5 years of research. But it was worth it. Because 
what we learned in developing a superior cas- 
sette tape helped us produce a vastly superior 
tape for every other use also. 

Under critical recording conditions, Maxell 



been found to have an 
smoothness of re- 
i complete 20-20,000 
I Plus excellent low 
I cy response. The 
: figures are also ex- 
overall smoothness 
Maxell tape that is 
reliable, 
for virtually every 
f audio re- 
cartridges. 

(all 




tape has 
unparalleled 
sponse within the 
Hz response curve, 
and high end frequen 
noise and distortion 
cellent. There is an 
and consistency in 
both remarkable and 
Maxell makes a tape 
need. A complete range 
cording tape: cassettes, 
reel-to-reel, mastering 
widths) and bulk. Then there's Maxell videotape, 
computer cassette tape and, well, every kind 
you can think of. 

For more information about the Maxell line of 
tape, write: Maxell, 501 Fifth Avenue, New York, 
New York 10017. 

maxell 

The answer to all your tape needs. 



Maxell Corporation of America. 501 Fifth Avenue, New York. N.Y. 10017 
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Dear FIND Dealers: 
The new FIND Catalog is all set 
for an early November issue date 
and promises to be a super pack- 
age. A new section has been 
added which will be devoted en- 
tirely to JAZZ which shows indi- 
cations of coming on strong 
again. Many major record com- 
panies have taken full page ads 
in this FIND issue as have some 
leading recording artists. This 
catalog will be much larger, 
product-wise, and our computer 
people tell us 5,500 items were 
just put in last month alone! 

Make sure to note on your order 
if you wish same to be shipped 
back to you via UPS. The service 
is great and you can guarantee 
3 day shipping service back. In 
many cases the postage is the 
same for UPS as it is for regular 
4th Class Mail. Check with your 
local post office and UPS for 
full details. Fast, accurate serv- 
ice is guaranteed by FIND if you 
will please write down the MIC 
numbers on all orders you sub- 
mit. Excellent results have been 
experienced by those dealers 
who give us as much info as 
possible on their orders. 

Good selling! 




FIND Service International 
P.O. Box 775 
Ttrre Haute, Indiana 47808 
AC (812) 466-1282 
and 

FIND Service International 
9000 Sunset. Suite 415 
Los Angeles, California 90069 
AC (213) 273-7040 
Candy T us ken 




OSIBISA-Htads. 0*cca DL 7-5368 (iVtCA) 
Tht popular British-based West Indian group 
scores again with their unique mixture of 
African music, rock and reggae. A top at- 
irection overseas for several years, this set 
should give them a strong boost in the U.S. 
Standouts include "Kokorokoo," "Sweet 
America" and "Che Che Kute," which allows 
all seven members to show themselves off. 

FRANCIS LAI-french Themes. United Artists. 
IMS 5630 

The beautiful lush and pluih instrumental! 
of Francis Lai would please anyone. Tunes 
include "Love Is Far Stronger Than We," 
"The Solitude," and "Snow Frolic," but 
nearly every tune features that Lai magic. 

JAMES DARREN — Love Songs From the 
Movies. Kirshner KES 116 (RCA) 
Old and new movie love themes are show- 
cased here and ail beautifully done by the 
warm voice of James Darren. "A Man and a 
Woman," "Love Story," "Ai Time Goes By" 
each receive super readings. "Thank Heaven 
for Little Girls" and "For All We Know" 
highlight this strong package. Should be a 
favorite with MOR programmers exposing it 
to heavy sales. 

WATCHPOCKET— TMI TMS 1001 (RCA) 
"On the Run," "Bad Water," "Good Time 
Tomorrow"-tnese are the highlights on 
this LP, all of which warrant progressive 
FM airplay. The LP has that Steve Cropper 
touch, which has worked magic for count- 
less artists and groups in the past. 

RAPT. KOPTER AND THE (FABULOUS) TWIRLY 
BIRDS with Randy California -Epic KE 31755 
(CBS) 

One of the mainstays of the original Spirit, 
California has produced a fine rock set, 
highlighted by excellent interpretations of 
others works. Most notable are his versions 
of "Mother and Child Reunion," "Day 
Tripper" and an eight-minute version of the 
Beatles' "Rain." The original "Downer" is 
alto a highlight. 

MEMPHIS SLIM South Side Reunion. Warner 
Bros. BS 2464 

One of the classic figures in urban blues, 
Memphis Slim here enlists the help of 
Buddy Guy and Junior Wells in producing 
an exceptional blues set. A fine pianist as 
well as singer. Slim showcases himself and 
Guy on "When Buddy Comes to Town." 
Other standouts Include "How Long Blues" 
and the clastic "Rollin' and Tumblln'." 

GUHHILL ROAD Kama Sutra KSBS 2061 
(Buddah) 

With production help from Kenny Rogers, 
Glenn Leopold, Steven Goldrich and Gil 
Roman have put together an excellent debut 
LP. All three share vocal chores as well 
as playing a variety of instruments. Leopold, 
who wrote all the cuts, shows ability in 
this area, particularly with "42nd Street," 
"Madness" and the humorous "Back When 
My Hair Was Short." 



GEORGE JONES Tjkc Me. RCA LSP 4787 
"Take Me," "Gonna Take Me Away From 
You," and "Am I That Easy to Forget" 
are the featured tunes on this LP; at this 
point, each tune has to be considered 
almost a George Jones collector's item. 

JEANNE PRUETT- Love Me. Decca DL 
7-5360 (MCA) 

A sterling, stirring effort for the debut 
of Jeanne Pruett. Besides the title tune of 
"Love Me," this LP has "Hold to My Un- 
changing Love" and "Stay on His Mind," 
both of which warrant country music air- 
play. 

HIRE'S JOHNNY BtfSM-Slantay SLP 475 49B 

Johnny Bush with such tunes at "I'll Warm 
by tha Flame," "You Ought to Hear Me 
Cry," and "Tonight I'm Going Home to an 
Angel." I think- this LP proves he had 
talent all along. 



RELIGIOUS 



GEORGE BEVERLY SHEA— The King Is Coming. 
RCA LSP 4782 

George Beverly Shea, with amazing grace, 
conlinues to deliver highly spiritual messages 
in fine voice. In this LP, he has ex- 
celled. "The King Is Coming" is virtually a 
masterpiece of thit art form. "Past It On" 
and "Jacob's Ladder" are also featured. 



CLASSICAL 



GREAT MOMENTS FROM THE PROMENADES 

Andre Kostalenetz. Columbia MG 31415 
An excellent idaa-a collection of shorter 
classical items tuch as Strauss' "Waltx 
From 'Die Fiedermaus.' " The New York 
Philharmonic and the Columbia Symphony are 
both featured, plus various star soloists. 
Other works include "Les Toreadors" from 
"Carmen." 



JAZZ 



NEWPORT ALL STARS -Tribute to Duke. 
BASF 20717 

Recorded live in Basel, Switzerland, the 
All Stars pay a rousing tribute to Duke 
Ellington. All Stars they are, with the 
likes of Kenny Burrell, Red Norvo, Barney 
Kestel and Larry Ridley. Ketsel's solo of 
Ellington's "Day Dream" It in outstanding 
performance, as are renditions of "Sitting 
and A'Rockin' " and "Sweet Georgia Brown." 
A welcome addition to any jazz collector's 
shelf. 



★★★★ 4 STAR ★★★★ 



POPULAR ★★** 

VARIOUS ARTISTS -You Mull Remember Tim. 

Vol. I. Bell 6077 

VARIOUS ARTISTS- -You Must »t-rtn*<r Hill, 
Vol. II. Bell 6078 

LENNY DEE — Where Is the love. Decca DL 
7-5366 (MCAI 
LEXIA-MGM MV 5086 

MYSTIC MOODS ORCHESTRA— Highway One. 

Warner Bros. BS 2649 

MANUEL s THE MUSIC OF THE MOVIES 

King kip 1140 

LITE STORM - Warning. Beverly Hills BM 
1135 

RANDY HOLLAND - Lai Mind. Mother 1050 
KREAG CAFFIY— Decca DL 7 5363 (MCA) 
101 STRINGS Award Hits From Broadway 
and Hollywood. Alshire S 5261 
FIRST MOOC OUARTTT Pop Corn. Audio 
Fidelity AFSD 6254 

COMEDY 

REDD FOXX And All That Jan. Doolo DTI 
854 



FOIK ★★★★ 

J.E. MAINER and the Mountaiseers with 

Morris Herbert-Trie Gospel of/Vol. IB. 
Rural Rhythm RR.JEM 248 



CLASSICAL 

BACH/MOZART: CONCERTOS FOR THREE 
PIANOS AND ORCHESTRA— Robert, Gary and 
Jean Casadews . Philadelphia Orchestra (Or- 
mandy). Odyssey Y 31531 
CHOPIN: CONCERTO NO. 1 IN F MINOR/ 
LISZT: TOCTENTANI-Brarlowsky/Ormandy/ 
Tha Philadelphia Orchestra. Odyssey Y 31533 
MUSIC FOR SOLO FLUTf-Ramson Wilson. 
Orion ORS 7280 

JOHN DOWLAMD: IUTE SONGS « DANCES - 

Various Artists. Orion ORS 72102 
SERVAIS: THREE GRAND FANTASIES — Joel 
Krosnick, Cello/Cameron Grant, Piano. Orion 
ORS 7290 

SOUL ★★★★ 



JAZZ 

OENE AMMONS— Free Again. Prestige PR 
10040 (Fantasy) 

COUNTRY *»V** 

FREDDIE HART. SAMMI SMITH 4 JERRY 

REED— Just Us Three. Harmony H 31499 
DON GIBSON Sample Kisses. Harmony H 
31765 

BOB MURPHEY Bob Murphey Country. 
Lemon LS 200D 



Sony Continues to Thrust 
In Industry, Teaching TVC 

• Continued 

for $275 and rents for $30). Modern Video Center lists six sports 
features. Univision lists eight football and 10 basketball programs 
and refers to its adult scries of X and R rated films varying in length 
from 60- to 90-min. 

New Blanks 

Sam Liptak. marketing manager, Channel One, Pittsburgh, the 
only prime duplicator here, said Sony's introduction of blanks for 
the U-100 duplicator (which has an initial list price of $80,000) is 
an effort to standardize duplication quality, since many firms dupli- 
cate with individual U-Matic player-recorders. This, Liptak said, can 
possibly result in cassettes that will not play properly on other ma- 
chines. A Sony spokesman said efforts to promote duplication via 
D-IOOs would offer copyright protection. It is also understood that 
the D-100 oriented blanks will enhance Sony's S/T Videocassette 
Duplicating Corp. involvement. 



Records 

( NATIONAL BREAKOUTS) 



SINGLES 

There Are No Notional Breakouts This Week. 

ALBUMS 

GEORGE CARLIN . . . Class Clown. Little Davis LD 1004 (Atlantic) 
GRAND FUNK RAILROAD . . . Phoenix. Capitol SMAS 11099 



I REGIONAL BREAKOUTS } 

SINGLES 

DANCING IN THE MOONLIGHT . . . King Harvest, Perception 515 (Criterion, BMI) 
(SEATTLE) 

ALBUMS 

There Are No Regional Breakouts This Week. 



Bubbling Under The 

<s©oo©© 

THEME FROM "THE MEN" Loot Hayes, Enterprise 905B (Stax/Vok) 

STOP DOGGIN ME Johnnie Taylor, Stax 0142 

103. WHAT AM I CRYING FOR Den nil Yost & the Classics IV, 

MOM Sooth 7001 

104. LONG JOHN SILVER Jefferson Airplane, Grant 65-0504 (RCA) 

105. HARD LIFE, HARD TIMES John Denver, RCA 744001 

104. TOGETHER ALONE Melanie, Neighborhood 4107 (Famous) 

107. I AINT NEVER SEEN A WHITE MAN Wolfman Jack, Wooden Nickel 

73-0104 (RCA) 

104. SIXTY MINUTE MAN Tramps, Buddah 321 

109. HEY, YOU LOVE Mouth A MoeNeal, Philips 40717 (Mercury) 

110. PEOPLE TREE Sammy Davit, jr., MOM 14414 

111. SUPERSONIC ROCKET SHIP Kieilte, RCA 744007 

111. IT NEVER RAINS IN SOUTHERN CALIFORNIA Albert Hammond, 

MUMS 74011 (CSS) 

113. ANYWAY THE WIND BLOWS Grots Root,, Dunhill 4315 

114. ITCH A SCRATCH Rirfiis Thomas, Stax 0140 



Bubbling Under The 

101. GINGER BAKER Strata various, Atca SO 7013 

101. JOHNNY MATHIS Song Sung Blue, Columbia KC 31414 

103. CASEY KELLY Elektro EKS 75040 

304. TERRY KNIGHT A THE PAK Matk, Dan A Terry 1944-47, AtKCO 4317 

105. GLASS HARP It Makes Me Glad, Decca DL 74350 (MCA) 

304. ROAD Natural Resources, NP 105L (Motown) 

107. CHM.ITES Their Greatest Hits, Brunswick BL 754104 

208. GLADSTONE ABC ABCX 751 

209. BIRTHA Dsmhil! DSX 50127 

210. STYX Wooden Nickel, WNS 1000 (RCA! 

211. HOT BUTTER Popcorn. Musicor MS 3242 

212. MARK VOLMAN ft 

HOWARD KAYLON The Phlorescent Leach A Eddie, Reprise MS 2099 

213. TONY BENNETT All Time Greatest Hits, Colamaia KG 31494 

214. WOLFMAN JACK Wooden Nickel, WNS 1009 (RCA) 

Singer Co. Sells KLH 



• Continued from preceding page 

ment contract with the company. 

The sale of KLH is the latest 
move by Singer to phase out its 
interest in the consumer electron- 
ics business. Sources close to the 
company disclosed that Singer has 
so far relinquished about 90 per- 
cent of its private-label product, 
and hopes to be completely out 
of the business by the end of this 
year. 

KLH sales during fiscal year 
ended Jan. 1, 1972, total 13.4 mil- 
lion, with pre-tax earnings before 
allocations in excess of $1.5 mil- 
lion. The line had been manufac- 
tured by Panasonic for Singer. 

It is understood that Eastern Air 
Devices also has an option to pur- 
chase H.H. Scott, another major 
manufacturer of high fidelity con- 
sumer electronics equipment, but is 
hesitating because of Scott's cur- 
rent financial situation. The com- 
pany is, however, offering techni- 
cal and financial assistance to the 
firm. 



Eastern Air Devices is a manu- 
facturer of home entertainment 
equipment and other consumer 
electronic products. 



* 



ADMIRAL'S first television receiv- 
er with Cartrivision is the Orion 
Mediterranean-styled console with 
Super- Sola rco lor picture tube. 




PROFESSIONAL SfRVICfS 



CHECK TYPE OF AD YOU WANT: 



Check heading under which »4 it Is appear 
Tope O Cartridge cotegory classified ad not accepted.) 



REGULAR CLASSIFIED— 50< a word Minimum 
$10.00. First line set all cops Name, oddress 
and phone number to be included in word count, 
DI5PLAY CLASSIFIED AO— One Inch. $25.00. 
■♦-limes $22.50; 26-tim« $21,25: 52-.im« 
18.00. Box rule around oil ads 
Box Number, c/o BILLBOARD, figure 10 addi- 
tional words ond include 50(f service charge for 
box number ond address. 

DEADLINE — Closes 4:30 p.m. Tuesday, It days 
prior to date of issue. 

CASH WITH ORDER. Classified Adv. Dept.. 
Billboard. 



PI Distribution Service'. 

71 Record Mfg. Services. Supplies I 

Equipment 
C! Help Wanted 

□ Coin Machine Equipment 

□ Promotional Services 



n Business Opportunities 
C] Professional Strvices 

□ for Salt 

□ Warned to Bur 

□ Publish. no. Services 

□ Miscellaneous 



Enclosed is S_ 



□ Check □ Money Order. 



PAYMENT MUST ACCOMPANY ORDER 



ADDRESS ALL ADS— Erv Kattus, BILLBOARD. 
2160 Patterson St.. Cincinnati. Ohio 452H, or 
telephone Classified Adv. Dept.. 513/381-64.50. 
INew York: 212/757-2800.1 



NAME _ 
ADDRESS 
CITY 



TELEPHONE -_ 



A unique, new wholesale 
source ! 

NOW . . . 
Yoo, too can get low 
INSIDE PRICES on 

cutout, dump 
budget tapes in all 
categories on 8-track 
or cassette 
tape. 



no 



bootlegs! 



CURRENT HITS- 
All the latest 
releases by the 
original artists on 
the original labels 
at 80TT0M PRICES! 



Write or call TODAY for 
free catalog and price lift ! 



Nationwide 
Wholesale 
Distributors 

600 - 612 MONTGOMERY ST. 
ALEXANDRIA. VIRGINIA 22314 
PHONE: (703) 683-4701 



FAIRCHILD 663 LIMITKRS — FIVE 
available at $100 .00 each: Falrchild Model 
(173 dynamic Dc: esser — one available 1 at 
SIOO.OU. Accurate Sound Corporation. 
P.O. Box 2159, Gai.and, Tex. 75041. Tel.: 
(214) 278-0553. no4 



.ml ,i -. -. t- 1 1 1 u 1 1 t--- x l^j ii i i ■ i uivcitiufy. 

Write for free price quotation. Accurate 
Sound Corporation, P.O. Box 2159. Gar 
land, Tex. 75041. Tel.: (214) 278-0553. no4 



PUBLISHING SERVICES 



MY BUSINESS ADORF.SS HAS BEEN 
moved to Hampton, Florida from York- 
vllle. III. All muaic for publishing should 
be mailed to this office: Billy Wagner 
Music Publishing & Producing Co.iP.O. 
Box K, Hampton, Florida 32044. Special 
offer: Package of three hard to let 
Country Music records: Including "I 
Married A Hillbilly," only $2.00. Check 
or money order. ocSI 



HELP WANTED 



MANAGER OF 
ROYALTIES AND COPYRIGHTS 

Large record company 

Must be extremely knowledgeable and competent in all 
areas of royalties and copyrights as it pertains to the 
record industry. 

Highest salary plus excellent benefit package. 

Replies: BOX 617 

c/o Billboard, 2160 Patterson St., Cincinnati, Ohio 45214 



DISTRIBUTING SERVICES 



ATTENTION. RECORD OUTLETS. WE 
have the largest selection of 45 rpm 
oldies and goodies at 24> each, also 
major label LP listings at promotional 
prices. Send for free listings. All orders 
welcome. Apex Rendezvous, Inc.. 1135 
W. Elisabeth Ave., Linden. N.J. 07036. 

tfn 



MISCELLANEOUS 



RECORD DISTRIBUTION 

Wc can offer distribution 

over the U.8. 
on your masters of albums. 
We are willing to purchase, lease or 
pay royalties on food material. Send 
all records now for review to: 
MUSIC ROYALTY ASSOCIATION, 
LTD. 
P.O. Box 74*23 
Oklahoma City, Okla. 73107 

AC. (409) 531 9735 Ocl4 



WHILE OTHER PEOPLE ARE RAISING 
their prices, w*. are lowering ours. Major 

label LP's are low as 81.00. Your choice. 
Write for free listings. Scorpio Music 
Distributors. 6612 Limekiln Pike. Phila- 
delphia, Pa. 19138. Dealers only. tfn 

DISTRIBUTING SERVICES— LOOKING 
for one-stop with fastest service, lowest 
prices, free phone calls, plus special 
buys dollar up. Call collect or write: 
Moiaman Record Dtst , 1650 21st St.. 
Santa Monica, Calif. 904O4. (213 ) 828 7565 



FOR LEASE 



D.C.2TUD10 IDEAL FOG 
RECORDING OR BROADCASTING 

tlMIOTlAL PUBLIC RADIO is moving their 

Washnn,non.PC Iwadqujrlrrs to larger ftdt> 

tic* Our former space is avattvM* tor lease 

nvksJirv a nudem air aviuRwned studio 1 12x18 

and associated control nxW!$v.il1 location 

great! Facilities only IS months okl CVciaurrx 
Jan.1.1973 Present equfmeni negotiable 
Comae! Charles HerbdslXttWa 1330 



RECORD PRESSING 



RECORD PRESSING it TAPE DUPLICA- 
tlon. High auallty, prompt service, no 
job too small. Copy Cats, 1650 Rwy, New 
York City 10019. (212) 247-2159. tfn 



SITUATIONS WANTED 



SALES MANAGER AVAILABLE IM 
mediately. 16 years excellent track rec- 
ord AM and TV. National regional sales 
manager for 4 TV and 2 AM. Constant 
increases, even when national averages 
down r.v : Average Increase up 45'7r. 
Relocate, buy In. Box 083, Tyler, Tex. 
75701. Phone: (214) 592-6280. oe!4 



BILLBOARD IS ON MICROFILM: 

Back copies of BILLBOARD are 
available on microfilm dating from 
November 1894 to December IvTO. 

Microfilm copies of articles from any 
of these issues may be obtained 
from Billboard Publications at a 
cost of II. SO per page up to 5 pages. 

For prices on additional copies and 
for further Information contact: 

Andy Tomko 
General Services 
Billboard Publications 

1*3 W. 4«th Street 
New York, N.Y. 10034 tfn 



BILLBOARD 

Group Subscription 
Discounts 

Save 20% on subscriptions to Bill- 
board for groups of 10 or more. For 
rates and Information write: 
BOX 4019 



YOUR HANDWRITING 
ANALYZED 

Penetrating, in-depth personality 
profile. Vocational guidance if re- 
quested. Could be a whole new 
slant on yourself. $25. Handwritings, 
Assoc.. 250 West 57th St. Rm. 2012 
N.V.. N.Y. 10019 ocM 



LE 2-4473 (We Export). 



95113. 



for free catalog. (404) B76-4474, H & B 
Distributors, 951 Peach trea St . N.E., At- 
lanta, Georgia 30309. tfn 



CLOSE-OUT 45s AND LPs. LOWEST 
prices. Beat selection. B.B. Records, 257 
Bayard UL Upper Derby, Pa. 19082 (2l5> 
tfn 



TOPANGA SUN PRODUCTS. INCENSE, 
essence oils, scented shampoos and bath 
oils. Send for free information. Topanga 
Sun Products. 220 Pushmataha St.. But- 
ler. Ala. 36904. (205) 459-3446. no4 

RECORDS-TAPES: OLDIES! 20.000 IN 
stock. Send 50? for 3,000 listing cata- 
log. Mail orders filled. Record Center, 
1895 W. 25th St.. Cleveland. Ohio 44113. 
(216) 241-0107. cow 



DEEJAY LINES BY TOP COMEDY 
writers. Monthly. 3 recent samples — 
$5.00. Yearly (12 Issues), 525. HUMOR 
OHIGINA1.S, Box 85A, East Meadow. 
N.Y. 11554. ocl4 



PROMOTE YOUR RECORD 
NATIONALLY 

with service to 2000 PD's. Full ex- 
posure reaching the "very people 
you need" by direct phone lines. Call 
or write JERRY I'llTIN for this 
Sight & Sound Promotion. 

JIM HOLT ENTERPRISES, 
6777 Hollywood Blvd., 
Hollywood, Calif. 90038 

(211) 441-83M eow 



PROGRAM DIRECTORS: AIRCHECKS 
of N.Y.C.'s most famous radio formats, 
recorded to order. High quality, tele- 
scoped tapes, reasonable rates. For de- 
tail*, write: AJrchex N.Y.C., 17 So. 
Georgia Street, Valley Stream. N.Y. 
11580. oc21 



SONGWRITERS PUBLISHERS: INTRO - 
dudng the Hollywood Lead Sheet, a bi- 
weekly bulletin listing top artists and 
producers looking for songs. Direct in- 
quiries to The HLS. 6000 Sunset Blvd.. 
Suite 209. Hollywood. Calif. tfn 

TALENT WANTED FOR RECORDING — 
Singers, Rock Groups. Forward tape or 
demos to Gloria Black Record Service, 
201 W. 79th St., New York. N.Y. 10024. 
Or call ES 3-0202 or 372 9336 for appoint- 
ment. oc21 



RECORD MFG. SfRVICfS, 
SUPPLIES & EQUIPMENT 



RE-WRAP 
ALBUMS AND TAPES 



Dispenser works with either roll, 
S-J 60 

C.O.D. or check with order. 
BURKE PACKAGING CO. 
Box IS?. Carlsbad, Calif. 91008 

(714) 729-2741 OcM 



RECORD PRESSING SPECIALS 



Qty. 



7" 45rpm 12" 33't» rpm 
iw S 80.00 5115.00 

500 105.00 235.00 

1000 145.00 378.00 

Write for Information for quantities of 
over 1000. custom jackets, stereo, pro- 
motion & national distribution. Orders 
shipped In ten days If accompanied by 
certified check or money order. TERMS: 
BMj deposit. Balance COD. 
Oneida Video-Audio Tape Cassette Corp. 
760 Blandlna St., Utice, N.Y. 13501 

do 23 

SHRINK WRAP RECORDS AND TAPES 
professionally. "L" sealer, shrink gun 
and film for 3.000 records or 6,000 tapes. 
S265 M. Latter Mfg.. 5050 Venice Boule- 
vard. Los Angeles, California 90019. 213 
939-2371. eow 



COMEDY MATERIAL 



"FUN-MASTBR" SERVICE 

Professional Comedy Material 
"THE COMEDIAN" 
MONTHLY SERVICE OF STARS 
OVER 30 YEARSI SUB. S45 A YR. 
2-S8 — 3 for f 11.50 plus 40f pr Issue 
for mailing & handling. No C.O.D. s. 
COMEDY TRAINING AVAILABLE 
by a real professional! 
Remit to: BILLY GLASON 
200 W. 54th St.. N Y C. 10019 eow 



I U( .11'- L . ' 1 j - • ■ i I " J I I I ■ I . uwu, -ill 

checks, wild tracks, old radio shows, 
FCC tests, and more; Write: Command. 
Box 26348 B. San Francisco 94126. tfn 



NEW! 11,000 CLASSIFIED ONE-LINERS: 
S10. Hilariously funny: Unconditionally 
guaranteed. Write for free catalog. Ed- 
mund Orrln, Box 87S-A, Mariposa, Calif. 
95338. tfn 



WANTED TO BUY 



RECORDS WANTED — WE BUY NEW 
and used record collections for cash- 
(212> 638 1506. (201) 273 9477. oc!4 



BUSINESS OPPOh 

Vending and Amusemeru 
xale. located in Kallspell. V 
heart of Montana's great out*, 
with hunting, skiing, fishing, bo. 
at your doorstep. Over 250 pieces 
equipment on 70 locations plus at. 
office and shop equipment. Terms! 
Call or write All-States Lasting Co., 
P.O. Box =2707, Great Falls, Mont. 
59403. Phone (4<M) 7*1-7510. 
(Montana's newly passed constitution 
has authorized the legislature to en- 
act laws which will allow gambling ) 
oel4 



SCHOOLS A 
INSTRUCTIONS 



ON THE AITt ANNOUNCER TRAINING 
at R.E.I. features individual, realistic 
preparation for your Radio TV career. 
it.K.l \ engineering course features In- 
tensive training for the FCC first phone! 
Complete either course in just five (5) 
weeks! Call: 1 (2371-2251 toll free for 
brochure. Write: H.E.I., 1336 Main Street. 
Sarasota, Fla. 33577. tfn 



DISTRIBUTORS 



PATCHES $2.40 A DOZEN. 1000 OTHER 
NOW Items. House of Rlpps, 38 N. Mac 
Qucsten Parkway, Mt. Vernon. New 
York 10550. OC23 



INTERNATIONAL 
EXCHANGE 



UNITED STATES 



FREE CATALOGS OF THOUSANDS OF 
older LP's and 45s. all types. Golden 
Memories Records, Mooresvllle. Ind. 
46158. tfn 



ENGLAND 



STUDIO EQUIPMENT 
FOR SALE 

Co m p lete 8 ■ t ra c k St ud i o set 
up includes Leevers Rich 8- 
track recorder just serviced. 
Latest model (2 years old) — 
new heads, capstan meter etc. 
Also, custom built 16 inputs/ 
8 outputs mixer — cost £7,000 
4 years ago. 

4 custom limiters and 4 cus- 
tom programme equalisers. 
Please call London 01-734 
5597 and speak to Peter 
Hazell-Smith. 0 ci4 



EXPORTS FROM ENGLAND. ANY 
quanUty of records of cassettes (100- 
100.000 per order), with best prices (for 
our clients, of course!), and four-day 
service. Experience already considerable 
In dealings with Europe, America. Can- 
ada and Australia. Contact: Record Ex- 
ports, 39 Gloucester Road, London. 
S.W.7., England. oc28 



Radio-TV Mart 
See Page 73 



One gift works many wonders 




UNITED 



THE UNITED WAY © 
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Country Music 



'Opry' Convention Retains 
High Registration Numbers 



NASHVILLE— Convention reg- 
istration for the 47th Anniversary 
Celebration of the "Grand Ole 
Opry" is running almost identical 
to that of a year ago, and another 
gathering of 5,000 is expected. 

E.W. "Bud" Wendell, manager 
of the "Opry," said this year's con- 
vention would have its most selec- 
tive attendance, and he credit's last 

Miss Acuff Sets 
Talent Agency 

N ASHVILLE — Formation of 
A.Q. Talent, Inc., a booking 
agency, has been announced by 
Miss Quinnie Acuff. 

She wil 1 be assisted by Don 
Helms, co-founder of the WU- 
Helm Talent Agency, and a long- 
time member of the late Hank 
Williams' Band, the Drifting Cow- 
boys. Helms retained his interest 
in Wil-Helm with the Wilburn 
Brothers for 1 1 years. 

Miss Acuff said artists already 
under contract to her are Charlie 
Rich of Epic and "Wild" Bill Em- 
erson of Ace of Hearts Records. 

Rich will continue to make his 
home in Arkansas while his book- 
ings are handled from here. 



spring's Fan Fair for much of this. 

"In the past, we have had to 
reject literally hundreds of appli- 
cants for registration because they 
were fans or were not connected 
in any way with the industry," 
Wendell said. "Since this is an 
industry function, our screening 
process in recent years has had to 
be very selective." 

He noted that, thus far, only a 
handful of applicants have had to 
be turned down. Other pre-regis- 
tration was made with the proper 
credentials. As in the past, those 
who pre-register will have a packet 
awaiting them at the Municipal 
Auditorium here, complete with 
identification badge, a book of 
tickets, and other materials. 

Fan Fair was devised for the 
consumers, and gave them virtually 
the same sort of shows, banquets 
and the like accorded disk jockeys 
and other music people in October. 
It also was intended to help hold 
down the autumn crowds. 

Registration is $20.00. with one- 
half used to help defray the costs 
of the record company sponsors 
and the other half placed in the 
Opry Trust Fund. None of the 
money is retained by WSM. 

It has been pointed out that the 
fund now has distributed more 
than $229,000 to families and in- 
dividuals throughout the nation. Of 
that amount, $29,775 has been 



Songwriters Step Up 
Teaching Processes 



NASHVILLE — An advanced 
course in songwriting technique 
as well as a repeat of the course 
involving fundamentals of song- 
writing will be taught at the Uni- 
versity of Tennessee (Nashville 
Branch) this fall. 

The course is taught in coopera- 
tion with the Nashville Song- 
writer's Association. 

Of the 93 enrolled in the basic 
course last spring, 62 will move 
on to the advanced classes. Dr. 
Wayne Fisher, UTN project devel- 
opment director, called it "the first 
step in what we hope will develop 
into a whole program of courses 
in the entertainment industry." 

Registration for both courses is 
almost completely filled. 

NSA also announced the ap- 
pointment of Pat Floyd as its first 
executive director. 



The organization will have its 
annual Hall of Fame installation 
at a dinner Sunday night, Oct. 15, 
at the Airport Hilton here. Four 
songwriters will be enshrined in the 
Hall of Fame at that time. 



LTD Affiliations 

NASHVILLE — LTD Records, 
the label of Henry Productions, 
Ltd., has affiliated with Nation- 
wide Sound Distributors and 
Country Collage. 

C. Henry Lewis, founder and 
principal owner of LTD, also is 
the major artist and has the first 
two releases on the label. While 
Nationwide will handle distribu- 
tion. Country Collage, headed by 
George Cooper III, will handle 
promotion. 




given to 13 people since last year's 
event. The fund was developed in 
1965. 

The sole purpose of the fund is 
to give financial assistance in time 
of need, emergency or catastrophe 
to country musicians or their fami- 
lies. WSM underwrites all admin- 
istrative expenses. The money all 
is handled by a Nashville bank. 

Mississippi Co. 
Nashville Based 

NASHVILLE — Basic Sounds, 
Ltd., a Mississippi corporation 
headed by Tracy Buse of Tupelo, 
has located its operation offices 
here. 

Maggie Cavender, well-known 
promotion executive, will assume 
operation control of the firm and 
its publishing company, LaBuse 
(BMI). 

Distribution for the product is 
being handled by Joe Gibson's 
Nationwide Distributors here. 

Mrs. Cavender says several art- 
ists now are working out contracts 
with Basic Sounds, and additional 
writers are being added to the 
publishing company. 

Already recorded and released 
by the firm is Ross Lewis, who is 
booked by Dotti O'Brien Enter- 
tainment Consultants. 




Wild Bill Emerson, left, signs a contract with the newly formed A-Q 
talent agency, headed by Quinnie Acuff, center. With her is her as- 
sociate, Don Helms. 
58 



Nashville NARAS chapter presi- 
dent Frank Jones, left, presents 
a plaque of appreciation to Mem- 
phis attorney Harold Streibich 
from the board of governors In 
recognition of his outstanding 
service to the organization. 



Piano Duo's 
Rustic Gigs 

NASHVILLE— A special album 
of country music classics, taken 
from all three major licensing 
agencies, will be performed here 
this week by the two piano team of 
Arthur Whittemore and Jack 
Lowe. 

The "one of a kind" album will 
be presented to the Country Music 
Hall of Fame, to be preserved for 
posterity. 

The classical music team, cur- 
rently under contract to no one, 
is hopeful that the album later may 
be picked up by a major label. 
But, for the time being, it is solely 
for the Hall of Fame. 

Four songs each will be taken 
from the catalogs of SESAC, 
ASCAP and BMI. They will be 
produced by Frank Jones, Colum- 
bia executive, who is donating his 
services, at Columbia Studios, 
which is charging no rental. 

As reported earlier, Whittemore 
and Lowe will appear live at the 
SESAC Awards Banquet at the 
Woodmont Country Club here Oct. 
19. 




Del Bryant, center, joins the writer administration staff of BMI in Nash- 
ville, and will report to Roger Sovine, left. The appointment was an- 
nounced by Frances Preston, right, vice president of the Nashville 
office. 

International Buyers 
In Second Gathering 

following day. On Oct. 18th, the 
promoters join forces with the 
Country Music Association and 
Amusement Business to host a 
Country Music Seminar. Some 50 
fair managers will be in attend- 
ance. Those taking part in the 
seminar will be Jack Norman Jr., 
Ted Vaughn, Columbia's Bill Farr; 
Walter Heeney, and Peebles. 

Officers of the association in- 
clude Peebles, Dick Blake, vice 
president: Norman, secretary; and 
Keith Fowler, treasurer. 



NASHVILLE— The second an- 
nual convention of the Interna- 
tional Country Music Buyers Asso- 
ciation is slated here Oct. 16-18, 
with election of officers and new 
directors high on the agenda. 

Current president Hap Peebles, 
Wichita promoter, will give a re- 
port on the accomplishments of the 
organization at a 1:30 p.m. meet- 
ing at BMI on Monday. 

Two sessions of the association 
will be held, also at BMI, on the 



NOW CAW'S OWN 

TOP 1000 

I ncludino: 



Top I000C&W Records from 1960-1971 
Top 100 for each year (Based on ent.re 
chort [III of every hit) 

Handy alphabetical index of all 1200 titles 



Just send check or M.O. for $50.00 to: 
AMERICAN HIT PARADE, P. O. Box 77, Lehigh 
Acres, F lor Jo 33936 



NAME 

ADDRESS 
CITY 




For Kicking Off A New Label In The Fall Of 72. 



We Cordially Invite You To Our Suite At The 
Sheraton Hotel In Nashville For The DJ Convention 
October 18-21. 

The Willex Artists 

Kent Westherry 

Dale Turner 
Max D. Barnes 
Alex Houston & F.lmer 



Here Today & 



Here To Stay 



RECORDS 
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BUCK, SUSAN, FREDDIE, TONY, 
KENNI, BUDDY, DAVE & THE BRASS 
are the best... in Bakersfield 
or anyplace in the country. 

NOW IN ONE GREAT ALBUM! 

C 

Capitol. 

ST-11111 



Copyrighted material 



Country Music 




Vanguard Records announced a production deal with Glaser Brothers 
Productions, which will involve the label in country music. Shown at 
the gathering, standing, I to r, are Kinky Friedman, Tompall Glaser 
Chuck Glaser, Jim Glaser, Bill Carlisle, Roger Friedman, and, seated 
Dave Wilkes of Vanguard. 



Nashville Scene 



By BILL WILLIAMS 

Songwriter Ben Peters end wife, 
Jackie, are off to Europe for busi- 
ness and pleasure. He's recuperat- 
ing from recent double surgery (the 
second to repair the first) and 
plans to take life easy in his travels. 
. . . John Bodin of Southern Pro- 
ductions, Nashville, says the first 
five days of an 18-day tour resulted 
in turnaway crowds in each city 
with two shows nightly. The show 
features Emest Tubb, the Osborne 
Brothers, Kenny Price and Leona 
Williams. . . . The Porter Wagoner 
Show came home for TV taping 
following sellout shows on a 10- 
day tour promoted by Abe Hamza. 
. . . Del Reeves was the first 
Nashville act to appear at Val- 
dosta, Georgia's new King of the 
Road. 

Hap Peebles has put the Cates 
Sisters on tour with Jim Ed Brown. 
. . . The Lake 'n Park Inn at 
Palos Hills, III., had sellouts two 
weeks in advance of Blake Em- 
mons appearance. . . . Jamey Ryan 
Day in Karnes City, Texas, brought 
a huge turnout. . . . Crystal Gayle 
in town to record on Decca. . . . 
Doug Kershaw of Warner Bros, 
played 27 consecutive nights be- 
fore collapsing with exhaustion. 
After some rest, he's off on another 
18-day tour. . . . Loretta Lynn 
and husband, Mooney. are turning 
their "town" into a dude ranch. 
They own the entire village of 
Hurricane Mills, Tenn. . . . The 
names of Tommy Overstreet and 
Jerry Clower will be embedded in 
the Walkway of Stars at the Coun- 
try Music Hall of Fame. ... The 
Stonemans are about to record for 
Million Records. . . . Death came 
to Harmon Boazeman, 41, a coun- 



try artist-writer known as Lee 
Harmon. He reportedly had been 
despondent lately. . . . David 
Rogers tells of the devotion of 
country fans. While in Syracuse, 
N.Y., his bus broke down. A local 
disk jockey called a mechanic and 
that man, Lonzo Clark had beard 
David sing two years ago. He not 
only repaired the bus immediately, 
but charged Rogers nothing for it. 
. . ■ Steel guitarist Larry Sasser has 
joined the Sammi Smith show, and 
will coordinate all of her personal 
appearances. 

Carta Scarborough, vice pres- 
ident of Shades of Blue Enterprises, 
has sold her 50% interest in 
the firm to Ray Griff, mak- 
ing him sole owner. All of Ray's 
operations will now come under 
the heading of Ray Griff Enter- 
prises. . . . Nov 11 has been set 
as Dolly Parlon day in Sevierville. 
It's the biggest event of the year 
for East Tennessee, and it means 
more scholarship money for the 
youngsters there. . . . The first re- 
lease by Tony Douglas on his new- 
ly-founded Cochise label is "Thank 
You for Touching My Life," and 
it's getting strong programming in 
the Southwest. . . . The Eastern 
States Country Music, Inc. (ESCMI) 
wants it known it has no affiliation 
with a new organization called 
Northeast Country Music Associa- 
tion, which is headquartered in 
New Jersey. . . . Decca's Wayne 
Kemp is the latest to go firstclass. 
by bus. It will allow him more 
time for writing, he says. . . . There 
is a new Anglin in country music, 
no kin to the late Jack Anglin. 
This one is Sonny Anglin, and he 
(Continued on naze 62 ) 
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"LUCIUS GRINDER" 
Ray Sanders — (United Artist) 



"THIS GLASS I HOLD" — Gene Harris— (Ado nda) 
"JOHNNY B. GOOD" — Larry Lake— (Oweman) 
"VALLEY OF SORROW" — B.J. Johnson — (River City) 
FH0M 0VER YOU"— Brad Miller— (Michelle) 
WOMAN — Dave Waldroop — (Rosewood) 
"NOW IS LOVE"— Otis G. Johnson— (Ma nfield) 
"LET IT BE NOW" — Jeannle Gold — (Zonk) 
"THE MOST IMPORTANT PART OF ME" — Charle Rol— 
(Oweman) 

[ifH't* ?*r— «»n>«ry John— (Nashville Sound) 

"SUSAN'S FLOOR" — Mac Wiseman — (RCA) 

"WHY DO I LOVE YOU LIKE I DO"— Hank Phillips— 

(Country Pride) 
ALBUM OF THE WEEK: 
"PENNY" — Penny De Haven — (United Artist) 
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TITLE— Artist, libel 4 Number Hull on 

(Dili. Libel) (Publisher, Licensee) Chirt 

FUNNY FACE 7 

Donna Fargo, Dot 17429 (Famous) (Prima 
Donna, evil 

IF YOU LEAVE ME TONIGHT I'LL CRY 13 
Jerry Wallace, Dacca 3298? (MCA) (Leads, 
ASCAP) 

I AINT NEVER 10 

Mel Tillis 4 the Statesiders, MGM 14418 
(Cedarwood, DMI) 

I CANT STOP LOVING YOU 12 

Conway Twltty, Decca 32988 (MCA) 
(Acuff-Rose, BMI) 

ONEY S 

Johnny Cash, Columbia 4-45660 
(Passkey. BMI) 

ITS NOT LOVE (But It's Not Bad) 7 

Merle Haggard, Capitol 3419 (Tree, SMI) 

IF IT AINT LOVE (Let's 

Lean K Alone) 11 

Connie Smith, RCA 744752 
(Blue Crest, BMI) 

MISSING YOU 12 

Jim Peeves, RCA 740744 
(Valley, BMI) 

THE CLASS OF "57 9 

Slatlar Brothers, Mercury 73315 
(House of Cash, BMI) 

THIS LITTLE GIRL OF MINE 13 

Faron Young, mercury 73308 (Dixie 
Jane/Court of Kings, BMI) 

MY MAN S 

Tammy Wynette, Epic 50 0909 (CBS) 
(Algee, BMI) 

YOU'VE GOT TO CRY GIRL 13 

Daye Dudley, Mercury 73309 
(Six Days, BMI) 

THE LAWRENCE WELK-HEE HAW 
COUNTER REVOLUTION POLKA 9 

Roy Clark, Dot 17426 (Famous) 
(Happy-Go-Lucky. ASCAP) 

A WORLD WITHOUT MUSIC 11 

Porter Wagoner. RCA 740753 
(Owepar, BMI) 

WHEN THE SNOW IS ON THE ROSES 13 

Sonny James, Columbia 4*45644 
(Mlller/AMRA, ASCAP) 

WHISKEY RIVER 13 

Johnny Bush, RCA 74-0745 
(Nelson, BMI) 

TOGETHER ALWAYS 7 

Porter Wegener 4 Dolly Parton, RCA 74-0773 
(Owepar, BMI) 

SYLVIA'S MOTHER 8 

Bobby Bare, Mercury 73317 (Evil Eye, BMI) 
WHAT IN THE WORLD HAS GONE 
WRONG WITH OUR LOVE 10 

Jack Greene & Jeannie Seely, Decca 32991 
(MCA) Tree, BMI) 

D0NT PAY THE RANSOM 9 

Nat Stuckey, RCA 744761 
(Cedarwood, BMI) 

DON'T SHE LOOK GOOD S 

Bill Anderson, Decca 33002 (MCA) 
(Passkey, BMI) 

PRIDE'S NOT HARD TO SWALLOW 5 

Hank Williams, Jr., MGM 14421 
(Passkey, BMI) 

TAKE IT ON HOME 8 

Charlie Rich, Epic 5-10867 (CBS) 
(House of Gold, BMI) 

HERE I AM AGAIN 15 

Loretta Lynn, Decca 32974 
(MCA) (Evil Eye, BMI) 

LAST TIME I CALLED SOMEBODY 
DARLIN* 10 

Roy Drusky, Mercury 73314 
(Blue Crest, BMI) 

BABY DON'T GET HOOKED ON ME ... 8 

Mac Davis, Columbia 4-45618 (Screen Gems- 
Columbia, BMI) 

UNEXPECTED GOODBYE U 

Glen Barber, Hickory 1645 (Acuff-Rose. 8MI) 

LOOKING BACK TO SEE 14 

Buck Owens & Susan Raye, Capitol 3368 
(Dandelion, BMI) 

LONELY WOMEN MAKE 

GOOD LOVERS 7 

Bob Unvan. Epic 5-10905 (CBS) (Young World. 

TRACES 7 

Sonny James, Capitol 3398 (Low-Sal, 8MI) 

A PERFECT MATCH 5 

Oavid Houston & Barbara Mandrell, Epic 
5-10908 (CBS) (Flagship. BMI) 

YOU AINT GONNA HAVE OLD BUCK 

TO KICK AROUND ANYMORE 5 

Buck Owens & the Buckaroos, Capitol 3429 
(Blue Bor,k, BMI) 

SEA Of HEARTBREAK 5 

Kenny Price. RCA 74-0781 
(Shapiro, Bernstein & Co., ASCAP) 

I'VE GOT A WOMAN'S LOVE 6 

Marty Robbins, Columbia 4-45668 (Rose, BMI) 
I'M GONNA KNOCK AT YOUR DOOR IS 

Billy "Crash" Craddock, Cartwheel 216 (Anne- 
Rachel. ASCAP) 

THE KREM0NY IS 

Tammy Wynette 4 George Jones, 
Epic 510881 (CBS) (Algee. BMII 
I THINK THEY CALL IT LOVE 10 

Don Gibson 4 Sue Thompson, Hickory 1646 
(Acuff-Rose, BMI) 
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last TITll-Artist, label 1 Number Weeks ea 

Week (Dirt, libel) (Publisher, licensee) Chirt 

45 WHEEL Of FORTUNE 3 

Susan Raye, Capitol 3438 (Valando, ASCAP) 

53 HEAVEN IS MY WOMAN'S LOVE 4 

Tommy Overstreet, Dot 17428 (Famous) 
(Famous/Ironside, ASCAP) 

42 I JUST COULDN'T LET HER 

WALK AWAY 7 

Dorsey Burnetle, Capitol 3404 (Gtenwood, 
ASCAP/Central Songs, BMI) 

41 CLAUDETTE 8 

Compton Brothers, Dot 17427 (Femous) 
(Acuff-Rose, BMI) 

48 LONESOME 7-7203 3 

Tony Booth, Capitol 3441 (Cedarwood, BMI) 

51 THIS MUCH A MAN 4 

Marty Robbins, Decca 33306 (MCA) 
(Mariposa, BMI) 

44 RINGS FOR SALE C 

Roger Miller, Mercury 73321 (Tree, BMI) 

47 I'LL NEVER PASS THIS WAY AGAIN 8 

Glen Campbell, Capitol 3411 (Vegas. BMI) 

46 JUST LIKE WALKIN' IN THE 
SUNSHINE 9 

Jean Shepard, Capitol 3395 (Centrel 
Songs, BMI) 

58 SING ME A LOVE SONG TO BABY ... 2 

Billy Walker, MGM 14422 (Venomous/Two 
Rivers, ASCAP) 

52 ITS A MATTER Of TIME 6 

Elvis Presley. RCA 740769 (Gladys. ASCAP) 

49 THE WORLD NEEDS A MELODY 3 

Carter Family with Johnny Cash, Columbia 
4-45679 (Tree, BMI) 

57 BOWLING GREEN 5 

Hank Capos, Capitol 3416 
(Bowling Green. BMI) 

— FOOL ME 1 

Lynn Anderson, Columbia 4-45692 
(Lowory, BMI) 

54 GARDEN PARTY 5 

Rick Nelson & the Stone Canyon Band, Decca 
32980 (MCA) (Matragun. BMI) 

60 THINGS 4 

Buddy Alan, Capitol 3427 (Alley Street/ 
Venture, ASCAP) 

55 TRAVELIN' LIGHT 6 

George Hamilton IV, RCA 74-0776 
(Accoustlcs, BMI) 

65 MORE ABOUT JOHN HENRY 2 

Tom T. Hall. Mercury 73327 (Hallnote, BMI) 

56 HOW COULD YOU BE ANYTHING 

BUT LOVE C 

Ferlln Husky, Capitol 3415 
(Blue Crest/Hill 4 Range. BMI) 

71 WHO'S GONNA PLAY THIS OLD PIANO 2 

Jerry Lee Lewis, Mercury 73328 (Blue Echo, 
BMI) 

63 GLOW WORM 4 

Hank Thompson, Dot 17430 (Famous) 
(Marks, BMI) 

62 FOR MY BABY 5 

Cal Smith, Decca 33003 (MCA) (Eden, BMI) 

74 SHE'S TOO GOOD TO BE TRUE 2 

Charley Pride. RCA 740802 (Pi-Gem, BMI) 

64 BABY, BYE BYE 2 

Oickie Lee, RCA 74-0781 (Shapiro, Bernstein, 
ASCAP) 

75 SOMEBODY LOVES ME 2 

Johnny Paycheck, Epic 5-10912 (CBS) (Jack 
4 Bill, ASCAP) 

67 LEAVIN' ON YOUR MIND 4 

Bobbie Roy, Capitol 3428 (Cedarwood, BMI) 

— WRAPPED AROUND HER FINGER ... 1 

George Jones, RCA 74-0792 (Glad/Altem, BMI) 

59 YOU BABE 10 

Lefty Frluell, Columbia 4-45652 
(Blue Crest, BMI) 

66 WHAT EVERY WOMAN WANTS 

TO HEAR 7 

Claude Gray, Million 18 (Van|o, BMI) 

70 HERE I GO AGAIN 3 

Johnny Duncan, Columbia 4-45674 (Dirk, BMI) 

69 SECOND TUESDAY IN DECEMBER 3 

Jack Blancherd & Misty Morgan, Mega 
615-0089 (Birdwalk, BMI) 

72 YOU DON'T MESS AROUND 

WITH JIM 3 

Bobby Bond, Hickory 1649 (Slendingwell/ 
Wingate, ASCAP) 

— A SWEETER LOVE (I'll Never blew) 1 

Barbara Fairchild, Columbia 4-45690 
(Duchess, BMI] 

73 ALL I HAD TO DO 3 

Jim Ed Brown, RCA 740785 (Chlplln, ASCAP) 

— GOT THE ALL OVERS FOR YOU I 

Freddie Hart & the Heartbeats, Capitol 3453 
(Blue Book, BMI) 

68 NOTHING CAN STOP MY LOVING YOU 6 

Patsey Sledd, Mega 615-0085 
(Fort Knox, BMI) 

— I WONDER HOW I0HN FELT 

(When He Baptized Jesus) 1 

David Houston, Epic 5-1091 1 (CBS) (Algee, 

— RED SKIES OVER GEORGIA 1 

ASCAP) Caf9il1 * We9a 6,5 -° 09 0 f 1 * 0 Rivers, 
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Another Great 
Hit Singlefrom 
Sonny's latest album 




COLUMBIA 4-^ 



The Southern < ■< i it U iii.ui 

SOXXYJAMUS 

XS Ikmi The Snou Is On The Host's 
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When The Snow Is On The Roses 
Suddenly There's A Valley 
Every Day Every Night 
White Silver Sands 
Missing You 

Why Is It I'm The Last To Know 

This Time 

Is It Wrong 

She's Comln' Home 

Love Is A Rainbow 

I'll Think About That Tomorrow 




ENTERTAINER 
OF 
ALLTHE 
YEARS... 

past, present and future. 

FREDDIE 
HART 

He's got still another hit in his heart. 
And it's spreading all over the Country... 



Got The All Overs For You I 

FREDDIE HART 




A single: *3453 



An album: ST-11107 



And Freddie's other hits that've given 
the all-overs all over the Country... 




Country Music 




• Continued from page 60 

records for Fabor in Westminster, 
Cal. . . . Doyle Holly has signed 
a personal management contract 
with Buddy Lee's agent, Don 
Fowler. . . . Don Gant, top pro- 
ducer for the Acuff-Rose complex, 
has been elevated to the post of 
assistant to president Wesley Rose. 
. . . Shane Wilder of Palm Springs 
is looking for a female artist to 
cut an LP. . . . The Country Gen- 
tlemen of Vanguard have cut the 
radio and TV commercial spots for 
UGF in Washington, D.C. . . . 
The Gates Sisters, recording as 
Marcy and Margie, have their first 
release on Decca. 

Jan Howard, off as a single for 
the first time in several years, 
played the Mid South Fair in 
Memphis and was phenomenal. 
. . . Gus Thomas is readying a new 
release in Wheeling. . . . Billy Arr 
has signed a recording contract 
with Rice Records. . . . I-M-I is 
releasing its first two country rec- 
ords overseas, by Don Williams 
and Jackie Burns. . . . Q.R. Mc- 
Clinton has a new release, and it 
sounds like a winner. . . . Linda K. 
Lance now with Triune. . . . The 
Boys From Shlloh have been 
named to appear before President 
Nixon Oct. 11th. 



Help college 
help you. 



Businesses like yours nave over 
1340,000.000 to higher education last year. 

It was good business to do so. Half of 
all college graduates who seek work go into 
business. The more graduates there are, 
and ihe better educated they are. the more 
college serves the business community. 

Your money was vital to colleges. It 
relieved financial pressures, made planning 
more flexible, and contributed to the kind 
of basic and applied research lhat puts new 
knowledge and technology at the service 
of industry. 

So lhat colleges can continue to help 
you. give to the college of your choice now. 
For information on ways to do it. please 
write on your letterhead to Council for 
Financial Aid to Education, Inc.. 6 East 
45th Street, New York, N.Y. 10017. Ask for 
the free booklet. "How Corporations Can 
Aid Colleges and Universities!* 



3 jj Council for Financial Aid lo Education. Inc. 
Advertising contributed for Ihe public good. KF 



HEAVY ACTION 
KAJAC RECORDS 

"As Time Goes On" 

by Larry Jensen 

KAJAC 512 

'It Took a Long Time" 

by Shirley Ramus 

KAIAC 507 

Dist. by: 
Sounds of Musk 
DJs write 
Little Richie Johnson 
Belen, New Mexico 
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Country LP's 

* STAR Performer-IP's registering proporiionm upward aregrets this week. 

Tlllt lilt TITLE— Artist Label 1 Walks 
W«k Wnk Numbtr (Distributing label) Ckttt 

1 1 A SUNSHINY DAY WITH 9 

Charity Pride. RCA ISP 4742 

2 2 HAPPIEST GIRL IN THE WHOLE U.S.A. 14 

Donna Fjrqo. Dot DOS 2600 (Famous) 

3 4 AMERICA: A 200 YEAR SALUTE IN STORY AND SONG 7 

Johnny Cash, Columbia KC 31645 

4 3 LISTEN TO A COUNTRY SONG I 

Lynn Anderson, Columbia KC 31647 

^ 7 WHEN THE SNOW IS ON THE ROSES 7 

" Sonny James, Columbia KC 31646 

6 6 ME AND THE FIRST LADY 9 

George Jonts & Tammy Wyntttt, Epic KE 31554 (CBS) 

7 5 TO GET TO V0U IS 

Jerry Wallace. Decca DL 7-5349 (MCA) 

8 8 L0NES0MEST LONESOME 11 

Ray Prict, Columbia KCP 31546 

9 9 BLESS YOUR HEART 16 

Freddie Hart, Capitol ST 11073 

10 10 ALL TIME GREATEST HITS 6 

Ray Price. Columbia G 3)364 

«/t> 15 THE STORYTELLER S 

■«■ Tom T. Hall. Mercury SR 61368 

12 13 MISSING YOU C 

Jim Rteves, RCA LSP 4749 

13 12 BEST OF CHARLEY PRIDE, VOL 2 30 

RCA LSP 46B2 

0* 20 I CANT STOP LOVING Y0U/(Lost Her Love) 

"* ON OUR LAST DATE 4 

Conway Twitty, Decca DL 7-536) (MCA) 

15 14 BEST OF JERRY REED 16 

RCA LSP 4729 

16 16 REAL McCOY 29 

Charlie McCoy, Monument Z 31329 (CBS) 

17 17 ROY CUM COUNTRY! 12 

Dot DOS 25997 (Famous) 

18 19 WOMAN (Sensuous Woman) 7 

Don Gibson, Hickory LPS 166 

22 COUNTRY MUSIC THEN AND NOW I 

sT*>JI Statler Brothtrs, Mtrcury SR 61367 

20 11 ELEVEN ROSES 12 

Hank Williams, Jr., MGM SE 4843 

21 18 ASHES OF LOVE 17 

Dickia lee, RCA LSP 4715 

«jt> 27 TOGETHER ALWAYS 3 

Pontr Wagoner I Dolly Parton, RCA LSP 4761 

23 25 JERRY REED 4 

RCA LSP 4750 

24 21 BEST OF BUCK OWENS I SUSAN RAVE 10 

Capitol ST 11048 

25 26 ALL TIME GREATEST HITS 4 

Marty Robbins, Columbia K6-6A-6T 31361 

32 THE BEST OF THE BEST OF 2 

Merle Haggard, Capitol ST 11082 

27 24 GREATEST HITS, VOL 1 15 

Conway Twitty, Dacca DL 7-5352 (MCA) 

28 30 IF THIS IS GOODBYE 3 

Carl Smith, Columbia KC 31606 

29 23 CRY 28 

Lynn Anderson, Columbia KC 31316 

<fV 34 UDIES LOVE 0UTUWS 2 

Waylon Jennings, RCA LSP 4751 

31 29 aVIS LIVE AT MADISON SQUARE GARDEN 12 

Elvis Presley, RCA LSP 4776 

38 TOM T. HALL'S GREATEST HITS 3 

Mercury SR 61369 

ejjtw - "LIVE" AT THE WHITE HOUSE I 

■■W Buck Owens, Capitol ST 11105 

34 35 FOR THE GOOD TIMES Ill 

Ray Price, Columbia C 30105 

35 33 SINGS THIS LITTLE GIRL OF MINE 9 

Faron Young, Mercury SR 61364 

^> - IF YOU TOUCH ME (You've Got to Lorn lie) 1 

^ m Joe Slampley, Dot DOS 26002 [Famous) 

37 28 GOD BLESS AMERICA 16 

Loretta Lynn, Decca DL7-5351 (MCA) 

38 40 TRACES 2 

Sonny James. Capitol ST 1 1 108 

39 43 BABY DONT GET HOOKED ON ME 2 

Mac Davit, Columbia KC 31770 

40 44 IS IT ANY WONDER THAT I LOVE YOU 2 

Nat Stuckty, RCA LSP 4743 

- WHEEL OF FORTUNE « 

■*»*■ Susan Raye, Capitol ST 11106 

42 37 HERE I NOW 5 

Oorsty Burntltt, Capitol ST 11094 

43 36 HANK WILLIAMS, IR.'S GREATEST HITS, VOL 2 26 

MGM SE 4822 

W — SINGS FOR HOUSEWIVES AND OTHER LOVERS 1 

mm Eddy Arnold, RCA ISP 4738 

45 42 CAB DRIVER 13 

Hank Thompson, Dot DOS 25996 (Famous) 
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International News Reports 



Sales in U.K. Up 18% Benjamin Urges Formation of 
In First 6 Months One Record Industry Group 



By BRIAN MULLIGAN 
Editor Mode Week 



LONDON — Formal confirma- 
tion of the bouyanl state of 
Britain's record industry is pro- 
vided by the latest statistics pub- 
lished by the Department of Trade 
covering the first six months of 
1972. 

These show that in the six 
months to the end of June, manu- 
facturers' sales were up by 18 per- 
cent to S55 million, compared with 
$46.5 million last year, with ex- 
ports contributing a 9 percent in- 
crease to $8 million. 

At this rate — and current indi- 
cations arc of no lessening of de- 
mand — with the heavy-selling pe- 
riod of the year still to come, 
chances of the industry hitting the 
$125 million figure by the year end 
are clearly on the cards. In the last 
six months of 1971. sales were just 
short of $62.5 million, an im- 
provement of $7.5 million in the 
comparable period of 1970. If 
1972 sees a similar growth over 
1971 — and in particular if the 18 
percent improvement can be main- 
tained over the year as a whole — 



then the industry should comfort- 
ably hit the $125. million target 
which would mean that the record 
business in the U.K. will virtually 
have trebled in size since 1962. 

Interestingly, in view of the sales 
upsurge, the industry is obviously 
head ing toward a more st ream- 
lined and profitable marketing- 
manufacturing operation, for while 
sales have soared by 18 percent, 
production in the first four months 
has gone up by a mere four per- 
cent over 1971 . 

It's also evident that much of 
the sales improvement was brought 
about by a resurgence of interest 
in singles. In the first half of the 
year 27 million singles were 
pressed, nearly four million more 
than in 1971, while production of 
albums at 34 million copies was 
about 1.5 million copies less than 
last year. 

During June itself, 10.5 million 
re co rds we re p ressed , 12 pe r cc n t 
more than last year, while sales 
at $3.9 million were a glorifying 
32 percent higher than last year. 



LONDON — A call for the for- 
mation of one united record in- 
dustry organization to coordinate 
(he industry in non-competitive 
areas was made by managing di- 
rector 1 auk Benjamin at the 13th 
Pye sales conference at the Mer- 
maid hotel in Jersey last weekend. 

"There was a period in August 
this year, when virtually every 
pressing plant in the country, other 
■ than running a skeleton crew, shut 
down for its annual vacation. This 
at a point when summer business 
was at its highest level for many 
many years. I criticize myself 
among others, for not considering 
this position. However, it does 
highlight the situation, that with 
a little foresight and centraliza- 
tion through the British Phono- 
graphic Industry, such holidays 
could possibly have been staggered 
to a degree, and wc could have 
helped each other." 

Benjamin continued that he felt 
that in the general interest of the 
business, the BPI should not only 
take care of this and other mat- 
ters common to all companies but 



EMI Cancels November & 
December Releases in 'Makeup 1 



• Continued from page I 

been utilized in some cases to 
meet the abnormally high volume 
of business during recent weeks. 

The decision to cancel the last 
two supplements of the year was 
taken by Gerry Oord, newly ap- 
pointed managing director of EMI 
Records. In an open letter ad- 
dressed to all dealers and the Brit- 
ish recording industry, Oord frank- 
ly acknowledges the critical situa- 
tion reached with "production prob- 
lems both at Hayes and within the 
management offices in Manchester 
Square which have resulted in the 
service we should be giving and 
the service you have every right 
to demand being destroyed." 
Reasons Vary 

The reasons for the crisis are 
"many and varied" but Oord in- 
stances the Hayes move as the 
main one. EMI was "quite simply 
unprepared for the incredibly high 
demand for product which con- 
fronted us at that precise time." 
He is personally supervising on a 
daily basis the reorganization of 
the contributory factors in the 
situation, and, as progress is made, 
product will be rescheduled. 

"EMI Records is the world's 
largest and finest record company, 
and we hope to continue proving 
it to you and the public by supply- 
ing you with our product in the 
proper manner." Oord concludes in 
his letter. "We apologize for all the 
problems and difficulties you have 
been caused. We hope within a few 
weeks to have everything resolved 
and to arrange that this situation 
never arises again.'* 

Amplifying the letter last week 
for Billboard, Oord stated that 
EMI hopes to have solved the 
back orders problem by Oct. 15, 
and the daily meetings he holds 
with the production, distribution 
repertoire departments will result 
in adjustments and the reinstate- 
ment of some of the records in the 
November and December supple- 
ments. 

He disclosed that two weeks 
ago the EMI plant was in 
arrears to the extent of approxi- 
mately 1,500,000 records, but last 
week the completion rate on orders 
was better than it had been for 
the previous five. 

"When you move a factory, 
you're bound to get obstacles." 
added Oord. "I decided to cancel 
the supplements because it is best 
to service our customers with the 
records they want now. It's bad 
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policy to load people with new 
product when you haven't cleared 
orders on the existing catalog.** 

Each new issue means pressing 
nearly a million records, and Oord 
emphasized that EMI had never 
produced so many records before 
as it is doing at present. Some 
pressing was being done in Ger- 
many and by Capitol in America 
to alleviate the position, and the 
higher costs thus involved would 
be reflected in the company's finan- 
cial results. 

"We have given a certain priority 
to our classical catalog," he dis- 
closed, "and we hope that these 
back orders will be completed in 
10 days time." He added that 
singles were not affected and that 
distributed labels would be given 
priority over EMI's own product. 

Island chief David Betteridge 
said that he had received a guar- 
antee from EMI that one-seventh 
of its production capacity would be 
devoted to Island pressing require- 
ments between now and Christmas. 

"The situation has been desper- 
ate, but we're keeping our heads 
above water," he said. "We did 
contemplate pressing overseas, but 
we spoke to our foreign licensees 
and decided against it. At the 
moment we're stuck with duty and 
all sorts of things which would 
make it costly until Common Mar- 
ket membership abolishes such 
costs." 

Bell has been enjoying chart 
action on five singles and two LP's 
during the crisis period, and Dick 
Leahy is generally pleased with ef- 
forts made to meet the demand. 

"It*s not been perfect in stock 
terms by any means," he remarked, 
"but the co-operation of the people 
at Hayes and what they've been 
able to do have been phenomenal." 

Bell product has been pressed by 
EMI in Eire and by Saga to cope 
with the situation. UA Records has 
also been looking for succour, and 
Dennis Knowles. the label's sales 
and marketing manager, has im- 
ported 100.000 Hawkwind singles 
from Germany, 1 5,000 albums 
from Germany and France and 
Eire, and currently has pressing 
orders being executed in Portugal. 
Price Right 

"I'm also contemplating order- 
ing pressings in Czechoslovakia," 
he added. "The price is right, but 
I'm not yet sure about delivery fa- 
cilities. The situation has been bad 
because I agreed with EMI a 
reasonable guaranteed production 



figure some weeks ago. but it fell 
beneath the hoped-for level soon 
after that. Obviously the overseas 
pressing will take its effect on our 
profits, but despite all the prob- 
lems, our figures arc still 300 per- 
cent up on my original forecast." 

Tamla Motown's John Marshall 
told Music Week that hit singles by 
Mary Wells and Junior Walker had 
been affected by the crisis, and 
there had been problems on some 
high-selling albums. 

"But we're confident things are 
being sorted out as quickly as 
possible," he said. 

Music for Pleasure's pressing is 
done by EMI in view of the label 
being a subsidiary of the EMI 
group, and the MfP September sup- 
plement was canceled when the 
full extent of the difficulties be- 
came clear. 

"We've obviously been affected 
by what's happened," MfP chief 
Richard Baldwyh stated. "In one 
sense, it's has been brought to bear 
in using the resources we have in 
the best way. We came to the con- 
clusion that canceling the Septem- 
ber supplement was the right thing 
to do in favor of selling the back 
catalog, but the October supple- 
ment should be available towards 
the end of the month.** 



"to consider potential issues and 
problems well in advance." 
Pye Increase 

Reviewing the company's year. 
Benjamin said that Pye turnover 
showed an increase of more than 
50 percent over last years figures 
and that Precision Tapes was 300 
percent over. He also announced 
the acquisition of Des O'Connor to 
record for the label and the con- 
clusion of a deal with Russ Regan 
of 20th Century-Fox for the re- 
lease of the company's product in 
the U.K. 

Pye presented to the sales force 
new product which included the 
company's first quad single. Pre- 
cision Tapes announced (he final- 
ization of a deal with the American 
Bell label to release its material 
on cassette and cartridge and the 
initial release will feature David 
Cassidy and the Partridge Family 
and the Fifth Dimension. 

Representatives of all of Pye's 
distributed labels, A&M, DJM, 
Sonet. Ditchburn and Bumble, at- 
tended the conference to present 
their forthcoming product. 

A&M announced the release 
of a new album by Carole King 
and the forthcoming release of 
an album based on the operetta. 
"Tommy." while DJM introduced 
Elton John's new single. "Crocodile 
Rock." which will also be featured 
on his new album. "Don't Shoot 
Me. I'm Only the Piano Player." 

Rod Buckle of Sonet revealed 
plans of the formation of a new r 
label. Kicking Mule, which has 



been created by Sonet with Stefan 
Grossman and Ed Denson, man- 
ager of Country Joe and the Fish. 

Ditchburn music manager Jim 
Thomas presented new product on 
the company's Spiral and Domino 
labels and John Junior of Bumble 
announced the acquisition of prod- 
uct by the Herd, originally issued 
on Philips' Font ana label. 

Hot Butter 
Trip Talks 

NEW YORK— Following the in- 
ternational success of Hot Butter's 
"Popcorn" (Musicor), Art Tal- 
madge, president of the label, and 
Richard Talmadge, a&r vice presi- 
dent, are coordinating overseas 
trips, to the orient and to Europe, 
respectively, to arrange interna- 
tional concert and promotional 
tours by the group, as well as pos- 
sible follow-up recordings. 

Presently in Europe, Richard 
Talmadge is visiting Barclay Rec- 
ords in Paris, EMI in Amsterdam, 
Ariola in Munich, as well as ra- 
dio stations in Berlin, Rome and 
London. Also included in his iten- 
erary are stops at local distributors 
for future tie-in promotional cam- 
paigns. 

Art Talmadge, scheduled to 
leave for Japan Thursday (5) will 
spend three weeks in the orient, 
visiting Victor of Japan, as well 
as radio stations and distributors 
in Hong Kong and Singapore. 



ENGLAND. 

the gem 

of the 
ocean. 




SPARKLES IN 
BILLBOARD'S 
LONDON 
SPOTLIGHT 



Billboard's 
"Spotlight on 
London" is com- 
ing in the Octo- 
ber 2B issue. It's 
your big opportun- 
ity to dazzle our 
British cousins with 
your product. Be a part 
of Billboard's "Spot- 
light on London." It's 
your cup of tea. 
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International News Reports 



Takes Rio Festival 



From The 

Music Capitals 

of the World 



U.S. Song 

• Continued from page 3 

each won the equivalent of $16,500 
and golden statuettes as prizes. 

The roofed Maracananzinho 
Stadium was filled with some 20, 
000 cheering, jeering, rocking. 

Springfield In 
Million $ Deal 

LOS ANGELES — Rick Spring- 
field, Ausralian-born Capitol Rec- 
ords artist, has been signed to a 
million dollar worldwide distribu- 
tion deal by EMI. EMI advanced 
$500,000 on a two-year contract 
with option for a third year, with 
total guarantees of $1 million. 

The new International Artists 
Promotion service of EMI is de- 
voting the next six weeks to a 
world campaign for Springfield. 
The artist will personally tour 
Canada and Europe after guesting 
on Sonny & Cher's top-rated tele- 
vision show. Springfield's "Speak 
to the Sky" single is currently num- 
ber 15 on the Hot 100. 



HANSA SETS 
BIG OUTPUT 

BERLIN— Hansa will be re- 
leasing II LP's and four dou- 
ble albums for the Christmas 
market this year — the biggest 
seasonal issue in the seven-year 
history of the firm. Seven of 
the Christmas LP's will also be 
released on cassette. 

Hansa has been having con- 
siderable success with the lu- 
liane Werding LP which has 
sold over 40,000 copies during 
the past eight weeks. 



samba-singing Brazilian fans whose 
enthusiastic participation makes 
Rio's festival unique. 

Thomas did not stand on false 
modesty. "I think we played well 
;md deserved the prize," he said. 
However, observers noted he 
seemed nervous awaiting the de- 
cision. "Brazil is marvelous," he 
happily added. Three members of 
Formula Tre — Alberto, Tony and 
Gabriele — expressed joyful surprise 
and said they never expected it. 

Special prizes for audience ap- 
peal were awarded to Demis Rous- 
sos, who presented the Greek entry 
"Velvet Mornings" by Robert Con- 
statinos, and to Jorge Ben who 
composed Brazilian entry "Fio 
Maravilha," a samba praising a 
football player, which was inter- 
preted by new comedienne Maria 
Alcina Roussos. Alcina performed 
Ben's number doing a spoofing 
samba while singing in a deep 
husky voice. 

Thirteen songs entered interna- 
tional final Sunday — two U.S., two 
Argentina, two Germany, two 
Brazil, while Australia, Spain, 
France, Greece, Italy and Japan 
had one each. Others of the origi- 
nal 28 were eliminated in semi- 
finals held on the previous Sunday. 
In final vote were Argentina's 
"Las Ciudades" by Brazil's Baden 
Powell interpreted by Baden, To- 
bias and Claudia Regina; two for 
Greece's "Velvet Mornings"; one 
for Argentina's "El Que Tiene No 
Quien Quiere" by Conjunto Santa- 
barbara; one for Brazil's "Fio 
Maravilha"; one for Japan's "Bai- 
lero," music and interpretation by 
Kiyoshi Hasegawa. 

The crowd found the Japanese 
entry sad and showed disapproval. 
They also disapproved of Spain's 
"Mi Teirra," which the judges 
liked. The crowd cheered the fine 



voice of Australian Kamahl, who 
sang "Nothing More" by Jackie 
Trent 

Among those eliminated in the 
semifinals were U.S.'s "It Pays," 
music and interpretation by Walter 
Hawkins; Canada's "Youngbird" by 
Christopher Kearney; Britain's 
"You Are My Music," music Les 
Rccd. interpretation C I o d a g h 
Rogers; Israel's "Life," music in- 
terpretation by Esther Galil. 

Brazilians were disappointed over 
quality of most of the Brazilian 
music in domestic competition. 
Two songs representing Brazil in 
international finals were composed 
by veterans Jorge Ben and Baden 
Powell — both were based on the 
samba rhythm, unlike most other 
Brazilian entries, which sought an 
international sound based on 
American soul and rock. 

Festival director Otavio Castro 
Neves explained that the festival 
sought to develop Brazilian music 
for export. 

TV Globo, which sponsored the 
festival with state tourism depart- 
ment, reportedly sold numbers of 
tapes in Europe and Latin America 
as well as in Brazil. Festival got a 
soulful start with noncompetitive 
entertainment show by Wilson 
Pickett and group. Pickett was fol- 
lowed by Mungo Jerry the next 
night. 

Judges included chairman Lee 
Zhito, Canada's Ritchie Yorke. 
Japan's Shoichi Iyi. Germany's 
Joachim Berendt, Italy's Mario 
t.uigi, Britain's Franklyn Boyd, 
France's Eddie Barclay, Greece's 
Nicoleta. Portugal's Paulo Car- 
valho. Sideshows for foreign guests 
included one provided by Philips 
manager Andre Midani with his 
chief recording artists including 
Chico Buarqe, Jorge Ben, Gal 
Costa Quinteto, and Violado. 



LONDON 

CBS has produced a special com- 
pilation album of 12 Andy Wil- 
liams tracks which will retail at 
$2.50. exclusively through the 
Wool worth chain. Heavy promo- 
tion will be concentrated through 
radio, press and television and al- 
though some adverse reaction is 
expected from record dealers at 
being deprived of bonus album 
sales CBS sales manager Jack 
Florey told Billboard, "We sin- 
cerely feel that promotion on this 
scale will create overall interest 
in the artist's product and can 
therefore only benefit the trade in 
general." A similar scheme was 
operated in America which was 
what prompted Woolworth's U.K. 
chiefs to approach CBS with the 
idea. Wool worths arc paying all 
promotion costs. Tracks on the 
album include, "I Left My Heart 
In San Francisco," "Little Greeen 
Apples" and "By the Time I Get 
to Phoenix." . . . George Porter, 
previously assistant to Chappelt 
general manager Frank Coach- 
worth, has joined Edwin H. Mor- 
ris as the firm's administration 
manager. Following the departure 
of John Velasco from EHM, Steve 
Morris, son of Edwin H. Morris 
chief Buddy Mums, is in London 
and will be responsible for the 
acquisition of local talent. 

Polydor has renewed its deal 
with Stone the Crows for a further 
three years. The new deal is for 
the World and excludes North 
America. Managing director John 
Fruln is soon to announce the 
signing of Sacha Distel to the 



label. . . . Mowest, the new label 
formed by Tamla Motown to han- 
dle talent recruited from America's 
West Coast, is launched this week 
in the U.K. with singles by Thelma 
Houston and Frank! Valll and the 
Seasons. Thelma Houston is cur- 
rently in the U.K. on tour with 
the Four Tops. In November the 
first Mowest LP's will be issued 
and they are by Syreeta, who is 
Stevie Wonder's wife and Valli and 
the Seasons. . . . Chevron Music, 
the publishing arm of York Rec- 
ords has concluded a deal with 
Jack Winsley and Bob Saker where- 
by Chevron will manage their 
Winsak Music firm. Chevron also 
handles Cheap Thrills Music 
which holds material by Janls Jop- 
lin. . . . Desmond Dekker has been 
signed by the reggae Rhino label 
and will also have his own com- 
pany. Double Dekker Music, to 
handle his compositions. . . . En- 
terprise Records and Distribution 
has acquired two albums from 
America by Jlml Hendrix. The 
first album is "Rare Hendrix" 
which originates from the Trip 
label. The other LP is "Jimi 
Hendrix in Session" and features 
saxophonist Lonnle Youngblood. 
The record was acquired from 
Springboard International of New 
Jersey. . . . RCA promotion man- 
ager Brian O'Donoghne has left 
the company to join Very Good 
Music, the company headed by 
James Fisher, as a director. He 
already has an interest in Very 
Good. Lyndon Holloway, another 
RCA promotion man is leaving to 
join the BASF record division in 
(Continued on page 69) 



THE FIRST "ENADA" 

1st ESP0SIZI0NE ITALIAN A Dl APPARECCHI DA DIVERTIMENTO 

AUTOMATICI 

(First Italian Exposition of Automatic Entertainment Apparatus) 

Palazzo dei Congressi-Roma-Eur 
-7, 8 e 9 novembre 1972- 

(November 7, 8 and 9, 1972) 

L'ASSOCIAZIONE NAZIONALE SAPAR, CHE RIUNISCE TUTTI GLI OPERATORI ITALIANI DELLA PROFESSIONE DELL'AUTOMATICO, 
PER CELEBRARE IL 1 DECENNALE DELIA SUA COSTITUZIONE, HA ORGANIZZATO LA PRIMA ESPOSIZIONE SPECIALIZ ZATA Dl 
PRODOTTI ITALIANI PER IL DIVERTIMENTO AUTOMATICO. 

(SAPAR, the National Association of all operators of automatic entertainment apparatus has organized, as a celebration of 
the first decennium of its constitution, the first specialized exposition of Italian products in the field of automatic 
entertainment.) 

VISITATE L'ENADA 
(VISIT ENADA) 

TUTTI I VISITATORI STRANIERI DELL ENADA 1 PARTECIPERANNO ALLA SERATA Dl CALA ALL HOTEL 
CAVALIERI HILTON, OSPITI DELLA SAPAR. 

(All foreign visitors will be SAPAR's guest at a gala evening in the Cavalieri Hilton Hotel, Rome.) 



64 



OCTOBER 14, 1972, BILLBOARD 



\ 




REGULAR MATRIX 



Guess what happened to the "audio spectrum" 



a full "quad 
of new Sansui 



TWENTY ALBUMS (Count Them: TWENTY ALBUMS) FEATURING THE 101 STRINGS 

are the newest addition to the growing family of four-channel Sansui QS encoded 
discs. Such artists as Carole King, Joan Baez, B. B. King on labels like Ovation, Project 
3 and Quad Spectrum (Audio Spectrum) are already available in Sansui QS encoded 
recordings. 




The new "Quad-Spectrum" series of Audio Spectrum albums 



1. The Soul of Spain, Volume 3 

2. Les Baxter conducts Exciting Sounds 

3. Bacharach and Webb 

4. Soul of Israel 

5. Music from Fiddler on the Roof 

6. Country Hall of Fame 

7. Multiple Guitars with Lee Thatcher 

8. Movie Themes 

9. Golden Age of the Dance Bands 
10. Dynamic Sounds 



11. Les Baxter conducts Latin Holiday 

12. Today's Hits 

13. Exciting Sounds 

14. "101 Strings Orchestra" Plus Guitars 

15. Music from Cabaret 

16. California Poppy Pickers Play and Sing 

17. Johnny Doe Sings the Songs of Johnny Cash 

18. Movie Hits 

19. Bob Jackson "Boots" the Sax with the Strange Ones 

20. Nelson Riddle Conducts "101 Strings Orchestra" 



Cop 



spectrum" 
QS releases. 



Wherever four-channel sound is heard, Sansui plays an ever-increasing role. More and more record- 
ing companies, producers, artists and recording engineers find the Sansui encoding system ideal and 
the most advanced available today. The latest entry in this distinguished and growing list of labels is 
Audio Spectrum with its new "Quad Spectrum" series of 20 discs that feature the 101 Strings. Here's 
why recording engineers, producers and artists choose Sansui QS over any other four-channel system: 

SUPERIOR CHANNEL SEPARATION: The QS Regular Matrix System displays greater separation 
among all four channels than the human ear can discern. For practical purposes, the total effect is 
identical to that of discrete tape techniques, which is why so many recording engineers and producers 
acclaim QS as the "discrete matrix." 

TOTAL RECORDING FREEDOM: This is a matrix system that can reproduce sound anywhere in a full 
circle and at dead center of the sound field. Thus, microphones can be placed anywhere with the 
knowledge that pickup will be reproduced exactly as intended. There is 360-degree freedom in all 
directions without holes or blank spots. 

FULL COMPATIBILITY: The Sansui QS four-channel matrix system is compatible with other major 
matrixing codes. It is, of course, also fully compatible with two-channel stereo. Indeed, the stereo 
mode is very often greatly enhanced and has clearer definition in its stereo separation. Total 
compatibility means that all discs can be QS encoded; double inventories will not be needed. And 
Sansui QS discs are ready right now for FM quadraphonic, stereophonic and monophonic broadcast. 

ACT TODAY: With the new professional Encoder and Decoder, you start at the top in four-channel 
recording. There are hundreds of thousands of compatible four-channel decoders already in homes 
everywhere, so your audience is ready now. Join the QS four-channel disc bandwagon today and 
boost your sales! 




THE SANSUI QSE-4 PROFESSIONAL ENCODER 



THE SANSUI QSD-4 PROFESSIONAL DECODER 



Banjul Electronics Corp. 

Sarisul Electric Co., Ltd. 
Santul Audio Europe 8.A. 



REGULAR MATRIX 



Lob Angeles 

Tokiro 



Belgium 
Germany W. 



ScutsuL 



For full details. 

contact your nearest Sansui office now. 

SANSUI ELECTRONICS CORP. 



55-11 Queens Blvd., Woodside, N.Y. 1137?. Tel.: (212) 779-5300. Cable: SANSUILEC NEW YORK 
Telei: 42M33 SEC Ul. 

333Wesl Aionrjra Blvd Gardena Calif 90247 Tel (213)532-7670 

14-1, 2-cnome. Iium< Sug<nam, hu, Tohyo 168. Japan Tel (03) 323 1111 Cable SANSUlEtEC 
Tftlex 232 2076 

D.acem Build'ng Veshngslraal 53-55 2000 Anlwerp Tet 315663-5 Cable SANSUIEURO ANTWERP 
Telex ANTWERP 33538 

6 frankfuit am Mam. Reuterweg 93 Tel 33538 
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Introduction of British VA Tax 
Causes Industry, Retail Concern 



Fazer's Kavanto Is 
Bullish on Finland 



LONDON— With six months left 
before the introduction of Value 
Added Tax, concern is growing 
both within the U.K. industry and 
retail trade over the government's 
failure to indicate precisely how 
the change in the nation's taxation 
will affect records. 

Although the tendency is to view 
the situation optimistically in the 
belief that it will be resolved sat- 
isfactorily, there remains the real 
possibility if the Customs and Ex- 
cise department doesn't respond 
quite soon to the promptings of 
the British Phonographic Indus- 
try and the Gramophone Record 
Retailers' Committee that the 
boom conditions which have ex- 
isted throughout the year may be 
seriously endangered, affecting 
long-term planning and making 
the early months of 1973 a bleak 
prospect for both retailers and 
manufacturers. With the trade 
being encouraged to place its 
Christmas orders early via numer- 
ous bulk-stocking discount schemes, 
present indications are that the 
level of business will be main- 
tained until the end of the year. 
But unless VAT arrangements arc 
clarified, the danger is that deal- 
ers, fearing the possibility of pay- 
ing both purchase tax and VAT 
on unsold stock, will cut back on 
slow-moving catalogue items and 
concentrate on ordering only prod- 
uct assured of quick sales. 

The situation is further compli- 
cated by the feeling among manu- 
facturers, and certain sectors of 
the trade, that s-o-r arrangements, 
however implemented are not a 
good thing, and the BPI has made 
representations for records to be 
removed from the list, recommend- 
ing instead that a tax pause be 
instituted during which dealers 
would be able to adjust to the 
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By BRIAN MUtXIGAN 

Editor, Music Week 

new arrangements without incur- 
ring financial loss. 

With the industry moving grad- 
ually in the direction of a nil re- 
turns allowance, there's a feeling 
that to have s-o-r, even for a short 
lime, would be a retrograde step 
and could open the door to its 
permanent establishment, with the 
resulting opportunities for a dis- 
count war and profitless prosper- 
ity. But a mors real problem would 
be the administration of returns, 
on both sides, plus the fear among 
some manufacturers of unscrupu- 
lous trading, by dealers using s-o-r 
to clean stocks at the companies' 
expense. 

Both the BPI and the GRRC. 
who have mounted a twin-pronged 
thrust at the Customs and Excise, 
are totally frustrated by the lack 
of progress. 

"The date for the introduction 
of the s-o-r list is the first of Oc- 
tober and all we have had so far 
are polite acknowledgements to our 
letters from the Chancellor's of- 
fice." commented BPI director 
Geoffrey Bridge. He stressed that 
the BPI was "dead against" imple- 
mentation of any s-o-r arrange- 
ments and had applied for records 
and tapes to be transferred to a 
list of product which would enjoy 
a "taz gap." Bridge explained that 
at an unspecified date two to 
six weeks before VAT. purchase 
tax would be completely abolished, 
and during the interlude retailers 
would be expected to put their 
stock in order. 

However, the tax-free period re- 
mained to be determined and pessi 
mistic forecasts put it at not more 
than three weeks. 

Laurie Krieger, boss of the Har- 
lequin chain and GRRC chairman 
commented. "I am disgusted about 
the whole business. I think it is 



disgraceful that the whole retail 
trade should be left in limbo like 

this." 

Krieger predicted "a nasty year 
for profits for the whole trade in 
1973," especially if it turned out 
that no tax-pause was declared. 
It could mean that we shall lose 
one-third of our profits," he said. 

He suggested that ideally the 
tax pause should be related to the 
average four-times per year stock 
turn and be assessed at three 
months. 

"It is unlikely that the govern- 
ment would agree to three months 
and I think we should be prepared 
to accept two months — anything 
less would be an imposition on the 
rtade." 

But despite Krieger's hopes, the 
feeling is that if a tax pause is 
forthcoming that the very most 
that anybody can hope for is six 
weeks. 

As well as the joint efforts of 
the BPI and GRRC. some firms 
have been making their own repre- 
sentations to Customs and Excixse. 
The W.H. Smith retail chain has 
been involved in negotiations, espe- 
cially over the requirements for 
administering s-o-r. "Very stringent 
regulations have been laid down 
and some of the requirements are 
unworkable." commented John Ab- 
bott, deputy chief record buyer. 
Abbott pointed out that Customs 
and Excise expected every record 
to be identifiable in regard to the 
date at which it was taken into 
stock. On one line of merchan- 
dise this would be a difficult task, 
hut the problem assumes nightmar- 
ish proportions where perhaps 
3.000 lines arc involved, not all of 
which are on firm purchase — budg- 
et albums, for instance, are on a 
sale-or-exchange agreement. 

(Continued on page 69) 



HELSINKI — Finland's small 
population of 4.7 million makes it 
something less than Shangri-La for 
the music publisher and sheet mu- 
sic industry. Many regard this sec- 
tor of the Finnish entertainment 
business as moribund and doomed, 
but in an interview with Billboard, 
Music Fazer's sheet music depart- 
ment chief, Kai Kavanto, ex- 
pressed optimism and confidence in 
its future. Music Fazer is Fin- 
land's leading sheet music house 
and distributor for other publish- 
ers such as Skandia-Kustannus. 
Kustannus-OY-Imudico. and Levy- 
savel. 

"The number of people inter- 
ested in music today is bigger than 
ever," declared Kavanto. "We have 
30 music colleges with an annual 
capacity of about 10,000 students, 
whom with their teachers form our 
main market. It's quite true that 
the pop song market has slumped 
enormously since the fifties, but 
the classics and serious music gen- 
erally have gained ground." 

Kavanto believes this trend is 
closely linked with progress in the 
record market, where single sales 
are dipping but album results in- 
creasing formidably. Sheet sales of 
hit songs have been overshadowed 
by de luxe song folios featuring 
complete music and text and a se- 
lection of photographs as a special 
attraction. 

A successful song folio can 
notch up 2.000 sales over a period 
of time, and among recent issues 
achieving this have been "Stenka 
Rasin" and "St. Pauli And Reber- 
bahn." Best sellers are always of 
English origin. 

Most of the international song 
folios and some sheet music is im- 
ported through Swedish associates. 
Sweden has the biggest sheet mu- 
sic market in Scandinavia, and 
often secures copyrights for the 
entire area. Finland has recently 
started direct imports from Ameri- 



ca and Britain, which sometimes 
save up to five percent in price. 
International song folios in gen- 
eral are slightly more expensive 
than domestic ones. 

Sheet music containing a maxi- 
mum of three songs cost SI. 20 on 
retail, a level maintained by all 
publishers, and song folios retail 
at between $3 to $7 depending on 
the number of pages, pictures and 
origin. 

According to Kavanto, most pop 
material is marketed through large 
music houses and stores, which de- 
rive their main income by retailing 
musical instruments and also main- 
tain a record bar. There are only 
about SO of these locations, and 
in about 50 smaller stores, sheet 
music is often relegated to ob- 
scure dark corners. 

Where promotion is concerned, 
music publishers rely heavily on 
radio and TV under the control of 
the Finnish Parliament, and if a 
song does not receive airplay, its 
sheet sales will be low, irrespective 
of whether it might become a hit 
in disk form. 

"What has really impressed me 
is the steady success of our 
Toivelauluja' booklet featuring the 
words of recent hit tunes and can- 
did star photos," remarked Ka- 
vanto. "Each edition sells in the 
region of 20.000 copies, which is 
far more than the average hit 
single. Toivelauluja* is sold main- 
ly on news stands and through 
stationers. 

"Another promising break is the 
increasing popularity of the elec- 
tronic organ which I believe will 
expand the demand for sheet mu- 
sic even more than the guitar did 
in the sixties." 

Music Fazer has gained good re- 
sults in the educational field by 
publishing the three-part "World 
of Music" series widely used in pri- 
mary schools, where music is a 
(Continued on page 69) 
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Record Shortage 
Hits England 



• Continued from page 1 

meeting the demand for records. 
For the past five months sales 
have been 100 percent up on the 
company's budgeted figures and 
Polydor has contracted to take 
product from Europe until Jan- 
uary. 

The company's decision to im- 
port records emphasises the de- 
mand for product — Phonodisc, 
which is responsible for pressing 
Polydor 2 Phonogram records, is 
presently averaging a completion 
rate of more than 90 percent. 
Same Problem 

The same problem is facing 
Damont's Stereo Gold Award 

Top 40 Station 
New in Ottawa 

OTTAWA — The capital city has 
a new Top 40 station, CFGO, 
which is in competition with 
CFRA. CFGO is owned by John 
Bassctt. who also operates CKLW, 
Windsor. 

Jim Jackson has been appointed 
program director of the station, 
which has launched a giant media 
campaign in Ottawa. 

Frazer's Kavanto 

• Continued from page 68 

compulsory subject in the first six 
grades. The company spent many 
years completing this comprehen- 
sive work, which contains new ma- 
terial such as "Yesterday," "Blow- 
ing in the Wind," "Do-Re-Mi," 
"Jingle Bells" and "Cielito Undo" 
as well as examples of all kinds of 
music from classical to folk and 
national hymns. A Swedish-lan- 
guage version of "The World of 
M usic" is in wide use in that 
country. 



label, run by Monty Presky and 
Dave Miller. Pye is contracted to 
press a million albums a year for 
the label, although additional re- 
quirements for Stereo Gold Award 
have to be met at custom pressing 
plants. Factories in Britain how- 
ever, are working at capacity and 
Damont has had to import 200,000 
albums from the United States and 
100,000 from Supraphon in Czech- 
oslovakia. 

Music for Pleasure's album re- 
quirements for this autumn have 
also been adversely affected. The 
label, pressed by EMI, "is having 
to get records from wherever pos- 
sible," commented managing di- 
rector Richard Baldwyn. "EMI has 
arranged to find pressing facilities 
in Britain for us." 

CBS however, is coping with the 
situation, although Maurice Obcr- 
stein, the company's deputy man- 
aging director, told Billboard, 
"We're working flat out at the 
factory to meet demand. With the 
holiday period over we're man- 
aging to fully man three shifts a 
day at the factory and at the 
moment we're able to take care 
of requirements. From time to 
time we're also drawing upon our 
factory in Hollland." 

CBS also handles pressing facili- 
ties for WEA and K-Tcl, which 
has recently released 20 All-Time 
Hits of the 50's. At WEA however, 
Des Brown, the company manager, 
is optimistic about meeting de- 
mand, although the company has 
recently imported 13 titles from 
the U.S. 

"We're importing in small quan- 
tities to make sure the records arc 
in the shops — we're trying to get 
closer to American release dates. 
At the moment our supplies are 
in good shape, although obviously 
wc arc going to keep close watch 
on the situation as Christmas ap- 
proaches." 



U.K. Value Tax 
Causes Concern 

• Continued from page 68 

Pickwick chief Monty Lewis is 
another who has been carrying out 
his own negotiations with Cus- 
toms and Excise in an attempt to 
plead the special case of the budget 
companies. Lewis said he hoped it 
would be possible to "sort some- 
thing out which would give deal- 
ers confidence to go on buying 
between January and April." 

Lewis also expressed his fears 
of the possibility of dealers being 
caught for purchase tax paid on 
unsold stock plus a 10 percent 
VAT payment unless the govern- 
ment made the future position 
clearer. "Certain concession will 
have to be made by Customs and 
Excise by way of being under- 
standing for a short period," said 
Lewis, who felt that it was too 
early to "think about dealers cut- 
ting back on orders." 

However, he pointed out, that if 
VAT plans were not made known 
and dealers started to reduce in- 
ventories, there was the threat of 
unemployment, not just in the rec- 
ord companies but in ancillary in- 
dustries such as sleeve manufactur- 
ers and pressing plants, currently 
geared up to keep pace with the 
high level of demand. 

Geoff Hannington, RCA's mar- 
keting manager, expressed his be- 
lief in the advantages of a "fairly 
long tax free period." He noted 
that it had been calculated that six 
weeks were essential for it to be 
effective. 

"We are," declared Ian Ralfini, 
managing director of WEA, "risk- 
ing finding ourselves in a lot of 
trouble. Dealers will be uncertain 
what stocks to lay in which could 
bring about over-ordering of cer- 
tain titles which in turn may cause 
supply problems and bad relations 
at the height of the selling season." 
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Music Capitals 
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the U.K. At RCA Richard Swain- 
son will assume the role of pro- 
motion manager and Tommy Lof- 

tus will specialize in middle of the 
road product and Radio 2 promo- 
tion. . . . French composer and 
arranger Andre Popp was in Lon- 
don recently to coincide with the 
release of his first Polydor album. 
The LP is called "If You Go 
Away." . . . Kichard Clark has 
resigned his post of managing di- 
rector of Orlakc, the record press- 
ing plant. He has also resigned his 
directorship of Movietapes, the 
parent. He was with the firm for 
nine years and his future plans are 
not known at present. 

PHILIP PALMER 

MEXICO CITY 

Emllio Azcarraga Vldaurreta, 

one of the founders of Mexican 
radio and television, died. He was 
the owner of several radio and TV 
stations. . . . Spanish singer-com- 
poser Julio Iglesias appeared at 
the Fiesta Palace Hotel, October 
12, , . . The choice of material 
to represent Mexico in the First 
OTI (Iberamerican Television Or- 
ganization) Festival, to be held in 
Spain, has been delayed. Strongly 
fancied are "Voy A Ser De Ti" 
(I'll Belong to You) by Felipe Gil 
and sung by Sola, and "Una Rosa 
En La Esquinina" (A Rose in a 
Garden) by Jonathan Zarzosa and 
J.M. Lopez, performed by Raul 
Marti. . . . Nancy Wilson and 
Mongo Santamaria appeared at the 
Sheraton Isabel. . . . Singer Andy 
Russell returned to Mexico after 
several years for two week s work 
at Capri's Place and on TV. . , . 
Ray Anthony appeared at El 
Patio's night club. 
South America composer poet 



Atahualpa Yupauqul appeared at 
the Palace of Fine Arts. , . . Two 
albums, "Volvere A Nacer" (I'm 
Born Again) by Raphael and 
"Equipaje" (Baggage) by Alberto 
Cortez were released by Gamma 
Records and premiered first on 
Radio Mil. Spanish artist Cortez 
arrived in Mexico for a concert 
series. . . . Luis Baston, general 
manager, Polydor SA and president 
of the Mexican Association of 
Phonograph Producers was in 
Europe on business. . . . Facundo 
Cabral, South American composer- 
singer appeared with Mexican art- 
ist Sola at La Pinta night club. . . . 
After seven years in New York, 
singer Virginia Lopez in perform- 
ing again in Mexico and recording 
for the Gas label. . . . Singer 
Alberto Vazquez recorded a Span- 
ish language version of "Candy 
Man" for Gas. . . . Ignacio Aguilar 
has formed the Discofon label with 
a single, "Obsesion" by Jorge Bel- 
mont y la Pandilla as its first re- 
lease. . . . Victor Yturbe PiniH 
did six daily shows in night clubs 
while occupying the first two 
places in the national chart with 
his singles. . . . Singer Marco 
Antonio Vazquez is performing in 
Spain. . . . Drummer Tino Con- 
Ireras will present his "mariachi- 
jazz" at Carnegie Hall. . . . Ro- 
berto Jordan recorded three songs, 
"Foolish Girl." "It Ought to Be 
Raining" and "Some Day Man" 
written specially for him by Paul 
Williams. He hopes to establish 
himself in the U.S. with this mate- 
rial. . . . Vikkl Carr*s CBS Spanish 
language single, "Grande Grande 
Grande" has been released. . . . 
Polydor Records are celebrating 
the first anniversary of their "Rock 
Power" series — more than 40 al- 
bums are in the catalog. 

ENRIQUE ORTIZ 
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Copyrighted material 



RADIO ACTION AND PICK SINGLES 



DIRECTOR— DON OVENS 



NUMBER OF SINGLES REVIEWED 
THIS WEEK 

75 

LAST WEEK 

84 



Breaking 

III Be Around — Spinners (Atlantic) (*32 from 40) 
. . . No. 1 Soul Single this week moves right up 
the Hot 100 this week with new additions in radio 
in N.Y., Philly, S.F., Baltimore, Milwaukee, Mem- 
phis, Portland, Indianapolis, Charlotte, Buffalo. 
Louisville, Des Moines and Salt Lake. Heavy sales 
in all markets checked except Boston, N.O., Seattle 
and S.F. 



Hot Chart Action 

Freddie's Dead — Curtis Mayfield (Curtom) (*17 
from 21) .... cut from hot soundtrack LP "Super- 
fly" breaks into top 20 this week with top 40 gains 
in Chicago, Philly, S.F., St. Louis, N.O., Milwau- 
kee, Atlanta, Kansas City, Charlotte, Louisville, 
Fargo & Salt Lake. No airplay yet in Baltimore, 
Portland, Oklahoma City, Phoenix, Denver, Albany, 
San Diego, Des Monies and Omaha. Dealer sales 

I'd Love You to Want Me— Lobo (Big Tree) (*35 
from 44) . . . single from "A Simple Man" LP mov- 
ing fast up the Hot 100 chart with strong airplay in 
Chicago, Cleveland, Baltimore, D.C., Dallas/Ft. 
Worth, Milwaukee, Seattle, Minn./St. Paul, Mem- 
phis, Houston, Syracuse, Fargo, Salt Lake. New 
radio addition in L.A. (KHJ), Philly, Detroit, St. 
Louis, D.C., Miami, Oklahoma City, Omaha. Deal- 
ers reporting top 15 in L.A., Philly, Cleveland, Balti- 
more, D.C., Seattle, Minn./St. Paul, Atlanta and 
Houston. 



response heavy ; in N.Y., Boston, Detroit, S.F., St. 
L ouis. Miami and Atlanta. 

Good Time Charlie's Got the Blues — Danny 
OTCeefe (Signpost) (*18 from 23) ... as disc 
moves into the top 20 this week it is gaining air- 
play in Detroit, S.F., St. Louis, Pittsburgh, DC, 
Kansas City. Snowing in all 40 markets with the 
exception of N.O., Providence, San Diego, Louis- 
ville, No. 1 in Atlanta while top 5 in Birmingham, 
Indianapolis, Houston and Dallas/ Ft. Worth. Top 
15 sales in N.Y., Baltimore, Dallas, Seattle, Mem- 
phis and Houston. 

American City Suite — Cashman & West (Dunhill) 
(*44 from 58) . . . unusually long record for top 
40 play (7:34) continues to gain in radio which 
proves "it's not how long you make it, it's how 
you make it long." Being played in N.Y., L.A., 
Philly, Boston, Detroit, Milwaukee, Minn./St. Paul, 
Atlanta, Houston, Providence, Hartford. Showing 
good sales in all markets except Chicago, Detroit, 
S.F.. St. Louis, Pittsburgh and Dallas. 

P.S. Welcome Back Don — LA DE DA 



Pop 

JACKSON 5-CORNER OF THE SKY (3:35) 

(prod: SheHie Matthewj & Dcke Richards) (writer: Schwartz) (Jobete/ 
Belwin-Mills, ASCAP) From the new Broadway musical "Pippin" com«i 
another chart topper for the Jackson 5. Flip: No info available. 
MOTOWN 1214 

OSMONDS— CRAZY HORSES (2:40) 

(prod: Michael Lloyd & Alan Osmond) (writers: Osmond-Osmond Os- 
mond) (Kolob, BMI) The title tune from their current LP (national 
breakout this week) will prove a pure winner for the group. Original 
Osmond malarial. Flip: "That's My Girl" 13:12) (Kolob, BMI; MGM 
14450 

RADIO ACTION: KCSQ (San Diego) 

Al GREEN— YOU OUGHT TO BE WITH ME (3:15) 

(prod: Willie Mitchell) (writers: Green-Mitchell-Jackson) (Jec/Green, 
BMI) Strong follow up for his top 5 "I'm Still In Love With You." 
Flip: No info available. Bl 2227 (London) 



CHICAGO-DIALOGUE (5:00) 

(prod: James William Guercio) (writer: Lamm) (Big Elk, A SC. API De- 
mand cut (shorter version) from their *] LP. Flip: No Info available. 
COLUMBIA 4.45683 

JOE SIMON-I FOUND MY DAD (2:48) 

(prod: Staff for Gamble-Huff Prod) (writers: Sisler-Hurtt) (Assorted, 
BMI) Flip: No info available. SPRING 130 (Polydor) 

ISLEY BROTHERS— WORK TO DO (3:11) 

(prod: R. Islty, 0. Ilkty, R. Isley) (writers: Isleys) (Triple Three, BMI) 
Flip: No info available. TNECK 936 (Buddah) 

TOMMY JAMES— CELEBRATION (2:45) 

(prod: Tommy James & Bob King] (writers: James-King} (Maudan, BMI) 
Flip: No info available. ROULETTE 7315 

ADDRISI BROTHERS— I CAN COUNT ON YOU 

(3:11) 

(prod: Norbert Putman) (writers: Addrisi-Addrisi) (Blackwood, BMI) 
Powerful entry in their "We've Got to Get It On Again" bag. Flip: 
No info available. COLUMBIA 4-45705 



DETROIT EMERALDS-FEEL THE NEED IN ME 

(3:21) 

(prod: Kalouuion Prod) (writer: Tllman) (Bridgeport, BMI) Flip: 
"There's A Lova For Me Somewhere" (2,23) (Bridgeport, BMI) WEST- 
BOUND 209 (Chess/Janus) 

SUGAR BEARS-SOME KIND OF SUMMER (3:23) 

(prod: Jimmy Bowen) (writer: Ellington) (Quill, ASCAP) Flip: No Info 
available. Bit TREE 151 (Bell) 

PETER NOONE-SHOULD I (3:18) 

(prod: Mickie Most) (writers: Tare- F i no Idi) (Buddah, ASCAP) Strong 
top 40 sound for the former "Herman" of "Herman A the Hermits." 
Flip: No info available. BELL 45.266 

GRIFFIN-MISSISSIPPI LADY (2:52) 

(prod: Tony Scottl & John O'Andrea) (writers: Carter-Lawls) (Carlew/ 
Nave. ASCAP) Flip: No info available. ROMAR 707 (MGM) 
RADIO ACTION: KNU2 (Houston): KCBO (San Diego) 

THE MOVE-DO YA (4:03) 

(prod. Roy Wood a. Jeff lynne) (writer: Lynne) (Anne-Rachel/Tiflis 
Tunes. ASCAP) Flip, No Info available. UNITED ARTISTS 50928 
RADIO ACTION: WCAE (Detroit); KQWS (Fargo); KOL 5 KJR (Seattle) 



Also Recommended 



COMMANDER CODY AND HIS LOST PLANET AIRMEN— Mama Hated 
Diesels (5:17) (prod: Oione Prod) (writer: Farrell) (Olone, BMI) PARA- 
MOUNT 0170 

DELLS — Jest As long As We're In Leve (3:30) (prod: Charles Stepney) 
(writers: Callier-Wade) (Chappell/Butler, ASCAP. les Go Round, BMI) 
CADET 5694 (Chess/Janus) 

6ENTRYS— let Me Put This Ring Upon Tour Finger (2:27) (prod: Knox 
Phillips) (writers: Hart-Stafford) (Knox, BMI) CAPITOL 3459 

RAMSEY LEWIS TRIO-Upetio Nl Pamela (2:13) (prod: Teo Macero) 
Iwriter: Green) (Ramsel. BMI) COLUMBIA 4-45707 



LIIA MINNElll-RIng Them Bells (1:20) (prod: Andrew Kardin) 
(writers: Etrb-Kender) (Sunbeam, BMI) COLUMBIA 4-45715 

EDWIN HAWKINS-Jesu (Joy of Man's Desiring) (3:00) (prod: Van Mc- 
Coy) (writer: Bach) (Budleh/Hawkins, ASCAP) BUDDAH 324 

BALLIN' JACK-iCome Round Here) I'm tee One You Need (2:46) 
(prod: Sid ClarVSy Mitchell/Bollin' Jack) (writers: Hollend-Doiier- 
Holland) COLUMBIA 4-45698 

ROBINSON FAMILY PLAN- You Poured Sugar On Me (3:12) (prod: Lou 
Adler) (writer: Marloy Nash, ASCAP) ODE 66029 (ASM) 
RADIO ACTION: KJR (Seattle) 

LARRY MURRAY— Hard To Bt Friends (1:10) (prod: Larry Murray) 
(writer: Murray) (Jacob's Well, ASCAP) VERVE 10689 (MGM) 

KAREN WYMAN-Something Tells Me (Something's Gonna Happen To- 
night) (2:32) (prod: Jimmy Bowen) (writers: Cook-Greenaway) COLUM- 
BIA 4-45700 

OTIS CLAY— Trying To Live My Life Without You (2:50) (prod: Willie 
Mitchell) (writer: Williams) (Happy Hooker, BMI] HI 2226 (London) 



JOHN ROWLES-Tooeh and Oo (2:43) (prod: Al Capos) (wrier: Fuller) 
(Fullness, BMI) UPP 2186 (MCA) 

JOHNNY CYMBAL AND PEGGY CLINGER — God (less Too Rock V Roll 

(3:07) (prod: Wes Farrell) (writers: Cymbal-Clinger) (Pocket Full of 
Tunes, BM. Every Little Tune. ASCAP) CHELSEA 78-0106 (RCA) 

T.L. DAVIS-loaaly Am I (2:23) (prod: Cathy Lynn) (writer: Lynn) 
(Music Creators, ASCAP) HEART I SOUL 1132 

PETER COPIELD-Taking Seme Time With A Bottle of Wine (1:23) 
[prod: King James) (writer: Cofield) (Smeads, BMI) METROMEDIA 248 

OLIDERS-Barefeot Boy (2:50) (prod: Edward J. Gurren) (writers: 
Oouglas-Douglas-Williams) (McHugh.. Checkered Vest, ASCAP) FANTASY 
681 

SOUNDS OF SUNSHINE— The End ef Hie World (2:32) (prod: Wilder 
Bros) (writers: Dee-Kent (Summit, ASCAP) RANW000 932 

KEYCHAIN BAND featuring Paul B»tler-(My Girl) Cindy's Doing the 
Lindy (2:31) (prod: Vanee/Pockriss) (Vanlee/Emily, ASCAP) UNITED 
ARTISTS 50956 



Country 

GEORGE JONES-A PICTURE OF ME (WITHOUT 
YOU) (2:30) 

(prod: Billy Sherrill) (writers: Wilson.Richey) (Callico/Algee, BMI) Flip: 
No info available. EPIC 5-10917 (CBS) 
RADIO ACTION: WPNX (Columbus, Ga.) 



JODY MILLER— TO KNOW HIM IS TO LOVE HIM 

(2:41) 

(prod, Billy Sherrill) (writer, Spector) (Vogue, BMI) Flip: No Info 

available. EPIC 5-10916 (CBS) 

RADIO ACTION: WPNX (Columbus, Ga.) 

CHARLIE McCOY-l REALLY DONT WANT TO 
KNOW (3:07) 

(writers: Robertson-Barnes) (Kill 6 Range Songs, BMI) Flip: No info 
available. MONUMENT 8554 (CBS) 



STONE Y EDWARDS— SHE'S MY ROCK (2:24) 

(prod: Earl Ball) (writer: Dobbins) (Ironside, ASCAP) Flip: "I Won't 
Make It Through the Day" (2:43) (Central Songs, BMI) CAPITOL 3462 

DORSEY BURNETTE— LONELY TO BE ALONE 
(2:48) 

(prod: Steve Stone) (writer: Burnette) (Brother Karl'i, BMI) Flip: "Cry 
Mama" (2:36) (Beechvvood/Raele, BMI) CAPITOL 3463 

PAT ROBERTS— RHYTHM OF THE RAIN (2:26) 

(prod: George Richey) (writer: Gumrnoc) (Warner-Tamerlane, BMI) Flip: 
"Without You" (2:17) (Blue Book, BMI) 00T 17434 (Famous) 



Also Recommended 

JACKY WARD I LIA SEAGRAVE— Two Right People In the Wrong Frame 
of Mind (2:59) (prod: Glori-Prcd) (writer: Ingles) (Demand. BMII 
TARGET 0155 



RADIO ACTION: WPNX (Columbus, Ga.) 

TEX WILLIAMS— Cynthi* Ann (2:35) (prod: Ray Pennington) (writer: 
Price) (Trie. BMI) MONUMENT 8551 (CBS) 

COMMANDER CODY AND HIS LOSY PLAHEY AIRMEN— Mama Haled 
Diesels (See Pop Pick) 



WILLIE NELSON-Phases, Stages. Circles, Cycles and Scenes (1:25) 
[prod: Felton Jarvls) (writer: Nelson) (Nelson, BMI) RCA 74-0816 

RAY GRIFF— It Rains Josl the Seme In Missouri (3:43) (prod: Ray 
Griff) (Blue Echo. ASCAP) DOT 17440 (Famous) 

ARLENE HARDEN— It Takes A Lot Of Tenderness (3:10) (prod: Frank 
Jones) (writer: Harvey) (United Artists, ASCAP) COLUMBIA 4-45708 



Soul 



JACKSON 5— CORNER OF THE SKY AL GREEN-YOU OUGHT TO BE WITH ME 

(See Pop Pick) (See Pop Pick) 

JOE SIMON-I FOUND MY DAD (See Pop Pick) ISLEY BROTHERS-WORK TO DO (See Pop Pick) 



Also Recommended 



DETROIT EMERALDS— Feel Ihe Need In Me (See Pop Pick) 
DELLS-Jirsl As Leng As We're In Love (See Pop Pick) 
ROBINSON FAMILY PLAN- You Poured Sugar On Me (See Pop Pick i 
OTIS CAY-Trying To Live My life Without You (See Peg Pick) 
OHIO PLAYERS— Varce Is Love (2:43) (prod: Ohio Players) (writer: 
Ohio Players) (Bridgeport, BMI) WESTBOUND 208 (Chess/Janus) 



PATTI s THE LOVELIES-ls Thai lovln' In Year Heart (2:55) (prod: 
Clarence Johnson) (writer: Hamilton) (Sebon, BMI) COTILLION 44161 
CALIFORNIA GIRLS Your love Panics Mo (1:15) (prod: Al Cleveland) 
(writers: Ctovoland-Carmichael-Tynes) (The Ethics. BMI) DOORWAY 
6773 

FUTURES-Love Is Here (4:57) (prod: Gamble-Huff) (writers: Gamble- 
Huff) (Assorted, BMI] GAMBLE 2502 (CBS) 
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RUSS SKINNER • BILL ST1TH ■ BUD RENEAU 



BIG SHOTS? 



Not Yet. However, Russ, Bill and Bud would like to thank the Real Big Shots for 
their help in building Great World of Sound into the leader in 
placing new artists and material with major labels. 



• Jerry Wexler with Atlantic lor 
purchasing Big Bruce (A Fairy Tale 
that made Billboard Top 1 00) 

• Thanks to Guy Drake for recording 
Welfare Cadillac (we were the first 
to release the record) Cashoox f 1 
C & W controversial record of 

the year 

• Harold Lipsius with Jamie-Guyden 
for purchasing the Flying Machine 
(Steve Monohan) 



THANKS TO: 

Clive Fox with Lionel (M.G.M ) tor 
purchasing Children Save the 
World — Heroes of Cranberry Farm 

Fred Edwards & Lorin Becker with 
Stereo Dimensions Records for 
purchasing Oh. What A Party by 
the Sharecroppers 

< Ray Price with Columbia for 
recording That's What Leaving s 
About (Charlie Boy Music ASCAP) 



• Faron Young with Mercury for 
recording Occasional Wife (Reneau- 
Hardtack Music. BMI) 

• Harry Carlson with Fraternity 
Records for his encouragement and 
unrelenting patience 

• Joe Stanzione. Brad Phillips. Skip 
Schreiber at Campus Distributors 
who've put up with us for three 
years in helping us test market new 
records for these labels 



• Chic Doherty, John Brown. Glenn 
Hornor. Jeff Scheible. Joe Sutton 
and everyone at Decca for making 
"Miss Pauline" by Henry Briggs 
aC&W Smash. 

• Ron Logan and Ed Turnley, 
Southern Plastics. Nashville, Russ 
Reeder. Record Service Houston, 
Annie Evans. South Atlantic Dist, 
Jacksonville, Gwen Kessler at 
Southland Distributors, Atlanta for 
superb service. 

• Gene Pope. Radio WVOJ 
Jacksonville for "breaking" Miss 
Pauline (Decca-33005) and also 
Tom Chaney. Radio WSKI. Bob 
Hudson. Radio WQYK, Don Day. 
Radio WBAP. Russ Mites. Radio 
WQIK. John Rudolph. Radio KBHS. 
J. Wilder, Radio WBIE, Dick 
Dickinson. Radio WWFL. 



If you're looking for a sureshot to become a big shot there's no better avenue than to let 
Great World of Sound handle your production, publishing, master placement and promotion* 
Please send all material to be screened or auditioned to our home office: 



GREAT WORLD of SOUND ® RECORDING CORP. of AMERICA 



• Elkee Music, BMI 

• Raneau Music, BMI 

• Tara Music, BMI 



REGIONAL OFFICE 



Quit Ufa Towvr. Suiw 2208 
JacklOAvllM). Flond. 32207 
Trtcphona 1904) 396 5543 



Now screening new material and talent 
send your demos to 
2150 Parklake Drive, N.E., suite 310 

Atlanta, Georgia 
or, tor an appointment, call collect 
(404) 934-5885 



• Dade County Music. ASCAP 

• Charlie Boy Music, ASCAP 

• Spiral Staircase Music. BMI 



HOME OFFICE 



2150Parkltk, Dm,. N L 
Sun* 310 
Allanu. Om.«u) 
T.i.ph.n, 14041 934 5«85 
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TH« CHI-LITC/ 



OSMONDS- 

Crazy Hones. 
MGM SE 4851 
The young superstars have here a dyna- 
mite package which will outsell even their 
past smash hits. The material is entirely 
Osmond originals, including heavy sounds 
like the title tune (their current single), in- 
fectious numbers like "Life Is Hard Enough 
Without Goodbyes" and "Hey Mr. Taxi" 
and pretty ballads like "And Yov Love Mr." 
Also here their recent million seller "Hold 
Her Tight." Top production work by Michael 
Lloyd and Alan Osmond. 




i 



Greatest Hits. 
Brunswick BL 7541 B4 

The Chi-lites' easy and effective style makes 
them one of the top male groups in the 
business. And here, in this compilation, 
are some of the reasons why; "Have You 
Seen Her," "Oh Girl," "We Are Neighbors," 
"Lonely Man" plus 12 other tunes written, 
produced and performed in their winning 
manner. 



TEN YEARS AFTER— 

Rock & Roll Music to the World. 
Columbia KC 31779 
Now six years and countless albums later 
we come upon a slightly less raucous and 
generally more impressively conceived T.Y.A. 
album. Alvin Lee & Co. have mellowed out 
but not at the expense of the high-powered 
pyrotechnics that have been their forte. Mr. 
Lee continues to progress admirably and can 
be readily accepted as a member of good 
standing in the hierarchy of great rock 
guitarists. Cuts include, "Choo Choo Mama," 
and "Convention Prevention." 



POP 

BLACK SABBATH— 

Black Sabbath, Vol. 4. 
Warner Bros. BS 2602 

The red kings of demon rock have gotten 
if together and gifted their adoring public 
with a long awaited fourth album. They have 
not disinterred any new musical pathways 
here, their sounds are as always, immediate- 
ly recognizable. Some nice titles include 
"Cornucopia," "Wheels of Confusion," "St. 
Vitus Dance" and "Laguna Sunrise. 




Of a Simple Man. 
Big Tree 2013 (Bell) 

Very strong LP from the pen and voice of 
Lobo. All original material, the songs have 
that special, successful sound of "Me 
and You ana a Dog Named Boo" and his 
more recent "A Simple Man" and "I'd Love 
You to Want Me" (these two included here). 
Other highlights "Gypsy and the Midnight 
Ghost," "Don't Expect Me to Be Your 
Friend" and "Am I True to Myself." "Let 
Me Down Easy" is a super standout. 



POP 

JOSE FELICiAHO - 

Memphis Menu. 
RCA LSP 4656 




His most potent commercial entry of late, 
this LP will prove a very big success, both 
in sales and airplay. His latest single 'Mag- 
nolia" is just one of several sure to at- 
tract much attention to this dynamite LP. 
Other cuts include "Never Leave You," 
"Good Times," "Movin' " and "One More 
Mile." "River Song" is a special highlight. 



MARK-ALMOHD- 

Rising. 
Columbia KC 31917 
The liquid styllngs of the Mark-Almond band 
permeate the inner fibers of their debut 
on Columbia. Tranquil messages and moods 
are conveyed, the music effectively tran- 
scends levels of emotion drawing sympathet- 
ic listener response. Jon Mark 4 Johnny 
Almond's jazz background is not in ready 
evidence but rather implied. Layers of sub- 
dued awakenings are emited on "Monday 
Bluesong," "The Little Prince" and "The 
Phoenix." 



This latest in the current trend of re- 
packaged, out-of-catalog product is indeed 
welcome. Early Deep Purple were an odd 
phenomenon. Always a high energy band 
well versed in all levels of electrified flash 
they perhaps were at their best in those 
early years. Rod Evans soared to new thres- 
holds of vocal exhibitionism on "Hush," 
"Kentucky Woman," and "Why Didn't Rose- 
mary." 





CANDI STATON— 

Fame FAS 1800 (United Artists) 
Candi Staton has that built in determination 
in her voice which makes each new disk 
a bigger hit than the one before. Soul 
is her slyle, but the voice is distinctly 
her own, with a range from gospel to 
country soul as evident in her reading of 
Mac Davis' "In the Ghetto" included here, 
Ms. Staton (Mrs. Clarence Carter in real life) 
come on with good solid single possibilities 
in "Darling You're All That 1 Had," "Lovin' 
You, Lovin' Me" and "Do It in the Name 
of Love." Rick Hall's work is superb. 



TT Stlfl 
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BOBBY WHIT LOCK— 

Raw Velvet. 
Dunhill DSX 50131 

Bobby Whitlock's second solo LP should 
firmly establish him as a rock great. Whit- 
lock was an integral part of Derek and 
The Dominoes (now receiving belated recogni- 
tion] and he Is a composer and artist of 
Immense energy. His voice is capable of 
roaming through all areas of emotion. 
Really superb are "Tell the Truth," "Dearest 
1 Wonder," and "Hello L.A. Bye Bye 
Birmingham." 



.UCHTS OUT : /an franci/C* 



JOHN PMNE- 

Diamonds in the Rough. 
Atlantic SD 7240 

John Print's coming has been forecast since 
hit first LP and this beautifully produced 
and performed album has the authentic ring 
of arrival. From the good natured "Every- 
body" to the title cut, Print's material (all 
his own compositions except "Diamonds In 
tht Rough") rtpresent country-folk at it's 
best; "The Frying Pan," "Souvenirs," "Yts 
I Guess They Oughta Name a Drink After 
You.' 



^5 
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Can't Buy a Thrill, 
ABC ABCX 758 

Good, commercial package highlighted by 
fine vocals from Donald Fagen and David 
Palmer. Much of the material, such as 
"Dirty Work," shows fine vocal harmonies 
and the cuts are familiar without loss of 
originality. "Midnight Cruiser," with its 
rock/acoustic mix shows good hit possibili- 
ties for a group that should be around 
for some time. 



TEEGARDEN A VAN WINKLE 
WITH BRUCE- 



Possibly tht best packagt yet from this 
top duo, who have engaged the aid of 
Mike Bruce. They flow from rock to blues 
to folk with ease, and remain two of the 
best harmony singers around today. High- 
lights include "Reuben Red" with its inter- 
esting bagpipes, "If You Live" and "Carry 
On (With You)." 




Lights Out: Sen Francisco. 
Blue Thumb BTS 6004 (Famous) 

More than any other city this side of 
Liverpool, San Francisco has been e major 
force in shaping the sounds of the past 
seven years. Voco DJ cum record producer 
had a dream and unlike so many of us man- 
aged to bring it to fruition with tht cree- 
tion of this album. The list of partici- 
pants is long but for openers try Dan Hicks, 
Tower of Power, Cold Blood end Sylvester 
& His Hot Band. 



POP 

ELVIN BISHOP BAND— 



Rock My Soul. 

Epic KE 31563 (CBS) 



Long regarded as one of Hm premier blues/ 
rock guitarists Bishop has produced one of 
his best sets yet. Co-produced with Deleney 
Bramlett and featuring such sidemen as 
Steve Miller and singers including Vanelta 
Fields and Clydie King, cuts such es "Rock 
My Soul" and the fine instrumental "Last 
Mile" showcase the artist to the fullest. 




Sings "My Favorite Songwriter, 
Porter Wagoner." 
RCA LSP 4752 

Dolly Parton is coming on as the leading 
female country singer in the business. 
Here, she does "Lonely Comln' Down," "Do 
You Hear the Robins Sing," and "Still on 
Your Mind." "When I Sing for Him" is en 
excellently-done gospel tune. Another stir- 
ring LP from Dolly I 



Somebody Loves Me. 
Epic KE 31707 (CBS) 

Packing power in every word, Johnny Pay- 
check scores with gusto on "Somebody 
loves Me," the title tune, "loving an 
Angel Every Day" and "Song Sung Blue" 
are also good. Paycheck is hot right now 
and dealers will find this LP and excellent 
seller. 



The Johnny Cash Songbook. 
Harmony KH 31602 

This LP contains some of the biggest hits 
of Johnny Cash, including "I Walk the 
Line," "Don't Take Your Guns to Town." His 
early disk of "Hey Porter" is here. A 
very excellent buy and dealers will be 
able to sell tons of this LP. 



THE FANTASTIC PHI L ADELPHI ANS. 
Vee. I- 

Philadelphia Orchestra with 
Eugene Ormandy. 
RCA ARD 1-0002 

An historic LP, because it's In quadrasonic. 
Works include "Danse Macabre," "Espana," 
and "fill Sorcerer's Apprentice"- all well- 
known works with much popular appeal, 
performed with relish end command. In 
quadrasonic sound, when equipment reaches 
the consumer level, the LP will be even 
more dramatic and in demand. 



MERNAT iQSAl 

ROBERTO POENA 

Roberto Roene y su Apollo 
Sound 4. 

International SLP 00423 
Pick out any tuna on this LP and you're 
likely to have a winner. Roberto Roene 
provides fast and exciting rhythms on "X 
Cant i dad" end "No Me Hegas Sombre Me 
Socio," but slows It down on "Esas Moras," 
"Dame La Mano y Caminemos and "El Pa- 
iaro y el Caiedor." Johnny Pacheco pro- 
duced the session. This LP will do well 
in the New York end Miami areas. 



HITS OF THE WORLD 



ARGENTINA 

ICoihImk loin A La Fama) 
•Hen old local ortcln 

This 

Watt 

1 YO TE QUIERO NOS QUER- 

EMOS— 'Juan Marcelo (RCA) 
Relay 

2 L' AD VENTURA — 'Jose Maria y 

Elena (RCA); 'Paul Miro (M 
Hall); Stone 4 Erich (M Hall) 
Milrom 

3 POPCORN — Hot Butler (RCA); 

Anarchyc System (CBS) Fcrmata 

4 AM AR AMANDO — *Ginaraarja Hi- 

dalgo (Microfon); Horacio Guar- 
any (Philips); Elio Roca (Philips); 
Irene Tapia (CBS) Horn 

5 I AS VEGAS— Tony Christie (MCA) 

Relay 

6 PUPPY LOVE— Donny Osmond 

(Philips); "Paul Sarty (M Hall) 

7 LOVE THEME FROM "THE 

GODFATHER" — Soundtrack (M 
Hall); Andy Williams (CBS); 
•Alain Dehray (RCA); Johnnv 
Pearson (Penny); Roper Williams 
(MCA); •Dieiio Rey (M Hall) 
'Los Noclurnos (D Jockcyl Korn 

8 QUANTO E' BELLA LEI — Gianni 

Nazzaro (CBS) 

9 I'D LIKE TO TEACH THE 

WORLD TO SING— Ray Connlff 
(CBS) 

10 PASAN COAS LINDAS— 'Alain 

Dehray (RCA); Don Barry (M 
Hall); Hugo Arana (Odeon) 

11 FALSE DAD — Lisette (D Jockcv) 

12 BUF.NAS NOCIIES Ql.TRIDOS 

CONEJOS— 'Cenizas (EMI); 
Ruben Mattos (RCA) 

BRITAIN 

(Cawrfaij Record ft Tim Rslalltr> 
Thl. Last 
Week Week 

1 HOW CAN I BE SURE — 
David Bel! (Spam Florida) 
Wes Farrell 

2 CHILDREN OF THE 
REVOLUTION— EMI/ 
(Wizard) Tony Visconti 

4 MOULDY OLD DOUGH— 
Lieutenant Pigeon (Decca) 
(Campbell Connelly) Stavely 
Makepeace 

6 WIG WAM BAM — Sweet RCA 
fChinnichap/RAK) 
P. Wainman 

5 TOO YOUNG— Donny 

Osmond/MGM (Sun) Mike 

Curb/Don Costa 
6 18 YOU'RE A LADY— Peter 

Skellem. Decca (Pendulum/ 

Warner Bros.) Peter Same* 
^ 3 MAMA WE'RE ALL 

CRAZEE NOW — Slide, 

Polydor (Bflrn/Schroeder) 

Chas Chandler 

8 14 I DIDNT KNOW I LOVED 

YOU (TILL 1 SAW YOU 
ROCK 'N' ROLL) — Gary 
Glitter. Bell (Leeds) Mike 
Leander 

9 7 IT'S FOUR IN THE 

MORNING — Faron Young, 
Mercury (Burlington) Jerry 
Kennedy 

10 9 COME ON OVER TO MY 

PLACE — Drifters. Atlantic 
(Screen Gents/Columbia) 
Jerry Wexler/Bert Berns 

11 21 BURNING LOVE— Elvis 

Presley, RCA (KPM) 

12 17 BIG SIX — Judge Dread Big 

Shot (Sparta Florida) Bush 
Prod. 

13 8 A1NT NO SUNSHINE — 

Michael Jackson. Tamla 
Motown (United Artists') 
Berry 

14 16 SUZANNE BEWARE OF 

THE DEVIL — Dandv 
Livingstone, Horse (B&C/ 
Mooncrcst) Shadv Tree Prod, 

15 10 VIRGINIA PLAIN — Roxy 

Music Island (E H. Music) 
Peter S infield 

16 12 LIVING IN HARMONY — 

Cliff Richard, Columbia 
(Mervyn) Norrie Paramor 

17 25 DONNA — lOcc. U.K. (St. 

Amies) Strawberry Prod. 

18 49 IN A BROKEN DREAM — 

Python Lee Jackson Young- 
blood (Youngblood) Miki 
Da Hon 

19 20 WALK IN THE NIGHT — 

Jr. Walker, Tamla Motown 
(Jnbete/Cariln) Johnny 
Bristol 

20 23 JOHN I'M ONLY DANCING 

— David Bowie (RCA 
Titanic/Chrysalis) David 
Bowie 

21 15 SUGAR ME— Lvnsey De Paul, 

MAM (ATU Kirshner) 
Gordon Mills 

22 JO BACK STABBERS— O'Jays. 

CBS (Gamble Huff) Gamble 
Huff 

23 11 YOU WEAR IT WELL — Rod 

Stewart. Mercury 6052 171 
(G.H. Music) Rod Stewart 

24 13 I GET THE SWEETEST 

FEELING — Jackie Wilson 
(T.M. Musk) 

25 19 STANDING IN THE ROAD— 

Blackfoot Sue. DJM JAM 13 
(Beano) Noel Walker 

26 — THERE ARE MORE 

QUESTIONS THAN 

ANSWERS — Johnny Nash, 

CBS (Rondor) Johnny Nash 

27 35 GOODBYE TO LOVE — Car- 

penters. A AM (Rondor) 
Richard Carpenter 

28 40 GUITAR MAN— Bread. 

Elcktra (Screen Gems/ 
Columbia) David Gates 

29 24 WHO WAS IT — Hurricane 

Smith. Columbia (MAM) 
Hurricane Smith 

30 37 BtlRI.F.SQUF— Family, 

Reprise (United Artists) 
Familv /George Chkiarrtt 

31 26 POPCORN— Ho! Butler. Pye 

Prod. R. Talmadge. The 
Jeromes. Prod. D. Jordan 
12 36 YOU CAME. YOU SAW. 

YOU CONQUERED— Pearls. 
Bell (Rondor) P. Swcrn/J. 
Arthev 

33 22 ALL THE YOUNG DUDES 
— Mott the Hoople. CBS 
8271 (Titanic/Chrysalis) 
David Bowie 



This 
Week 

I 



ELF.CTr.ft— Alice Cooper. 

Warner Bros. (Copyright 
Control) Bob Ezrin 

AMERICA— Simon & 
Garfunkel. CBS (Pattern) 
SAC, R Halce 

HONKY CAT— Elton John 
(DJM) Gus Dudgeon 

LEAN ON ME— Bill Withers. 
A AM AMS 7004 (United 
Artists) Withers/Jackson 

PUPPY lOVE— Donny 
Osmond. MGM (MAM) 
Curb A Ruff 
(Columbia) Wes Farrell 

LONG COOL WOMAN IN A 
BLACK DRESS— Hollies. 
Par lo phone (Tjnlohe/Cook- 
away) Ron Richards/ Hollies 

ALL FALL DOWN — Lindis- 
farne, Charisma (Hazy) Bob 
Johnston 

THE LOCOMOTION — Little 
Eva, London (Screen Gems/ 
Columbia) Jerry Golfin 

LAYLA— Derek & the 

Dominos, Polydor 2058 130 
(Throat) 

MAYBE I KNOW — Scashells 
(CBS) P. Swern/J. Arthey 

LOVE THEME FROM "THE 
GODFATHER"— Andy 
Williams, CBS (Famous 
Chappcll) Dick Glasser 

LIGHT UP THE FIRE— 
Parchment Pye (Thankyou)/ 
ATV Kirshner John Pantry 

ELMO JAMES— Chairman of 
the Board. Invtctus (KPM) 
Greg Perry/General Johnson 

SILVER MACHINE— Hawk- 
wind, United Artists {Copy- 
right Control) Hawkwind/Dr. 
Technical 

HOUSE OF THE RISING 
SUN — Animals. RAK (KPM) 
Mickie Most 

OH CAROL/BREAKING UP 
IS HARD TO DO/LITTLE 
DEVIL— Nell Sedaka. RCA 
(Screen Gems/Columbia) 

HERE I GO AGAIN— Archie 
Bell & the Drells. Atlantic 
(Gamble Huff/Carlin) 
Gamble Huff Prod. 



CANADA 

(Courtesy: Maple Leaf System) 



BLACK A WHITE — Three Dos 

Night (ABC/Dunhill) 
SATURDAY IN THE PARK — 

Chicago (Columbia) 
BABY DON'T GET HOOKED ON 

ME— Mac Davis (Columbia) 
GO ALL THE WAY — Raspberries 

(Caoitoli 
HONKY CAT— Ellon John (Uni) 
CONCRETE SFA— Tetry Jacks 

(London) 
GARDEN PARTY— Rick Nelson 

(Decca ) 
LONELY BOY— Donny Osmond 

(Polvdor) 
EVERYBODY PLAYS THE FOOL 

— Main Ingredient (RCA) 
BURNING LOVE — Elvis Prcilcy 

(RCA) 



HONG KONG 

(Courtesy: Radio Hong Kongl 
'Denotes local origin 



PLAY ME— Neil Diamond (Uni) 
BURNING LOVE — Elvis Presley 
(RCA) 

GOODBYE TO LOVE — Carpenters 
(AAM) 

LIVING IN HARMONY— Cliff 

Richard (Columbia) 
ALONE AGAIN" (NATURALLY) — 

Gilbert O'Sullivan (MAM) 
SATURDAY IN THE PARK— 

Chicago (CBS/Sonv) 
HONKY CAT— Elton John (DJM) 
RUN TO ME— Bee Gees (Polydor) 
OOH-WAKK A-DOO-WAKKA-DAY 

Gilbert O'Sullivan (MAM) 
FOR EMILY. WHENEVER I MAY 

FIND HER— Simon A. Garfunkel 

(CBS/Sony) 
BLACK AND WHITE— Three Dog 

Night (Dunhitl) 
I BELIEVE IN MUSIC— Gallery 
(Sussex) 

GO ALL THE WAY— Raspberries 

(Capitol) 
EASY LIVIN'— Uriah Hccp 

(Mercury) 
THE ROAD— «Teddv Robin 

(Philips) 
JOIN TOGETHER— The Who 

(Polvdor) 
THE GUITAR MAN — Bread 

(Eleklra) 

IN TIME— Engclbcrt Humpcrdinck 
(Decca) 

NIGHTS IN WHITE SATIN— 

Moodv Blues (Dcram) 
ROCK ME BABY— David Cassidv 

(Bell) 



HOLLAND 



ICourtes.t: Radio Veronica and Bas Mull 
* Denotes local origin 

This 
Week 

1 POPCORN— Various Artists (various 

labels) — Basart 

2 MY REASON— Demis Rnmsns 

(Philips) — Basart 

3 SOMEONE— Axis (Riviera)— 

Veronica Music 

4 VAYA CON DIOS (maxi single)— 

•The Cals (Imperial)— Basart 

5 I'LL NEVER DRINK AGAIN— 

Alexander Curly (Negraml — Basart 

6 MANDOLINEN IN NICOSIA— 

•Zanperes Zonder Naam (Tekiar) 
—Benelux 

7 I'M ON MY WAY — George Baker 

Selection (Necram)— Witch Music 

8 TABOO — The Walkers (Killroy)— 

Benelux Music 

9 UN CANTO A G ALICIA— Julio 

Iglcsia* (Decca) — Da v plow) 
10 PENELOPE— Poppys (Barclay)— 
Basart 



JAPAN 



(Courtesy: Music La bo, he.) 
* Denotes local origin 



1 KYO NO NIWAKA AME— 

■Rumiko Koyanapi (Reprise) — 
Watanabe 

2 NIJI O WATATTE— •Man Amachi 

(CBS/Sony) 1 — Watanabe 

3 TABI NO YADO — •Takuro Yoshida 

(Odyssey)— PMP 

4 HIMAWAR1 NO KOMICHI— 

■Cherish (Victor) — Victor 

5 LOVF THEME FROM "THE 

GODFATHER" — Andy Williams 
(CBS /Sony) — Nichion 

6 YOGISH A* — O Yan Hui Hui 

(Toshiba) — Takarajima 
1 MFBAE* — Mejgumi Asaoka (GAM) 

— J A K 
H SENSEI* — Masako Mori 

(M innruphone)— Tokyo 
9 KOKORO NO HONO O 

MO Y ASH IT A DAKEDE/'THE 

GODFATHER"*— Kiyohiko 

Ozaki (Philips)— Nichion 
in DOUNIMO TOMARANAI— 'Linda 

Yamamoto (Canyon) — Fuji 

11 OTOKO NO KO ONNA NO KO— 

•Hiromi Goh (CBS/Sony) — 
Standard 

12 SAYONARA O SURUTAMENI — 

■Billy Banban (Kit)— Nihon TV 
Music 

13 AME — *Eiji Mivoshi (Victor)— 

Shinko 

14 SEKISHOKU ELEGY— *Morio 

Again ( Bell- Wood )— SCM 

15 MEGURIAU SEI5HUN— Chewing 

Gum (Polvdor)— Fuji 

16 LOVE THEME FROM "THE 

GODFATHER"— Original 
Soundtrack (Paramount)— Nichion 

17 MIMI O SUM ASH IT E GORAN— 

•Rutsiiko Honda (CBS/Sony)— 
Nihon Hoso 
1R KOI UTA— •Ulrnsbl Uchiyamada * 
Cool Five (RCA)— Uchiyamada 

19 ALONE AGAIN— Gilbert 

O'Sullivan (London)— Review 
Japan 

20 KOI NO YAKUSOKU— -Hideki 
Saijo (RCA) — Geiei 

MEXICO 

(Courtesy: Radio MIL) 

This 
Week 

1 M1ENTEME— Victor Yturbe 

"Piruli" (Philips) 

2 POR OUE— Los Bahvs (Peerless) 

3 BEAUTIFUL SUNDAY (Domingo 

Maravilloso) — Daniel Boone 
(Musart) 

4 POP CORN (Palomitas de Mai?)— 

Various Versions 

5 BREAKING UP IS HARD TO DO 

(Es dificil deeir adios)— Partridge 
Family (Bell) 
ft SUMMER HOLIDAY (Fiesta de 
verano) — Terrv Winter (Apolo) 

7 WITHOUT YOU (Sin ti)— Nilsson 

(RCA) 

8 CONGOJA— Sonora Santanera 

(CBS) 

9 FINA ESTAMPA — Juan Torres 

(Musart) 

10 ALONE AGAIN (Solo otra vez)— 
Gilbert O'Sullivan (London) 

WEST GERMANY 

(Courtesy Mpslkmarkt) 
"Denotes local or in In 

This 
Week 

1 HELLO- A — Mouth & MacNeal 

(Philips) Aberbach 

2 EINE NEUE LIEBE 1ST WIE EIN 

NFUES LFBFN — *Jurgen Marcus 
(Telefunken) Young Music/Intro 
1 ICH HAB'DIE LIFBE GFSEH'N — 
"Vicfcv Leandros (Philips) Gcrig 

4 POPCORN— Hot Butler (Musicor/ 

Ariola) Melotlie der Welt 

5 ROCK AND ROLL PART 2— Garv 

Glitter (Polvdor) MCA/Gerip 

6 MICH AE LA — *Bata Illic (Polydor) 

Melodic der Welt/Aberbach 

7 LITTLE WILLY— The Sweet (RCA) 

Melodic der Welt 

8 LET'S DANCE— The Cals (Elec- 

Irola) Accord 

9 SYLVIA'S MOTHER— Dr. Hook 

(CBS) Fsscx/Gerig 
in POP-CORN— The Pop-Corn Makers 
(Metronome) Mclodie der Welt 
LP's 

This 
Month 

1 NON STOP DANCING 72/2— 

•James Best (Polydor) 

2 MEIN ACHTEL LORBFFRBI. ATT 

— *Rcinhard Mev (Intercord) 

3 SCHOENE MAID — •Tony Marshall 

(Ariola) 

4 MACHINF HEAD— Deep Purple 

(Elect rota) 

5 DEMONS AND WIZARDS — 

Uriah Heep (Ariola) 

6 TRILOGY — Emergen, Lake A Pal- 

mer (Ariola) 

7 THE SLIDER— T Rex (Ariola) 

8 WIM THOF1 KF PR AFSF.NTIFRT: 

3 X 9— 'Various Anists (Polydor) 

9 VICKY LEANDROS — Vicky 

Leandros (Philips) 

10 BEACH PARTY 3— •James Last 

(Polydor) 




SWITZERLAND (Gorman) 

ICnHw) r Gwmm R.rvlcc S.hi 
Rroadrastinei 

This Last 
Week Week 

1 1 POPCORN— Hoi Butler 

fMlwicnr) 

2 .1 ICH H Alt' DIE LIEBE 

GESEIIN'S— Vickv Leandros 
(Philips) 

y 2 HEI I O-A— Moulh A MacNeal 
(Philips! 

a 4 SYLVIA'S MOTHER— Dr. 

Hook and the Medicine 
Show (CBS) 

5 5 LET'S DANCE— The Cats 

(Colnmhia) 

6 ft KISS ME— C. Jerome (AZ) 

7 7 MICHAEL A — Bala Illic 

I Polvdorl 

8 10 SILVER MACHINE— 

llnwkwind (UAI 
•> 8 SONG SUNG BLUE — Neil 

Diamond (Philips) 
1(1 — ROCK AND ROLL, Pan 2— 
Gary Glitter (Bell) 



If you're a deejay searching for a radio station, or a radio 
station searching for a deejay. Billboard is yBHT'tl^-blifviFW 
other trade publication is read by so many air personalities 
and program directors, as well as the sharp programming- 
oriented general managers. Best of all, general managers re- 
port that Radio-TV Job Mart ads can draw five times the 
results of the next leading radiorTV publication. 

Rates: "POSITION WANTED" is $15— m advance— for two 
times, 2" maximum. Additional space or variation from 
regular ad style is $25 per inch, no maximum. No 
charge for Box numbers. 

"POSITIONS OPEN" is »15— in advance— for one time, 
2" maximum. Additional space or variation from regular 
ad style is S25 per inch, no maximum. Box number ads 
asking for tape samples will be charged an added SI 
for handling and postage. 

Send money and advertising copy to: 

Radio-TV Job Mart 
Billboard 
165 W. 46th St. 
New York, N.Y. 10036 



POSITIONS OPEN 



First Phone DJ with news and pos- 
sibly sales abilities. Beginner con- 
sidered. Andy Willouehby, KMRN 
Radio. Box 221, Cameron. Mo. 64429. 
(Bid A32-7201. 10 H 



South, medium market. 10,000 waft 
top 40 radio station seeks jock who 
wants to be a winner. Job Includes 
mid-day air shift (25 hours a week) 
plua sales on local cable TV . . . 
$120.00 week plus 15' ; commission 
In sales. If you're organized, run a, 
good air shift, can handle respon- 
sibility and can sell ... I need a 
tape and picture . . . yesterday. 
Write to Ben Cagle, Projtram Dir.. 
P.O. Box 216. Dallon, Ga. 30720. 10 14 



NOME, ALASKA. 10 KW. Men with 
Ideals experienced in all phases of 
radio work (news, D.J., production). 
Must be single. Audience $5 r i- Eng- 
lish speaking Eskimos In 100 remote 
villages. All new Collins equipment. 
Non-salaried positions. Travel, living 
expenses paid. Minimum one year 
service. Must have voice, delivery. 

Kcrsonallty, and great interest in 
elplng others, excellent work and 
character references. Send "on-air" 
tape, resume, and photo to Mr. Jim 
Poole, S.J., Box 96S Nome. Alaska 
99762. 3rd class license with broad- 
cast endorsement required. All va- 
rieties of popular musle formal with 
educational spot-type fill. Broadcast 
7 AM to 11PM. One hour of religious 



Immediate opening for experienced 
top 40 jock. If you're bright, mature, 
can communicate and are looking for 
an opportunity, RUSH air check, 
production tape, resume and photo 
to Alan Boyd, Program Director, 
WDAK. Columbus. Georgia 31902. 

10 28 



MOR-Morning man for Kansas City 
full time CBS affiliate. Must be com 
munlcator who can work within tight 
formal. Send tape, resume, including 
references to Bob Payne, KAVQ 
Radio. 424 Nichols Rd., Kansas City. 
Mo. 64112. 10/21 



POS.T/ON WANTED 



training and first phone. Desires po- 
sition in MOR or progressive MOR, 
somewhere In the north-east or mid 
die Atlantic states. I am single, with 
military completed, and possess a 
cooperative, professional attitude 
toward my work. Will send tape and 
resume upon request. 10 21 



Looking for major market talent? A 
pro who doesn't just announce but 
communicates? A guy who knows his 
music? Perhaps one who can bring 
In the listeners (and advertising dol- 
lars) with music, conversation and 
telephones? Maybe wc should get 

(oaclher. I'm laokln* tor a up-MOR 

station that wants top talent. I'm a 
young guy (24) with ten years In the 
business who wants a medium or 
major market. I've already pro- 
grammed a new station that's - 1 in 
the market. I've also been the direc- 
tor of pr for a branch of govern- 
ment and an advertising copy writer. 
Prefer a drive or housewife slot, but 
Mil consider all-night In the right 
market. Tape, resume, photo and 
top references on request. Call <51fli> 
943 2032. 10. 2I 



be 

lenc. , 

1st Phone (Y> who's slightly 
right of Robert W. Morgan and just 
left of Dan Ingram and below both? 
Need to move into medium or larger 
market. Most proficient at After. 
nrton-Drlvc, Mid-day and early p.tn. 
Want MOR, Top 40 and especially n 
job! Phone (505) 762-1524. 10/14 



VERSATtl-E FEMALE SEEKS AIR 
WORK IN NY AHEA. Sparkling, 
sexy. Intelligent (and yes, ever so 
modest) lady disc jockey is looking 
for interesting Job — freelance or full- 
time — Involving interviews, music or 
restaurant/food exploration. Over 12 
years experience in broadcasting and 
writing . . . including scripts, cook- 
books (yep, best-sellers, too) . . . 
magailnc articles and album Jackets/ 
advertising for major record com- 
panies. Broadcast Interview experi- 
ence includes celebrities like Eugene 
McCarthy reading his own anti-war 
poetry to Just -plain -folks with a 
poignancy In their lives. Interviews 
are personal, off beat, human. Ex- 
tensive knowledge of classical music 
as well as rock *n jazz *n what's 
happening. Write Box 530. Rsdlo-TV 
Job Mart, Billboard. 165 West 46th 
Street. New York, N.Y. 10O36. 10/14 



College grad. 23. B.A. mass communi- 
cations desires ground floor oppor- 
tunity in film production, adver- 
tising, music. Aggresaive & eager to 
learn. Good references. Phone (213) 
663-9736, 725-5960. 10/21 



The name Is Larry Meyers, I'm In- 
terested in working for a station that 
appreciates someone who is stable, 
hard-working, and dedicated to the 
business. I have had three years ex- 
perience in Jocking, Newscasting, 
Copywriting, etc. However, my main 
interest is in landing a Jocking job 
with an MOR or Light Rocker. I have 
a Third Phone, am 24, Married, and 
currently doing PR work for the 
State of Michigan. I'll be willing to 
relocate anywhere In either a small, 
or medium market If the Offer Is 
right. I've got an average voice and 
above average "knowhow." In De- 
troit call 313—872 4900. Ext. 430 or 
write Larry Meyers, 2420 Banner, 
Dearborn. Mich- 48124. 10/21 



Somewhere there's a GM who came 
up the hard way. He loves radio and 
the magic will never leave him. He's 
skeptical about sure-fire formulas 
and formats. He's fed up with the 
snake-oll salesmen who diminish 
broadcasting. He is concerned with 
the corporate Incompetence that per- 
vades today's radio- He is a maver- 
ick. He surrounds himself with tal- 
ented broadcasters, and doesn't feci 
threatened by them, because he Is 
one nf them. He hears the sham and 
hype that passes for community in- 
volvement, but knows that real In- 
volvement comes only when you de- 
velop a onc-to-onc empathy with 
your audience. Most of all, he knows 
that a station's sound Is a fragile 
environment, that must be nurtured 
with dedication and love. In the back 
of our minds, this man and I have 
always wanted to work together. I 
am 31 . make S18-22M In a major 
market, and am looking to the fu- 
ture. Make me your program di- 
rector, and I will make your station 
the success you've always wanted It 
to be, Outstanding credentials. Chal- 
lenge utmost- Market irrelevant. 
Write Box S34. Radio-TV Job Marl. 
Billboard. 165 West 46th St.. New 
York. N Y. 10036. 10/14 



BEFORE YOUR FIRST RADIO JOB 
YOU WERE INEXPERIENCED. Hire 
mc and make me experienced. I'm 
24, single. Assoc. degree in broad- 
casting. 1st ticket and veteran 
besides. Will move to wherever. S. R. 
Schouten. R.D. =2. Sand Hill Rd.. 
Fssex Junction. Vermont 0S4S2. 
Phone .802> 878-4641. Ocl4 



CLASSIFIED 
ADVERTISING 
DOESN'T 

COST, 
IT PAYS. 
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FOR WEEK ENDING OCTOBER 14, 1972 



JAR PERFORMER — R 
ord* shewing gieetest 
incrvait in retail Hwi 
activity over tke previous 
i eh, based on ad 
arket reports. 



Records Industry Associa- 
tion Of America seal of 
certification as "mill 
seller/' (Seal indkat 
by bullet.) • I 5 | 5 



TITLE, Weeks On Chart 

Artist (Prodjcf r) Label, Number (Drstrtbettrff. Ubtl) 



V 



ff Week EasiM 

Octektr 14, 1T77 





tit 






16 



36 



[BEN 11 

Michael Jackson (Corporation), Motown 1207 

USE ME 8 

■ill Withers (Bill withers with R. Jackson 
J. Gordon and M. Dunlap) 
Sussex 241 IBuddsn) 

EVERYBODY PLAYS THE FOOL . 14 

Main Ingredient (Sylvester ft Simmons), RCA 744731 

BURNING LOVE 9 

Elvis Presley, RCA 74-0769 

GO ALL THE WAY 16 

Raspberries (Jimmy Itnner), Capitol 3348 

1 j BABY DON'T GET HOOKED ON ME . 16 

Mac Davis flick Hell), Columbia 4-4511 a 

9 MY DING-A-LING . 11 

Chuck Barry (Esmond Edwards), Chess 2131 

12 NIGHTS IN WHITE SATIN 11 

Moody Blues (Tony Clarke), Deram 85023 (London) 

3 BACK STABBERS . 13 

O-Ja/s (Gemble-Huff Prod.), Philadelphia 
International 3517 (CBS) 

10 POPCORN 14 

Hot Butter (R. Tolmadge, D. Jordon ft Bill 4 
Steve Jerome, M.T.L.). Muslcor 0145B 

PLAY ME 10 

Neil Diamond (Tom Catelano & Neil Diamond), 
Unl 35346 (MCA) 



15 GARDEN PARTY 



12 



Rick Nelson & The Stone Canyon Band 
Dacca 32980 (MCA) 

YOU WEAR IT WELL 8 

Rod Stewart (Rod Stewart). Mercury 73330 

SPEAK TO THE SKY 11 

Rick Springfield (Roble Porter), Capitol 3340 

TIGHT ROPE 7 

Leon Russell (Denny Cordell ft Leon Russell), 
Shelter 12352 (Cepltol) 



18 WHY/LONELY BOY 8 

Donny Osmond (Mfka Curb ft Den Coital, 
MGM 14424 

21 FREDDIE'S DEAD (Theme From 

"Superfly") 9 

Curtis Mayfleld (Curtis Mayfield), Curtom 1975 
(Buddahj 

23 GOOD TIME CHARLIE'S GOT THE BLUES 7 

Danny O'Keefe (Arlf MarrJjn), 
Signpost 700O6 (Atlantic) 

GOOD FOOT, Part 1 . 10 

Janes Brown (James Brown), Polydor 14139 

THE CITY OF NEW ORLEANS 12 

Arlo Guthrie (Lenny Waronker ft John Pllla). 

Reprise 1103 

BLACK & WHITE . 10 

Three Dog Night (Richard Podolor), Dunhlll 4317 

24 LISTEN TO THE MUSIC 7 

Doobie Brothers (Ted Templemen), 
Warner Bros. 7619 

SATURDAY IN THE PARK 11 

Chicago (James William Guercio), Columbia 4-45657 

DON'T EVER BE LONELY 
(A Poor Utile Fool Like Me) 7 

Cornelius Brothers & Sister Rose 
(Bob Archibald], United Artists 50954 



25 25 STARTING ALL OVER AGAIN 



14 



Mel and Tim (Barry Beckett ft Roger Hewklnsl, 
Stax 0127 

I CAN SEE CLEARLY NOW 6 

Johnny Nash (Johnny Nash), Epic 5-0902 (CBS) 

WITCHY WOMAN 5 

Eagles (Glyn Johns), Asylum 11008 (Atlantic) 

IF I COULD REACH YOU 5 

Fifth Dimension (Bones Howe), Ball 45-261 

THUNDER AND LIGHTNING 7 

Chl CoHrane (Tossy French), Columbia 4-45640 

I BELIEVE IN MUSIC 10 

Gellery (Mike Theodore ft Dennis Coffey). 

Susses 239 (Buddeh) 

MIDNIGHT RIDER 5 

Joe Cocker ft Christ Stainton Band (Denny 
Cordell S Nigel Thomas), AIM 1370 

I'LL BE AROUND 9 

Spinners (Thorn Bell), Atlantic 2904 

LOVING JUST CROSSED MY MIND 6 

Sim Neely (Rudy Durend), Capitol 3381 
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Cher (Sonny Bono & Snuff Garrett), 
Kapp 2184 (MCA) 



BEAUTIFUL SUNDAY 20 

Daniel Boona (Larry Pegs), Mercury 73281 

I'D LOVE YOU TO WANT ME 4 

lobo (Phil Gemhard), Big Tree 147 (Bell) 

I AM WOMAN 8 

Helen Roddy (Jay Senter), Cepltol 3350 

GERONIMO'S CADILLAC II 

Mlcheal Murphey (Bob Johnston), AftM 1366 

ROCK ME BABY 6 

David Cassldy (Wes Farrell), Bell 45-260 

SPACE MAN 5 

Nllsson (Richard Perry), RCA 74-0788 

DON'T DO IT 5 

The Band (The Band), Capitol 3433 

FROM THE BEGINNING 8 

Emerson, Lake ft Palmer (Greg Leke), 
Cotillion 4415B 

HONKY CAT 10 

Elton John (Gua Dudgeon), Unl 55343 (MCA I 

ALONE AGAIN (Naturally) . 18 

Gilbert O'Sulllven (Gordon Mills), MAM 
3619 (London) 

AMERICAN Cin SUITE 4 

Cashman ft West (Steve Barrl), Dunhlll 4324 

IF YOU LEAVE ME TONIGHT I'LL CRY 9 

Jerry Wallace [Joe E. Johnson), 
Decce 32989 (MCA) 

A PIECE OF PAPER 8 

Gladstone (R.H.B. Prod.), ABC 11327 

DON'T HIDE YOUR LOVE 
ELECTED 

Alice Cooper (Bizarre Music, BMI), 
Warner Bros. 7631 

ALL THE YOUNG DUDES 4 

Moil the Hoople (David Bowie), Columbia 4-45659 

SUMMER BREEZE 6 

Seals ft Crofts (Louie Snellen), Warner Bros. 7606 

SLAUGHTER (Theme From "Slaughter") 6 

Billy Preston (Billy Preston), A&jVi 1380 

CANT YOU HEAR THE SONG 

i Newt 

Chelsee 78-0105 

THAT'S HOW LOVE GOES 4 

Jermaina Jackson (Johnny Bristol), Motown 1201 

NATURE PLANNED IT 6 

Four Tops (Frank Wilson), Motown 1210 

SWEET CAROLINE 7 

Bobby Womack ft Peace (Bobby Womeck), 
United Artists 50946 

IF YOU DON'T KNOW ME BY NOW 3 

Harold Melvln & the Blue Notes (Gamble-Huff), 
Philadelphia Intemetional 3520 (CBS) 

RUN TO ME 12 

Bee Geei (Bee Gees ft Robert Stigwood), Atco 6896 

A LONELY MAN/THE MAN & THE 
WOMAN (The Boy & The Girt) 3 

Chl-lites (Eugene Record), Brunswick 55482 

ROCK 'N ROLL SOUL 4 

Grand Funk Railroad (Grand Funk Railroad), 
Capitol 3363 

LET IT RAIN 4 

Eric Clapton (Oolanay eramlett), Polydor 15049 

POWER OF LOVE . 15 

Joe Simon (Staff), Spring 128 (Polydor) 

GUESS WHO 9 

B.B. King (Joe Zagarino), ABC 11330 

WOMAN DON'T GO ASTRAY 5 

King Floyd (Elijah Welker), Chimneyvllle 443 

(Cotillion) 

EASY UVIN' 12 

Uriah Heep (Garry Bron), Mercury 73307 

FOR EMILY, WHENEVER I MAY FIND HER 7 

Simon ft Garfunkel (Paul Simon, Art Garfunkel ft 
Roy Halee), Columbia 4-45663 



4 

Weyne Newton (Wes Farrell), 
— (RCA) 



COLORADO 



Danny Kollen (Bill Szytnczyk], 
1 (Famous) 



Tumbleweed 1004 I 



POOR BOY 



Casey Kelly (Richard Sanford Orshoff), 
Elektra 45804 
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I'LL MAKE MUSIC 5 

Beverly Bremen (Steve Metz'David Upton/ 
Norman Bergen), Scepter 12363 

TOAST TO THE FOOL 8 

Dramatics (Arthur Snyder), Volt 4082 

THINK (About It) 7 

Lyn Collins (James Brown), People 606 (Polydor) 

FUNNY FACE 3 

Donna Fargo (Stan Silver), Dot 17429 (Famous) 

SO LONG DIXIE 3 

Blood Sweat ft Tears (Bobby Colomby), 
Columbia 4-45661 

CARRY ME, CARRIE 6 

Dr. Hook ft the Medicine Show 
(Ron Haffklne), Columbia 4-45667 

WE CAN MAKE IT TOGETHER 4 

Steve and Eydle (Mike Curb ft Don Costa). 

MGM 14383 

ROCKIN' PNEUMONIA & THE BOOGIE 
WOOGIE FLU 2 

Johnny Rivers (Johnny Rivers), 
United Artists 50948 

ONE MORE CHANCE 3 

Ocean (Greg Brown), Kama Sutra 556 (Buddah) 

IF YOU LET ME 2 

Edde Kendrlcks (Frank Wilson), 
Tamla 54222 (Motown) 

OPERATOR (That's Not the Way H Feds) 1 

Jim Croce (Terry Cashman ft Tommy West), 

ABC -1jnn.il 11335 

GUILTY 3 

Al Green (Palmer Jemes/Curtis Rodgers), 
Bell 45-258 

SUNNY DAYS 2 

Lighthouse (Jimmy lonner), Evolution 1069 
[Stereo Dimension) 

A MAN SIZED JOB 2 

Denies LaSalle (Craion), Westbound 260 (Chess) 

BEST THING 5 

Styx (Bill Traut ft John Ryan). (Wooden Nickel) 
73-0106 (RCA 

PAPA WAS A ROLLIN' STONE 1 

Temptations (Norman Whitfield), 
Gordy 7121 (Motown) 

IF YOU CAN BEAT ME ROCKIN* (You 

Can Have My Chair) 3 

Laura Lee (Ronald Dunbar), 
Hot Was 7207 (Buddah) 

DANCE DANCE DANCE 4 

New Seekers (David Mtckay), Elektra 45805 

MOSQUITO 3 

Doors (Doors), Elektra 45807 

WEDDING SONG (There Is Love) 2 

Petula Clark, (Mike Curb ft Don Costa), MGM 14431 

DINAH FLO 3 

Bos Scaggs (Box Scaggs), Columbia 4-45670 

BABY SITTER 1 

Betty Wright (Willie Clark ft Clarence Reid 
for Merlin Prod.), Alston 4614 (Atlantic) 

WHY CANT WE BE LOVERS 3 

Lament Dozier (Holland Dozler-Holland), 
Invlctus 9125 (Capitol) 

NO 1 

Bulldog (Gene Comish ft Dino Danelli), 
Dacca 32996 (MCA) 

I'M STONE IN LOVE WITH YOU 1 

stylistic* (Thorn Bell), Avco 4603 

DEDICATED TO THE ONE I LOVE 2 

Tempress (Jo Bridges ft Tom Nixon), 
We Produce 1808 (Stex) 

SING A SONG/MAKE YOUR OWN 

KIND OF MUSIC 3 

Berbre Streitend (Richard Perry), Columbia 4-45686 

WITH PEN IN HAND 5 

Bobby Goldsboro (Bob Montgomery), 
United Artists 50938 

DETERIORATA 1 

National Lampoon 'Michael O'Donoghue & 
Tony Hendra), Blue Thumb 218 (Famous) 

RUNNIN' BACK TO SASKATOON 1 

Guess Who (Jeck Richardson), RCA 74-0803 
1 



SOMETHING'S WRONG WITH ME 

Austin Roberts (Denny Jenseen, Bobby Hart ft 
Austin Roberts), Chelsea 784)101 (RCA) 

I JUST WANT TO MAKE LOVE TO YOU 2 

Foghat (Dave Edmonds), Beanvllle 0008 
(Werner Bros.) 

HAPPIER THAN THE MORNING SUN 2 

B.J. Thomas (Steve Tyrell ft Al Gorgoni), 
Scepter 12364 
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Compiled from national retail sales and radio airplay by the Music Popularity Charts Dept. of Billboard. 



Listen to what's happening at Motown: 
Listen to the Supremes'new single, 
" I Guess HI Mis s The Man," from the 

lBroadway musical 
rPippinT Usten. It's 
something excitingly 

fresh. Something 
tender. Something touching. 

Something Supreme. The 
Supremes sing"I Guess HI 
MissThe Man? Motown 
singje #1213. Listen. YouTl 
hear the times change. 

2 MOTOWN RECORD CORPORATION 1^7 
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THIS WEEK 


1 
§ 


Weeks on Chart 


★ ' 

STAR PERFORMER -IP' J registering great- 
est proportionate upward progress this 
week. 

ARTIST 

Title, Label, Number (Dot. Label) 


TAPE 

PACKAGES 
AVAILABLE 


THIS WEEK 


sac 

i— 
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Weeks on Chart 


Compiled from Nationai Reiall Stores by 
the Music Popularity Chart Department 

ment of Billboard. 

NA Indicates nor available 

ARTIST 

Title, Label, Number (Dist. Label) 


TAPE 

PACKAGES 
AVAILABLE 


THIS WEEK 
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Weeks on Chart 


Awarded RIAA seal for sales of 1 Million 
dollars at manufacturer'! level. RIAA seal 
audit available and optional to all manu- 
facturers. (Seal indicated by colored dot).# 

ARTIST 

Title, Label, Number (Dist. Label) 
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REEL TO REEL 


TRACK 
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REEL TO REEL 


< 
a. 
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CASSETTE 


REEL TO REEL 


1 


1 


,2 


CHICAGO V • 

Columbia KC 31102 








36 


29 


16 


ALICE COOPER • 

School's Out 

Warner Bros. BS 2623 








it 


100 


3 


HUMBLE PIE 

Lost & Found 

A&M SP 3513 






HA 


2 


2 


14 


LEON RUSSELL • 
Carney 

Shelter SW 8911 [Capitol! 






NA 


37 


30 


16 


JIM CROCE 

You Don't Mess Around With Jim 

ABC ABCX 756 






NA 


72 


69 


80 


CAROLE KING • 

Tapestry 

SP 77009 >'-£'.' 








3 


3 


10 


ROD STEWART • 

Never a Dull Moment 

Mercury SRM 1646 








38 


38 


10 


SAILCAT 

Motorcycle Mama 

[LI,.,, eve TtniQ 

tieKira ti*.5 /suaty 








73 


77 


28 


GODFATHER 

Soundtrack 

Paramount PAS 1003 (Famous] 








4 


5 


18 


ELTON JOHN • 

Honky Chateau 

Unl 93135 "■' I A 








39 


41 


9 


GUESS WHO 

Live at the Paramount 

RCA LSP 4779 








74 


71 


17 


EAGLES 

Asylum SO 5051 (Atlantic) 








5 


4 


16 


CHEECH t CHONG • 
Big Bambu 

Ode SP 77011 AIM 






NA 


it 


55 


7 


SFAIS & CROFTS 

Summer Breeze 

Warner Bros. BS 2629 








it 




1 


GEORGE CARLIN 
Class Clown 

Little David LD 1004 (Atlantic) 








* 


8 


8 


CURTIS MAYFIELD/SOUNDTRACK • 

Superfly 

Curtom CRS 8014 ST (Buddah) 






NA 


it 


65 


3 


LIZA MINNELLI 

Liza With a "Z" 

Columbia KC 31762 






NA 


76 


70 


58 


DEREK 8 THE DOMINOS a 
Layla 

Atco SD 2-704 








it 


14 


45 


MOODY BLUES 

Days of the Future Passed 

Derem DES 18102 (London) 








42 


37 


23 


ROBERTA FLACK t 

DONNV HATHAWAY • 

l||j 0 . , C|\ Mil 

HI 1 d FIT i C jU /el 1 O 








77 


75 


33 


DONNY HATHAWAY • 
Live 

Atco SD 33-386 






NA 


t 


6 


12 


THREE DOG NIGHT • 

Seven Separate Fools 
abc tu-ji oso sons 








it 


79 


2 


YES 

Close to the Edge 

A" :-r'"i: if 1 72-1-1 








78 


73 


» 


ENGELBERT HUMPEROINCK 
In Time 

Parrot 'PAS 71C56 >'Lorcon 






NA 


9 


10 


19 


CHUCK BERRY 

London Session 

Cress CH 60020 






NA 


44 


43 


46 


CHER 
Foxy Lady 

Kacp KR5 5514 .MlA! 








79 


74 


30 


STEVIE WONDER 
Music of My Mind 

Tamla T 314 L fVotownl 






NA 


10 


7 


14 


NEIL DIAMOND • 
Moods 

Unl 93136 (MCA) 








45 


35 


20 


IACKSON 5 

Lookin' Through the Windows 

Motown M 750 L 






NA 


80 


76 


23 


JANIS JOPLIN • 
In Concert 

Columbia C2X 33160 








11 


9 


10 


GILBERT O'SULLIVAN 
Himself 

MAM 4 (London) 






NA 


46 


46 


17 


BOBBY WOMACK 

Understanding 

United Artists UAS 5577 








81 


72 


11 


DOORS 
Full Circle 

Elaktra EKS 75038 








* 


17 


D int Dnnu 

Rock of Ages 

Capital SAAB 11015 








47 


40 18 


THE OSMONDS a 
Live 

IITM r^CC loll 








82 


87 


7 


JIMI HENDRIX 
Rare Hendrix 








* 


16 


9 TEMPTATIONS 

All Directions 

Gordy G 942 L (Motown) 






NA 


48 


51 


9 


SMOKEY ROBINSON 6 THE MIRACLES 

Flying High Together 

TftrYild T 3)8 L (Motown) 






NA 






1 


GRAND FUNK RAILROAD 
Phoenix 

Capitol SMAS 11099 








14 

15 


11 

12 


IZ 


tMtrCsUN, LARt h rALMEK • 

Trilogy 

. • llion SO 9903 

CARLOS SANTANA 4 BUDDY MILES • 








49 


44 


14 


HOLLIES 

Distant Light 

Er : KE 30953 C3S 






NA 


84 


90 


s 


OTIS REDDING 
Greatest Hits 

Atco SD 2-801 






NA 






15 


Live 

Colombia KC 31308 








50 


53 


22 


JETHRO TULL • 
Thick as a Brick 

Reprise MS 2072 








85 


78 


25 


STEPHEN STILLS • 
Manassas 

Atlantic SD 2-903 








it 


21 


8 MICHAEL JACKSON 
Ben 

Motown M 755 L 






NA 


51 


52 


14 


FOUR TOPS 
Nature Planned It 

Motown M 7iS L 






NA 


it 


94 


1 


DOOBIE BROTHERS 
Toulouse Street 

Warner Bros. BS 2634 








17 


13 


13 DONNY OSMOND 
Too Young 

MGM SE 4(54 








52 


47 


41 


ROLLING STONES • 
Hot Rocks. 1964 1971 

London 2PS 606/7 








87 81 


5* 


CAT STEVENS • 
Teaser & the Flrecat 

itil CD illl 








18 


15 


11 


inn mvflisiwn 

Saint Dominic's Preview 
Warner Bra. BS 2633 






NA 


53 


56 


22 


RASPBERRIES 

Capitol SK 11036 






NA 


88 86 


37 


BREAD • 

Baby I'm a Want You 

Etektra EK5 79013 








ix 


28 


5 


MAC DAVIS 

Baby Don't Get Hooked on Me 

Colombia KC 31770 








54 


52 27 


HISTORY OF ERIC CLAPTON a 

Atco SD 2-803 








89 


92 


4 


KINKS 

Everybody's in Show Biz 

RCA VPS 6065 








20 


18 


15 
13 


ELVIS PRESLEY • 

Elvis Live at Madison Square Garden 

RCA I SP 4776 








55 


48 31 


ALLMAN BROTHERS • 
Eat a Peach 

Capricorn 2CP 0103 (Warner Bros,) 






90 


91 


6 


at R IflMC 
D,o. ftinij 

Guess Who 

ABC ABCX 759 






NA 


21 


19 


NILSSON 

Son of Schmilsson 

RCA ISP 1717 








56 


45 


U 


ROLLING STONES • 
Exile on Main Street 

Rolllno Stones COC 2.2900 (Atlantic) 








it 


102 


13 


MAIN INnRFniFNT 
Wmm insjiscuicn i 

Bitter Sweet 

RCA LSP 4677 






NA 


22 


20 


9 


IEFFERSON AIRPLANE 

Long John Silver 

Grunt FTR 1007 RTA 








57 


49 


22 


FLASH 

Sovereign ST 11040 (Capitol) 






NA 


92 


84 


46 


ALICE COOPER • 

Killer 

Warner Bros. BS 2567 








23 


22 


22 


BILL WITHERS • 

Still Bill 

Sussex SXBS 7014 (Buddahl 






NA 


58 


60 


25 


CHI-LITES 
A Lonely Man 

Brunswick BL 751179 






93 


93 


15 


BLACK OAK ARKANSAS 

If an Angel Came to See You, Would 

You Make Her Feel at Home 

Alto SD 7008 








24 


26 


18 


URIAH HEEP 
Demons & Wizards 

Mercury SRM 1-630 






NA 


59 


54 


21 


DONNY OSMOND 

Portrait of Donrry 

MGM SE 1820 






NA 


94 


80 


16 


NAT AODERLV QUARTET 
Soul Zodiac 

Capitol SVBB 11025 






NA 


it 


34 


6 


O'JAYS 

Back Slabbers 

Philadelphia Intern.tlonal KZ 31712 CB5 






NA 


60 


64 


19 


ARLO GUTHRIE 
Hobo's Lullaby 

Reprise MS 2060 








95 


96 


( 


COMMANDER COOY I HIS 
LOST PLANET AIRMEN 

Hot Licks Cold Steel & 
Truckers Favorites 

Paramount PAS 6031 (Famous) 






NA 


26 


o* 


16 


ARGENT 

All Together Now 

Epic KE 31556 (CBS) 






NA 


61 


57 


IB 


ARETHA FRANKLIN/JAMES CLEVELAND 
Amazing Grace 

Atlantic SD 2 906 








it 


32 


8 


T. REX 
The Slider 

Reprise MS 2095 








-A 

62 


58 


33 


NEIL YOUNG • 
Harvest 

Reptise MS 2032 








it 


106 


4 


RICHIE HAVENS 
On Stage 

Stormy Forest 2SFS6012 i.VGMl 








28 


27 


10 


JERMAINE JACKSON 

Jermaine 
Motown M 753 L 








63 


62 


53 


GODSPELL 
Original Cast 

Bell 1102 








97 


88 


16 


PINK FLOYD 

Obscured by Clouds 
Harvest ST 11078 (Capitol) 






NA 


29 


31 


16 


ISLEYS 

Brother, Brother, Brother 

T-Neck TNS 3009 (Buddah: 






NA 


it 


95 


5 


JOHN DENVER 
Rocky Mountain High 
RCA ISP 4731 






NA 


98 


82 


14 


VARIOUS ARTISTS 

Fillmore: The Last Days 

Fillmore 23X31390 [CBS] 






HA 


30 


33 


12 


CORNELIUS BROTHERS 4 

SISTER ROSE 

■t.s»>i A^s.t. sue iui 








65 


59 


35 


ROBERTA FLACK • 
First Take 

Atlantic SD 8230 








99 


89 


29 


(Tapes Available Through Warner Bros.) 

HUMBLE PIE • 

Smokln' 

ABM SP 4342 






HA 




66 


63 


14 


DONNA FARGO 

Happiest Girl in the Whole U.SA 

Dot DOS 26000 (Famous) 






NA 


* 


39 


5 


oiDTDlnrr ClullW 






At Home With Their Greatest Hits 

Bell 1107 




100 


85 


17 


RAMSEY LEWIS TRIO 
Upendo Ni Pamoja 

Columbia KC 31096 






NA 


67 


66 


15 


JAMES BROWN 

There It Is 

Polydor PD 5028 








32 




ic 


CARPENTERS • 

A Song for You 

ASM SP 3511 














124 


2 


run 

Superpak, Vol. II 
United Artists UXS 94 












68 


61 


23 


PROCOL HARUM • 

Live in Concert With the Edmonton 
Symphony Orchestra 

ASM SP 4335 








33 


25 


18 


SIMON S GARFUNKEL • 

Greatest Hits 

Columbia KC 31350 








102 


83 


11 


GALLERY 

Nice to Be With You 






NA 




50 


3 


FIFTH DIMENSION 

Greatest Hits on Earth 
Bell 1106 






NA 


69 


67 


18 


WAYNE NEWTON 

Daddy Don't You Walk So Fast 
Chelsea CHE 1001 (RCA) 








103 


97 


25 


Sussen SXBS 7017 .Buodahs 

SAMMY DAVIS, JR. 
Now 

MGM SE 4832 








35 


36 


10 


RICK SPRINGFIELD 
Beginnings 
Capitol SMAS 11047 






NA 


70 


68 


36 


AL GREEN a 

Let's Stay Together 

Hi SHL 32070 (London) 






— - 




104 99 


35 


AMERICA • 

Warner Bros- BS 2576 









c 



EDNA, SHELLEY AND CAROLYN 

ARE.„ 
THE HONEY CONE 




ma 



LOVE, 
PEACE 
AND 
SOUL 



IS 



THEIR 



NEWEST 



SMASH ALBUM 



Including 
INNOCENT TIL 
PROVEN GUILTY 

O-O-O BABY, BABY 

ON HOT WAX 
RECORDS 
FROM THE 
BUDDAH GROUP 



Copyrighted material 



s eriMrc rasa- 



106 



114 



115 
116 

118 
119 



STAR PERFORMER— LP's registering great- 
est proportionate upward progress this 
■= week 

i ARTIST 

£ Title, Ubel, Number (Dist. Label) 



138 



101 



JAMES GANG 

Passin' Thru 

ABC ABU 760 



JOAN BAE2 

Come From the Shadows 

ASM SP 4339 



TOWER OF POWER 

East Bay Grease 

San Francisco SD 2-4 (A tlanti c) 
JERRY BUTLER 
Spice of Life 

Mercury SRM 2-7502 

SHAFT'S BIG SCORE 
Soundtrack 

MOM 1SE 36 ST 



LUTHER INGRAM 

(If Loving You Is Wrong) I Don't 

Want to Be Right 

KoKo KOS 2202 Stan volt) 



OSMONDS 

Craze Horses 

MOM SE 4851 



TAPE 
PACKAGES 

AVAILABLE 



98 35 



120 



121 



122 



127 



128 



Kftr 

130 



134 



136 



118 

115 

127 
120 

123 



TOM JONES 
Close Up 

Parrot KPAS 71053 (Londo n) 
LOOKING GLASS 
Epic KE 31320 (CBS) 
BILLY PRESTON 
I Wrote a Simple Song 

ASM SP 3507 



RORY GALLAGHER 

Live 

Polydor PO 5513 

CHARLEY PRIDE 
A Sunshiny Day 

RCA LSP 4742 



105 



112 



111 



109 



108 



130 



133 



137 



128 



ROY BUCHANAN 

Polydor PD 5033 

VIKKI CARR 
En Espanol 
Columbia KC 31470 
7 DANNY O'KEEFE 

Signpost SP B40 4 (Atlantic) 
34 ' STAPLE SINGERS 

Bealtitude/Respect Yourself 

Stax STS 3002 

18 TOWER OF POWER 

Bump City 

Warn er Bros. BS 2616 

20 BLOODROCK 

Live 

I Capitol SVBB 1103B 



BOBBY VINTON 

Sealed With a Kiss 

Ep ic KE 3164 2 (CBS: 
JEFF BECK GROUP 

Epic KE 3)331 CBS 



56 CHEECH S CHONG 

Ode SP 77010 (ASM) 

SONNY & CHER 

The Two of Us 

AICO SP 2-80 4 

BEVERLY BREMERS 
I'll Make You Music 

Scepter SPS 5102 



GROVER WASHINGTON, JR. 

All the King's Horses 

Kudu KU-07 (CTI) 



TEN YEARS AFTER 

Rock & Roll Music To The World 

I Columbi a KC 31 779 

FIDDLER ON THE ROOF 

Soundtrack 

United Artists UAS 10900 

TYRANNOSAURUS REX 
A Beginning 

ASM SP 3514 



23 



JOHN & YOKO/PLASTIC ONO BAND 
Some Time in New York City 

' Apple SVBB 3392 
GRAND FUNK RAILROAD 

Mark. Don & Mel. 1969-71 

Cwtol SABB 11042 



CAPTAIN BEYOND 

Capricorn CP 0105 (Warner Bros.) 

CAT STEVENS 

Catch Bull At Four 

A SM S P 436S 

JUDY COLLINS 

Colors of the Day/The Best of 

lEIektra EKS 74030 



* 



156 



i:he:»8 tim wsiioiiai mini 310111 nt 

the Music Popularity Chart Department 
and the Record Market Research Depart- 
ment of Billboard. 

NA Indicates not ovailable 
ARTIST 

Title. Label, Number (Dist. Label) 



156 



■ MFC 
PACKAGES 
AVAILABLE 



ANDY WILLIAMS 

Alone Again (Naturally) 

Columbia KC 3)625 



ANDY WILLIAMS 

Alone Again (Naturally) 

Columbia KC 31625 



138 119 48 



139 



140 



141 



143 



144 



146 



147 



148 



134 



126 



39 



WAR 

All Day Music 

United Artists UAS 5546 



YES 
Fragile 

Atlantic 5D 7211 



141 18 



142 



149 



147 



JOHN MAYALL 
Jazz Blues Fusion 

Polydor PD 5027 



DAVID BOWIE 

Rise & Fall of Ziggy Stardust 8 the 
Spiders From Mars 

RCA LSP 4702 

ERIC CLAPTON 
Best of Clapton 

Polydor PO 3503 



GRAHAM NASH/DAVID CROSBY 

Atlantic SD 7770 



HAROLD MELVIN & THE BLUE NOTES 

I MISS You 

Philadelphia International K7. 31648 (CBS) 

BLOODROCK 

Bloodrock Passage 

Capitol SW 1 1 109 



143 



148 



159 



NATIONAL LAMPOON 

Radio Dinner 

Banana/Blue Thumb BTS 38 (Famous) 
' ELTON JOHN 
Madman Across the Water 

Unl 93)70 IMCAl 

BOZ SCAGGS 

My Time 

Columbia KC 31384 



12 



FOG HAT 

Bearsville BR 2077 (Warner Bros.) 



160 



154 



155 



159 



161 



162 



163 



165 



144 



166 



132 



136 



12 



16 



MERLE HAGGARD 

Best of the Best of Merle Haggard 

Capitol ST 11082 

LOBO 

Of a Simple Man 

tiq Tree 20)3 (Bell) 



168 170 



CABARET 

Soundtrack 

ABC ABCD 752 
ROY CLARK 

Country! 

Dot DOS 25997 [Famous) 



19 



139 



158 



135 



162 



175 



163 



177 



18 



MOUTH t MacNEAL 

How Do You Do 

Philips PUS 7904)00 [Mercury) 
NILSSON 

Nilsson Schmtlsson 

RCA UP 4515 



FRANK ZAPPA 

Waka/Jawaka— Hot Rats 

Reprise MS 2094 

ATOMIC ROOSTER 
Made In England 

Elektra EKS 75039 



GEORGE CARLIN 
FM AM 

Little David ID 7214 Atlantic' 



DEEP PURPLE 
Machine Head 

Warner Bros. MS 2607 



BEACH BOYS 

Pet Sounds/Carl & the Passions— 
So Tough 

Reprise SMS 2083 

ROBERTA FLACK < 

Quiet Fire 

Atlantic SD 1594 

ELVIS PRESLEY 

Sings Hits From His Movies 

RCA Camden CAS 2567 



AL GREEN 

Bell 6076 



JOHNNY NASH 

I Can See Clearly Now 

Epic KE 31607 (CBS) 

RANDY NEWMAN 

Sail Away 

Repris e MS 2064 

ALBERT KING 

I'll Play the Blues For You 

Stax STS 3009 



SAM NEELY 

Loving You Just Crossed My Mind 

Cnil.1 ST 11097 



168 



170 



169 



170 



171 



172 



175 



176 



177 



178 



160 



173 



150 



151 



Awarded RIAA seal for sales of 1 Million 
dollars at manufacturer's level. RIAA seel 
audit available and optional to all manu- 
facturers. (Seal Indicated by colored dot:. a) 

ARTIST 

Title, Label, Number (Dist. Label) 

MICHAEL MURPHY 

Geronimo's Cadillac 

! ASM SP 4358 



MICHAEL MURPHY 

Geronimo's Cadillac 

ASM SP 4358 



LYNN ANDERSON 

Listen to a Country Song 

Columbia KC 3J647 

NITZINGER 
Capitol SMAS 11091 



179 



165 



167 



179 180 



180 157 



182 



183 



184 



185 



186 



188 



190 



191 



192 



193 



196 



197 



198 



198 



184 



GEORGE HARRISON & FRIENDS 
Concert for Bangla Desh 

Apple STCX 3385 

RAY PRICL 

Lonesomest Lonesome 

Columbia KCP 31544 

PAUL SIMON 

Columbia KC 30750 

MARK BENNO 
Ambush 

ASM SP 4364 ___ 



N " 
NA 



MILLIE JACKSON 

Sprang SPR 5703 (Polydor) 



6 RAY PRICE 

All Time Greatest Hits 

Columbia G 31364 
DAVID ACKLES 
American Gothic 

Elektra EKS 75032 



NA 



10 



29 FIFTH DIMENSION 

Individually & Collectively 

Bell 6073 



TUT 



JOHNNY CASH 

America: A 200 Year Salute in Story 
& Song 

Columbia KC 31645 
LED ZEPPELIN 

Atlantic SD 7208 



2 DANIEL BOONE 

Mercury S8M 1-649 



185 



187 



178 



2 LES McCANN 
Talk To the People 

Atlantic SO 1619 



CHI COLTRANE 

C olumbia KC 31275 



SLADE 

Alive 

Po ::r 2383 



100 JESUS CHRIST, SUPERSTAR 

Various Artists 

Dacca DXAS 7206 [MCA) 

IK : 2 r PETER FRAMPTON 
Wind of Change 

ASM SP 4348 



188 



189 



191 



194 



196 



RAMATAM 

Atlantic SD 7236 

KENNY RANKIN 

Like a Seed 

Littl e David LD 1003 (Atlantic) 
SAMMY DAVIS 

Portrait of Sammy Davis, Jr. 

MGM SE 4852 

HONEY CONE 

Love, Peace & Soul 

Hot Wan 0598 (Buddah) 



BILL COSBY 

Inside the Mind 

Unl 73139 (MCA) 



PYTHON LEE JACKSON 

In A Broken Dream 

GNP Crescendo G UPS 2066 



VARIOUS ARTISTS 

Mer Y Soul 

I Atco SD 2-705 



195 



199 



SONNY IAMES 

When the Snow Is on the Roses 

Columbia KC 31646 

JIMMY CASTOR BUNCH 
Phase Two 

1 RCA LSP 4783 



1 CASHMAN & WEST 

A Song or Two 

Dunhill DSX 50126 

4 HENRY MANCINI 

The Mancini Generation 

RCA I" 



RAY CONNIFF i THE SINGERS 

Alone Again (Naturally) 

| : s ■ : 31629 

BROWNSVILLE STATION 

A Night On the Town 
Big freo ITS 2010 (Bell) 
PERCY FAITH 

Day by Day 

Columbia KC 3)627 



TOPU»i&lAPE 

A ZlUSTKJfffARTrSTS) 

David Ac It In 177 

Nit Adderley 94 

Alice Cooper 34, 92 

Allman Brothers land 55 

Arnorict 104 

Lynn Anderson 169 

AjTflMl U 

Atomic Rooster 157 

Joan Bui 104 

Bond IS 

Beach Boys 140 

Jell Beck Croup 124 

Marc Bonn* 174 

Chuck Berry .... 9 

Black Oak Arkansas 93 

Bloodrock 123. 145 

Daniel Boone 181 

David Bowie 141 

Bread 88 

Btvorly Bremen ....127 

James Brown 67 

Brownsville Station 199 

Roy Buchanan 117 

Jerry Botler 108 

Captain Beyond 114 



George CarUo 
Carpenters - . 
Vlkki Carr ... 



75, 158 

32 

118 



Johany Cask 




179 


Roberta Flack & Danny Hathaway 42 


Jesus Christ, Superstar . 


184 


(ashman S West . 




196 


Flash 


57 




50 


Jimmy Castor Be, n 

Cheeeh & chone, . 


* 


193 


Fof hat 


149 


Joha ft toko 


in 


5, 


125 


Four Tops . . , , 


51 


Elton John 


...4, 147 


diet 


44, 


101 


Peter Frampton 


186 


Toff Jones 


112 


Chicago 




1 


Aretha Franklin 


61 


Janis Joplin 


to 


Chi sites 




58 








Erie Clapton 


.'.'.'.'.'...54, 


142 


Rery Gallagher 

Gallery 


115 




144 


Ray Clark 




153 


102 


8. 8. King 

Carale King 


90 


Judy Collins .... 




136 


Grand Funk Railroad 81, 


133 


72 


Chi Cottrane 




183 


41 Green 70, 


163 


Kinks 


It 


Commander Cede . 




95 


Guest Who 


39 






Ray Conniff 

Bill Cosby 




I9B 


Ada Guthrie 


60 


Led Zeppelin 


180 




191 






Ramsey Lewis 


100 


Cornelius Brothers 


8 Sitter Rose 30 


Merle Haggard 


150 


Lobo 


151 






37 


George Harrison ft Friends . . . 
Donny Hathaway 


171 

77 


Looking Glass 


Ill 










19 


Richie Havana 


96 
82 






Sammy Davis 
Deep Purple . . 


103, 


149 


Charlie McCoy 

Main Ingredient 

Henry Mancini 


141 

tl 


159 


Hollies 


49 


John Denver 




44 


Haoey Cone 


190 


197 


Derek ft The Demi 


not 


76 


Humble Pie . . .71 


99 


Mar T Sol , . 


191 


Neil Diamond .... 




10 


Engelbert Humperdlack 


78 


John Mayall 


140 


Doobie Brothers . 




86 






Harold Melvin ft The Blue 


notes 144 


Doers 




. 11 


Lather I ■front 

Isley Brothers 


no 


Liu Minnelll 


41 


Eagles 






29 


Ven Morrison 


It 




74 




Moody Blunt 


7 


Emerson, Lake 8 F 


kirn 


14 


Jermaine Jackson 


28 


Mouth ft MacNool 


154 








Michael Jacksots . . 


16 


Michael Murphy 


141 


Percy Faith 




200 


Millie Jackson 


175 




Doaoo Farge 




64 


Jackson 5 


45 


Johnny Nash 


144 


Fifth Dimension . 




178 


Senny Jamas 


194 


Natienel Lampoon 


144 


Fillmore The last 


Days 


98 


James Gang , 

Joffcrsen Airplane 


105 


Sam Neely 


147 


Roberta Flick ... 


45, 


161 


22 


Randy NevrmON 


145 



Wayne Newton 49 

Nilsson 21, 155 

Mitiinfof 170 

0 Mays 25 

Danny O'Keefe lit 

Gilbert 0 Sullivan 11 

ORIGINAL CAST 

Godtpoll 43 

Denny Osmond 17, 59 

Osmonds 47, 111 

Partridge Family 31 

Python lee Jecksan 192 

Pink Floyd t7 

Elvis Presley 20, 162 

Billy Preston 114 

Ray Price 172, 174 

Charlie Pride . . 114 

Procol Harare 48 

Romatam 187 

Kenny Rankin Itt 

Raspberries 53 

Otis Redding 84 

Smokey Rabtnson ft The Miracles 48 

Railing Stonaa 52, 54 

lean Russell 1 

Sallcat 38 

Carles Sanlana ft Baddy Miles . IS 

Bos Scaggt 148 

Seals t Crofts 40 

Paul Simon 171 

Simon ft Carfunkel » 



Slsde 

Senny ft Char . . 

SOUNDTRACKS 

Cabaret 

Fiddler On The Reef 

Godfathet 

Shaft's Big Scare 
Superfly 

Rick Sptlngfield 

Staple Singers 

Cat Stevens 

Rod Stewart 

Stephen Stills 

Teenptotloat 

Ten Ye«rs After 

Three Dog Night 

Tower Of Power 

T. Rest 



.124 

.152 
...110 
. 71 
.109 
. 4 
. 35 
.120 
.87, 115 
1 



II 

...129 



Urlab deep 

Bobby Vinton 

Wat 

Grover Weshinaron 

Andy Williams 

Bill Withers 

Bobby Wentack 
Slavic Wonder .... 



Frank Zappa 



107. 121 
.27, 111 

.. 24 

.121 

..in 

. lit 

.117 
.. 11 



.43, 119 
.. 61 



Synaii 





the people business. 



Some Synanon people used to shoot dope. Now they don't. 
They traded dope for a life free from fear and drugs and vio- 
lence- a life where an honest day's work gets you a day's pay. 
Some Synanon people never shot dope. They didn't have a 
"problem." They moved into Synanon because in it they saw 
an alternative lifestyle where, in exchange for hard work, 
energy and money they are rewarded with citizenship in a drug- 
free, crime-free, violence-free community. 
Together, nearly 2000 ex-dope fiends and "squares," the 
people who live in Synanon, are working to change a part of 



the world by demonstrating what it means to be old-fashioned 
good neighbors. 

The size of our world is getting a little larger each day. Drop by 
and get to know us. 

Synanon Foundation, Inc., 1215 Clay Street, Oakland, Cali- 
fornia 946 1 2. Telephone (415) 444-3624. 

Other Synanon communities in San Francisco. Santa Monica. 
Tomales Bay and Badger, California, and in Detroit and New 
York. 



Late News 



Pre-Release Imports 
Aiding U.S. Labels 



By JIM MEL ANSON 



NEW YORK— Major U.S. labels, 
prior to the domestic releasing of 
(heir product, arc getting a large 
amount of product airplay and a 
saving in initial promotion cost 
importing of foreign disks, accord- 
ing to Ed Grossi, secretary of 
Jem Records, import firm. 

Grossi said that Jem, as well as 
indirectly aiding U .S, labels, has 
done much to introduce import 
product to major retail chains. Serv- 
icing the Discount Records chain 
and Sam Goody Stores, Jem dis- 
tributes, on a monthly basis, nearly 
1 0,000 pieces to discount stores 
and warehouses and 2,500-3,000 
pieces to Goody's warehouse. The 

Pointer Issues 
Library Series 

NEW YORK — Pointer Publica- 
tions has released the Pointer Li- 
brary series, based on the unifying 
themes of "The Great American 
Composers," "A Treasury of Pop 
Hits, ' "A Treasury of Family 
Songs" and "A Treasury of Easy 
Listening." 

Catalogs represented include 
Warner Bros., ATV-Kirachner Mu- 
sic, MCA, T.B. Harms, Bourne 
and Jrving Berlin Music. Several 
public domain collections are also 
included. 

Packaged in library sets, with 
slip-cased units, each volume can 
be used for piano, organ, chord 
organ and guitar. Retail price is 
$2.95. 

'Let's Pretend' 
Sales Surge 

NEW YORK— Stereo Dimension 
Records reports results "beyond 
our expectations*' from a special 
summer test program with distribu- 
tors, key racks and various mail 
order houses for their "Let's Pre- 
tend" children series of 25 albums. 
Adapted from the long-running 
children's radio show, "Let's Pre- 
tend" records feature two complete 
stories on each album. 

"One mail order circular listing 
10 of the albums at full list ($1.98) 
drew sales of 30,000 pieces,'* said 
Stereo Dimension president. Loren 
Becker. 

D. Morrison 
Marks Job Date 

NEW YORK— Dorothy Morri- 
son, manager of the Peer-Southern 
Organization copyright division, re- 
cently celebrated her 44th anni- 
versary with the worldwide music 
publisher. Mrs. Morrison admin- 
isters the entire PSO copyright 
catalog and supervises a staff of 
six. 




firm's national accounts total 
about 300, broken down between 
momma and poppa stores, rack- 
jobbers, distributors and retail 
chain operations. 

Located in Union, N.J., Jem has 
been operating for nearly two 
years, of which 14 months have 
been devoted solely to importing, 
and does 85-95 percent of its 
business in British product. Grossi 
stated the inventory on hand, 
"usually runs from 20,000 to 25,- 
000 pieces, with monthly sales 
figures running from $100,000 In 
$150,000. The business is one of 
high risk," he continued. "We have 
to run the entire operation with 
tight control due to the factor of 
quick product turnover and the 
short time an imported disk may 
be in demand. We order very 
closely and if the product is re- 
leased in the U.S. we cancel our 
pending orders." The operation 
employs eight and utilizes 1,500 
square feet of warehouse space. 

He staled that radio stations, 
often "anxious" to play imported 
product prior to U.S. release, are 
serviced at Jem's cost price. He 
added that, "with British labels 
also realizing our value, we hope 
to have more promotional copies 
for radio distribution in the 
future.*' 

Included in Jem's catalog, of 
which 300 items are considered 
stock, are product by the Beach 
Boys, "Live in London,'' Jimi 
Hendrix, "Isle of Wight," the 
Rolling Stones, the Beatles and 
Elton John, "Empty Sky." Grossi 
said that what is considered stock 
in the catalog is often made up 
of LP's like John's "Empty Sky," 
his first which was never released 
in the States. 

Advertising for the firm has 
limited to the trades, and Grossi 
said, "our main source of adver- 
tising is by word of mouth." Plans 
for the firm include expanding the 
European labels handled and the 
possible opening of a retail out- 
let. 

Dolan # Writer, 
Producer, Dies 

NEW YORK— Robert Emmett 
Dolan, veteran composer, conduc- 
tor and producer, died, at age 64, 
in a Westwood, Calif, motel. Cause 
of death was a heart attack. 

Beginning his career as a radio 
composer/ conductor in 1934, he 
was associated with Burns and Al- 
len, the Sealtest program, and the 
Dinah Shore show, among others. 
His credits on Broadway include 
"Good News," "Strike Me Pink," 
"Hooray for What," "Foxy," "Lou- 
isiana Purchase" and "Coco." A 
member of ASCAP since 1946, he 
collaborated with lyricist such as 
Johnny Mercer and Walter 
O'Keefe. 





RCA 3 pc Rise Uttal Seeks Disk 
Effect Oct. 9 List Price Hike^i 



NEW YORK — RCA Records 
raised the price to distributors on 
most of its record product by about 
less than 3 percent, effective Oct. 
9. (Billboard. Oct. 7 issue.) 

Mort Hoffman, division vice 
president, commercial operations, 
stated: "We have held the price 
line as long as it was feasibly 
possible . . . considerably longer 
than our principal competitors." 

MGM, Kaye 
Sued by CTI 

NEW YORK— CTI Records has 
filed suit in Federal District Court 
against MGM Records. Metro- 
Goldwyn-Mayer, Inc. and Jesse 
Kave. CTI charges violation of the 
Federal Trademark Act. contract 
interference, unfair competition and 
fraud in connection with MGM 
Record's release of the album 
"Shaft's Big Score." 

The complaint alleges that MGM 
Records use of a performance by 
jazz trumpeter Freddie Hubbard 
on the album was unauthorized. 
Hubbard is under contract to CTT 
to perform exclusively on the CTI 
label. 

The suit seeks an injunction 
against further distribution of the 
album, damages in the amount of 
5100.000. 5 percent of the retail 
list price on all sales of the album, 
and exemplary damages in the 
amount of $500,000. 

Musicor Plans to 
'Popcorn' LP on Mart 



• Continued from page 1 

for research and development. "We 
record a lot of product which costs 
us a lot of money that the public 
doesn't buy. Well, the public has a 
right to be choosey, but they don't 
have a right to buy the end product 
at a dirt cheap price. If the record 
keeps going for a low price such 
as $2.99 of $3.09, there's not going 
to be any technological develop- 
ments." 

The manufacturer will have to 
get more money from the whole- 
saler, he said, and the "wholesaler 
must pass this cost along to the 
dealer. Thus. 1 see that a price in- 
crease, which we need desperately 
in the industry, is going to be an 
educational job for the manufac- 
turer, the wholesaler, and the re- 
tailer. 

"But even singles are the same 
price now as when I first got into 
this business. We, ourselves, 
charged lower per record because 
we were trying then to get a toe- 
hold in the business. Now we're 
selling at about the same prices as 
everyone else. But the prices in 
general haven't gone up. 

Rick Frio, head of sales for 
MCA Records, pointed out that 
the suggested list is seldom the 
price at which the product is fi- 
nally sold. "And anyway, the price 
of the record overall has not gone 
up in proportion to the prices of 
other products. MCA Records has 
about the same rackjobber price 
as other major labels, he said, this 
is $2.88 on $5.98 items except on 



Pop 



KORVETTES' divisional vice president of hard goods merchandising, 
David Rothfeld, center, is flanked by Columbia Records vice president 
of National Accounts Marketing, Stan Snyder, left, and Columbia's N.Y 
regional director. Paul Smith, right, at SQ Quadrasonic Seminar, held at 
the City Squire Hotel, New York, recently 
80 



NEW YORK — Musicor Records, 
following the international success 
of the single "Popcorn," has re- 
leased a "Popcorn" LP and is 
planning a promotional campaign 
with its distributors, aimed at top 
40 stations nationwide. The cam- 
paign will include radio spots as 
well as a special mailing of "Pop- 
corn" LP packages, with pre- 
cooked popcorn filled containers, 
to disk jockeys. 

Art Talmadge, president of the 
label, and Richard Talmadge. a&r 
vice president, are also coordinating 
overseas trips, to the Orient and to 
Europe, respectively, to arrange 
international concert and promo- 
tional tours by Hot Butter, as well 
as follow-up recordings. 

Recently returning from Europe, 
Richard Talmadge visited Barclay 
Records in Paris with nearly 
600.000 singles sold in France, 
Switzerland and the Scandinavian 
countries, Ariola in Germany, 
claiming 250.000 singles sold. EMI 
in Amsterdam and radio stations 
in Berlin. Rome and London. He 
also received a silver disk for the 
250.000 singles sold in England. 

Art Talmadge left for Japan 

Peter Pan In 
LP Release 

NEW YORK— Peter Pan Rec- 
ords, producers and manufacturers 
of entertainment records for chil- 
dren, has released "Black and 
White," an album featuring the 
brotherhood song made famous by 
Three Oog Night and seven other 
original songs by writer Ruth Rob- 
erts. Priced at $1.98, the album 
will be made available to as many 
children's families and schools as 
possible. The "Black and White" 
album was produced by Cornel 
Tanassy who was also musical di- 
rector. 

666 Sparks $666 

LOS ANGELES — Mercury's 
promotion men can earn $666 in 
a contest designed to break Aph- 
rodite's Child's "666" album. The 
first three men to reach, their mar- 
ket's share of 40,000 unit sales will 
be awarded the cash. The contest 
runs through Oct. 10. 



Thursday (5) and will spend three 
weeks in the Orient, visiting Victor 
of Japan, as well as radio stations 
and distributors in Hong Kong 
and Singapore. 

With nearly 500.000 singles sold 
in the U.S., Art Talmadge said 
that, "although the single might be 
considered a novelty it still has 
given the business a shot in the 
arm and has increased market in- 
terest in Musicor. both in terms 
of the single and its follow-up. 



special artists such as Elton John, 
Neil Diamond, and Sonny & Cher. 
With Sonny & Cher, MCA asked 
the Wage and Price Control Board 
three months ago for an increase 
because of the exceptional status 
of "the act. "When an artist reaches 
a certain level," Frio said, "they 
deserve to make more money for 
their talents." 

Jack Lufkin, head of Lufkin's 
discount store, Baltimore said that 
he felt people were not motivated 
to buy or not buy when a specific 
item was only slightly higher in 
price. "Look at the cutouts around 
and check how they're selling. So, 
if you're talking about a modest 
increase in prices just to offset 
rising production costs, why not? 
If you're talking about a dollar in- 
crease, that would be virtually 
impossible. 

D.J. Indicted 
For Disk Airing 

• Continued from page 1 

charge. The indictment charges 
Nesci with airing obscene, inde- 
cent and profane words "which 
have not been included in the in- 
dictment as same would defile the 
records of this court." The Com- 
munications Act and the Federal 
Code ban broadcast of obscene, 
indecent or profane language with 
maximum penalties of $10,000 fine 
or two years in jail or both. 

Nesci is represented by Tracy 
Westen and Sam Buffone of the 
Stern Community law firm here 
and by Norfolk American Civil 
Liberties' attorney Seymour Du- 
Bow. 

Communications attorneys here 
say they cannot recall a case 
within recent years when a re- 
cording played over the air was 
the basis for either a Federal Com- 
munications Commission or a 
court attack involving broadcast 
obscenity. All cases in recent years 
have involved words spoken during 
an interview, or words spoken by 
a disk jockey during the course 
of his programming. 



Country Sound Changes 
Make It National: Arnold 



NEW YORK— RCA artist Eddy 
Arnold, attending the Country Mu- 
sic Convention in Nashville Oct. 
19-20. said that the changes in 
country product over the years 
have "modernized" the sound and 
have made it into a "national" 
rather than a regional market. 

Credited as the artist who 
broke the gap between country and 
•pop, Arnold noted the use of vio- 
lins and brass sections in much of 
today's country product and cred- 
ited these additions to the increas- 

"You never do away with hard 
country," he continued, "there will 
always be a hard core market for 
the original sound. They might be 
a minority, but its influences will 
always be felt in the national 
market. The important trend, 
though, is now there is country 
music which appeals to pure coun- 
try listeners as well as to the pop 
oriented markets. 

Recording nearly 50 LP's for 
RCA, with sales in excess of 75 
million pieces, Arnold himself, 
while still close to the roots of 
country, has become an interna- 
tional artist with broad appeal in 
the pop market. Often performing 
with symphony orchestras, Arnold 
has played to full houses in all 
parts of [he country, especially in 
the North and Northeast regions. 
He has also hosted a variety of 
national television programs. 

"If anything." he continued, "my 
own career reflects the changes in 
market appeal. It would be hard 
to differentiate between being a 



country singer or a pop singer." He 
also stated that country music has 
been increasing in popularity over- 
seas — mentioning the "strong" de- 
velopment of country in Europe 
and Japan. 

Following the country conven- 
tion, scheduled performances for 
Arnold include: Harrah's, Reno, 
Nev.. Nov. 4-18 and Jan. 5-19; the 
Tucson Community Center, Tuc- 
son. Ariz., Jan. 27-29, and a per- 
formance with the Jacksonville 
Symphony in Jacksonville, Fla., 
Mar. 3. 

Howard Tests 
Budget Soul 

• Continued from page 3 
Budget Soul store will franchise 
like the Budget Tape and Records' 
store for an outlay of $12,000 
initially, which provides the fran- 
chisee with a turn-key operation, 
from cash register through fixtures 
and a starting $6,000 current hi fi 
LP inventory. Howard said soul 
retail franchisees would sell at 
$3.99 for $5.98 product, with spe- 
cials every weekend at $2.99, same 
pattern as the Budget Tape & 
Record outlet. Tape, listing at 
$6.98. retails for $4.98. 

Howard said he is studying 
radio station or stations for time- 
buys on a block basis to aid the 
early growth of the soul retail 
concept 
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You Get a Lot to Like with 

BOBSEGER 
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He smokes a bunch of Other 
People's classics and sizzles 
up a couple of his own in an 
album which is easily the 
year's most solid under- 
ground hit. It's sold more 
than 50,000 so far between 
its initial Palladium release 
and its redistribution via 
Reprise and has sparked off 
a couple of hit singles— 
"Turn on Your Love Light" 
and "Bo Diddley." Hear it 
continue to surface with 
Detroit's most exciting 
brand of music. 




Bob Seger: Rolled in Detroit, Smokin' Nationally. 



